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Making  Good  Business 
Better  in  Chicago 


As  reflected  in  that  infallible  mirror  of  business  in  Chicago — the  advertising  columns  of  The  Chicago  Daily  News 
— the  “good  business”  of  the  latter  half  of  1922  is  growing  into  better  business  in  1923. 

Both  in  volume  and  in  proportion  of  gains,  advertising  in  The  Chicago  Daily  News  for  the  first  two  months  of 
1923  shows  a  tremendous  increase  over  the  same  period  of  1922.  This  is  indicative  of  booming  business  in  Chicago  and 
reveals  one  of  its  great  contributing  factors — liberal  advertising  by  shrewd  and  experienced  business  getters  in  that 
medium  to  which  the  greater  part  of  Chicago  and  its  suburbs  looks  for  advertising  information  and  guidance — The 
Chicago  Daily  News. 

The  following  statement  of  display  advertising  for  the  months  of  January  and  February,  1923,  is  striking  evidence 
of  The  Daily  News’  leadership,  among  the  daily  newspapers  of  Chicago,  in  the  following  important  classifications: 


BOOKS 

The  Daily  News  First .  24,910  lines 

The  Post  next .  13,744  lines 

CHURCHES 

The  Daily  News  First .  11,563  lines 

The  Daily  Tribune  next .  3,904  lines 

CLOTHING 

The  Daily  News  First . 317,623  lines 

The  Daily  Tribune  next . 285,474  lines 

DEPARTMENT  STORES 

The  Daily  News  First . 971,355  lines 

The  Daily  Tribune  next . 442,903  lines 

DENTAL 

The  Daily  News  First .  5,288  lines 

The  Daily  Herald-Examiner  next  ....  4,982  lines 

EDUCATIONAL 

The  Daily  News  First .  15,241  lines 

The  Daily  Tribune  next .  14,892  lines 


“OUT  OF  THE  LOOP”  STORES 


The  Daily  News  First . 148,499  lines 

The  American  next .  53,411  lines 

FOODSTUFFS 

The  Daily  News  First . 131,942  lines 

The  American  next  . 118,255  lines 

FURNITURE 

The  Daily  News  First . 147,249  lines 

The  American  next  .  86,908  lines 

HOUSEHOLD  UTILITIES 

The  Daily  News  First .  30,292  lines 

The  American  next  .  18,772  lines 

JEWELRY 

The  Daily  News  First .  19,385  lines 

The  American  next  .  15,403  lines. 

TOTAL  DISPLAY  ADVERTISING 

The  Daily  News  First . 2,345,096  lines 

The  Daily  Tribune  next . 1,794,334  lines 


In  these  two  months  The  Daily  News  gained  332,649  lines  of  display  advertising  over  the  same  period  of  last  year, 
as  against  a  gain  of  236,996  lines  by  The  Daily  Tribune,  the  newspaper  having  the  next  highest  score. 

These  facts  and  figures  confirm  with  emphasis  the  judgment  of  experienced  advertisers  in  the  Chicago  field  who 
today,  as  for  many  years  past,  rank 


THE  CHICAGO  DAILY  NEWS 

First  in  Chicago 

Figures  supplied  by  the  Advertising  Record  Co.,  an  independent  audit  service  maintained  by  all  the  Chicago  Newspapers 


More  Intertype  Sales  Reeords 


Intertype  machine  sales  during  January 
and  February  this  year  exceeded  all 
previous  records  for  the  same  period. 

1922  was  hy  far  the  best  year  in 
Intertype  history,  and  1923  is  starting 
out  even  better. 

Here  are  some  of  the  reasons: 


Flexibility 


All  matrices,  magazines,  molds,  etc., 
in  Standardized  Intertypes  are  freely 
interchangeable  from  one  machine  to 
another.  “Any  job  on  any  Intertype.” 


Intertype  is  designed  for  trouhle- 
a  f  tj  day-after-day  operation  on  either 

“straight”  or  display  composition 
under  average  shop  conditions. 


Standardization 


The  owner  of  a  Standardized  Inter¬ 
type  can  at  any  time  convert  his  ma¬ 
chine  from  one  model  into  another  in 
his  own  comi)osing  room. 


Intertype  carries  thirty  major  and 
lIIipiUYCIIlCIllS  improvements.  Ask  your 

machinist  or  operators  about  them  or 
send  to  us  for  literature. 


Simplicity 


Elimination  of  over  1200  unnecessary 
wearing  parts,  including  910  escape¬ 
ment  parts  on  each  three-magazine 
machine,  prevents  expensive  delays 
and  reduces  maintenance  cost. 


Durability 


Even  the  earliest  Intertypes,  which 
have  been  improved  upon  in  many 
ways,  have  demonstrated  unusually 
low  cost  of  maintenance  over  a  period 
of  ten  years. 


General  Offices,  805  Terminal  Building,  Brooklyn,  N.  Y. 


548  Rand-McNally  Building,  Chicago 
301  Glatlyn  Building,  Memphi* 


560- A  Howard  Street,  San  Francisco 
Canadian  Agents,  Toronto  Type  Foundry  Co.,  Ltd. 


British  Branch,  Intertype  Limited,  IS  Britannia  Street,  Kings  Cross,  London,  W  C  1 
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Chicago  Cleveland  Cincinnati  St.  Louis  Atlanta 
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San  Francisco 


During  the  entire  year  of  1922, 
THE  PRP^SS  published  more  local 
School  and  College  advertising  than 
either  The  News  or  Daily  Plain  Dealer 
combined.  The  figures  are. as  follows: 


THE  PRESS. .  .41,829  Unes 

The  News .  8,267  Lines 

Plain  Dealer.  .  .32,057  Lines 


These  advertisers  are  in  a  position 
to  trace  enrollments.  That  is  probably 
why  they  invest  the  major  portion  of 
their  appropriation  in  the  leading 
home  newspaper  of  Cleveland. 


Incidentally,  THE  PRESS  stands 
fourth  in  the  entire  country  in  the  mat¬ 
ter  of  concentrated  circulation. 


79*^  of  THE  PRESS’  total  circu¬ 
lation  of  182,548  is  distributed  in 
Greater  Cleveland,  blanketing  the 
local  merchants  market  like  the  dew. 
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WHO  SPENDS  THE  DAILY  NEWSPAPER  DOLLAR? 

Publishers  Are  Beginning  to  Find  Out,  But  Lack  of  Definitions  Prevents  Benefit  of  Exchanging 
Information — Survey  Shows  Paper  Manufacturer  Gets  Largest  Portion 


AMERICAN  publishers  have  heard 
so  often  since  1900  that  they  arc 
bad  business  men  that  they  don’t  listen  to 
the  charge  any  more.  They  were,  they 
admit  it,  and  many  of  them  still  are,  but 
they  are  reforming.  They  are  learning. 

Witness  the  case  of  the  publisher  of  a 
Western  group  of  half  a  dozen  dailies, 
who  at  the  beginning  of  1922  predict»^ 
within  $3,000  the  total  profits  that  his 
group  would  make  during  the  year.  That 
wasn't  guess-work.  It  was  calculation 
and  control  of  affairs,  of  the  kind  that 
took  Jules  Verne’s  professor  around  the 
world  in  SO  days.  It  was  engineering  of 
the  kind  that  enables  a  battery  of  artil¬ 
lery  to  smash  an  unseen  target  ten  miles 
away.  It  was  scientific  assaying  of  the 
income  of  those  papers  and  its  allotment 
in  outgo  of  the  various  departments,  ac¬ 
cording  to  percentages  determined  by  ex¬ 
perience  and  adhered  to,  despite  pressure 
from  the  men  on  the  line  for  “just  a  little 
more  leeway’’  every  now  and  then.  It 
was  a  triumph  of  budgetary  control. 

Probably  few  publishers  can  point  to 
such  a  record.  Otie  New  York  executive 
lauglied  this  week  at  the  idea  that  a 
year’s  profits  could  be  definitely  set  aside 
in  the  budget  twelve  months  in  advance. 
Yet,  there  are  few  business  enterprises 
that  can  remain  on  earth  without  a  profit, 
and  the  frequent  consolidations  and  sus¬ 
pensions  of  the  past  decade  are  proof 
that  the  newspapers  are  not  exempt  from 
that  rule. 

The  basic  point  is  that  made  by  Mr. 
E.  W.  Scripps  years  ago  that  no  matter 
how  good  a  newspaper  you  published, 
you  couldn’t  continue  to  do  so,  or  to  be 
a  factor  in  the  community  unless  that 
newspaper  produced  a  profit  to  support 
you,  after  pa>’ing  all  its  legitimate  ex¬ 
penses.  The  rule  under  which  his  many 
properties  have  operated  for  many  years 
demands  that  15  per  cent  of  total  re¬ 
ceipts  be  set  aside  for  profit,  and  that  the 
remainder  be  apportioned  34  per  cent  to 
the  editorial  department,  and  51  per  cent 
to  the  business  department.  Those  per¬ 
centages  fitted  his  scheme  of  operation. 
Possibly  they  might  not  apply  to  other 
publishers’  schemes  of  things,  but  the 
fundamental,  essential  part  of  the  plan  is 
that  his  newspapers  paid  their  way  with 
something  left  over  for  the  owner,  or 
they  went  out  of  business  quickly.  The 
newspaper  is  a  commercial  enterprise, 
with  public  service  the  only  end  it  can 
serve,  and  if  it  doesn’t  make  a  profit,  it 
can  serve  neither  its  owner  nor  the  pub¬ 
lic. 

Events  of  the  past  nine  years — high- 
priced  print  paper,  steadily  rising  costs  of 
mechanical  labor,  equal  or  greater  in¬ 
creases  in  the  cost  of  gathering  news — 
have  driven  this  home  to  the  publishers 
whom  they  have  spared  from  destruction. 
Scores  of  newspapers  which  struggled 
along  for  years  before  the  war  have  met 
these  increases  in  costs  and  more  than 
met  them.  They  are  making  money  to¬ 
day,  and  their  publishers  can  at  last  take 
vacations  that  other  business  men  have 
long  considered  part  of  the  year’s  routine. 
'They  can  install  modern  machinery  in  ef¬ 
ficient  and  handsome  buildings  to  replace 
the  antiquated,  patched  equipment  that 


By  ARTHUR  T.  ROBB,  JR. 


they  formerly  housed  in  ancient  fire- 
traps.  A  good  many  of  them  can  now 
look  an  advertiser  in  the  eye  and  tell  him 
to  go  to  Hades  when  unreasonable  de¬ 
mands  are  made.  A  good  many  others 
who  used  to  look  on  State  and  county 
printing  as  manna  from  Heaven,  now  re¬ 
fuse  to  touch  it  except  at  their  own 
terms. 

'These  are  all  developments  that  have 
come  in  the  life  of  very  young  men  in 
journalism.  They  mean  that  these  pub¬ 
lishers  have  taken  their  newspapers  apart, 
found  out  what  made  them  tick,  thrown 
away  useless  wheels  and  cogs  and  put 
together  an  organization  which  will  do 
its  work  better  and  pay  them  more  than 
an  employe’s  wages.  These  assertions 
are  not  made  ex  cathedra.  Proof  is  avail¬ 
able. 

A  few  weeks  ago  Editor  &  Publisher 
told  how  the  Inland  Daily  Press  Asso¬ 
ciation’s  committee  on  cost-accounting 
presented  to  the  annual  meeting  an  aver¬ 
age  budget  based  upon  three  years’  fig¬ 
ures  submitted  by  members  of  the  asso¬ 
ciation.  They  were  illuminating,  for  they 
proved  that  the  publishers  who  gave  the 
committee  the  benefit  of  their  data  had  at 
last  awakened  to  the  fact  that  they  could 
not  be  certain  of  a  profit  until  they 
learned  what  operations  cost  and  whether 
or  not  their  costs  could  be  readjusted  to 
produce  a  better  working  organization. 

Handicapped  by  lack  of  co-operation 
from  the  entire  membership  and  by  the 
fact  that  members’  figures  were  submit¬ 
ted  in  percentages  and  not  in  dollars  and 


cents,  the  committee  nevertheless  has 
worked  out  the  following  income  and  ex¬ 
pense  budget  for  the  average  country 
daily : 

Income 

Per  Cent 

.Advertising  .  70.0 

Citculation  .  29.0 

Miscellaneous  .  1.0 

ExrENDlTVRES 

Per  Cent 

Editorial  department  .  15.0 

Advertising  .  7.0 

Circulation  .  11.0 

Paper  and  ink .  12.5 

Other  mechanical  expense .  23.5 

Administration  .  18.5 

Profit  . 12.5 

The  revenue  figures  need  no  explana¬ 
tion  except  that  ‘‘Miscellaneous’’  includes 
waste  paper  sales  and  other  income  items 
not  to  be  classed  as  either  advertising  or 
circulation  revenue. 

Job  department  revenues  and  expenses 
are  not  considered. 

Editorial  department  expenses  include 
payroll,  news  service,  telegraph  and  tele¬ 
phone  tolls,  correspondents,  feature  serv¬ 
ices,  art,  etc. 

Advertising  expenditures  include  pay¬ 
roll,  commissions,  special  representatives, 
promotion,  carfare,  supplies,  art  and  mat 
services. 

Circulation  expenses  include  payroll 
(including  carriers),  agency  maintenance, 
traveling  expenses,  premiums,  free  copies, 
supplies,  advertising,  rope  and  twine. 


THEN  THE  STORY!  . 

The  home  office  had  almost  forgotten  him.  Then  suddenly, 
unexpectedly,  like  being  awakened  from  a  sound  sleep,  he  was 
called. 

Out  of  the  easy  life  of  Paris,  he  was  off  again  “crisis  chas¬ 
ing”  in  the  Balkans.  Here  was  romance  and  adventure  spread 
to  meet  any  man’s  likes. 

But  to  the  “swing  man”  of  the  European  staff  it  was  only 
a  job  that  had  to  be  done.  He  was  a  modem  knight  of  the 
wagonlit  trail.  Today  it  is  Athens;  tomorrow  Prague. 

He  rolls  in  his  uncomfortable  bed,  but  makes  it  possible  for 
the  folks  at  home  to  read  today’s  news  today. 

Next  week,  EDITOR  &  PUBLISHER  will  publish  the  second 
article  in  the  series  by  Otis  Peabody  Swift  on  covering  Europe 
for  the  American  press. 

It  tells  of  the  work  of  the  “swing  man,”  most  envied — from 
a  distance — of  all  men  on  the  other  side.  He  is  the  much 
by-lined  and  advertised  travelling  correspondent. 

Every  phase  of  American  newspaper  work  in  Europe  will 
be  covered  in  the  series.  Others  that  will  appear  in  early 
issues  will  tell  about  chasing  political  ambulances  and 
beating  censorship,  the  foe  of  true  journalism  and  the  barrier 
to  world  understanding.  The  next  will  be  in 

EDITOR  &  PUBLISHER  NEXT  WEEK 


wrappers,  expressage,  postage,  automobile 
upkeep,  etc. 

Paper  and  Ink  also  includes  freight, 
cartage  and  storage. 

Other  Mechanical  Expenses  include 
payroll,  gas,  power,  light,  metal,  matrices, 
supplies,  stereotype  materials,  press  blan¬ 
kets  and  tympans,  rollers,  rags,  repairs, 
etc. 

-Administration  includes  all  business  of¬ 
fice  and  administrative  expense,  as  office 
payroll,  executive  salaries,  depreciation, 
rent,  stationery,  postage,  advertising,  do¬ 
nations,  office  telephones,  traveling,  bad 
debts,  insurance,  taxes  (but  not  U.  S.  in¬ 
come  tax),  light  and  water,  etc. 

Possibly  accountants  can  pick  these  di¬ 
visions  to  pieces.  Probably  many  of  the 
items  under  Administration  should  be  al¬ 
located  to  the  operating  departments. 
Never  mind  trifles  like  that.  The  main 
fact  is  that  the  newspaper  publisher  is 
finding  out  what  each  operation  in  his 
plant  costs  him  and  how  much  it  ought 
to  cost  him.  He  can  juggle  his  items  later 
on  according  to  the  bookkeeping  system 
that  best  suits  him. 

Using  these  same  divisions,  another 
small  city  daily  which  has  long  worked 
under  a  budget  system  can  be  compared 
with  the  Inland  average  as  follows: 

IxCOUE 

Inland  Budgeted 


Average 

Daily 

Advertising  . 

...  70 

75 

Circulation  . 

. ..  29 

•  25 

Miscellaneous  . 

1 

100.00 

100.00 

ExrzNSE 

Inland 

Budgeted 

Average 

Daily 

Editorial  . 

. ..  15.0 

23.0 

Advertising  . 

...  7.0 

7.2 

Circulation  . 

.. .  11.0 

9.6 

Paper  and  Ink . 

...  12.5 

12.6 

Other  mechanical  expenses..  23.5 

17.5 

Administration  . 

...  18.5 

15.1 

Profit  . 

...  12.5 

15.0 

100.00 

100.00 

These  divisions,  of  course,  are  purely 
arbitrary  for  the  budgeted  daily,  which 
long  ago  graduated  from  swaddling 
clothes.  It  has  no  budget  items  for 
“Other  Mechanical  Expenses”  or  “Ad¬ 
ministration.”  Those  expenses  are  appor¬ 
tioned  among  the  various  departments. 
For  purposes  of  the  above  comparison, 
the  mechanical  operations  of  this  daily 
are  taken  out  of  their  departmental  posi¬ 
tions  and  arrayed  beside  the  Inland  fig¬ 
ures.  Its  control  methods  may  be  re¬ 
sponsible  for  its  6  per  cent  advantage  in 
mechanical  costs  over  the  Inland  average, 
for  its  size  and  income  are  those  which 
would  fit  a  great  many  country  dailies 
like  a  tailored  suit.  Its  managing  editor 
is  responsible  that  the  composing  room 
foreman  gets  his  money’s  worth.  The 
business  manager  keeps  a  similar  eagle 
eye  on  the  press  and  stereotyping  cost 
sheets.  .And  half  of  that  six  per  cent  saved 
goes  into  editorial  expense,  toward  mak¬ 
ing  the  newspaper  stronger.  'The  other 
part  goes  into  the  owner’s  profits.  And, 
while  names  can’t  be  mentioned,  Editor 
&  Publisher  gives  its  word  that  these 
(Continued  on  page  24) 
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RADIO  MEETING  ALLOTS  390^30  WAVE 
TO  NEWSPAPER  BROADCASTERS 


held  the  position  of  the  composers  and 
writers  in  their  cases  against  the  hotels 
and  theater  orchestras. 


GALVESTON  NEWS  SOLD 
TO  W.  L  MOODY 


Agreement  at  Hoover  Conference  General  as  to  Value  of  Pro¬ 
grams  to  Newspapers — Musicians  and  Composers 
Threaten  Action  to  Protect  Their  Copyrights 

By  SAM  BELL 

{Washington  Correspondent  of  Editor  &  Publisher) 


Enlarge*  Radio  Department 

The  Chicago  Daily  News  has  dispensed 
with  the  radio  section  in  the  form  of  a 
half-sheet  insert  and  incorporated  an  en¬ 
larged  radio  topics  department,  in  the 
main  body  of  the  Saturday  issue. 

ZONE  CHARGES  APPLY 


Plant,  Equipment,  Assets  and  Good¬ 
will  Transferred  to  Trustee  by 
A.  H.  Belo  db  Co. — Oldest 
Texas  Daily 

{By  Telegraph  to  Editor  &  Publisbsb) 

G-alveston,  Tex.,  March  21. — The  Gal¬ 
veston  Daily  News,  established  in  1842, 


WASHINGTON,  D.  C,  March  22.— 
If  there  remained  any  doubt  upon 
the  part  of  newspapers  in  general  as  to 
the  vital  interest  of  the  industry,  or  at 
least  a  goodly  portion  of  it,  in  the  de¬ 
velopment  and  regulation  of  radio  com¬ 
munication  and  entertainment,  it  was 
dispelled  in  Washington  this  week  at  the 
sessions  of  the  radio  conference  called 
by  Herbert  Hoover.  Representatives  of 
twelve  newspapers  attended  the  confer¬ 
ence  as  delegates  and  the  newspaper 
viewpoint  and  the  needs  of  the  newspa¬ 
per  broadcasting  station  played  an  im¬ 
portant  role  in  the  agreement  reached 
by  the  Conference  for  voluntary  co-op¬ 
erative  action  desired  to  eliminate  con¬ 
fusion  and  congestion  in  the  air. 

First  the  conference  straightened  out 
the  wave-lengths  upon  which  the  big 
newspaper  broadcasting  stations  will  op¬ 
erate  and  second  virtual  assurance  was 
given  by  the  Government  that  ancient  ra¬ 
dio  law,  prohibiting  the  reading  of  com¬ 
munications,  answers  and  messages, 
would  not  be  interpreted  as  applicable 
to  communications  to  newspapers  clearly 
part  of  the  newspaper’s  broadcasting 
program  or  features. 

The  question  of  infringement  of  copy- 
rigiits  on  the  part  of  broadcasters,  also 
a  subject  of  paramount  interest  to  the 
newspapers  maintaining  broadcasting  sta¬ 
tions,  also  was  injected  into  the  con¬ 
ference,  but  no  action  was  taken  as  the 
meeting  clearly  was  without  authority 
to  take  into  consideration  a  problem  that 
must  be  solved  by  agreement  between  the 
broadcasters  and  the  owners  or  copy¬ 
rights  or  by  the  courts. 

"^e  give  and  take  of  the  meeting 
which  called  for  general  discussion  of 
all  branches  of  radio  development  also 
led  to  the  disclosure  of  interesting  facts 
regarding  radio  as  part  of  newspaper 
operation.  Apparently  it  was  the  con¬ 
sensus  of  the  representatives  of  radio 
departments  of  newspapers  that  radio,  as 
an  adjunct  of  American  journals,  had 
come  to  stay.  Acknowledgment  of  those 
experts  that  they  could  not  estimate  in 
dollars  and  cents  the  benefit  newspapers 
derived  from  the  operation  of  broad¬ 
casting  stations,  did  not  deter  them  from 
insisting  that  the  radio  had  been  a  great 
success  when  tackled  by  a  newspaper 
on  a  large  scale  and  with  a  definite  idea 
back  of  that  newspaper’s  activity. 

Listen  to  Leo  Fitzpatrick  of  the  Kan¬ 
sas  City  Star,  who  as  one  of  the  com¬ 
mittee  of  the  conference,  drafted  the 
resolutions  adopted: 

“The  Star  has  made  a  wonderful  suc¬ 
cess  with  its  radio  activities  in  the  matter 
of  goodwill.  It  has  made  the  radio  a 
playground,  and  the  interest  of  the  com¬ 
munity  is  apparent  from  the  number  of 
letters  constantly  received.” 

Mr.  Fitzpatrick  told  the  members  of 
the  conference  that  the  response  a  news¬ 
paper  got  from  its  radio  activities  was 
amazing.  No  other  phase  of  a  newspa¬ 
per  apparently  developed  so  intimate  a 
touch.  As  an  illustration  he  spoke  of 
“The  Nighthawk  Qub,”  an  organization 
of  more  than  35,000  members,  most  of 
whom  take  part  or  listen  in  on  the  Star 
from  midnight  to  one  in  the  morning.  It 
was  in  defense  of  “The  Nighthawk  Qub” 
and  similar  organizations  that  Mr.  Fitz¬ 
patrick  and  his  newspaper  conferees 
argued  for  a  liberal  interpretation  of  the 
law  against  reading  communication  and 
letters  exchanged. 

“We  get  between  800  and  1,000  letters 
a  day,”  he  said,  “and  we  select  about  70 
of  the  cleverest.  They  provide  good 
humor  and  the  best  sort  of  lines.  It  is 
one  of  our  biggest  features.  Then  at 
midnight  we  take  off  the  cap  and  cut 
loose.  When  a  new  member  is  declared 
eligible  we  ring  a  cow  bell.  We  indulge 


in  horseplay.  Our  stunts  occupy  the 
same  place  on  the  program  as  a  come¬ 
dian  on  the  vaudeville  stage.  It  is  as 
necessary  to  keep  an  invisible  audience 
entertained  as  it  is  a  visible  audience.” 

The  educational  and  musical  programs 
of  the  newspaper  broadcasting  stations 
also  was  explained  by  the  newspaper 
representatives  as  were  the  costs  of  the 
undertaking  to  the  newspapers. 

Howard  El.  Campbell  of  the  Detroit 
News  estimated  the  cost  to  his  paper 
at  about  $85,000,  but  none  of  the  men 
who  spoke  authoritatively  were  inclined 
to  believe  the  undertaking  should  be 
abandoned  where  it  is  being  carried  out 
on  a  large  scale  and  with  a  definite  evi¬ 
dence  of  interest  to  the  community. 

In  addition  to  Mr.  Fitzpatrick  and  Mr. 
(^mpbell,  other  newspaper  representa¬ 
tives  who  attended  the  conference  were: 
E.  E.  Plummer,  Radio  Digest,  Chicago; 
John  V.  Hanlon,  Pittsburgh  Press;  J. 
C.  Muse,  Dallas  News;  Lambden  I^y, 
Atlanta  Journal ;  E.  L.  Bragdon,  New 
York  Globe;  Harold  Hough,  Fort- 
Worth  Star-Telegram;  W.  C.  Artz,  San 
Antonio  Express;  Ulric  Bell,  Louisville 
Courier-Journal  and  Stuart  Rogers,  New 
York  Evening  Mail 
The  proposal  of  the  government,  made 
by  Secretary  Hoover,  by  which  some  of 
the  wave  lengths  now  held  exclusively 
for  governmental  purposes,  were  sur¬ 
rendered  to  broadcasters,  resulted  in  a 
general  reallocation  of  bands  to  meet  the 
present  situation.  The  wave  lengths  ob¬ 
served  until  the  conference  of  this  week 
completed  its  work,  were  allocated  a  year 
or  more  ago  when  there  were  only  60 
broadcasting  stations  in  the  United 
States,  instead  of  nearly  600  as  there  now 
are. 

Wave  lengths  for  newspaper  broad¬ 
casting  stations,  heretofore  360  to  400 
meters,  were  changed  to  390  to  430  me¬ 
ters  as  a  range  assuring  no  confusion 
and  well  adapted  to  the  Western,  Middle 
Western  and  Eastern  sections  of  the 
country. 

Introduction  of  the  question  of  in¬ 
fringement  copyrights  particularly  on 
music,  served  to  present  the  problem 
which  must  be  dealt  with  in  the  near  fu¬ 
ture  ^  all  broadcasters. 

J.  C.  Rosenthal  of  New  York,  repre¬ 
senting  the  American  Society  of  Com¬ 
posers  and  Authors,  gave  notice  that  com¬ 
mercial  broadcasters,  large  and  small, 
would  be  held  financially  liable  for  the 
use  of  copyrighted  songs  and  musical 
numbers  from  now  on  unless  they  obtain 
the  consent  of  the  owners  of  the  selec¬ 
tions. 

According  to  Mr.  Rosenthal  the  broad¬ 
casting  of  musical  programs,  given  by 
great  artists  to  between  2,000,000  and  2,- 
500,000  persons  in  the  United  States  by 
radio  is  cutting  down  the  sale  of  phono¬ 
graph  records  on  which  composers  and 
writers  have  been  receiving  large  roy¬ 
alties. 

Mr.  Rosenthal  said  the  copyrighted 
music  people  asked  the  representatives 
of  the  broadcasters  to  meet  with  them 
and  agree  on  a  price  for  their  music, 
but  they  declined  to  meet  and  therefore 
the  music  writers  had  fixed  an  arbitrary 
schedule  of  charges.  He  said  they  pro¬ 
posed  to  charge  small  broadcasters  $200 
a  year  and  the  largest  ones  $5,000. 

“rhe  newspaper  broadcasting  stations, 
Mr.  Rosenthal  said,  amounted  to  com¬ 
mercial  stations  and  would  be  included 
in  any  action  taken  by  the  composers 
and  writers  for  infringement  of  copy¬ 
rights.  Unless  agreement  was  reached 
he  indicated  that  action  similar  to  that 
taken  by  the  composers  and  writers 
against  hotel  and  motion  picture  theater 
orchestras  would  be  instituted  and  he 
warned  that  the  Supreme  Court  had  up- 


ON  AD  PROOF  SHEETS 

Post  Office  Announces  Rules  and  Forms 
Under  New  Law  to  Relieve  Pub¬ 
lisher*  from  Using  Whole 
Copies 

W.ASHi.NGTox,  March  22. — Post  Of¬ 
fice  regulations  under  the  law  passed 
at  the  last  session  of  Congress  to  re¬ 
lieve  publishers  from  sending  an  entire 
copy  of  a  publication  to  prove  insertion 
of  an  advertisement,  were  issued  this 
week  by  \V.  Irving  Glover,  third  assist¬ 
ant  postmaster  general.  As  the  result  of 
law  publishers  now  may  send  single 
sheets  or  portions  of  a  sheet  carrying  the 
advertisement  at  the  zone  rates  of  postage 
applicable  under  the  law  to  advertising 
portions  of  the  newspapers.  The  regu¬ 
lations  follow: 

“Single  sheets  or  portions  of  sheets 
sent  to  advertisers  to  prove  the  inser¬ 
tion  of  advertisements  for  mailing  at  the 
second-class  zone  rates  of  postage  shall 
be  enclosed  in  unsealed  envelopes  or 
wrappers  bearing  in  the  upper  left-hand 
comer  the  name  and  address  of  the  pub¬ 
lication  and  the  printed  inscription  ‘ad¬ 
vertiser’s  proof  copy,’  and  in  the  upper 
right-hand  comer  a  notice  of  entry  as 
second-class  matter,  and  shall  be  pre¬ 
sented  for  mailing  separately  from  com¬ 
plete  copies. 

“Such  matter  shall  be  weighed  sepa¬ 
rately,  fractions  of  pounds  being  com¬ 
puted  as  full  pounds  in  all  cases,  postage 
collected  and  the  weight  entered  sepa¬ 
rately  on  the  receipts  of  Form  No.  3539 
in  connection  with  the  weight  of  the  ad¬ 
vertising  portion  of  complete  copies.  For 
example,  if  the  weight  of  advertising 
portion  of  complete  copies  going  to  any 
particular  zone  is  100  pounds  and  the 
weight  of  the  sheets  or  portions  of  sheets 
is  2  pounds,  the  weights  should  be  en¬ 
tered  in  column  6  on  the  line  for  the  par¬ 
ticular  zone  thus  — 100-f2 — ^and  postage 
at  the  appropriate  zone  rate  applied  to 
102  pounds. 

“The  weights  of  single  sheets  or  por¬ 
tion  of  sheets  and  the  postage  collected 
thereon  should  be  accounted  for  as  a 
separate  item  for  each  publication  on  the 
line  below  the  one  on  which  the  weights 
and  postage  for  the  complete  copies  are 
given  in  the  newspapers  and  periodical 
statement  sent  to  this  office  at  the  end  of 
each  quarter.” 

E.  T.  Meredith  Nominated 

Edwin  T.  Meredith,  of  Des  Moines, 
publisher  of  Successful  Farming  and 
former  Secretary  of  Agriculture,  has 
been  nominated  as  a  candidate  for  the 
executive  committee  of  the  Associated 
Advertising  Clubs  of  the  World.  The 
new  constitution  of  the  A.  A.  C  W. 
provides  for  the  election  by  sustaining 
members  of  one  of  the  seven  members 
of  the  executive  committee. 

Chapman  Leaving  N.  Y.  World 

Bertrand  L.  Chapman,  who  founded 
the  merchandising  department  of  the 
New  York  World,  has  resigned  and  is 
leaving  April  14  to  join  Barton,  Durstine 
&  Osborn,  New  York  advertising  agency, 
in  an  executive  capacity. 

Mis*  Adler  Engaged 

Miss  Betty  Adler,  editor  of  socieW  and 
women’s  clubs,  and  feature  writer  of  The 
Davenport  (la.)  Times,  and  sister  of  E. 
P.  Adler,  president  of  the  Lee  Newspa¬ 
per  Syndicate,  will  be  married  in  the 
early  spring  to  Henry  Waterman  of 
Geneseo,  Ill. 


oldest  Texas  newspaper,  was  sold  today 
by  A.  H.  Belo  &  Co.,  Inc.,  to  W.  L. 
Moody,  Jr.,  trustee.  With  the  newspa¬ 
per,  plant,  equipment  and  assets  is  in¬ 
cluded  in  the  transfer  the  good  will  of 
officers  and  directors  of  A.  H.  Belo  & 
Co. 

The  actual  transfer  was  completed  to¬ 
night  and  is  of  date  March  1,  1923. 

“It  is  our  purpose  to  continue  the 
Galveston  News  on  the  high  standard  of 
conservatism,  accuracy  and  impartiality 
so  ably  maintained  by  A.  H.  Belo  &  Co.,” 
said  Mr.  Moody  tonight  “We  are  to 
present  a  newspaper  that  will  represent 
impartially  all  creeds,  races  and  nation¬ 
alities.  We  believe  that  Galveston  has 
a  wonderfully  bright  future  and  propose 
loyally,  and  we  hope  effectively,  to  pro¬ 
mote  the  progress  and  advancement  of 
our  city  and  port.  We  are  fully  cog¬ 
nizant  of  the  wonderful  possibilities  of 
Texas,  particularly  South  "Texas,  and  we 
will  endeavor  with  other  newspapers  of 
this  section  to  bring  to  fruition  those 
possibilities.” 

“We  appreciate  the  Galveston  News  as 
a  medium  of  legitimate  advertising  and 
offer  the  fullness  of  our  service  to  pre¬ 
sent  and  prospective  advertisers.  We 
commend  to  advertisers  and  subscribers 
the  Galveston  News,”  said  George  B. 
Dealey,  president  and  general  manager 
of  A.  H.  Belo  &  Co.,  who,  with  Tom 
Finty,  Jr.,  and  Ennis  Cargill  of  Hous¬ 
ton,  directors,  and  Walter  A.  Dealey  of 
Dallas,  assistant  general  manager  of  A. 
H.  Belo  &  Co.,  returned  to  Dallas  to¬ 
night  after  the  formal  transfer  was 
made. 

New  Contract  in  Tri-Cities 

Publishers  of  the  Davenport  (la.) 
Times,  Davenport  Democrat  and  Leader, 
Rock  Island  (Ill.)  Argus,  and  Moline 
(Ill.)  Dispatch  have  signed  a  new  wage 
scale  agreement  for  the  new  year  with 
Tri-City  Typographical  Union  No.  107, 
giving  all  printers,  including  machine 
and  ad  men,  an  increase  of  $2  per  week. 
The  old  scale,  which  expired  March  1, 
called  for  $38.40  per  week  for  48  hours, 
with  time-and-a-half  for  overtime.  Pub¬ 
lishers  have  paid  a  bonus  of  $1.60  per 
week  above  that  scale  for  the  past  two 
years,  making  the  total  wage  $40  per 
week  for  each  man.  The  new  scale, 
which  pays  $42  per  week,  is  made  re¬ 
troactive  to  March  1. 

San  Antonio  Express  Elects  Officers 

The  1923  annual  meeting  of  the  Ex¬ 
press  Publishing  Company,  publishers  of 
the  San  Antonio  (Texas)  Daily  Express 
and  the  Evening  News,  was  held  this 
week.  Officers  and  directors  were  re¬ 
elected  as  follows:  Frank  G.  Huntress, 
president,  treasurer  and  general  manager ; 
Mrs.  Carrie  S.  Laprelle,  first  vice-presi¬ 
dent;  W.  Dorsey  Brown,  vice-president; 
Mrs.  Nannie  Houver,  secretary.  Direc¬ 
tors  include,  besides  Mr.  Huntress,  Mrs. 
Laprelle  and  Mr.  Brown,  T.  D.  Anderson 
and  Thomas  H.  Franklin. 

Publishers  Off  For  Coast 

E.  H.  O’Hara,  publisher  of  the  Syra¬ 
cuse  (N.  Y.)  Herald  and  author  of  “The 
World  War  and  Its  Qimax,”  recently 
issued  as  a  private  edition  from  the  press 
of  the  Roycrofters,  has  joined  Herschel 
V.  Jones,  publisher  of  the  Minneapolis 
(Minn.)  Journal  in  a  trip  to  the  western 
coast. 

Doxe  Kansas  Game  Warden 

J.  B.  Doze,  manamng  editor  of  the 
Wichita  (Kan.)  Eqgle,  nas  been  named 
Kansas  fish  and  game  warden.  He  has 
been  with  the  Eagle  since  1902. 


Editor  &  Publisher  for  March  24,  1923 
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INGOMAR’S  PA  DISCOURSES  AT  LENGTH 
ON  SOFT  EDITORIAL  DOMES 


Momentary  Transmigration  of  Mind  Is  Affliction  that  Fattens 
the  Cheater’s  Bank  Account  and  Gets  His 
Serious-Thinking  Dad’s  Goat 


By  JOHN  WILBERFORCE  PEABODY 


“Do  advertising  agents  ever  work  the 
magazines  for  free  space  to  help  news¬ 
paper  advertising  make  good?”  asked 
Ingomar. 

“My  son,”  replied  his  father,  “that  is 
almost  what  \Villiam  Collier  called  a 
‘nifty,’  but  my  reply  to  your  question  is 
— not  so  that  you  could  observe  it  with 
the  naked  eye.  Newspaper  advertising 
stands  upon  two  substantia!  feet  all  by  it¬ 
self.  It  does  not  need  over-shoes  or  skid 
chains  by  way  of  assistance,  as  is  so 
often  apparently  the  case  with  magazine 
advertising. 

“Furthermore,  if  these  same  advertis¬ 
ing  agents  tried  to  get  magazines  to  print 
a  lot  of  free  stuff  in  support  of  a  news¬ 
paper  campaign,  they  would  be  spanked, 
put  to  bed  and  shot  at  sunrise  by  the 
magazine  gentlemen  who  have  been 
known  to  have  somewhat  positive  con¬ 
victions  in  dealing  with  types  of  adver¬ 
tising  agents.” 

“Well,”  said  Ingomar,  “this  beats  my 
time  ami  then  some.  Why  don’t  the 
newspaper  do  something  to  stop  this 
impudent  graft?  Are  they  a  lot  of  lumb- 
bells?” 

“Oh,”  replied  his  father,  “don’t  misun¬ 
derstand  me.  Newspapers  have  done  a 
lot  and  will  do  a  lot  more  to  put  the 
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4ipAPA,”  said  Ingomar  Montmorency, 

Jr.,  looking  up  from  a  copy  of  the 
evening  newspaper,  “What  is  the  differ¬ 
ence  between  an  advertising  agent  and 
a  press  agent?” 

“Well,”  replied  Montmorency,  Sr.,  “if 
you  were  to  keep  an  eye  on  the  mail  that 
comes  into  the  average  newspaper  office, 
you  might  be  tempted  to  answer  that 
question  by  •  say  ‘fifty-fifty.’  ” 

“How  do  you  figure  that  out?”  asked 
Ingomar. 

“I  don’t  expect  to  figure  it  out  to  suit 
your  juvenile,  but  highly  inquiring  mind, 
but  at  least  I  can  offer  some  justifica¬ 
tion  for  my  wise  crack. 

“You  see,  newspapers  receive  only  one 
kind  of  advertising  from  press  agents. 

It  is  the  kind  that  is  sent  with  the  com¬ 
pliments  of  the  press  agent  and  the  strong 
hope  that  it  may  reach  an  editor  who 
has  a  soft  dome.  The  papers  are  sup¬ 
posed  to  get  only  one  kind  of  advertising 
from  advertising  agents — that  is  the  kind 
which  is  paid  for.  But  recently  they  have 
been  getting  such  a  surprisingly  large 
quantity  of  purely  press  agent  dope  from 
the  members  of  this  profession  that  we 
are  forced  to  speculate  as  to  how  much 
of  the  advertising  agency  business  is  ad¬ 
vertising  and  how  much  is  press  agentry.” 

“What  makes  these  advertising  agents 
of  which  you  speak  turn  press  agent? 

How  do  they  get  that  way?” 

“If  I  was  asked  to  describe  the  con¬ 
dition  accurately  in  one  sentence,  I  would 
say  that  it  was  a  desire  to  kick  up  dust 
for  the  purpose  of  obscuring  a  plan  to 
get  easy  money.” 

“That,”  commented  Ingomar,  “is  just 
•a  trifle  frilly,  and  you  had  better  come 
through  with  a  nickel’s  worth  of  lucid 
English.” 

“Well,  my  son,”  said  his  father,  “I'll 
do  my  best. 

“Jumping  nimbly  to  the  heart  of  this 
matter,  most  national  advertisers  feel 
the  need  at  some  time  for  some  news¬ 
paper  advertising.  Now  there  are  a 
number  of  advertising  agencies  who  serve 
these  advertisers,  who  feel  they  can  get 
along  very  nicely  without  troubling  the 
newspapers  to  accept  any  of  their  client’s 
money,  because  these  agents  can  make  a 
great  deal  more  in  the  way  of  net  profits 
by  spending  appropriations  in  magazine 
space. 

“Therefore,  when  one  of  these  afore¬ 
said  agents  persuades  his  client  to  blow 
his  whole  season’s  advertising  roll  against 
a  magazine  campaign,  he  feels  obliged 
to  try  to  grab  something  free  from  the 
newspapers  to  help  the  magazine  adver¬ 
tising  make  good.  He  has  two  favorite 
stunts. 

“First,  he  writes  a  ballyhoo  to  the 
newspapers,  telling  them  they  can  drag 
down  a  very  fine  piece  of  local  business 
if  they  will  only  rush  out  to  retailers 
and  get  these  retailers  to  spend  some  of 
their  money  in  newspaper  advertising 
boasting  about  the  fact  that  they  handle 
the  go<^s  which  his  client  is  advertising 
in  the  magazines. 

“Second— and  this  is  what  I  had  in 
mind  when  you  asked  about  advertising 
agents  and  press  agents — they  write  up 
some  sweet  and  thoughtful  articles  for 
the  newspaper  editor,  telling  how  their 
client’s  product  is  a  boon  to  the  human 
race — chiefly  because  it  happens  to  be  ad¬ 
vertised  in  the  magazines — and  endeavor 
to  get  the  editor  to  print  this  gush  on 
the  plea  that  it  will  move  his  readers 
either  to  tears  or  laughter. 

“I  don’t  believe  the  advertising  agents  Williams  Noyes,  editor  of  the 

have  any  great  hope  of  the  success  of  ii-  c.  ,,  ,  . 

their  schemes  froiT  the  client’s  stand-  'Vashin^on  Star  was  recently  presented 
point.  Their  chief  object  seems  to  be  to  1®  Public  Library  of  the  District  of 
impress  their  client  with  their  resource-  Columbia  in  recognition  of  Mr.  Noyes’ 
fulness,  so  that  if  the  magazine  campaign  public  service  rendered  as  president  of 
happens  to  prove  a  wash-out,  the  agent  the  library  trustees  since  1896.  Mr. 
has  the  makings  of  a  pretty  fair  alibi.”  Noyes  is  the  father  of  the  Public  Library 


skids  under  the  free  publicity  nuisance 
and  don’t  think  for  one  minute  that  all 
newspapers  fall  for  it  today.  Every 
regular  press  agent,  as  well  as  those  vol¬ 
unteers  who  are  working  at  the  adver¬ 
tising  agency  business  on  the  side,  knows 
quite  well  that  he  can't  break  into  a  tre¬ 
mendous  number  of  newspaper  offices 
with  a  shipload  of  jimmies  and  some 
TNT.  You  can't  say  that  all  newspa¬ 
pers  are  boobs  on  this  program  any  more 
than  you  can  class  all  advertising  agents 
as  free  publicity  chasers.  I  am  glad  to 
say  there  are  many  agents  who  never 
stoop  to  these  hard-l>oiled  tactics.  These 
are  the  agents  who  are  trying  to  give 
their  clients  an  actual  run  for  their 
money  and  are  thinking  about  making 
good  for  them  just  as  much  as  they  think 
about  profits  for  themselves. 

“But  the  trouble  is  that  in  many  news¬ 
paper  shops  the  free  publicity  gems  land 
on  the  desk  of  an  editor  who  is  trying 
to  figure  out  a  golf  score  or  has  his  mind 
some  place  other  th.an  on  his  job.  This 
editor,  who  happens  to  have  one  foot  off 
first  base  and  is  suffering  momentarily 
from  transmigration  of  the  mind,  does 
not  always  see  the  axe  that  is  buried  in 
the  beautifully  printed  article  which  has 
been  mailed  to  him — the  phoney  adver¬ 
tising  axe  which  is  to  be  sharpened  on 
the  newspaper’s  grindstone  at  the  pub- 
li.shcr’s  expense.  ,  It  is  needless  to  say 
this  lapse  of  the  editorial  thinking  pro¬ 
cess  is  the  delight  of  space  grafters.  ” 

“It  strikes  me,”  was  Ingomar’s  com¬ 
ment,  “that  you  can’t  blame  the  adver¬ 
tising  agency  birds  of  whom  you  speak 
for  grabbing  something  for  nothing 
when  it  is  lying  around  loose.” 

“Of  course  you  can’t,”  was  his  father’s 
comment,  “but  you  certainly  can  blame 


them  for  trying  to  make  their  clients  be¬ 
lieve  they  are  doing  an  efficient  adver¬ 
tising  job  when,  as  a  matter  of  fact,  they 
are  throwing  a  raw  bluff  and  have  their 
eye  chiefly  upon  the  net  coin  that  ac¬ 
crues  to  themselves.” 

“Don’t  the  advertisers  ever  get  wise 
to  this  situation?” 

“They  do,  or  they  perish.  It  is  usually 
the  new  advertiser  who  is  willing  to  pay 
high  for  his  experience  who  falls  for 
press-agenting  agents.  Occasionally  a 
jixiney  advertiser  tries  the  racket,  think¬ 
ing  to  cut  down  on  his  appropriation, 
but  he  invariably  stops  before  the  booby- 
hatch  garners  him.” 

“What  would  happen  if  the  advertisers 
who  seem  to  like  this  free  bunk  were 
to  learn  something  about  advertising?” 

“Why  just  the  same  thing  that  would 
happen  if  some  editors  got  a  little  cul¬ 
tivation  above  the  ears  about  press 
agentry:  The  advertiser  would  save  a 
lot  of  time,  the  newspapers  would  save 
real  money  and  every  regular  advertis¬ 
ing  agent  would  prosper  in  accordance 
with  his  abilities.” 

"Would  the  ma^zines  then  go  out  of 
business  as  advertising  mediums?” 

“Not  on  your  life!  They  would  be¬ 
come  better  mediums  because  they  would 
saw  wootl  in  their  own  yard  and  go  after 
the  kind  of  advertising  on  which  they 
can  make  good  by  themselves.” 


EDITORS  FIRST  TO  HEAR 
LORD  ROBERT  CECIL 


Newspaper,  Magasine,  and  Journal 
Opinion  Men  Will  Meet  League 
of  Nations  Proponent 
Next  Week 


of 


LIFE  size  portrait  of  Theodore  movement  in  Washington,  and  it  seemed 

appropriate  to  a  group  of  his  friends  and 
co-workers  that  a  portrait  of  him,  by  a 
competent  artist,  should  be  painted  and 
hung  on  the  walls  of  the  central  library 
building.  They  carried  out  their  plans 
and  the  picture  was  formally  presented 
and  accepted  at  public  exercises  in  the 
Library  Building. 


Lord  Robert  Cecil,  generally  regarded 
as  England’s  foremost  protagonist  of 
the  League  of  Nations,  will  be  given 
every  opportunity  to  meet  and  address 
moulders  of  American  opinion  before  he 
starts  on  a  tour  of  the  United  States 
.•\pril  2  to  present  the  League’s  case  to 
this  country.  He  left  England  March  21 
ami  is  expected  to  arrive  in  New  York 
March  27.  During  his  stay  in  this  city 
he  will  be  the  guest  of  Thomas  W. 
l.amont,  former  proprietor  of  the  New 
York  Evening  Post. 

With  Frank  A.  Munsey  as  host.  Lord 
Robert  will  be  tendered  a  luncheon  at 
the  Hotel  Ambassador  March  29,  to 
which  newspaper  editors  and  publishers 
have  been  invited. 

That  evening  he  will  be  the  guest  of 
•Vrthur  Page,  editor  of  World’s  Work, 
at  a  dinner  at  the  University  Club,  to 
which  editors  and  publishers  of  national 
weekly  and  monthly  periodicals  have  been 
invited. 

The  following  day  Mrs.  Willard 
Straight  has  invited  the  visitor  to  a  lun¬ 
cheon  at  her  home,  1130  Sth  avenue, 
which  will  be  attended  by  editors  and 
publishers  of  journals  of  opinion.  That 
night  he  will  be  entertained  at  dinner  at 
the  home  of  Mrs.  Henry  Goddard  Leach, 
174  East  64th  street,  by  the  executive 
committee  of  the  Foreign  Policy  Asso¬ 
ciation,  under  whose  auspices  his  tour 
will  be  conducted.  Bishop  Manning  will 
give  a  tea  for  Lord  Robert  on  Easter 
Sunday. 

His  first  public  address  will  be  de¬ 
livered  April  2  at  the  Hotel  Astor  at  a 
dinner  given  by  the  Foreign  Policy  As¬ 
sociation.  This  address  will  be  broad¬ 
cast  by  the  .American  Telegraph  and 
Telephone  Company  radio  station. 

Other  organizations  which  will  enter¬ 
tain  Lord  Robert  are  the  Federal  Council 
of  Churches,  Women’s  Pro-League  Coun¬ 
cil,  League  of  Nations  Non-Partisan 
Association,  New  York  Chamber  of  Com¬ 
merce,  and  Council  of  Foreign  Relations. 

Pindell  Nominated  for  A.  P.  Board 

Henry  M.  Pindell,  publisher  of  the 
Peoria  (Ill.)  Journal  and  Transcript,  has 
been  nominated  for  a  directorship  in  the 
Associated  Press  in  place  of  E.  P.  Adler, 
publisher  of  the  Davenport  (la.)  Times, 
who  asked  that  his  name  be  withdrawn. 
Mr.  Pindell  is  one  of  the  nominees  for 
the  five  vacancies  to  be  filled 


Editor  <S:  Puhlishpr  for  March  24,  1923 


IN  DAYS  WHEN  A  BEAT  WAS  THE  THING, 
MORSE  PLAYED  A  DOUBLE  PART 


Swigan’s  face  as  he  went  again  to  Brad-  iK'Ctiiig  that  something  was  afoot,  sat 


dock  the  next  day.  It  lasted  until  he  down  by  the  stove.  One  of  the  Philadel- 
reached  the  foot  of  the  flight  of  stairs  phians  was  told  off  to  stand  guard  until 


that  led  to  the  room  where  the  mo¬ 
mentous  conference  had  been  held. 


Death  of  Andrew  S.  McSwigan  Recalls  Feats  of  the  Days  When 
He  Was  Reporter  and  Getting  the  News  Regardless 
of  Obstacles  Was  the  Rule 


it  should  be  too  late  for  De  Wolf  to  do 
anything,  even  should  he  be  able  to  gain 


Just  as  McSwigan  reached  the  foot  of  access  to  the  copy.  After  three  weary 
these  stairs  Capt.  “Bill"  Jones  (as  great  hours,  De  Wolf  relented  and  said  to  the 


if  not  as  renowned  a  steel  man  as  the 
country  ever  produced)  came  to  the  top 


Philadelphian : 

“That’s  a  good  story  still  for  you,  but  I 


of  them.  With  a  roar  he  leaped  to  the  sent  it  in  yesterday.” 


By  WILLIAM  P.  BEAZELL 


ITONOR  has  long  been  paid  to  the  a  little  island  of  its  own,  and  to  reach  it  that  you  used 
men  who  came  to  editorial  chairs  Connelly  had  to  make  his  way  through  a  That  was 


bottom  and  caught  McSwigan  by  the 
shoulders,  crying : 

“Damn  it,  I  ought  to  have  remembered 


to  be  an  operator ! 


“You  don’t  know  what  the  story  is,” 
scoffed  the  other. 

“Oh,  yes,  I  do,"  returned  De  Wolf, 
and  proceeded  to  prove  it.  “You  may  be 


from  the  printer’s  case.  Not  enough  by 
half  has  been  said  of  those  who  were 


the  secret  of  McSwigan’s  interested  in  knowing  that  I  can  ‘read’ 


long  stretch  of  water,  mud  and  debris,  beat — standing  a  good  thirty  feet  away  Morse  even  better  than  I  can  send  it.’’ 


graduated  from  the  telegrapher’s  key.  three  or  four  days  thereafter  did  the  same 
Yet  .\merican  journalism  owes  a  great  thing. 


From  this  tower  he  sent  his  story,  and  for  and  clear  outside  the  building,  he  had 
three  or  four  days  thereafter  did  the  same  “read”  the  report  of  the  meeting’s  deci- 


debt  to  these  latter — a  debt  that  ought  to 
be  acknowledged,  even  if  it  may  never  be 
paid. 


ing.  sion  as  it  was  telegraphed  to  the  general 

Three  years  after  the  Johnstown  flood,  offices  in  Pittsburgh. 


EDITORS  MEET  APRIL  27-28 


McSwigan  achieved  an  even  more  dis-  Curiously  enough,  there  is  another 


Not  long  ago  there  died  in  Pittsburgh  impending,  and  a  final  decision  was  to  be 
one  of  these  telegrapher-editors — Andrew  reached  by  officials  of  the  Carnegie  Steel 


tinctive  feat.  The  Homestead  strike  was  Connelly  story  to  set  down  beside  this  one. 
impending,  and  a  final  decision  was  to  be  Working  for  the  I.eader,  Connelly  was 


Standards  of  Editorial  Practice  Chief 
Topic  on  Washington  Program 


S.  McSwigan.  His  death  itself  did  not  Company  at  a  meeting  at  the  Edgar 
figure  extensively  in  the  news,  but  the  Thomson  plant  in  Braddock. 


reached  by  officials  of  the  Carnegie  Steel  also  correspondent  for  the  Boston  Globe. 
Company  at  a  meeting  at  the  Edgar  Each  afternoon  at  5  o’clock  during  the 


filing  of  his  will  was  “A”  stuff,  because  Under  all  possible  precaution  for  se- 
of  the  touching,  unaffected  tribute  he  paid  crecy,  this  meeting  was  held  on  the  sec- 


lomson  plant  in  Braddock.  Homestead  strike  he  called  it  by  telephone 

Under  all  possible  precaution  for  se-  ^  and  turned  in  his  report — the  first  sys- 
ecy,  this  meeting  was  held  on  the  sec-  tematic  use  of  the  long-distance  telephone 


his  wife  in  that  document.  It  won  for  ond  floor  of  a  frame  office  building.  When  by  a  newspaper. 

MeSw-igan’s  memory  a  country-wide  it  was  over  the  reporters  were  told  that  One  other  telegrapher-reporter  of  Pitts 
recognition  that  he  well  deserved,  and  one  anything  that  could  be  said  would  be 


that  might  well  have  come  to  him  for  given  out  at  the  general  offices  in  Pitts- 


other  attributes.  burgh.  “Nothing,”  was  the  announcement  there.  When  Mabel  McKinley,  niece  of 

McSwigan  was  a  thoroughly  good  re-  there,  but  the  following  morning  the  Dis-  President  McKinley,  was  married  at  Som- 
irtcr;  an  even  better  reporter  than  he  patch  declared  not  only  that  the  company  erset.  Pa.,  De  Wolf  was  sent  up  by  the 


porter ;  an  even  better  reporter  than  he  patch  declared  not  only  that  the  company 
was  an  editor,  for  the  sufficient  reason  would  fight,  hut  it  used  the  very  lan- 


Philadelphia  reporters  led  them  to  de¬ 
cide  to  “get”  the  Pittsburgher,  and,  with 


that  it  was  a  reporter  he  wanted  to  be.  guage  of  the  decision  reached  at  the  Philadelphia  reporters  led  them  to  de- 
He  continued  to  be  a  thoroughly  good  Braddock  meeting.  cide  to  “get”  the  Pittsburgher,  and,  with 

reporter  long  after  he  left  the  Pittsburgh  It  would  be  hard  to  say  whether  the  many  instructions  to  the  manager  of  the 

Dispatch  and  established  one  of  the  first  rage  over  this  beat  was  greater  in  the  telegraph  office  to  protect  it  from  their 

of  the  now  long  line  of  “one  man”  news  offices  of  the  other  Pittsburgh  papers  or  enemy,  they  filed  a  story  on  which  the 

bureaus.  It  was  his  reporter’s  instinct  in  the  offices  of  the  Carnegie  Compan\.  entire  group  had  worked, 

that  enabled  him  to  make  a  more  than  .\n  air  of  immense  innocence  marked  Me-  De  Wolf  filed  his  own  story,  and,  sus- 


v>orK.ng  lor  ^ne  i-eaaer,  ^nneuy  was  ^he  American  Society  of  Newspaper 
dso  correspondent  for  the  Boston  Glo^.  Hditors,  whose  annual  meeting 
h^ich  aftern<^n  at  o  o  dock  during  the  ,,-hedu!ed  to  have  been  held  thf  week 
Homestead  strike  he  called  It  by  telephone  publishers  conventions  in 

md  urned  in  his  report--the  first  sys-  ^ew  York,  has  changed  the  date  to 
tematic  use  of  the  long-distance  telephone  37  and  28  in  Washington,  it  was 

>  a  new^pa^r.  stated  this  week  by  Erie  E.  Hopwood, 

One  other  telegrapher-reporter  of  Pitts-  Oeveland  Plain  Dealer  Td 

burgh  comes  to  mind,  Tensard  ^  Wolf  sc-cretary  of  the  society.  The  Associated 
now  Magistrate  of  die  Morals  .  Court  ^  j 

-  i  \  f  McKinley  niece  of  ,4  the  American  Newspaper  Pub- 

Presid^t  McKinley  was  married  at  Som-  ij^^ers’  Association  convention  on  April 
erset.  Pa.  De  Wolf  was  sent  up  by  he  ,5  35  and  27.  The  former  gathering  is 

largely  attended  by  t^  memLrs 


of  the  Editors’  Society,  some  of  whom 
also  take  part  in  the  A.  N.  P.  A.  delib- 


many  instructions  to  the  manager  of  the  erations  .  *  .  .  .  o- 

telegraph  office  to  protect  it  frojn  their  standards  of  editorial  practice,  it  is  ex- 


that  enabled  him  to  make  a  more  than  .\ti  air  of  immense  innocence  marked  Mc- 
substantial  fortune  in  the  ice-rink  and 
amusement  part  enterprises  to  which  he 
devoted  his  last  years. 

But  this  is  not  an  obituary  notice  of 
McSwigan.  It  is  an  account  of  two  con¬ 
spicuous  instances  in  which  McSwigan, 
the  reporter,  would  have  had  a  luckless 
time  of  it  if  it  had  not  been  for  Mc- 

Swdgan  the  telegrapher  CTUDENTS  of  the  department  ol 

The  Johnstown  Flood  will  long  remain  O  journalism,  Ohio  State  University 
one  of  the  news-gathering  classics  of  our  recently  drafted  and  adopted  this  code  oi 
newspap^  history,  because  of  the  im-  ^t^ics  for  newspapers  and  newspaper  men 


entire  group  had  worked. 


pected,  will  be  one  of ’the  chief  topics  on 
the  editors’  program,  a  committee  of  the 


De  Wolf  filed  his  own  story,  and.  sus-  having  been  at  work  on  this  mat- 

_  ter  for  several  months.  Election  of  new 


members  and  of  officers  and  directors 

ADOPT  CODE  FOR  dir,..o„ 

THaR  STAFFS  I  President,  Casper  S.  Yost,  St.  Louis 

Globe-Democrat ;  first  vice-president, 
_  Frank  I.  Cobb,  New  York  World :  sec¬ 
ond  vice-president,  Edgar  B.  Piper,  Port- 
Malice— .\  newspaper  should  not  print  land  Oregonian:  secretary,  Erie  C.  Hop- 


mense  difficulties  that  stood  in  the  way  of  prepared  under  the  supervision  of 

getting  the  news  out,  even  after  the  cor-  5  head  (  ‘  ' 

respondents  had  been  able  to  fight  their  jjartment,  and  its  text  follows 
way  into  the  city.  Practically  every  tele-  r.  l 

graph  line  within  five  miles  of  Johns-  Preambi.e— Believing  that  th 


CTUDENTS  of  the  department  of  Malice — .\  newspaper  should  not  print  land  Oregonian :  secretarj’,  Erie  C.  Hop- 

journalism,  Ohio  State  University,  anything  of  a  malicious  nature.  Owing  wood,  Oeveland  IMain  Dealer ;  treasurer, 
recently  drafted  and  adopted  this  code  of  to  its  power  in  the  community,  the  press  FI.  S.  Beck,  Chicago  Tribune;  directors, 
ethics  for  newspapers  and  newspaper  men.  may  cause  incalculable  harm  by  printing  the  officers,  and  Joseph  Garretson,  Ciii- 
It  was  prepared  under  the  supervision  of  matter  tending  to  annoy  or  injure  un-  cinnati  Times-Star ;  George  E.  Miller, 


Prof.  Joseph  S.  Myers,  head  of  the  de-  necessarily.  It  should  never  intentionally 
iiartment,  and  its  text  follows ;  do  harm  or  cause  misfortune. 


Preamble — Believing  that  the  newspa- 


cessarily.  It  should  never  intentionally  Detroit  News;  C.  V.  Van  Anda.  New 
I  harm  or  cause  misfortune.  York  Times ;  H.  R.  Galt,  St.  Paul  Dis- 

CoLORiN-c — Coloring  the  news  means  patch;  Arthur  B.  Krock,  and  John  J. 


town  was  carried  out  by  the  flood.  Those  ^  molder  of  character  and  thought,  the  injection  of  untruths  or  exaggerations  Spurgeon,  Washington  Post. 


tbit  Hid  remain  were  nmmntlv  reserved  rather  than  a  mere  purveyor  of  colorless  into  the  news.  Inasmuch  as  unbiased 

fof  tSe  ^e  oTthe  reliKiffi^^  and  lifeless  facts ;  that  it  is  a. force  which  truth  is  an  essential  of  journalism,  a 

of  the  Pennsvlvania  Railroad,  without  influences  its  readers  in  a  positive  manner  newspaper  should  not  distort,  e.xaggerate 

whose  restored  oneration  relief  would  either  for  good_  or  for  evil;  that  the  or  color  the  news  The  editorials  may 


whose  restored  operation  relief  would 
have  been  impossible. 

Only  the  barest  bulletins  were  got  out 


Charles  E.  Harrington  Dead 

Charles  E.  Harrington,  78  ,  well  known 
newspaper  man,  died  Thursday  in  New 


course  of  local.  State  and  national  affairs  express  the  paper’s  policy,  but  the  news  York  following  an  operation.  He  was 


is  determined  largely  by  the  policy  adopt  - 


of  Johnstown  during  the  first  twenty-four  by  the  press;  and  believing  that  human 


columns  should  be  uncolored. 
Keeping  Confidence — A 


Ixirn  in  Syracuse  and  became  a  printer. 
He  came  to  New  York  about  the  begin- 


i.iy  in  the  mountains  with  only  wilder¬ 
ness  to  the  North  and  South;  with  the 


in  our  profession. 


of  news  sources.  News  imparted  to  a  re-  joined  the  navy  and  finally  went  to  Den- 


Service— -The  main  purpose  of  the  porter  with  the  injunction  “don’t  publish”  '’^r,  where  he  became  editor  of  the 

-  .  -1 _ u  i-_ _ i_j  _ _ I  .  _ .  _  Mriimt'ain  irkin#»/i  tho  ctnff  At 


barrier  of  the  crest  of  the  Alleghanies  to  newspaper  in  the  printing  of  facts  and  should  be  regarded  as  sacred,  the  reporter 


the  Ea-t  and  with  the  path  of  the  flood 
itself  ti)  the  west. 

McSwigan  was  of  the  very  vanguard 


ditorial  opinions  should  be  to  render  a  telling  no  one  but  a  superior. 


juiblic  service  by  printing  all  news  fit  to  Triviality — A  newspaper  should  avoid 


Mountain  News.  He  joined  the  staff  of 
the  Chicago  Times  in  the  middle  seventies 
and  then  liecame  New  York  correspond¬ 
ent  for  the  Times  and  the  Chicago  Tri¬ 


print,  criticism  of  evils  and  a  constant  the  practice  of  allotting  too  much  space  .  In  i^t^r  v 
i;f„  to  articles  of  little  value.  Accounts  of 


of  the  correspondents  in  Johnstown.  Be-  .advocacy  of  the  good  things  of  life.  Fear-  to  articles  of  little  value.  .Accounts  of 
cause  he  had  been  a  telegrapher  he  had  an  less  in  its  stand  for  good,  it  should  never  events  should  contain  all  the  news  with- 
acute  appreciation  of  the  fact  that  getting  falter  in  its  attacks  on  movements  that  out  exaggeration.  Feature  stories  and  il- 
the  news  would  be  but  the  smaller  part  of  are  unjust  or  harmful  to  mankind.  lustrations  should  be  carefully  selected 


itor  of  the  Wall  Street  lournal. 


his  job.  The  first  thing  he  did,  therefore.  Truth — Truth  should  characterize  the  and  judiciously  used  both  in  consideration 


“Zit”  Libel  Decision  April  13 


was  to  start  a  hunt  for  a  live  wire  out  newspaper  in  all  its  dealings.  This  qual-  material  and  position. 


Decision  was  reserved  until  .\pril  13 
by  Magistrate  Kyttenberg,  March  13,  in 


of  the  city.  So  far  as  ap^arances  went,  jjy  attained  only  by  unflagging  .\dvertising  and  Circulation— Hon-  Ni  w  York,  in  the  criminal  libel  action 


being  flJiigence.  eternal  vigilance  and  the  elimi-  esty  in  advertising  and  circulation  is  just 


1  lA  *  •  *1  (nr-  TTvon  if  -..v.  . .  ...  av. . v O..U  vi>v.uiai.iuii  is  jusi  started  bv  Edith  Dav,  actress,  against  C. 

neia  stnciiy  lor  tne  autnornies.  i.\en  11  nation  of  all  signs  of  inefficiency.  News-  as  essential  as  honesty  in  the  editorial  and  F.  Zhtel.  puhlislier  of  Zit’s  Weeklv,  and 

there  were  others  that  were  not  broken  papers  should  investigate  carefully  those  news  columns.  The  paper  which  know-  Paul  Sweinhart.  its  managing  editor, 

no  one  knew  w'hetner  operators  could  be  statements  which  arouse  suspicion  or  ingly  prints  dishonest  advertising  is  party  Comisil  was  directed  to  file  briefs.  The 

‘0000  ‘Or  them.  doubt.  to  fraud.  A  publisher  who  misrepresents  action  is  based  on  an  article  in  a  recent 


no  one  knew  w'netner  operators  could  be 
found  for  them. 

McSwigan  found  a  wire,  and  proceeded 
to  keep  his  discovery  to  himself.  He  set 


-  Wn  INJU.STICF.  AND  Error-A  newspaper  the  circulation  of  his  paper  is  guilty  of 

out  thL^to  get  his' news,  and  when  he  strive  ‘o  exclude  from  its  columns  obtaining  money  under  false  pretense, 

had  it  he  didn’t  bother  about  writing  it—  matter  which  will  cause  needless  suf-  Invasion  ok  Privacy— Private  rights 
lie  sat  down  at  his  own  private  wire  and  Bering  or  anxiety.  When  anything  unjust  should  not  be  needlessly  invaded  by  news- 
composed  his  story  as  he  dot-and-dashed  'I*-  erroneous  is  printed,  adequate  correc-  pa^rs  in  presenting  news.  Crime  and 
it  off.  With  one  exception,  this  was  the  mistake  and  fi^  acknowl^ge-  other  evil  must  be  ex^sed,  but  it  is  not 


issue,  which  linked  the  name  of  the  .act¬ 
ress  with  that  of  Robert  Warwick. 


Kohlsaat  70,  Celebrates 

Herman  H.  Kohlsaat,  former  owner  of 
the  Chicago  Record-Herald,  was  the 


first  orderlv  or  even  parti'allv  complete  should  be  published  im-  necessary  to  put  into  the  news  names  that  guest  of  the  staff  of  the  New  York  Times 

story  sent  out  from  Johnstown.  mixliately.  have  not  a  direct  connection  with  the  evil,  at  luncheon  m  his  honor  Thursday  in 

-  -  ‘  -  '  T,  r.  r-  ..  -  Venality— 'The  newspaper  should  re-  celebration  .d  his  s.  ve  uieth  birthday. 


The  exception  was  that  sent  by  Eugene 
T,.  Connelly,  long  with  the  Leader,  but 
for  the  past  fifteen  vears  with  the  Harry 


mixliately.  have  not  a  direct  connection  with  the  evil. 

Giving  Both  Sides — Since  the  newspa-  Venality — 'The  newspaper  should  re- 

per  is  organized  to  disseminate  news,  all  fuse  to  sacrifice  its  independence,  power 


for  the  past  fifteen  vears  with  the  Harry  essential,  decent  facts  on  both  sides  of  and  individuality  in  exchange  for  bribes 

Davis  .^musement  Enterprises.  Connelly,  any  article  should  he  printed.  On  the  or  contracts  which  will  destroy  the  free- 

too,  had  been  a  telegrapher.  He,  too,  set  occasions  when  opinions  may  be  ex-  dom  of  the  press.  No  newspaper  worker 

out  to  find  his  own  wire,  and  succeeded  in  pressed,  they  should  be  unbiased  and  un-  should  be  motivated  by  any  other  influ- 

a  block  signal  tower  six  miles  down  the  prejudiced.  Partisanship  should  not  be  ences  but  the  desire  to  give  his  unbiased 
Conemaugh  Valley.  The  tower  stood  on  tolerated.  efforts  to  the  newspaper. 


and  individuality  in  exchange  for  bribes  Mr».  Harrison  Home 

or  contracts  which  will  destroy  the  free-  Mrs.  Marguerite  E.  Harrison,  writer, 
dom  of  the  press.  No  newspaper  worker  twice  imprisoned  by  the  Bolsheviki,  re¬ 
should  be  motivated  bv  anv  other  influ-  turned  from  Russia  this  week  on  the 


ences  but  the  desire  to  give  his  unbiased  steamship  President  Monroe  via  London 


and  Cherbourg. 


I 


I 


If  70a  were  this  msn  and  ona  of  the  heirs  to 
a  couple  of  million  dollars,  what  would  be  the 
first  thine  you  would  dot  Jack  Woodhull,  known 
better  as  the  “peclee  newsboy,”  of  Powell 
street.  Ban  Francisco,  may  be  heir  to  a  part  of 
the  fiS.SOO.OOO  estate  left  by  the  late  Lady 
Frances  Cook,  a  pioneer  suifrarist,  his  aunt. 


Who  wouldn't  be  happy  I  The  first  electrically 
operated  ferryboat  was  christened  the  W,  B. 
Haarst  and  launched  in  Mew  Tork  this  week. 
Here’s  a  part  of  the  launchins  party.  Mrs. 
Hearst,  who  is  shown  at  the  side  of  Mayor 
Hylan,  the  other  man  of  the  party,  acted  as 
sponsor. 


Successful  convention.  The  Midwest  Circula¬ 
tion  Managers’  Association  recently  held  one  of 
the  most  successful  meetings  in  its  history  at 
Hutchinson,  Kan.,  and  just  to  prove  it  they  all 
crowded  into  the  picture.  Below  we  have,  first 
row,  left  to  right:  A1  Anderson,  Wichita  (Kan.) 
Eagle;  C.  B.  McCauley,  Wichita  Beacon;  M.  W, 
Halmbacher,  Oklahoma  City  Oklahoman-Times; 
H.  J,  Leggett,  Joplin  (Mo.)  Globe  A  Mews- 
Herald;  Harold  Hough,  Fort  Worth  (Tea.)  Star- 
Telegram;  J.  J.  Lynch  (President,  I.  C.  M.  A.), 
Cleveland  Press;  Sidney  D.  Long  (President, 
Midwest  Circulation  Managers’  Association), 
Wichita  Eagle;  Will  A.  Butler  (Secretary-Treas¬ 
urer,  M.  C.  M.  A.),  Colorado  Springs  Telegraph; 
B.  C.  Ballard.  Hutchinson  Mews;  Albert  Letts, 
Eldorado  (Kan.)  Times;  W,  P.  Stanley,  Bedalla 
Democrat.  Second  row;  Q,  0,  Hagarty,  A.  B. 
Wolverton,  Capper  Publications,  Topeka,  Kan.; 
J,  C.  Seacrest,  Lincoln  (Meb.)  State  Journal: 
Walt  B.  Beynolds,  Fremont  (Meb.)  Tribune;  H. 
MacDonald,  Hutchinson  Mews;  H.  0.  Sonder- 
gard,  Hutchinson  (Kan.)  Oasette;  H.  S.  Blake. 
Capper  Publications,  Topeka,  Kan.;  Balph  See- 
man,  St.  Louis  Qlobe-^mocrat.  Third  row: 
M.  Moore,  Hutchinson  Oasette;  W.  F.  Ells¬ 
worth,  Pratt  Tribune;  S.  Hockenhull,  Capper 
Publications,  Topeka,  Kan. ;  G.  V.  Allen. 
Hutchinson  Mews;  M.  C.  Peterson,  Dodge  City 
Globe;  Grail  Fuller.  Pueblo  (Colo.)  Chieftain; 
0.  P.  Harvey,  Denver  Bocky  Mountain  Mews  A 
Times.  Top  row:  E.  M.  Dinius,  Wichita  Eagle: 
Garrett  Wall.  St.  Louis.  Mo. ;  E.  E.  Scott. 
Tulsa  (Okla.)  World;  M.  McCormick.  Hutchin¬ 
son  Mews. 


]  THE  DAY’S  NEWS 


Life,  that's  the  sentence  France  meted  out  to 
Ernest  ^udet,  French  newspaper  .man  and  former 
editor  of  L’^lair,  a  well-known  Paris  daily.  He 
was  charged  with  consorting  with  the  enemy 
during  the  war  and  recently  returned  voluntarily 
from  Switierland  and  gave  himself  up.  The 
penal  settlement  to  which  he  will  be  sent  has 
not  been  announced. 


Electric  wires  went  down  in  the  recent  storm  that  swept  Michigan,  and  the  plant  of  the  Muskegon  Chronicle  went  dead,  but  the  paper 
came  out  on  time.  An  old  hand  press,  one  page  site,  was  found  in  a  dark  corner  ef  the  basement.  Light  was  furnished  by  a  lantern  and 
all  members  of  the  staff  had  a  hand  in  turning  the  crank.  The  normal  circulation  of  the  Chronicle  is  about  14,000.  Only  150  copies  were 
run  off  this  issue.  They  were  posted  about  the  city  and  the  people  gathered  around  to  read  as  in  the  days  of  ancient  Borne. 
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Editor  & .  P  uj>li  s.her  for  March  24,  1923 


CENTURY-OLD  BRITISH  HOUSE  TUMBLES 
THROUGH  ADVERTISING  BLUNDER 

Failure  to  Capitalize  Name  That  Was  World  Famous  Brings 
Day  &  Martin,  Blacking  Pioneers,  to  Verge  of  Ruin  and 
Makes  Advertising  Reconstruction  Necessary 


iKKiertiUtul  that  it  stands  for 
ish.” 


‘Boot  Pol- 


HOUSTON  WANTS  CONVENTION 


HOLLAND  WILL  ACCEPT 
RENOMINATION 


By  HERBERT  C.  RIDOUT 

(London  Editor,  Editor  &  Publisher) 

A  WAV  back,  when  Cliarles  Dickens  to  realize  that  the  greatest  advertisement 
^  was  a  boy,  there  stood  in  the  of  all  was  the  name  Day  &  ^Iartin.  The 
southeast  of  London  a  house  whose  wares  new  polishes  when  launched  were  chris- 
were  known  the  length  and  breadth  of  tened  “just  out” — a  meaningless  title  that 
the  universe.  In  those  days  advertising  necessitated  the  creation  of  a  new  public 
was  of  a  vastly  different  character ;  it  from  a  new  starting  point.  All  the  hun- 
was  not  possible  to  create  a  market  by  dred  years’  cumulative  advertising  value 
the  use  of  the  newsi>aper  press.  It  was  of  the  name  Day  &  Martin  was  thrown 
never  contemplated  that  men  and  women  away.  Soon  this  mistake  was  realized, 
could  be  induced  by  the  printed  word  in  and  they  endeavored  to  retrieve  their  po- 
argument  form  to  establish  or  change  a  sition  by  changing  the  name  to  “Daymar.” 
habit.  This  did  not  help;  it  had  no  more  mean- 

Advertising,  as  viewed  then  by  the  ing  and  no  significance.  The  public  had 
comparative  few  who  practiced  it,  was  changed  its  habit,  and  in  the  shortness 

of  its  memory,  the  name  of  Day  &  Mar¬ 
tin  had  faded  away. 

The  position  stands  so  today.  This 
great  house,  a  part  of  Britain’s  commer¬ 
cial  history,  its  appealing  to  its  share¬ 
holders  to  save  it  from  complete  wreck, 
to  restore  its  ancient  fortune,  all  that  is 
neces.sary  being,  according  to  Mr.  Burli- 
son  himself,  efficient  management,  ef¬ 
ficient  distribution,  and  a  sound  adver¬ 
tising  policy  to  knock  out  of  the  heads 
of  the  British  public  the  idea  that  Day  & 
Martin  means  “Blacking”  and  make  them 


almost  entirely  a  matter  of  making  a  big 
noise,  planting  the  name  of  the  product 
where  it  could  be  seen  by  the  greatest 
number  of  people,  and  renewing  contracts 
each  year.  It  was  a  case  of  the  first  man 
to  get  in  with  a  shout  doing  the  big  share 
of  the  business. 

Such  were  the  principles  on  which  was 
founded  the  century-old  blacking  house 
of  Day  &  Martin.  Ltd.,  and  they  were 
probably  the  greatest  advertisers  in  their 
epoch.  They  appreciated  the  need  for 
advertising  in  a  fashion  that  was  years 
before  its  time.  They  knew  the  value  of 
legend  and  romance  as  a  means  of  creat¬ 
ing  interest,  and  permitted  all  sorts  of 
stories  to  circulate  concerning  their  en¬ 
terprise.  One  concerned  tlte  origin  of 
the  blacking  itself — that  Mr.  Day  or  Mr. 

Martin  befriended  a  crippled,  starving 
soldier,  who  in  gratitude  presented  him 

with  the  recipe  for  water-blacking,  .^n-  ruREIGN  advertising  continued 

other  was  that  the  company  had  arranged  ^  - 

to  paint  an  advertisement  of  Day  &  Mar¬ 
tin’s  blacking  on  the  side  of  the  Pyramids 
in  F^iypt.  They  were  advertisers — be 
sure  of  that. 

The  mention  of  Charles  Dickens  recalls 
the  fact  that  the  famous  author  as  a  lad 
actually  worked  in  the  Day  &  Martin 
factory— history  says  as  a  washer  of  bot¬ 
tles.  One  cannot  but  reflect  what  a  won¬ 
derful  advertising  manager  (had  such  in¬ 
dividuals  existed  in  those  days)  the  con¬ 
cern  overlooked  in  the  person  of  the 
imaginative  Dickens. 

The  Day  &  Martin  advertising  carried 
their  product  on  an  impregnable  pinnacle 
well  into  the  nineties  of  last  century. 


Will  Be  Backed  by  500  Texana  at  A.  A. 

C.  W.  Meeting  in  Atlantic  City 

San  Antonio,  Tex.,  March  17. — Di¬ 
rectors  of  the  Associated  Advertising 
Clubs  of  the  Tenth  District,  comprising 
Texas,  Arizona,  New  Mexico  and  Louis¬ 
iana,  met  this  week  to  formulate  plans  to 
attend  the  national  convention  at  Atlantic 
City,  X.  J.,  June  7. 

It  is  planned  to  have  500  men  attend 
the  convention  with  a  view  to  bringing 
the  1924  convention  to  Texas,  probably 
Houston.  It  is  proposed  to  have  the  dele¬ 
gates  at  this  gathering  make  a  tour  of 
the  State,  taking  in  San  Antonio,  Dal¬ 
las,  Waco,  Fort  Worth  and  other  cities. 
Only  one  national  conference  has  been 
held  in  Texas — at  Dallas  in  1912. 

A  special  train  will  leave  I>allas  May 
31.  The  Texas  delegates  will  be  joined 
by  members  of  the  national  association 
at  various  points. 

Free  PreM  Denies  Sale  Rumor 

The  Detroit  Free  Press  in  its  issue  of 
March  18  printed  a  front-page  box  deny¬ 
ing  emphatically  reports  that  it  is  for  sale, 
or  about  to  be  sold.  “These  whole-cloth 
lies,”  it  stated,  “originated  with  and  have 
been  pushed  by  a  Detroit  newspaper,  pub¬ 
lishing  afternoon  and  Sunday  editions. 
Their  dishonest  purpose  is  to  induce  news 
agencies  and  salesmen  to  fall  away  from 
this  paper.” 


If  AMociated  Advertising  Clubs  Desire 
Him  to  Continue  in  Office,  He 
Will  Not  Refuse — Will  Not 
Make  Campaign 


NEW  YORK  DRY  GOODS  STORE  STRIKE 
LAST  MONTH  KILLED  100,000  LINES 


creasing  its  monthly  totals  over  1922 
in  New'  York  papers  in  February,  ac¬ 
cording  to  detailed  analysis  compiled  by 
the  New  York  Evening  Post.  Want  ad¬ 
vertising  also  shows  healthy  gains.  Ixical 
display  advertising  in  morning  and  Sun¬ 


day  papers  was  affected  to  the  extent  of 
about  100,000  lines,  as  was  expected,  by 
the  strike  of  eleven  department  stores 
against  an  increase  in  the  Times’  rates, 
but  the  evening  papers  showed  an  in¬ 
crease  in  this  class  of  business  of  over 
200  000  lines.  The  tabulated  analysis 
follows : 


Morning  yid  Sunday  Evtning  and  Sunday  Sund^jj^Only 


advertising  ways  and  means  to  suit  the 
advancing  times,  the  house  could  go  on 
forever. 

But,  in  the  words  of  R.  O.  Burlison, 
the  managing  director  of  the  firm,  a  small 
cloud  appeared  on  the  horizon — the  intro¬ 
duction  of  the  present-day  wax  boot  pol¬ 
ish.  Mr.  Burlison  admits  that  American 
shoe  production  played  its  part  in  this, 
for  he  says  that  the  rea.son  why  polish 
of  this  kind  was  required  was  that  the 
Americans  had  introduced  an  entire 
change  in  the  tanning  of  leathers,  viz., 
chrome  tanning,  and  this,  being  a  smooth, 
hard  surface  leather,  needed  a  different 
type  of  cleaner  from  either  the  old  rough 
leather  for  which  paste  blacking  was 
used,  or  the  high-grade  calf  leather  for 
which  liquid  blacking  was  used. 

The  directorate  of  Day  &  Martin  ig¬ 
nored  the  invader.  It  could  never  re¬ 
place  the  old-established  water  blacking. 
It  could  never  dim  the  lustre  of  the  name 
I>ay  &  Martin. 

But  the  public  took  another  view.  It 
found  the  wax  polish  easier  to  apply, 
cleaner  to  handle,  and  more  economical  in 
use.  Gr.'idually  the  sales  of  Day  &  Mar¬ 
tin  waned  as  the  other  waxed.  Still  it 
was  considered  that  the  fog  would  lift 
and  nothing  was  done  until  the  machinery 
began  to  slow  and  idle.  Then  it  was  dis¬ 
covered  that  if  they  were  to  hold  any 
market  at  all,  Day  &  Martin  must  pro¬ 
duce  a  polish  to  meet  the  new  competi¬ 
tion. 

This  was  done,  but  in  the  marketing  a 
fatal  mistake  was  made.  It  was  not  fail¬ 
ure  to  advertise  as  such,  but  the  failure 
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13,512 

7,524 

11,400 

91,622 

8,996 

4,488 

Office  adv . 

107,346 

109,804 

56,514 

77,873 

38,130 

39.606 

Tot.al  pages  . 

6,444 

6,136 

6,200 

5,776 

3,156 

2,970 

Kansas  City,  March  19.— Rumors 
that  Lou  E.  Holland  of  Kansas  City, 
would  decline  to  serve  another  term  as 
president  of  the  Associated  Advertising 
Qubs  of  the  World,  which  office  he  now- 
holds,  were  set  at  rest  today  when  Mr. 
Holland  authorized  Editor  &  Publisher 
to  publish  the  following  statement : 

“The  by-laws  of  the  A.  A.  C.  W.  pro¬ 
vide  for  the  selection  of  a  president  at 
the  annual  convention.  The  delegates  in 
attendance  at  Atlantic  City  in  June  will 
know  whether  or  not  their  best  interests 
have  been  served  during  my  administra¬ 
tion.  Should  they  desire,  I  will  accept 
re-election  and  give  the  association  the 
best  I  have. 

“Regarding  reports  to  the  effect  that 
I  have  found  the  presidency  a  great 
financial  burden :  It  is  a  pleasure  and 
I  believe  the  duty  of  right  thinking  men 
to  encourage  principle  in  business.  I 
am  still  discounting  my  bills  and  from  all 
indications  will  continue  to  do  so  and 
regret  neither  time  nor  money  spent  in 
serving  the  A.,  A..  C.  W.” 

Mr.  Holland  said  he  would  make  no 
formal  announcement  of  his  candidacy 
for  re-election  nor  will  he  conduct  a 
political  campaign  of  any  kind.  He  will 
go  before  the  Atlantic  City  convention 
with  a  report  of  what  he  has  done  in 
carrying  out  the  pledge  of  a  “business 
administration”  on  which  he  was  elected 
last  year  in  Milwaukee.  If,  on  what  he 
has  been  able  to  do,  the  delegates  see  fit 
to  return  him  to  office,  Mr.  Holland  said 
he  will  willingly  accept  the  responsibili¬ 
ties  again  and  give  his  best  to  the  clubs. 

W  hen  rumors  that  he  had  found  the 
presidency  of  the  A.  A.  C.  W.  too  ex¬ 
pensive  for  him  to  continue  were  brought 
to  Mr.  Holland's  attention  he  smilingly 
said:  “If  the  presidency  were  to  cost 
me  $10,0(X)  a  year,  I  wouldn’t  have 
missed  it  for  three  times  that  amount. 
The  experiences  I  have  had,  the  friend¬ 
ships  I  have  made  and  having  a  part  in 
the  good  work  the  A.  C.  W.  are  do¬ 
ing  for  better  business  are  well  nigh 
priceless  to  any  man  favored  with  elec¬ 
tion  to  the  office  I  am  now  privileged  to 
hold.” 

A  campaign  for  the  election  of  F.  A. 
W  ilson-l.awrenson  of  New  York,  chair¬ 
man  of  the  committee  appointed  to  in¬ 
vestigate  the  feasibility  of  meeting  in 
London  in  1924,  has  been  launched  by 
friends  of  Mr.  W'ilson-I^wrcnson  who 
feel  that  his  friendships  overseas  shouki 
be  capitalized  to  the  advantage  of  the 
advertising  interests  of  America. 

Mr.  Holland  said  he  as  president  of 
the  A.  A.  C  VV.,  is  not  in  a  position  to 
make  any  recommendation  on  where  the 
1924  convention  should  be  held.  He  ap¬ 
pointed  a  committee,  of  which  F.  .\. 
W^ilson-I^wrenson  is  chairman,  to  in- 
ve-stigate  possibilities  of  accepting  Lon¬ 
don’s  invitation.  The  report  was  pub¬ 
lished  in  Editor  &  Publisher  last 
week.  It  will  rest  with  the  delegates 
at  Atlantic  City  to  decide  what  place  will 
be  in  the  best  interests  of  the  organization. 

Kohlsaat  Sued  for  $75,000 

Herman  H.  Kohlsaat,  former  Chicago 
newspaper  publisher,  w-as  named  as  de¬ 
fendant  in  a  $75,000  damage  suit  filed  in 
the  Circuit  Court  at  Chicago  March  21 
by  the  National  Bank  of  the  Republic 
The  suit,  according  to  the  declaration, 
seeks  to  ct  force  the  payment  of  a  $45,- 
0(X)  promissory  note  with  accrued  inter¬ 
est  executed  by  Mr.  Kohlsaat  in  1913,  the 
collection  of  which  is  imperiled  by  the 
statute  of  limitations. 

Mr.  Kohlsaat  secured  the  loan  from 
the  l)ank,  it  is  alleged  in  the  bill,  upon 
his  promise  to  pay  7  per  cent  interest  a 
year  until  the  obligation  was  discharged. 
.After  October,  1913,  the  bill  continues, 
no  interest  was  paid  and  by  the  .sale  of 
collateral  the  bank  realized  $2,000. 
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Buffalo  the  Wonder  City  of  America 


More  than 

Half  a  Million  People 

IN 

Buffalo 


U.  S.  Government  Census  of  1920. 

506,775 

Within  the  A.  B.  C.  Trading  Radius  of  43  Miles 

825,000 


Of  Buffalo’s  506,775  population,  76.1%  are  native  born. 

31,575  of  those  classified  as  foreign  born  come  from  England, 

Ireland,  Scotland  and  Canada.  This  approximates  25%  of  the 
foreign  born  who  read  and  speak  English. 

Buffalo’s  greatness  is  emphasized  by  the  fact  that  the  United 
States  Government  Census  for  1920  shows  but  4.2%  illiteracy.  In 

Buffalo  95.8%  of  the  inhabitants  are  able  to  read. 

Buffalo  has  116,201  families  with  73,880  dwellings. 

THE  BUFFALO  EVENING  NEWS 

with  110,065  circulation  of  which  78,664  is  within  the  Buffalo  city 
limits  and  97,054  within  the  trading  territory,  reaches  practically 
all  English  reading  families. 

No  more  perfect  coverage  of  the  reading  public  of  Buffalo  can 
be  had  than  that  of  the 

BUFFALO  EVENING  NEWS 

EDWARD  H.  BUTLER 

Publisher 

KELLY-SMITH  COMPANY,  National  Representatives 
Marbridge  Bldg.,  New  York,  N.  Y.  Lytton  Bldg.,  Chicago,  Ill. 

Dominate  Buffalo  by  concentrating  in  the  EVENING  NEWS 


View  of  Part  oi  Buffalo’s  Main  Street  Shopfring  District 
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THE  COPY  DESK  DEMANDS  ITS  PLACE 
IN  THE  SUN 

Not  All  Copsrreaders  Do  Their  Cutting  with  an  Axe,  Says  One 
of  Their  Number — Most  Important  Factor  in 
Good  Newspaper  Organization 

By  ORVILLE 


do  you  do  on  the  Tribune?” 

^  asks  the  uninitiate  friend  of  the 
old  (in  experience,  anyway)  newspaper 
man. 

“Copyreader”  is  the  brief  reply,  the 
“journalist”  realizing  his  inability  to  ex¬ 
plain  his  job  satisfactorily  io  his  friend. 

“Ah-h !”  breathes  the  uninitiate,  in  a 
disillusioned  tone.  “Reading  proof,  eh?” 

Sometimes  he  only  thinks  this,  and 
out  of  sympathy  for  the  newspaper  man 
remains  silent. 

For  it  is  a  fact  that  no  department  of 
a  newspaper  is  as  little  known  to  and  un¬ 
derstood  by  the  general  public  as  the 
much-maligned  copy  deslc  The  very 
name  seems  to  imply  a  sort  of  drop- 
light,  ledger  slavery.  In  England  they 
do  things  a  little  better.  Men  who  edit 
copy  for  publication  are  called  sub-edi¬ 
tors.  In  this  country  they  suffer  under 
the  inglorious  cognomen  of  copyreaders. 

Even  in  a  newspaper  office  itself,  the 
copy  desk  is  commonly  held  in  scorn  by 
the  star  rep<jTters  and  those  functionaries 
with  various  editorial  handles  to  their 
titles.  Nevertheless  the  copy  desk  is  un¬ 
doubtedly  the  most  important  unit  of  the 
editorial  end  of  the  paper,  and  is  so  re¬ 
garded  by  most  high  executives. 

But  does  anyone  remember  any  news¬ 
paper  story  having  been  written  around 
a  copy  desk?  No,  several  thousand 
times  no!  It  is  the  reporters  who  have 
grabbed  all  the  fictional  glory. 

.\nd  yet  what  would  the  best  re¬ 
porter’s  story  be  without  skilful  handling 
on  the  copy  desk?  Why,  if  it  were  not 
attractively  headlined,  no  one  would  read 
it  at  all.  And  if  the  little  quirks  in  copy 
were  not  ironed  out  carefully,  the  re¬ 
porter  would  get  an  irreparable  black 
eye.  But  with  good  copyreading,  the 
writer  of  the  story  gets  credit.  If  there 
is  anything  wrong,  the  copyreader  is  at 
fault. 

Surely  the  time  has  passed  when  the 
copy  desk  should  be  disparaged.  Now- 
a^ys  a  man  is  not  put  on  the  copy  desk 
when  he  has  failed  as  a  reporter,  but  is 
only  given  a  chance  to  “break  in”  on  the 
desk  as  a  reward  of  merit.  Yet  the  sal¬ 
aries  of  copyreaders  are  still  miserably 
low  as  compared  with  those  of  star  re¬ 
porters. 

.\s  a  result  the  standards  of  metro¬ 
politan  newsijaper  copy  desks  have  fallen, 
and  papers  are,  in  m^y  cities  at  least, 
being  more  poorly  edited  than  of  yore. 
For  this  the  newspapers  have  only  them¬ 
selves  to  blame. 

Vive  la  copy  desk!  .\nd  doubly  vive 
the  really  good,  trained  copyreader. 

«  *  * 

.\  copyreader  must  be  above  all  things 
an  expert  He  is  required  to  do  a  tre¬ 
mendously  wider  range  of  reading  than 
a  mere  reporter.  He  must  know  at  a 
glance  whether  the  reporter  is  hitting  the 
high  spots  or  not,  whether  the  given 
street  number  is  likely  to  be  correct, 
whether  two  given  thoroughfares  really 
do  intersect,  whether  this  or  that  tech¬ 
nical  term  used  by  the  reporter  is  correct, 
whether  the  Boer  War  really  started  in 
1898  or  1899.  He  must  be  all  things  to 
all  reporters. 

The  average  blase  reporter  regards  the 
copyreader  in  as  much  the  same  light  as 
the  staff  of  a  certain  small  city  morning 
paper  used  to  regard  the  night  editor. 
This  man.  being  very  busy  and  having 
the  job  of  checking  up  on  the  reporters 
own  headlines,  used  to  content  himself 
with  cutting  off  the  la.st  paragraph  of 
every  piece  of  copy,  every  story,  and  let¬ 
ting  it  go  at  that.  So  the  reporters  used 
always  to  write  one  extra  and  exceed- 
inglv  unimportant  paragraph. 

♦  ♦  * 

The  old  Philadelphia  Press,  lamented 
by  thousands  of  good  newspaper  men  who 
have  passed  through  its  payrolls,  was  a 
great  training  school  for  copyreaders. 


A.  WELSH 

There  the  desk  was  given  its  proper  dig¬ 
nity. 

A  reporter  would  no  more  have  thought 
of  going  up  to  the  Press  cop>-  desk  and 
helping  himself  to  shears  or  pastepot  than 
he  would  have  thought  of  walking  clear 
to  Broad  street,  six  or  seven  blocks,  to 
cash  his  pay  order  with  a  perfectly  oblig¬ 
ing  saloonkeeper  right  across  the  street. 
No,  indeed,  that  was  a  COPY  DESK. 

Not  often  did  a  reporter  reach  that 
eminence  in  which  he  dared  to  approach 
the  desk  at  all  without  being  summoned. 
kei>orters  that  did  that  were  among  the 
elite.  Nowadays  reporters  have  no  re¬ 
spect  at  all  for  the  copyreader’s  tools, 
and  woe  betide  him  if  he  leave  them  on 
his  desk  while  at  lunch.  For  he  may  as 
well  return  singing  “Goodby,  Forever.” 

We  knew  a  reporter  who  got  prop¬ 
erly  bawled  out  for  asking  a  copyreader 
for  a  match.  The  veteran,  who  was  the 
dean  of  the  desk,  thus  replied: 

“You  have  the  whole  city  of  Philadel¬ 
phia  from  which  to  get  matches.  This 
desk  is  right  here  from  6  to  2,  matches 
or  no  matches.” 

But  the  dean  was  the  most  loved  man 
in  the  room.  When  he  had  time,  he  used 
to  call  a  cub  reporter  over  and  point  out 
errors  in  his  copy.  And  incidentally  to 
give  the  cub  a  little  encouragement 

The  dean  sat  next  a  very  silent  man 
for  months.  This  man  had  another  pe¬ 
culiarity,  besides  silence.  He  never  car¬ 
ried  a  toife,  and  used  to  sharpen  his  soft- 
lead,  paper  pencils  with  his  shears.  So 
one  night  the  dean  made  him  a  present 
of  a  fine,  pearl-handled  knife. 

Another  old-timer  on  this  desk  was  an 
expert  on  Philadelphia  society.  He 
knew  the  genealogies  of  every  family  Uv- 
ing  within  social  distance  of  Rittenhouse 
Square.  No  possible  error  of  initials 
could  get  by  him. 

Every  man  on  that  desk  was  a  special¬ 
ist.  When  any  cuts  were  to  be  made  in 
stories  in  the  composing  room,  the  copy- 
reader  of  that  story  was  sent  for,  as  it 
was  assumed  that  only  he  could  trim  the 
story  properly.  Nowadays  they  just 
leave  on  the  stone  what  they  can't  get 
into  the  form. 

As  a  consequence  the  Press,  despite  its 
shortcomings,  and  they  were  no  doubt 
many,  was  one  of  the  best-edited  papers 
in  the  Quaker  City.  Its  passing  during 
the  war,  or  shortly  afterward,  caused  re¬ 
pining  by  hundreds  of  newspaper  men 
far  from  Philadelphia  who  remembered 
their  service  on  ’the  old  .sheet.  An  ex¬ 
press  banquet,  held  a  year  or  so  ago.  was 
very  largely  attended.  Traditions! 

There  was  that  Election  Night  in  1916 
when  the  election  of  Justice  Hughes  to 
the  Presidency  seemed  as  certain  as  almost 
anything  in  this  world,  and  in  fact  was 
conceded  by  such  Democratic  journals  in 
the  East  as  the  New  York  World.  But 
old  Judge  Wells  at  11  o’clock  came  to 
the  copy  desk  and  said : 

“Welt  gentlemen,  the  Press  has  never 
gone  on  an  election  result  yet,  and  I  think 
we  will  leave  this  one  in  doubt  till  we 
hear  from  California.” 

.\nd  the  veteran  editor’s  judgment  was 
amply  vindicated. 

•  *  ♦ 

The  worst  thing  about  the  trade  of  a 
copyreader  is  that  everywhere  he  goes 
he  has  to  learn  “style”  all  over  again. 
The  House  of  Representatives  is  capital¬ 
ized  in  one  paper,  and  not  in  another ;  the 
Governor  in  the  .\rgus  becomes  Gov. 
Smith  in  the  News.  .\lso  rules  of  head¬ 
line  writing  vary  in  every  office.  Each  pa¬ 
per  has  a  different  set  of  barred  words, 
which  the  copyreader  doesn’t  usually  find 
out  about  till  he  has  tried  to  use  them. 
Words  are  usually  barred  because  they 
have  been  used  so  often  in  headlines  as  to 
become  bromidic.  Examples  are  grill,  nab. 
O.K..  hit  (verbl.  etc.,  all  mighty  handy 
to  fit  into  a  head  with  little  count. 


Negro  in  one  paper  becomes  colored 
in  another,  on  penalty  of  discharge. 
Even  the  word  Jew  is  frequently  bann^. 

A  frequent  bM  is  on  the  use  of  forms 
of  the  verb  “to  be,”  such  as  “is  killed,” 
while  nearly  all  papers  now  dislike  top 
lines  of  heads  ending  in  prepositions. 

Generally  speaking  the  tendency  on 
Eastern  papers  is  to  capitalize,  while  in 
the  West  everything  goes  lower  case, 
even  congress,  and  often  the  president 
himself. 

There  used  to  be  a  marked  difference 
betwwn  East  and  West  in  headlines 
starting  with  verbs.  For  instance,  even 
in  the  New  York  Times,  under  the  head¬ 
line.  “Say  Republicans  Sure  of  Victory,” 
there  might  be  a  bank,  as  follows,  “State 
Chairman  Predicts,  etc.”  In  the  West 
the  noun  cannot  be  implied,  but  must  lead 
the  first  bank,  and  must  agree  in  num¬ 
ber  with  the  verb,  for  instance,  “State 
Leaders  Predict,  etc.” 

«  *  * 

Few  Eastern  newspapers  have  style 
books,  and  the  copyreader  gropes  his 
way.  The  style  book  is  a  Western  propo¬ 
sition,  and  the  most  weighty  one  the 
writer  has  ever  seen  is  that  used  by  the 
Oeveland  Plain  Dealer. 

This  style  book  tells  the  new  copy- 
reader  almost  every  conceivable  form 
preferred.  Double- jointed  words  are 
cited.  Style  used  to  be  adhered  to  re¬ 
ligiously.  In  fact  the  writer  was  once 
thrown  back  a  head  containing  the  word 
“trolley.”  There  was  no  ban  against  it, 
but  the  style  book,  compiled  years  be¬ 
fore,  said  nothing  but  street-car.  Tradi¬ 
tions  ! 

The  war,  though,  by  driving  the  good 
copyreaders  into  other  occupations  or 
into  the  service  broke  down  these  tradi¬ 


tions,  and  tore  a  gap  in  the  “style”  of 
all  publications.  For  the  traditions  of  a 
paper  are  something  that  cannot  be  ac¬ 
quired  by  a  new  man  overnight,  or  rather 
it  used  not  to  be  so. 

This  probably  is  one  of  the  elements 
entering  into  the  trend  toward  standardi¬ 
zation  of  American  press  since  the  war. 

With  the  exception  of  the  Cincinnati 
Enquirer,  the  Boston  Transcript,  aixl 
one  or  two  other  papers,  all  American 
dailies  have  the  same  style  of  headlines, 
varied  in  the  cases  of  the  New  York 
Tribune  and  Evening  Post  by  the  use 
of  lower  case  letters  throughout — a 
scarcely  noticeable  variation.  The  make¬ 
up  of  papers  throughout  the  country  is 
the  same,  their  news  and  features  are 
identical  That  any  variation  from  this 
standardization  has  a  great  appeal  is  evi¬ 
denced  by  the  tremendous  growth  in  cir¬ 
culation  experienced  by  the  New  York 
Daily  News. 

*  «  « 

The  famous  “Jerked  to  Jesus”  head¬ 
line  over  the  story  of  a  hanging  was  an 
example  of  brilliant,  if  suggestive  copy¬ 
reading.  The  hea^  however,  might  now 
be  regarded  as  slightly  editorial. 

•  *  *  ♦ 

What  is  a  copy  desk  without  its  book 
of  horrible  headline  examples?  Time 
was  when  copyreaders  used  to  vie  with 
each  other  in  putting  a  head  over  which 
would  qualify  for  this  book. 


MoteMohn  Celebrates  70th  Birthday 

Dr.  Nehemiah  Mosessohn,  editor  of  the 
Jewish  Tribune,  New  York,  celebrated 
his  70th  birthday  March  21  at  a  dinner 
held  in  his  honor.  Friends  presented  to 
him  silverware  and  a  life-size  oil  portrait 
of  himself. 


|Rotogravuii0  OpensWa^ 


5elHTi^  WithoutAdvPrtisin^ 


T^OTOGRAVURE  appeals  not  only  to  the  buying 
AX  public;  it  sells  the  merchant,  too.  The  Sales 
Manager  of  a  nationally  known  cosmetic  and  toilet 
goods  manufacturer  discovered  this  when  he  sold 
all  the  department  and  big  down  town  stores  in  three 
days,  due  to  the  fact  that  Detroit  merchants  realize 
the  magnificent  sales  appeal  of  a  Detroit  News  Roto¬ 
gravure  campaign.  Armed  with  a  News  Rotogravure 
contract  your  dealers  are  half  sold  before  the  sales¬ 
man  even  discusses  the  product.  The  Detroit  Sunday 
News  now  has  more  than  270,000  circulation  and 
reaches  practically  every  home  in  Detroit  and  vicinity. 
The  Rotogravure  is  largely  responsible  for  this  cir¬ 
culation. 


The  Detroit  News 

Greatest  Weekday  and  Sunday  Circulation  in  Michigan. 

"Alwttyt  hi  tha  Laaf’ 
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“OHIO 

FIRST" 

— means  just  what  it  says. 

The  man  who  has  studied  business  conditions  knows  that  Ohio  offers  a  rich  held 
for  those  who  have  something  worth  w’hile  to  sell. 

It  has  producing  farms,  busy  factories,  splendid  hardwood  forests,  rich  petroleum, 
coal  and  natural  gas  helds.  It  has  a  population  of  5,759,394  or  141.4  inhabitants 
per  square  mile. 

Ohio’s  Purchasing  Power  Makes  It  the  First  Logical  Market 

Ohio  has  16,125  factories  or  an  average  of  one  factory^  for  every'  2.5  square  miles  of 
territory.  The  yearly  payroll  of  Ohio  factories  amounts  to  $944,651,000. 

There  are  23,515,000  acres  of  farm  land,  mostly  improved.  Although  this  is  about 
90%  of  the  state’s  area,  yet '63.8%  of  the  population  lives  in  incorporated  towns 
and  villages,  showing  the  intensity  of  Ohio’s  population. 

Ohio  farms  average  91.6  acres  and  are  worth  $3,095,666,336.  Nearly  180,000 
farms  are  owned  by  their  operators.  Think  what  this  means  to  the  maker  of  farm 
implements. 

Ohio  is  fifth  in  electric  railway  mileage.  It  is  thirty-fifth  in  area  and  fourth  in 
population. 

Your  Advertising  in  This  Group  Will  Bring  You  Big  Results 

The  papers  here  named  are  reaching  the  representativ‘e  people  of  their  respective 
communities.  Cultivate  these  spenders.  Investigate  OHIO  FIRST. 
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CLASSIFIED  CAN  BE  SOLD  IN  ONE  CALL 
BY  COMMITTING  PROSPECT  AT  START 

Salesman  Whose  First  Question  Not  Only  Interests  His  Cus> 
tomer,  But  Ties  Him  Up  to  Its  Conclusion,  Saves 
Time  and  Makes  Lineage 

By  C.  L.  PERKINS 

Executive  Secretary,  Association  of  Newspaper  Qassified  Advertising  Managers 


was  from  a  talk  with  a  salesman 
of  securities  that  I  gained  a  very 
valuable  slant  on  selling  classified,”  said 
one  solicitor  who  ranks  first  in  a  group 
of  seventeen.  “I  had  been  plodding  along 
for  months  working  conscientiously  but 
not  getting  brilliant  results,  and  this  chap 
opened  up  vast  vistas  which  proved  to  be 
most  valuable.  I’ll  tell  you  what  he  said : 

“  ‘Fve  been  trained  in  the  one-call  sys¬ 
tem  in  selling  securities  and  there’s  no 
reason  the  same  principle  shouldn’t  apply 
to  your  problem,  classified  space.  The 
old  idea  of  persistence  is  wrong:  alto¬ 
gether  wrong.  It  makes  the  salesman 
argue  subconsciously,  “Well,  I  don’t  sup¬ 
pose  I’ll  sell  him  today,  but  I  shall  some 
time.”  When  I  enter  a  prospect’s  office 
I  say,  Mr.  Jones,  I  am  representing  an 
enterprise  which  will  yield  its  investors 
at  least  IS  per  cent  a  year  with  practi¬ 
cally  no  risk,  I  do  not  wish  to  consume 
your  time  nor  my  own  unless  you  are  in 
a  position  to  invest  at  least  $500.  Par¬ 
don  my  apparent  presumption,  Mr.  Jones, 
but  won’t  you  tell  me  frankly  if  you  are 
now  in  a  position  to  invest  at  least  that 
sum  in  case  I  prove  my  proposition  to 
your  complete  satisfaction.  If  I  do,  nat¬ 
urally  you’ll  wish  to  join  us.  If  not,  you 
won’t.  But  it  must  be  settled  pro  and 
con  this  morning  in  your  office.  Will 
you  invest,  Mr.  Jones,  if,  after  a  thor¬ 
ough  exposition  of  my  proposition  you 
agree  with  my  assertion  that  it  will  pay 
you  at  least  15  per  cent  annually  with 
no  risk?’ 

“  ‘Some  say  “No.”  Then  I  bid  them 
good  bye.  Others  say  “Yes,”  believing 


that  I  can  not  prove  my  case.  Those  are 
the  ones  I  sell  in  one  call.  No  man 
could  ever  be  sold  any  promotion  project 
in  one  call,  however,  unless  he  had  com¬ 
mitted  himself  beforehand  through  the 
method  I’ve  sketched.’ 

“That  was  what  the  security  man  told 
me,”  continued  the  classified  salesman, 
“and  I  promptly  saw  its  application  to 
my  own  problem.  Next  day  I  called  on  a 
real  estate  man  whom  I  could  never  quite 
close.  He  was  a  bom  procrastinator. 

“  ‘Good  morning,  Mr.  Belden,  I’ve  been 
wasting  a  lot  of  your  time  and  a  lot  of 
mine  on  this  question  of  using  the  Globe,’ 
I  opened.  ‘I  have  some  new  and  inter¬ 
esting  data  to  submit,  but  before  I  go  into 
it  I  want  to  know  if  you’ll  agree  to  this 
proposal.  If  I  convince  you  this  morn¬ 
ing  beyond  question  of  a  doubt  that  for 
every  dollar  you  spend  in  the  Globe  you 
will  earn  at  least  15  per  cent  dividends, 
will  you  sign  an  order  for  a  30-time  con¬ 
tract  this  morning ;  you’re  to  be  the  doc¬ 
tor.’  What  could  he  say  but  ‘Yes’? 

“Then  I  brought  all  my  batteries  to 
bear.  I  showed  him  copies  of  sales  slips 
from  competitors.  I  spiked  his  usual  de¬ 
fensive  gun,  the  superiority  of  a  compet¬ 
ing  medium,  by  promptly  admitting  it. 
But  because  the  Press  will  pay  him  25 
per  cent  is  no  reason  why  he  shouldn’t 
also  get  15  per  cent  from  another  source, 
I  replied.  Additional  space  in  the  Press 
will  pay  little  or  nothing.  He’s  covering 
that  public. 

“At  the  end  of  a  half  hour  I  wound  up. 
‘.\m  I  right?’  I  demanded.  ‘I’ve  got  to 
admit  it,’  he  replied.  And  he  proceeded 


to  sign  up.  Since  then.  I’ve  worked  the 
one-call  system  steadily.” 

*  *  * 

TT  has  often  been  stated  in  these 
columns  that  the  uses  of  Want- 
ads  are  infinite.  However,  they  have 
never  been  advocated  as  a  method  of  or¬ 
ganizing  hold-up  men.  Yet  the  following 
advertisement  appeared  in  a  metropolitan 
paper  recently: 

“STICKUP  MAN — Experienced  for 
barrel  truck.” 

All  reports  indicate  that  this  was  a 
composing  room  error.  The  copy  should 
have  read  “Pickup  man.” 


WESPE  ADVANCED  ON  STAFF 
OF  “C.-J.”  AND  TIMES 


^  S.  WESPE,  who  has  been  con- 
nected  with  the  Courier-Journal 
and  Louisville  Times  for  the  past  two 
and  a  half  years, 
has  been  ap¬ 
pointed  manager 
of  classified  ad¬ 
vertising  for  those 
newspapers.  Mr 
W  e  s  p  e’s  new.e- 
paper  experience 
started  in  1908 
with  the  Hutchin¬ 
son  (Kan.)  News. 
He  is  well  known 
in  Texas  news¬ 
paper  circles,  hav¬ 
ing  been  asso- 
^  ciated  with  the 

O.  S.  WESPE  Houston  Chron¬ 

icle,  Fort  Worth 
Star-Telegram  and  Beaumont  Journal, 
serving  this  paper  as  advertising  manager 
and  later  business  manager.  In  1917  he 
left  the  latter  position  to  become  general 
manager  of  the  Hutchinson  Gazette. 

After  serving  in  the  army,  Mr.  Wespe 
conducted  an  advertising  agency  in  Fort 
Worth,  Tex.,  disposing  of  this  business 
to  go  with  the  Courier- Journal  and 
Louisville  Times.  * 


TTARRY  GWALTNEY,  president  of 
the  Association  of  Newspaper 
Classified  Advertising  Managers,  and  clas¬ 
sified  advertising  manager  of  the  Milwau¬ 
kee  Journal,  recently  addressed  the  Des 
Moines  Real  Estate  Board  on  the  subject 
“Making  Real  Estate  Advertising  Pro¬ 
duce  Better  Results.”  While  in  Des 
Moines  he  also  spoke  before  the  daily 
newspaper  division  of  the  Iowa  Press 
Association  on  classified  advertising,  fol¬ 
lowed  by  a  general  round  table  discussion. 


lyriSS  EDITH  COVICH  has  been 
appointed  classified  advertising 
manager  of  the  Omaha  Bee.  Miss  Covich 
started  in  classified  advertising  on  the 
Des  Moines  Register  &  Tribune,  where 
she  worked  up  to  assistant  want-ad  man¬ 
ager.  During  the  past  six  months  she 
has  been  employed  in  a  similar  capacity 
on  the  Bee. 

♦  *  ♦ 

'T'HE  Chicago  Tribune  is  running  a 
series  of  one-page  advertisements 
in  its  Sunday  magazine  section.  These 
are  printed  in  colored  rotogravure,  and 
are  excellent  examples  of  attractive  ad¬ 
vertising.  They  are  particularly  inter¬ 
esting  to  and  well  worth  following  by 
those  interested  in  want-ad  promotion. 


C.  V.  Newspaper  Service  Incorporated 

The  C-V  Newspaper  Service  was  in¬ 
corporated  March  12  under  the  name  of 
C-V  Newspaper  Service,  Inc.,  with  the 
following  officers :  Cornelius  Vanderbilt, 
Jr.,  president;  C.  Colton  Bingham,  vice- 
president  and  general  manager ;  Joseph  J, 
Daly,  secretary-treasurer. 


Newspaper  Freight  Rate  Reduced 

The  Arkansas  railroad  commission  has 
issued  an  order,  effective  March  10,  re¬ 
ducing  the  rate  on  newspaper  freight  on 
the  American  Railway  Express  Company 
from  one  cent  to  half  a  cent.  This  order 
restores  the  rate  that  was  in  effect  before 
the  war. 


The  Year’s  Sporting  Feature 

LUIS  ANGEL  FIRPO’S  Pugilistic  Life  Specially  Written  By  Himself 

The  man  of  whom  Tex  Rickard  has  said: 

“HE  WILL  LICK  THE  WORLD:  HE  IS  ANOTHER  JEFFRIES” 

The  Man  Who  Undoubtedly  Will  Be  Jack  Dempsey’s  Next  Opponent  for  the  Championship  of 

the  World. 

Read  how  he  crossed  the  Andes  on  foot  (a  feat  in  itself)  to  fight  for  the 
heavyweight  championship  of  South  America  in  Santiago,  Chile.  He  won. 

His  Romantic  Career;  From  a  Drug  Clerk 
to  the  Heavyweight  Championship. 

“THE  MAN  WITHOUT  A  SMILE” 

Is  a  Greater  Attraction  in  the  Pugilistic  World  Today 
Than  Any  Other  Fighter. 

The  first  installment  will  be  released  about  April  2nd  and  will  appear 
daily  thereafter  for  thirty  days.  Each  installment  will  be  about  500  words. 

For  Full  Particulars:  Wire,  Telephone  or  Write  to 

“LA  NACION”  of  BUENOS  AIRES 

Telephones:  Worth  5131-Bryant  2430  51  Chambers  Street,  New  York  City 
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SOUGHT  $100,000  BALM, 
JURY  SAID  “1  CENT’ 


Suffragist  Claimed  Libel  Wben  Suns 
in  Baltimore  Quoted  Her  As  Jus¬ 
tifying  Black-and-Wbite 
Marriages 


■Mrs.  Donald  R.  Hooker,  whose  suit 
against  the  A.  S.  Abell  Company,  pub-  hv  Mr  A.  T 1  f ^ 

lishers  of  the  Baltimore  Sun  the  ^ee  and  W.  T. 

Evening  Sun,  for  $100,000  for  alleged  _ 

libel  has  been  on  trial  for  ten  days,  was 

this  week  awarded  a  verdict  of  one  cent.  FEBRUARY  GAIN  10  PER  CENT 
Mrs.  Hooker,  who  has  been  a  promi-  _ 

nent  adv^te  of  woman  suffrage  for  ^ity,  22  Newspapers  Show  Loss 

years  m  Maryland,  made  a  speech  in  Bal-  .  .  »?•  a.* 

timore  on  February  21.  In  its  reports  Against  February,  1922,  Lineage 
of  her  speech  the  Sun  represented  her  as  Only  one  city  of  the  29  listed  by  the 
justifying  the  marriage  of  whites  and  New  York  Evening  Post  Statistical  De¬ 
blacks.  Mrs.  Hooker  maintained  that  her  partment’s  newspaper  lineage  tabulations 
speech  was  all  directed  at  maintaining  the  for  February,  1923,  and  February,  1922, 
thought  that  love  was  the  only  justifica-  carried  a  smaller  total  in  the  former  than 
tion  for  marriage,  that  the  woman  who  in  the  latter  period.  Gains  were  made  by 
married  for  any  other  reason  sold  herself.  104  newspapers  of  127  listed,  22  showing 
Following  her  speech  Mrs.  Hooker  an-  losses  and  no  comparison  being  available 
answered  questions,  and  it  was  during  this  in  one  case.  The  February,  1923,  total 
questioning,  it  was  said,  that  she  was  was  97,692,848  lines,  a  gain  of  9,646.182 
asked  if  marriage  between  whites  and  lines  over  the  1922  total,  or  almost 
blacks  were  justifiable  with  love  as  the  10  per  cent.  The  summary  by  cities  nl- 
basis.  She  is  reported  to  have  said  that  lows : 
to  be  consistent  with  her  argument  as  to 

love  being  the  only  basis  for  marriage,  1923  1922  Gain 

she  must  say  “yes.”  She  denied  this.  New  York  ..  11,951,634  11,337,442  614,192 

however,  and  said  she  had  declared  mar-  Chicago  _  5,873,121  4,955,973  917,148 

riage  between  whites  and  blacks  unthink-  Philadelphia  .  6,149,873  5,585,580  564,293 

able.  Detroit  .  3,870,776  3,408,776  462,000 

Thirty-five  witnesses  were  called  for  Cleveland  . . .  3,279,450  2,831,475  447,975 

4Ua  Louis  •  •  3,606)880  3,097,800  509,080 

the  plaintifr,  including  several  memt^rs  Boston  .  4,i8l,02l  4,071,096  109,925 

of  an  organization  of  women  suffragists  Baltimore  ...  3,576,656  3,108.921  467.735 

of  which  she  had  been  president.  The  Los  .Angeles  .  7,074,858  6,118,098  956,760 

larger  number  said  she  had  been  mis-  Buffalo  .  2,630,370  2,477,067  153,303 

represented  in  the  article  published  in  San  Francis.  4,212,656  3,666,530  546,126 

the  Sun.  One  said  that  the  Sun’s  article 

had  quoted  her  correctly.  Fifteen  wit-  cinciZu".!  j’ma.soo  ieio.ooo  45l;500 

nesses  were  called  for  the  defendant,  in-  ^ew  Orleans  2,426,583  2,268,095  158,488 

eluding  Stanley  Meade  Reynolds,  manag-  Minneapolis  .  2,750,192  2,537,008  213,184 

ing  editor  of  the  Sun,  Mark  Watson,  as-  Seattle  .  2,198,476  1,981,938  216,538 


Indianapolis  Star’s  New  Managing  Edi¬ 
tor  Honor  Guest  at  Dinner 

The  circulation  department  of  the  In¬ 
dianapolis  Star  tendered  a  dinner  March 
15  to  James  A.  Stuart,  newly  appointed 
managing  editor.  Titl^  a  “Hello,  Jim” 
dinner,  the  function  partook  of  the  spirit 
of  welcome  and  renewed  companionship, 
for  Mr.  Stuart  had  long  been  with  the 
Star  prior  to  his  appointment  two  years 
ago  as  managing  ^itor  of  the  Shaffer 
newspapers  in  Denver. 

Present  at  the  dinner,  including  B.  F. 
Lawrence,  general  manager ;  Charles 
Payne,  circulation  manager,  and  W.  E. 
Hoots,  assistant  circulation  manager, 
were  the  city  district  circulation  man¬ 
agers  and  all  State  circulation  representa¬ 
tives. 

Mr.  Stuart  took  as  his  theme  the  slo¬ 
gan  of  the  Star,  recently  given  concrete 
expression  in  the  sentence:  “Always  first, 
always  complete,  always  fair,”  a  phrase 
which,  Mr.  Stuart  declared,  embodied 
the  heart  of  an  efficient  and  conscientious 
newspaper. 

An  interesting  musical  program  by 
Harriet  Payne,  daughter  of  the  Star’s 
circulation  manager,  and  a  number  of  her 
friends  entertained  the  guests. 


Japan’s  Oldest  Evening  Newspaper 
With  Large  Morning  E£tion 


The  Hochi  Shitnbun  was  established  in  1872  by  the  late 
Marquis  Okuma,  and  continuously  since  that  early  date 
has  lent  all  its  influence  to  the  support  of  its  great  founder's 
lofty  ideals.  • 

In  the  foreign  news  field  the  Hochi  has  built  up  a  service 
which  is  unexcelled,  and 
which  has  earned  for  it  j— 
many  readers  who  are  in¬ 
tensely  interested  in  per¬ 
sons  and  events  abroad. 

This  interest  has  been 
found  to  exert  consider¬ 
able  influence  on  their 
taste  in  the  purchase  of  j  Per  inch 
imported  commodities  and  •  ^  ^ 

undoubtedly  has  increased  •  *** 

their  consumption  of  prod-  | 
ucts  from  abroad. 


Advertising  Rates 


ABusySpring 
In  Prospect 


One  of  the  barometers  relied 
upon  by  business  men  to  fore¬ 
cast  basic  conditions  in  any  ter¬ 
ritory  is  the  real  estate  market. 
The-  unusually  good  winter  en¬ 
joyed  by  Baltimore  realtors 
points  to  a  splendid  spring 
business  in  all  lines. 

When  you.  are  ready  to  tell 
your  story  to  this  busy,  growing 
city  and  many  thousand  families 
in  the  nearby  territory,  remem¬ 
ber  that 

Everything  in  Baltimore 
Revolves  Around 


BUTTONS  FOR  ITS  VETERANS 


Indianapoli*  New*  Honors  Employees 
Long  in  Its  Service 

Employees  of  the  Indianapolis  News 
and  their  families  joined  in  a  party  last 
week  under  the  auspices  of  the  manage¬ 
ment  of  the  News.  Long  service  for  the 
publication  was  recognized  when  service 
buttons  were  presented  to  employees  who 
have  been  with  the  paper  five  years  or 
more.  The  employees  receiving  the  serv¬ 
ice  buttons  were  divided  into  classes  rep¬ 
resenting  each  five  years  of  service. 

In  the  45-year  class  are  William  T. 
Ellis,  W.  T.  Taylor,  Edward  A.  Woelz 


TOKYO,  JAPAN 


Morning  Evening  Sunday 
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ADVERTISING  YOUR  WARES  IN  CHINA 
MORE  THAN  SPACE-BUYING  JOB 


Circulation  Figures  Mean  Little  but  Copy  Which  Is  Much 
Neglect — Today  Is  the  Big  Factor 
in  Making  Sales 


By  CHUNG  SHU  KWEI 


Editorial  Notf.. — Mr.  Kwei  is  editor  of  the  Chinese  Students’  Monthly.  He  is  a  graduate 
of  the  University  of  Wisconsin  and  was  formeily  on  the  staff  of  the  .Milwaukee  Journal  and 
prior  to  that  manaijer  of  the  China  Press  Bureau,  Washington. 


A  MERICAN  firms  which  plan  toadver- 
tise  or  are  advertising  in  newspaiicrs 
in  China  .should  satisfy  themselves  in  the 
outset  with  defi¬ 
nite  answers  to 
two  fundamental 
questions :  Which 
is  the  more  ef¬ 
fective  advertis¬ 
ing  medium,  the 
foreign  press,  or 
the  native?  What 
is  the  most  ef¬ 
fective  way  of 
writing  the  copy? 

.\  third  ques¬ 
tion  which  is  the 
most  fundament¬ 
al  is  with  refer¬ 
ence  to  the  de¬ 
mand  for  the 
particular  firm  ex- 
This 


Chung  Shu  Kwei 


goods  or  service 
jKcts  to  render  or  is  rendering 
phase  of  the  subject  will  not  be  touched 
uiKHi,  as  no  firm  will  start  advertising 
without  making  sure  of  the  existence  of 
a  particular  demand. 

The  first  question  as  to  the  effective¬ 
ness  as  advertising  medium  of  the  for¬ 
eign  jiress  versus  the  native  press  can 
be  answered  in  the  same  way  as  in 
America.  The  answer  deiiends  ujkmi  the 
class  of  iicople  to  whom  the  advertise¬ 
ments  are  intended  to  appeal.  The  na¬ 
tive  press  undoubtedly  reaches  a  hundred 
times  more  people  than  the  foreign  press, 
but  the  masses  in  China  arc  not  in  great 
need  of  foreign  goods  and  have  a  very- 
small  purchasing  jxiwer.  Most  of  those 
who  have  use  for  western  articles  and 
are  able  to  pay  can  read  one  foreign 
lan.gua.ge  at  least,  and  the  rest  who  know 
nothing  but  Chinese  are  in  constant  touch 
with  and  sometimes  dependent  for  the 
purchase  of  accidental  products  uikui 
those  who  read  English,  or  some  other 
language. 

It  is  also  the  so-called  npiier  class  of 
people  who  introduce  new  foreign  goods 
into  use  in  Qiina.  They  may  be  com¬ 
pared  to  the  society  and  fashion  leaders 
in  this  country.  ( )n  the  other  hand,  it 
will  be  seen  that  those  Oiinese  who  read 
English  naturally  can  read  their  own 
vernacular  and  that  con.sequently  adver¬ 
tising  in  the  native  press  will  be  as  ef¬ 
fective  as  in  the  foreign  press.  Only- 
three  points  are  in  favor  of  the  foreign 
press.  The  psychological  element  of 
pride  which  comes  to  those  who  know 
foreign  languages  prompts  them  to  talk 
about  foreign  products  of  which  others 
may  have  no  knowletlge,  and  the  fact 
that  in  tlic  foreign  press  there  are  fewer 
native  advertisements  makes  that  medium 
the  better  field  for  eoncentrated  adver¬ 
tising.  l-astly.  the  foreign  press  goes  to 
the  foreign  impulation  which  cannot  lie 


otherwise  reached,  through  newspapers. 

The  matter  of  circulation  is  not  a  seri¬ 
ous  factor  in  advertising  in  both  na¬ 
tive  and  foreign  presses.  Newspapers  in 
China  are  literally  passed  from  door  to 
door,  and  the  numerical  report  of  circu¬ 
lation  is  no  test  of  the  value  of  a  paper 
as  an  advertising  medium.  This  is  es- 
[lecially  true  of  the  foreign  press  which 
111  the  nature  of  things  can  have  but  a 
limited  circulation. 

This  jKiint  is  well  illustrated  in  The 
North  China  Star,  Tientsin,  one  of  the 
two  American  ncwspaiiers  in  China.  In 
1919  the  paper  had  a  circulation  of  2,200 
and  was  then  a  financial  burden  upon  the 
Star  publishing  company.  Today  its  cir¬ 
culation  has  increased  only  by  a  few  hun¬ 
dred,  but  it  has  iK-come  a  well  paying 
concern.  Despite  its  limited  circulation, 
its  advertising  value  is  many-fold  greater. 
The  financial  success  of  the  Star  is  made 
the  more  surpri.sing,  because  its  price  of 
of  1  cent  (Mex.)  a  copy  is  only  one- 
tenth  of  the  price  of  most  foreign  news¬ 
papers  in  China.  .\11  this  bears  out  the 
fact  that  newspaix-rs  in  China  are  es¬ 
sentially-  commercial  enterprises  and  not 
jxditical  organs  like  those  it\  Erance,  for 
instance.  It  is  advertising  that  is  paying 
the  largest  share  of  cost  of  the  new-s- 
papers  in  China  as  it  is  here  in  America. 

1  he  second  question  regarding  the 
writing  of  copy  is  probably  much  more 
imjKirtant  than  the  first  question.  At 
present  advertising  in  newspapers  in 
China  is  as  crude  as  the  newspiipers 
themselves.  All  advertisements  are  nec¬ 
essarily  of  the  pu re-selling  kind,  but  the 
copy  is  iioorly  written. 

First  in  the  foreign  press,  the  adver¬ 
tisements  are  written  by  those  who  know 
little  alxmt  the  psychology  of  the  Chinese 
jK-ople.  They  arc  based  largely  uixjn  tlu- 
market  conditions  in  the  ( keident,  and  in 
many  cases  the  advertisements  are  re¬ 
produced  from  mats  sent  over  from 
.\merica  and  prepared  by  Americans,  who 
m;iy  have  never  seen  China!  Except 
IHissessing  an  appeal  to  the  small  number 
of  foreigners  in  China,  such  advertise¬ 
ments  are  practieally  useless. 

Second  in  the  native  press,  the  adver¬ 
tisements  for  .American  and  other  foreign 
linns  arc  still  worse,  except  in  cases 
where  they  are  prepared  by  the  adver¬ 
tising  departments  of  the  newspajK-rs. 
In  mo.st  cases,  the  advertisements  arc  di¬ 
rect  translations  from  those  used  in 
.\merica,  and  the  translations  arc  in 
some  cases  ridiculous  and  in  others  al- 
irost  unintelligible  or  vulgar.  It  is  in¬ 
deed  surprising  to  sec  that  the  firms, 
while  willing  to  buy  space  in  newsiiajiers. 
are  not  w-illing  to  spend  money  to  secure 
good  copy.  A  large  part  of  writing  the 
copy  is  done  by  some  young  men  who 
speak  “pigeon”  Flnglish  and  are  half- 


baked  in  Chinese,  and  the  copy  each 
writes  is  intended  to  produce  results! 

The  best  course  for  American  firms  to 
take  is  to  have  copies  prepared  in  Amer¬ 
ica  by  sotiK  Chinese  who  understands  the 
products  or  service  to  be  advertised  and 
also  the  psychology  of  their  ow'ii  people. 
In  this  wise,  the  home  office  of  each  firm 
will  not  only  know  what  points  of  the 
products  or  service  are  emphasized  but 
also  how  they  are  emphasized.  The 
copies  may  be  made  into  mats  to  be  sent 
to  China,  or  for  fear  of  shrinkage  the 
copies  may  be  written  as  they  are  to  ap- 
IK-ar  in  print  and  then  sent  across.  In 
no  case  should  an  advertisement  be  writ¬ 
ten  for  the  Chinese  press  by  one  who 
does  not  have  a  good  command  of  the 


FORD  A  SWEDISH  NEWSBOY 


Detroit  Engine  Covert  300  Km.  Daily 
Over  Railroad  Tracks 

A  Ford  on  tracks  delivers  one  of  the 
leading  Swedish  newspapers  to  its  read¬ 
ers.  The  Goteborgs  Handels-ocli 
Sjofartstidning,  in  order  to  serve  its 
readers  in  western  and  southern  Sweden 
with  copies  on  the  day  of  issue,  last  au¬ 
tumn  adapted  “a  common  automobile  of 
a  well-known  Detroit  make”  for  operat¬ 
ing  on  the  railroad  between  Goteborg 
and  Malmo,  a  distance  of  300  kilometers. 
The  scheme  was  successful  to  such  an 
extent  that  a  larger  car  was  required. 


Two  Swedish  engineers  thereupon  con- 
language.  A  poorly  written  copy  is  not  structed  a  motor  car  to  meet  the  burden 
only  sure  to  be  ridiculous  but  may  even  of  increased  traffic — in  this  instance,  net 


be  offensive  because  out  of  good  taste. 

American  firms  which  plan  to  advertise 
in  newspapers  in  China  should  disown 
themselves  of  the  idea  that  a  space  in  the 
newspapers  will  bring  the  desired  re.sults. 
There  should  be  something  more  than 
space.  Indeed  it  is  infinitely  better  to  re¬ 
duce  the  money  for  purchasing  space  in 
order  to  pay  for  better  copy  than  to  fill 
a  whole  page  with  nothing  but  worth¬ 
less  trash. 

In  this  connection  it  may  be  'of  inter¬ 
est  to  mention  that  American  products, 
such  as  toilet  articles,  etc.,  intended  for 
Chinese  consumption,  had  better  be  sold 
in  w-rappers  prepared  expressly  for  this 
purpose  by  some  Chinese  in  this  country. 
The  reason  is  simple :  American  work¬ 
manship  insures  better  appearance  and 
attractiveness.  A  good  wrapper  in 
Chinese  is  an  advertisement  in  itself.  It 
is  both  economical  and  effective.  It  is  at 
least  w-orth  trying. 


paid  circulation — and  quipped  it  with 
the  motor  from  the  disembodied  Ford. 
The  new  car  recently  was  put  into  opera¬ 
tion  and,  according  to  a  report  from 
Walter  II.  Sholes,  the  American  Con¬ 
sul  at  Goteborg,  it  makes  a  speed  of 
kilometers  an  hour.  The  chassis  is 
mounted  on  ordinary  railroad  car  wheels. 


Jail  for  St.  Louis  Paper  *rhieves 

St.  Louis,  March  19. — The  theft  of 
1,300  copies  of  the  Sunday  Post-Dispatch 
from  a  loading  platform  at  913  North 
Jefferson  avenue  on  February  17  was  one 
of  three  charges  of  petit  larceny  upon 
which  three  negroes  were  sentenced  to 
three  years  in  the  city  workhouse  each 
by  Judge  Calvin  Miller  in  the  Court  of 
Criminal  Correction.  The  other  charges 
were  ba.scd  on  the  theft  of  two  lots  of 
used  automobile  tires  from  a  tire  com¬ 
pany. 


CPAmOQDVouMG 


The  Albany  (Ore.)  Democrat  is 
the  new  paper  this  week. 


Furnished  full  page  matrices,  black  alone,  black 
and  red,  and  black  and  three  colors;  or,  as 
part  of  a  printed  comic  section. 


HERALD-SUN  SYNDICATE,  280  B’way,  New  York  City 


To  those  who  Sell  in  Cincinnati  and 
those  who  Want  to 


IN  1922  THE  TIMES-STAR  carried  the  selling  mes¬ 
sages  of  local  and  national  advertisers  into  eight  out 
of  every  ten  of  the  141,000  homes  in  Greater  Cincinnati. 
Twenty-eight  per  cent  of  these  homes  are  owned  by  the 
families  that  live  in  them. 

Cincinnati  department  and  clothing  stores  alone  used  al¬ 
most  four  million  lines  of  display  advertising  in  the  Times- 
Star,  and  of  the  national  advertisers  who  used  it,  one 
hundred  and  fifty  used  no  other  paper  in  this  territory. 

The  total  lineage  of  display  advertising  in  the  Times-Star 
last  year,  with  only  six  issues  per  week,  was  one-fifth 
greater  than  the  largest  amount  ever  published  in  any  year 
by  any  other  paper  in  Cincinnati,  including  Sundays. 

But  this  unrivaled  supremacy  of  the  leading  newspaper  in 
Cincinnati  is  not  a  matter  of  one  year  only.  It  has  been 
maintained  without  interruption  for  fifteen  consecutive 
years,  increasing  year  by  year.  For  a  decade  and  a  half 
the  Times-Star  has  published  an  average  of  more  than  27% 
of  display  advertising  in  excess  of  its  nearest  competitor. 
For  the  last  ten  years  this  excess  has  been  more  than  30%. 
Last  year,  with  10,459,407  lines  of  display  advertising,  the 
Times-Star  led  the  second  paper  by  1,921,038  lines  and 
distanced  the  third  paper  by  3,949,463  lines. 

NO  CONSPICUOUSLY  SUCCESSFUL  SELLING 
RECORD  HAS  BEEN  MADE  IN  CINCINNATI  IN 
THE  LAST  FIFTEEN  YEARS  WITHOUT  THE 
ASSISTANCE  OF  THE  TIMES-STAR.  NO  CON¬ 
SPICUOUS  AND  CONSISTENT  ADVERTISING 
CAMPAIGN  IN  THE  TIMES-STAR  HAS  FAILED 
TO  MAKE  A  SUCCESSFUL  SELLNG  RECORD. 


aNCINNATI  UMES  STM 

CHARLES  P.  TAFT,  Publith»r  C.  H.  REMBOLD.  Manager 

Member  of  Audit  Bureau  of  Circulations 
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NEW  MUNSEY  BUILDING 
SOON  IN  BALTIMORE 


Con«truction  to  Start  When  Site  U 
Cleared — Ample  Delivery  Space 
Provided  for  News  and 
American 


Plans  arc  going  ahead  for  the  erection 
of  a  handsome  new  building  as  the  future 
home  of  the  Munsey  papers,  the  Balti¬ 
more  News  and  the  Baltimore  American. 

The  new  building  is  to  be  at  Courtlaml 
and  Center  streets,  several  squares  to  the 
north  of  the  business  center  of  Baltimore. 
The  reason  for  moving  is  that  the  present 
Munsey  Building,  at  fc'ayette  and  Calvert 
streets,  a  17-story  building,  does  not  offer 
the  best  opportunities  for  the  distribution 
of  the  paper.  Fayette  street,  on  which 
the  delivery  rooms  open,  is  one  of  the 
most  crowded  of  the  downtown  business 
streets,  and  the  trucks  loading  papers  in 
the  morning  and  tlie  afternoon  are  ham¬ 
pered  by  the  street  car  and  antomohile 
traffic.  Since  Mr.  Munsey  acejuired  the 
American,  the  building  of  that  paper  has 
been  used  to  some  extent.  That  is  at 
South  and  Baltimore  streets  in  the  same 
downtown  business  neighborhood. 

“But  even  this,”  the  News  said  ri-cently, 
“has  not  satisfactorily  solved  the  prob¬ 
lem,  for  the  operation  of  two  separate 
production  plants  is  necessarily  accom¬ 
panied  by  delays  and  handicaps  which  a 
single  site  of  operation  will  serve  to  over¬ 
come.” 

The  new  building  is  planned  to  consist 
of  two  stories,  sub-basement  an<l  base¬ 
ment  to  occupy  a  lot  200  by  1(K)  feet  on 
a  new  wide  automobile  driveway  with 
streets  on  all  sides,  which  will  provide 
ample  space  for  loading  the  papers  on 
trucks  without  interference  from  street 
traffic.  The  building  will  occupy  60,000 
square  feet  of  floor  sjiace  devoterl  ex¬ 
clusively  to  the  newspapers. 

Grey  stone  will  be  tlie  material  from 
which  the  building  will  be  constructed. 
The  entrance  in  the  center  will  be  of  a 
gracefully  curved  design. 

The  sub-basement  will  contain  the 
pressroom,  stereotype  room,  boiler  room 
and  machine  shop.  Foundations  have 
been  provided  for  five  .sextuple  presses 
with  motor  pits. 

In  the  basement,  level  with  the  street, 
will  be  a  part  of  the  pressroom,  the  mail 
room,  quarters  for  newsboys,  a  lunch¬ 
room,  locker  room,  shower  baths,  paper 
storage  place. 

The  entire  northern  end  of  the  first 
floor  will  be  devoted  to  the  composing 
room  and  the  photo-engraving  depart¬ 
ment.  The  south  end  will  be  devoted  to 
counting  room,  business  office  and  circu¬ 
lation  department.  There  will  be  a  spa¬ 
cious  lobby,  with  stairways  leading  to 
the  second  floor.  The  entire  second  floor 
will  be  devoted  to  the  editorial  depart¬ 
ments  of  the  News  and  the  .\merican. 

Date  for  beginning  construction  of  the 
building  has  not  been  announced,  but  it 
is  expected  that  it  will  be  .soon,  since  Mr. 
Munsey  has  said  that  it  will  start  as  soon 
as  the  site  can  be  cleared. 


TO  SPEED  ELECTION  NEWS 


Ohio  Law  Would  Compel  Complete 
Return*  Day  After  Balloting 

Newspapers  of  Ohio  will  be  able  to  get 
complete  election  reports  the  day  fol¬ 
lowing  the  election,  following  provisions 
provisions  of  a  bill  passed  March  12  by 
the  House  in  the  Ohio  Legislature.  The 
bill,  the  Bender-Spidel  act,  requires  local 
election  officers  to  remain  on  duty  until 
the  count  is  completed  and  to  make 
prompt  report  to  the  board  of  elections. 
This  board,  in  turn,  must  report  imme¬ 
diately  by  telegraph  or  telephone,  to  the 
secretary  of  state. 

All  reports  of  elections  must  be  in  not 
later  than  noon  following  the  election 
and  provision  is  made  for  the  summary 
removal  of  any  election  officials  who 
fails  to  do  his  duty  in  accelerating  elec¬ 
tion  returns.  Under  the  old  system  com¬ 
plete  returns  could  not  be  ascertained  un¬ 
til  the  end  of  the  week  after  election  day. 

The  bill  is  now  up  for  signature  by 


(lovernor  Dunahey.  Credit  for  passage 
of  the  bill  goes  to  the  newspajiers  and 
p  iblishers  of  the  state  and  to  Secretary 
o.'  State  Thad  H.  Brown,  who  was  very 
?ctivc  in  sponsoring  the  matter.  It  was 
i  '.troduced  at  the  instigation  of  news- 
paiK-rs  and  has  been  actively  sponsored 
I'y  them  during  its  discussion  in  the  leg- 
i'^lature.  . 


REFORM  FOR  OMAHA  SPEEDERS 

World-Herald  Artist  Pointed  to  Jail, 

But  Speedometer  Man  Knew  Better 

.\  novel  advertising  stunt  has  just  been 
iffected  by  the  Stewart-Warner  Com¬ 
pany  of  Omaha.  A  few  days  ago.  Judge 
Holmes  of  Omaha  started  to  sentence 
spetxlers  to  from  one  to  90  <lays  in  jail 
at  labor  instead  of  fining  them.  Then  a 
cartoon  by  Spencer  amxared  in  the 
World-Herald. 

The  cartoon  in  itself  was  to  .show 
'peeders  the  difference  in  miles  per  hour 


Yoor  Sp^omtter  Hms  a  MESSAGE  /o  r  You 


between  a  safe  rate  of  speed  and  a  speed¬ 
er's  rate.  It  showed  a  speedometer  at  20 
miles;  then  at  25,  with  the  bars  of  a  cell 
i^.tting  plainer;  at  thirty  the  cell  ap- 
(M'ared  with  the  door  closed ;  and  at  35. 
toe  cell  door  was  open,  with  a  sign  read- 
im.’.  "Reserved  for  you.” 

The  cartexin  quickly  caught  the  eye  of 
tli.‘  local  Stewart- VVarner  Speedometer 
iran.'iger,  and  now  he  is  using  it  in  a 
iiew.spapiT  advertising  campaign  to  equip 
cars  that  are  not  now  using  his  instru- 
m  lit. 


H.  F.  Hohlt  Retire*  in  Brenham 

St(x:kholders  of  the  Brenham  (Tex.) 

1  )aily  Banner,  have  electecl  the  following 
directors :  George  Neu,  W.  W.  Searcy, 
C.  L.  Wilkins.  F.  C.  Winkelmann,  E<1. 
Schmid,  F.  W.  S.  Zachappell,  11.  A. 
Kelling,  Theodore  Schirmacher  and  Ed¬ 
win  Hohlt.  Directors  have  elected  the 
following  officers:  FJdwin  Hohlt,  presi¬ 
dent;  Theodore  Schirmacher,  vice-presi¬ 
dent  ;  George  Neu,  secretary  and  treas¬ 
urer.  H.  F'.  Hohlt,  who  had  been  presi- 
<lent  of  the  company  for  years,  retired 
and  his  son,  Edwin  Hohlt,  succeeded  him 
at  the  head  of  the  business.  George  Neu 
was  retained  as  general  manager. 


Directory  of  Catholic  Pre*s 

Joseph  H.  Meier,  for  17  years  with 
Catholic  publications,  will  soon  publish 
the  Catholic  Press  Directory,  a  volume 
which  will  contain  names  and  addresses 
of  all  Catholic  papers  and  periodicals. 
The  Directory  will  explain  the  purpose, 
nature  and  object  of  the  publications, 
subscription  price,  page  size,  width  and 
depth  of  column,  frequency  of  issue,  home 
addresses,  publishers,  advertising  rate 
per  line  and  per  page,  as  well  as  the 
agency  discount  and  cash  discount. 


Paper  Exhibit  April  9-14 

The  Paper  Industries  exposition  will 
be  held  at  the  Grand  Central  Palace, 
New  York.  April  9-14.  Three  main 
exhibits  will  be  arranged  as  |»rt  of  the 
general  story  telling  the  public  the  his¬ 
tory  of  paper  from  forest  to  final  des¬ 
tination. 


If  You  Want  to  Know 

Whether  your  sales  message  is  good — whether  i 

it  is  the  kind  of  copy  that  will  appeal  to  people 
in  every  walk  of  life — place  your  try-out  cam¬ 
paign  in  I 

The  Providence  Journal 

(Morning  and  Sunday)  I 

and  1 1 

The  Evening  Bulletin  ! 


Hliode  Island  s  Great  anti  Influential  Newspapers 

Rhode  Island  market  is  a  field  of  strong 
concentratit)!!.  The  compact  area,  diversified 
industries,  well  paid  wage  earners,  ample  transporta¬ 
tion  facilities  and  e.xcellent  distributors  make  it  the 
logical  place  for  try-out  campaigns. 

Reader  confidence  and  influence  make  The  Provi¬ 
dence  journal  and  The  Evening  Bulletin  valuable 
mediums  for  manufacturers  who  seek  good  companv. 
and  insure  a  friendly  welcome  in  nearlv  everv  worth¬ 
while  home  in  the  State. 

National  advertisers  may  now  buy  space  in  the  week¬ 
day  issues  of  these  papers  on  a  special  combination 
rate  which  offers  a  decided  saving  to  those  who  de¬ 
sire  to  thoroughly  cover  Rhode  Island  with  the  least 
e.xpcnditure. 


Write  for  Kales  and  Inforniati<»n  Ke^ardin^  This 
Productive  Territory 


Providence  Journal  Co. 

Providence,  R.  /. 

Representatives 

CHAS.  H.  EDDY  CO. 

Bo*lon  NEW  YORK  Chicago 

R.  J.  BIDWELL  CO. 

San  Franciaco  Lo*  Angela* 
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NEW  WOODS  TAX  PLAN 
URGED  BY  BAKER 

Plan  Now  Followed  Cause*  Cutting  of 

Timber  Before  It  Is  Ripe — Sees 
Ever-Present  Menace  of 
Canadian  Embargo 

Washington,  D.  C.,  March  21. — The 
paper  and  pulp  industry  of  the  United 
States  is  facing  lean  years  if  a  policy  of 
reforestation  which  will  permit  the  com¬ 
mercial  growth  of  timber  is  not  adopted. 
Hugh  P.  Baker,  executive  secretary  of 
the  American  Paper  &  Pulp  Association, 
recently  told  the  Senate  Committee  on 
Reforestation  now  investigating  the  forest 
resources  of  the  country. 

“The  timber  has  been  cut  away  from 
the  paper  mills  in  the  Eastern  section  of 
the  United  States,”  said  Mr.  Baker,  “and 
we  are  paying  a  heavy  penalty  in  freight 
and  haulage,  to  bring  paper  from  the 
West  to  the  East  and  on  Canadian  wood. 
We  are  threatened  with  an  embargo  on 
wood  from  Canada,  and  we  are  turning 
to  reforestation — ^to  the  practice  of  for¬ 
estry  to  see  if,  in  part,  we  cannot  supply 
the  paper  industry  with  raw  materials.” 

Although  not  more  than  14  per  cent 
of  the  wood  or  pulp  made  into  paper  by 
American  mills  comes  from  Canada  at 
the  present  time,  the  shipments  are  not 
to  be  ignored,  Mr.  Baker  explained.  An 
embargo,  he  told  the  committee,  was  only 
a  matter  of  time  with  propagandists 
broadcasting  .Canada  with  circulars  and 
conducting  a  ceaseless  campaign  in  behalf 
of  prohibiting  shipment  of  raw  materials 
of  the  paper  industry  outside  the  Do¬ 
minion. 

“Here  in  the  United  States,”  said  Mr. 
Baker,  “is  enough  idle  forest  land,  east  of 
the  Mississippi  River  and  north  of  the 
Ohio,  if  it  were  producing  half  a  cord  an 
acre  per  year,  to  make  the  country  inde¬ 
pendent  of  imjwrtations.  One-third  of 
New  England  is  not  being  farmed.  In 
New  York  there  are  millions  of  idle 
acres.  In  Pennsylvania,  out  of  28,000,000 
acres,  we  are  farming  only  10,000,000 
acres.  In  Ohio  there  are  3,000,000  acres. 
In  other  words,  w’e  have  plenty  of  forest 
land  on  which  to  grow  the  forest  to  take 
care  of  our  needs.” 

Experiments  in  forestry  undertaken  by 
the  paper  manufacturers,  Mr.  Baker  ex¬ 
plained,  are  being  conducted  in  the  Adi- 
rondacks,  where  spruce  timber  grows 
readily. 

“The  large  paper  companies  are  plant¬ 
ing  their  own  forests  as  fast  as  they  can,” 
continued  Mr.  Baker.  “The  period  of  de¬ 
pression  stopped  them  for  a  time,  but  we 
are  getting  back  to  activity  now,  and  we 
are  looking  forward  to  the  time  when, 
with  the  assistance  of  the  Government 
and  the  States,  private  owners  will  be¬ 
come  interested  and  make  it  possible  for 
us  to  maintain  our  paper  industry.  But 
the  paper  industry  is  facing  a  period  of 
lean  years  between  this  time  and  the 
time  when  the  planted  forests  begin  to 
give  us  a  return.” 

If  reforestation  is  to  be  successful  in 
the  United  States,  Mr.  Baker  asserted. 


the  tax  laws  must  be  changed.  In  Swe¬ 
den  and  other  countries  where  a  satisfac¬ 
tory  system  of  reforestation  is  carried 
out,  timber  is  grown  virtually  tax-free 
and  a  severance  tax  is  levied  when  the 
timber  is  cut.  This  tax  in  Sweden,  in 
many  instances,  is  as  high  as  45  per  cent 
of  the  value  of  the  cut  timber,  but  during 
the  growth  of  the  timber  the  owner  pays 
no  more  than  a  nominal  land  tax.  The 
American  system  of  taxing  standing  tim¬ 
ber  at  its  value  as  such  virtually  excludes 
private  enterprise  from  raising  timber  or 
forces  the  owners  to  remove  their  stands 
with  no  thought  of  developing  forests. 

“The  difficulty  with  us,”  he  told  the 
Senate  investigators,  “is  we  tax  upon 
what  we  consider  the  value  of  the  stand¬ 
ing  timber  each  year.  So  the  lumberman 
will  say,  1  have  to  cut  that  timber  if  I 
get  out  on  it  at  all,  and  he  cuts  it  before 
it  is  ready,  sometimes.  I  am  not  sure 
that  a  change  in  our  tax  laws  in  the 
timber-yielding  States  is  not  more  vital 
than  fire  protection.” 


PAPERS  WILL  CUT  SIZE 
HOPWOOD  THINKS 


They’ll  Have  to  Some  Day,  Says 
Cleveland  Editor,  to  Meet 
Scarcity  of  Print 
Paper 


N.  Y.  FOREST  BILL  DISAPPROVED 


Paper  Makers  Demand  State  Survey 
Before  Legislation  Is  Passed 

A  definite  forestry  policy  for  the  State 
of  New  York  was  advocated  in  resolu¬ 
tions  adopted  March  20  by  the  executive 
committee  of  the  American  Paper  and 
Pulp  Association.  The  resolutions  op¬ 
pose  legislation  now  pending  in  Albany, 
which  would  specify  cutting  regulations 
not  in  accord  with  unanimous  recom¬ 
mendations  of  the  association  of  technical 
foresters  of  the  State. 

The  resolution  said  that  passage  of 
such  legislation  before  the  State  has  de¬ 
fined  a  practical  forest  policy  would  so 
confuse  forest  officials  and  forest  own¬ 
ers  that  no  reasonable  forestry  progress 
would  be  made,  and  urged  that  any 
further  legislation  be  delayed  until  the 
State  had  conducted  an  effective,  economic 
survey  and  worked  out  a  reasonable  for¬ 
est  policy  applicable  to  both  State-owned 
and  privately  owned  lands. 

The  association,  which  is  co-operating 
with  the  American  Newspaper  Publishers’ 
Association  and  other  similar  organiza¬ 
tions  in  the  effort  to  get  Federal  legisla¬ 
tion  fixing  a  national  forestry  policy,  de¬ 
cided  to  make  forestry  a  chief  subject  of 
discussion  at  the  convention  in  the  week 
of  April  9,  in  New  York. 


Erie  C.  Hopwood,  editor-in-chief  of 
the  Cleveland  Plain  Dealer,  predicts  that 
metropolitan  newspapers  will  be  forced 
to  cut  their  size.  Faced  with  the  shrink¬ 
age  of  forest  tracts  and  the  steady  dimi¬ 
nution  of  the  white  paper  supply,  news¬ 
papers  of  the  United  States,  he  thinks, 
“must  make  a  complete  readjustment  of 
their  methods.” 

Mr.  Hopwood  made  this  statement  of 
the  Cleveland  Advertising  Club  in  a  talk 
before  the  members  at  Hotel  Statler, 
March  16.  He  predicted  that  future 
daily  newspapers  will  tell  “news  in  fewer 
words,”  and  said  that  “advertising  space 
will  be  rationed  among  advertisers.” 

“I  do  not  mean  that  there  is  any  im¬ 
mediate  prospect  of  this  readjustment,” 
Mr.  Hopwood  said,  “but  there  is  already 
a  tendency  in  that  direction.” 

Discussing  the  effect  of  particular  types 
of  news  on  circulation,  he  said  that  a 
world’s  series  of  baseball  games  or  a 
Presidential  election  increased  sales  of 
the  Plain  Dealer  about  10  per  cent,  “but 
ordinary  stories  have  vep^  little  effect.” 

“Circulation,”  he  said,  “receives  no 
continuing  advantage  from  such  news  as 
originates  with  local  news  sensations  of 
a  criminal  type.  There  is  an  initial  ad¬ 


vantage,  but  in  the  long  run  you  lose 
as  much  as  you  gain,  because  people 
sicken  of  the  constant  comprtition  of  it. 
The  job  of  any  newspaper  is  to  supply 
leadership  in  its  own  community,  but  it 
doesn’t  do  anybody  any  good  if  you  are 
so  far  in  the  lead  of  the  parade  that  you 
are  clear  out  of  sight  around  the  corner. 
If  the  newspaper  is  to  lead,  it  must  re¬ 
main  close  to  its  readers  by  supplying 
the  news  and  entertainment  desired.” 


MILLION  PROFITS  IN  1922 
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Union  Bag  &.  Paper  Show*  Big  Gain 
Over  Previous  Year 

The  Union  Bag  and  Paper  Company 
reports  for  1922  net  profits  of  $1,029,865 
after  depreciation  and  interest,  but  before 
Federal  taxes,  or  the  equivalent  of  $6.88 
a  share  earned  on  its  $14,977,850  of  capi¬ 
tal  stock,  compared  with  a  net  loss  at 
the  end  of  1921  amounting  to  $723,397. 
The  report  for  the  year,  compared  with 
the  two  preceding  years,  follows : 

1922  1921  1920 

Net  earnings.. $1,744,389  $797,192  $5,046,300 

Total  income..  1,303,145  530,215  2,127,659 

Net  profits  . . .  1,029,865  *723,397  3,474,926 

Sur.  after  div.  162,031  *1,888,263  2,393,030 


The  profit  and  loss  surplus,  as  of  De¬ 
cember  31,  was  $1,228,073,  against  $1,186,- 
042  in  1921  and  $1,874,305  in  1920. 

This  company  is  a  fairly  large  producer 
of  newsprint,  its  subsidiary,  the  St 
Maurice  Paper  Company,  having  a  daily 
capacity  of  116  tons. 


Newfoundland  Lakes  Frosen,  St.  Johns 
Press  Can’t  Get  Power 

Daily  newspapers  in  St  Johns,  N.  F., 
announced  a  temporary  suspension  of 
publication  March  19,  owing  to  lack  of 
|K)wer  to  operate  the  presses.  The  com¬ 
pany,  which  supplies  the  electric  power 
shut  down  because  of  shortage  of  water 
in  the  interior  lakes.  Operation  of  street 
cars  was  abandoned  last  week.  The  city 
lighting  system  also  will  have  to  shut 
down,  it  is  feared,  unless  a  thaw  relieves 
the  situation  soon. 
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PROVIDENCE  NEWS  WINS  Following  the  Providence  News’  ex- 

...  .  posure  Mr.  Beeckman  was  beaten  for  the 

IN  1 JREI .  ACTION  United  States  Senate  by  15,000  votes  ma- 

jority  given  to  Senator  Gerry,  and  the 
Democrats  elected  nearly  all  their  state 
Grand  Jury  Refute*  to  Indict  on  Story  ticket,  including  the  governor. 


Charging  Collection  of  Money  Un-  Before  the  change  of  administration 

der  False  Pretenses  in  Last  Rhode  Island  last  year  an  indictment 

»  •  1  <-  was  returned  against  the  Hope  Publish- 

:>enatonaI  Campaign  Company,  the  corporation  publishing 

the  Providence  News,  alleging  criminal 
pROVIDENCE,  March  22.  —  The  libel.  This  has  not  been  disposed  of  but 

Providence  County  grand  jury  has  Vice-President  James  E.  Garrison  as- 
reported  no  indictments  in  the  cases  of  sures  Editor  &  Publisher  that  the  com- 
.  John  A,  Hen-  pany  would  welcome  an  early  trial  of 

nessy  of  New  this  case  with  the  opportunity  to  show 
York,  president  the  newspaper’s  complete  justification  of 
and  editor  of  the  what  it  published. 

Providence  Ju  G  Also,  there  is  pending  a  suit  at  New- 
Provide  nee  port  by  Private  Secretary  Reuter  claim- 
News,  and  ing  $250,000  damages  because  he  was 
Henry  DeWitt  called  the  tool  of  Beeckman.  The  Provi- 
Hamiltoii,  i  t  s  dence  News  publishers  say  they  are  quite 
secretary  and  ready  to  go  to  the  bat  on  this  issue, 
treasurer,  who  which  involves  the  same  facts  upon 
were  charged  which  the  Grand  Jury  failed  to  indict, 
with  criminal  but  they  do  not  expect  Bceckman’s  sec- 
libel  by  former  retary  to  meet  them  in  court. 

Governor  Robert  _ _ 

John  A.  Hennessy  B  e  e^c  k  m^a  n '’in  COUNTRY  PRESS  NEEDS  EDITORS 

connection  with  _ 

the  matter  published  in  the  newspaper  freedom  from  Print  Shop  Care*  Is 
during  the  Senate  and  state  campaign  last 

Necessary  to  Success 

Also  in  the  case  of  Herve  J.  Lagace  Syracuse,  N.  Y.,  March  20.— The  time 
of  Woonsocket,  who  was  charged  with  has  come  when  the  most  successful  coun- 
obtaining  money  from  Beeckman  under  tiy  editor  is  the  one  who  can  divorce 
false  pretenses,  the  jury  refused  to  in-  himself  from  the  printing  plant  and  de- 
dict.  The  matter  published  in  the  Provi-  vote  his  energies  to  the  front  office,  the 
dence  News,  on  which  Former  Governor  business  and  editorial  end  of  the  paper, 
Beeckman  based  his  complaint,  had  to  do  I_,ee  W.  McHenry,  editor  of  the  Oneida 
with  the  alleged  payment  to  Lagace  in  (N.  y.)  Democratic  Union,  made  this 
a  Providence  Hotel  of  $1,500  by  J.  Henry  statement  to  students  in  the  department 
Reuter,  manager  of  Mr.  Beeckman’s  cam-  of  journalism  at  Syracuse  University  in 
paign  as  Republican  candidate  for  United  an  address  recently. 


John  A.  Hennessy 


States  senator  against  Senator  Gerry, 
Democrat. 


Mr.  McHenry,  a  college  man  who 
started  out  to  be  a  lawyer,  followed  in 


Immediately  following^  the  publication  the  footsteps  of  his  father,  who  was 
by  the  News  of  the  article  and  an  edi-  editor  of  the  Democratic  Union  for  35 
torial  commenting  on  the  Reuter-Lagace  years.  After  ten  years  as  a  country  edi- 


incident,  Mr. 
Beeckman  en¬ 
tered  complaints 
on  criminal 
charges  against 
the  Hope  Pub- 
lishii^  Company, 
President  Hen¬ 
nessy,  Secretary 
Hamilton,  Luke 
A.  Keenan,  a 
stockholder  o  f 
the  News,  and 
Lagace.  Charges 
of  criminal  libel 
were  laid  against 
the  company  and 
Messrs,  Hennessy 


James  E.  Garrison 


tor  Mr.  McHenry  says  he  has  nothing 
to  regret  and  he  forsees  a  great  future 
for  the  country  press  “if  college  trained 
men  and  women  go  out  from  our  schools 
of  journalism  and  infuse  young  blood 
and  enthusiasm  into  the  papers.” 

“The  day  when  the  country  editor  had 
to  be  a  printer,  is  past,”  said  Mr.  Mc¬ 
Henry.  The  editor  is  worth  more  in  the 
front  office,  outside  the  office  and  attend¬ 
ing  to  the  editorial  end  of  his  publication. 
The  printing  end  of  the  business  can  be 
handled  by  a  good  printer,  who  may  be 
a  part  of  the  firm. 

“It  is  also  true  that  there  are  too  many 
country  papers.  It  is  a  good  thing  some 
of  them  are  dying  out.  The  ones  that 
survive  will  brcome  better  and  make  a 


and  Hamilton,  while  Mr.  Beeckman  n;]ore  prosperous  country  press  with 
charged  Messrs.  Hennessy,  Hamilton,  j^rger  circulations.  But  don’t  forget 
Keenap,  and  Lagace  with  conspiracy  to  tf,at  the  newspajier  is  the  greatest  me- 


commit  criminal  libel. 


dium  to  promote  good  will,  successful 


On  December  16  the  District  Court  advertising  and  a  big  job  printing  bus- 
found  no  probable  cause  in  the  con-  iness.” 

spiracy  charges  against  Messrs.  Hen-  Mr.  McHenry  spoke  on  the  subject, 
nessy,  Keenan,  and  Lagace,  and  shortly  “Publishing  a  Weekly  in  a  Small  City.” 
thereafter  a  similar  ruling  was  made  in  He  said  that  advertising  ought  to  cost 
the  conspiracy  charge  against  Mr.  Ham-  40  cent  an  inch  in  a  paper  of  about  1,500 
ilton.  Probable  cause  was  found  in  the  circulation  and  that  the  sooner  the  coun¬ 
criminal  libel  charges  against  Messrs,  try  press  learned  to  charge  enough  for  its 
Hennessy  and  Hamilton  and  in  the  case  product  the  sooner  it  would  be  returning 
against  Lagace  for  obtaining  money  un-  dividends  on  a  par  with  other  business 
der  false  pretenses.  It  was  on  the  lat-  enterprises. 

ter  three  cases  that  the  grand  jury  re-  _ 

ported. 

According  to  the  articles  published  in  Champaign  Herald  in  Receiver’s  Hands 
the  News,  Lagace,  known  as  a  Demo-  g  5.  Swigart,  of  Champaign,  Ill.,  has 
crat’  and  unsuccessful  candidate,  was  ^een  appointed  receiver  of  the  Cham- 
approached  by  Reuter,  manager  of  the  ;  Evening  Herald  Publishing  Com- 
Beeckman  camiaign,  and  a  meeting  was  appointment  rose  out  of  a 

pranged  at  the  Providence-Biltmore  hill  filed  March  15.  by  C.  T.  Vaughn. 
Hotel  in  a  tedroom  of  the  Beeckman  president  of  the  publishing  con- 

suite,  where  three  $o00  bills  were  paid  ^he  paper,  which  made  its  ap- 

to  lagace.  It  was  represent^  accord-  pearance  January  1,  1923,  has  just  ended 
ing  to  the  newspaper,  that  the  ^yment  ^  subscription  contest,  in  which  $7,000 
was  made  on  the  understanding  that  the  ^33  offered  in  prizes.  Charles  H.  An- 
money  would  be  used  to  influence  Demo-  j„son,  former  president  of  the  company, 
cr^ic  votes-  in  Mr.  Beeckman  s  ffivor  has  disappeared 
Facsimile  engravings  of  the  $500  bills 

were  published  on  the  front  page  of  the  — - - 

Providence  News,  with  several  affida-  c  -  1  cj-.-  c  tAts  o 

vits.  The  state  ^-as  electrified  by  the  ^46  Page* 

revelations  made,  which  were  shortly  be-  The  San  Franci.sco  Chronicle  issued 
fore  the  balloting  iii  the  November  elec-  its  annual  ‘  edition  March  14,  consisting 
tion.  of  246  pages  in  13  sections. 
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On  May  the  first  this  year 
Thousands  of  Renters  will  seek 
new  homes. 

But — 

On  every  day  of  every  year 
Every  National  Advertiser  does 
the  same. 

One  home  will  satisfy  the  House 
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But  nothing  short  of  every  home 
will 

Satisfy  the  National  Advertiser. 

Because  the  NEWS  LEADER 
occupies 

A  rather  unusual  position 
This  statement  is  being  pub¬ 
lished. 

Homes  in  Richmond, 

Virginia . 34,811 

News  Leaders  sold  daily  in 
Richmond . 38,300 

News  Leader  total  Circula¬ 
tion  . 47,950 
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H.  E.  KREHBIEL,  CRITIC 
OF  MUSIC,  DEAD 

With  New  York  Tribune  43  Year* — 
Known  Nationally  as  Authority 
and  the  Author  of  Many 
Books 


Henry  E.  Krehbiel,  for  43  years  musi¬ 
cal  editor  of  tlic  Xew  York  Tribune, 
known  the  country  over  as  an  authority 
on  composition  and  performance,  died 
suddenly  March  20  in  New  York  after 
an  illness  of  a  few  days.  He  was  Irorn 
March  10,  1854,  at  Ann  Arbor,  Mich., 
of  the  sturdy  German  stock  that  settled 
in  the  Middle  West  in  the  last  century. 
In  his  lx)yhood  his  parents  moved  to 
Ohio  and  he  was  educated  in  the  public 


Hf.nry  E.  Krehbiel 


schools  of  that  state.  Natural  love  of 
and  aptitude  for  music  led  him  to  study 
that  art  privately,  with  the  purpose  of 
being  not  only  a  performer,  but  still 
more,  an  authoritative  critic,  .^t  the  age 
of  20,  in  1874,  he  Itecame  the  musical  edi¬ 
tor  and  critic  of  the  Cincinnati  Gazette, 
among  the  foreunost  newspapers  in  the 
West  for  literary,  artistic  and  critical 
culture. 

It  was  as  a  member  of  the  staff  of  the 
Gazette  that  Whitelaw'  Reid  first  at¬ 
tained  eminence  as  a  journalist,  and  from 
it  that  he  came  to  the  Tribune,  and 
though  he  had  left  that  paper  several 
years  before  Mr.  Krehbiel  became  con¬ 
nected  with  it,  his  interest  in  it  had  by  no 
means  waned.  When,  therefore,  in  1879, 
the  Tribune’s  musical  critic,  John  R.  G. 
Hassard,  failed  in  health  and  was  com¬ 
pelled  to  relinquish  mo.st  of  his  work, 
Mr.  Reid  summoned  the  young  man 
whose  work  in  Cincinnati  was  attracting 
favorable  attentiem  among  musicians  and 
journalists. 

For  a  few  months  he  assisted  Mr. 
Hassard  and  did  other  work  as  a  re¬ 
porter.  Then  at  the  beginning  of  the 
musical  season  in  the  fall  of  1880,  he 
was  installed  as  musical  critic  of  the 
Tribune,  replacing  Mr.  Hassard,  who 
devoted  his  time  to  travel  and  literary 


criticism.  Thereafter,  for  more  than  40 
years,  Mr.  Krehbiel  was  a  power  in  the 
musical  life  of  America.  Down  to 
within  ten  days  of  his  death  he  was  still 
conducting  his  department  in  the  Trib¬ 
une.  A  fitting  tribute  was  paid  to  him 
less  than  a  year  ago  when,  on  the  eve¬ 
ning  of  May  6,  1^2,  a  testimonal  din¬ 
ner  was  given  at  the  Harvard  Club  in 
New  York  in  honor  of  his  50th  anni¬ 
versary  of  newspaper  work.  More  than 
HK)  friends  were  present,  including  many 
of  the  most  prominent  members  of  the 
journalistic,  musical  and  dramatic  pro- 
fe.ssions,  while  appreciative  messages 
came  from  Marcella  Sembrich,  Ignace 
Jan  Paderewski  and  others.  In  addition 
to  his  work  for  the  Tribune,  Mr.  Kreh¬ 
biel  taught  music  to  private  pupils  for 
some  years  and  was  a  lecturer  on  mu- 
■sical  appreciation  at  the  Institute  of  Mu¬ 
sical  Art,  ever  since  its  foundation  in 
1904; 

His  published  books  comprise  more 
than  25  volumes  on  musical  subjects.  He 
served  on  the  music  section  of  the  Inter¬ 
national  Jury  at  the  Paris  Exposition  in 
1900,  and  was  a  Chevalier  of  the  Legion 
of  Honor.  Yale  University  gave  him  an 
M.  A.  degree  in  1909.  Mr.  Krehbiel’s 
researches  into  American  folk  song,  both 
Indian  and  negro,  as  well  as  composi¬ 
tions  of  other  origin,  are  considered  the 
most  intelligent  and  authoritative  that 
liave  ever  been  made. 

Mr.  Krehbiel  was  twice  married — first 
in  1887  to  Miss  Helen  Virginia  Osborne, 
of  Birmingham,  Conn.,  who  died  some 
years  later,  leaving  him  a  daughter, 
Helen,  who  now  lives  in  Waterbury, 
Conn.  He  was  married  the  second  time, 
in  1896,  to  Miss  Marie  Van,  an  accom¬ 
plished  singer,  of  Brooklyn,  who  sur¬ 
vives  him. 

Royal  Cortissoz,  art  critic  of  the 
Tribune,  when  he  heard  of  the  death  of 
Mr.  Krehbiel,  paid  him  the  following 
tribute : 

“My  heart  is  heavy  at  saying  good-bye 
to  so  staunch  and  lovable  a  comrade. 
He  was  a  good  friend  and  I  am  sorry 
for  our  profession.  Krehbiel  was  a 
great  type  of  critical  journalist,  like 
George  W.  Smalley  and  William  Winter. 
He  told  the  truth  about  things  of  the 
moment,  recognizing  the  value  of  news 
as  news.  And  he  stated  it  with  unfail¬ 
ing  reverence  to  enduring  standards  of 
knowledge  and  good  taste.  He  lived  to 
furnish  right  thinking  about  music.’’ 

Deems  Taylor  of  the  World  voiced 
his  appreciation  of  the  Tribune’s  critic 
in  part  as  follows ; 

“There  may  be  some  debate  as  to  what 
man  in  the  world  has  known  the  most 
about  music  as  an  art  and  a  science,  but 
no  one,  I  believe,  not  even  Philip  Hale, 
had  Krehbiel’s  stock  of  first  hand  and 
documentary  information  about  musical 
happenings.  This  reviewer  once  wrote 
that  all  a  music  critic  needed  today  was 
Grove’s  Dictionary,  Who’s  Who  in 
Music,  and  Henry  Krehbiel’s  telephone 
number.  And  on  second  thought, 
granted  the  third,  I  think  one  could  dis¬ 
pense  with  the  first  item.  For  he  was  a 
walking  encyclopedia, 

“Did  you  want  the  date  of  the  first 
American  performance  of  Siegfried? 
Pop  Krehbiel  knew  it — offhand,  prol^ 
ably,  for  he  had  been  there.  Or  was  it 
the  name  of  Rossini’s  cook  you  needed? 
He  would  get  it  for  you  or  could  tell 
you  that  the  cook  had  no  name  No 
need  to  ransack  libraries  for  data  con¬ 
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cerning  some  resusticated  concerto  grosso 
of  Bach  and  Haendel.  The  lazy  critic  had 
but  to  ask  Krehbiel.  .\nd  we  all  did, 
time  and  again.  And  he  never  failed  us. 

“I  think  the  best  clue  to  the  man  as 
a  whole  lies  in  the  fact  that  he  was  so 
cordially  detested  by  so  many  musicians 
who  had  never  seen  him,  and  that  most 
of  the  people  who  knew  him  loved  him, 
and  called  him  ‘Pop.’  ’’ 

Mr.  Krehbiel  is  the  fourth  renowned 
New  York  critic  who  has  passed  on  dur¬ 
ing  the  last  few  months,  the  others  being 
James  G.  Huneker  and  Henry  Tyrrell 
of  the  New  York  Morning  World,  and 
Sylvester  Rawlings  of  the  New  York 
Evening  World. 


GEORGE  U.  PIPER  DEAD  AT  57 

Former  Owner  Seattle  Post-Intelligencer 
and  Press-Union 

George  U.  Piper,  at  one  time  publisher 
of  the  Seattle  Post-Intelligencer  and 
brother  of  Edgar  B.  Piper,  editor  of  the 
Portland  Oregonian,  died  on  March  10 
in  Portland.  He  was  collector  of  cu.s- 
toms  for  Oregon. 

Mr.  Piper’s  life  was  closely  allied  v.’ith 
the  newspaper  industry  in  the  Pacific 
Northwest.  He  was  born  in  Warsaw, 
Ind.,  May  2,  1866,  and  the  family  came 
to  the  Pacific  Coast  when  he  was  a  boy. 
.\s  a  young  man  he  was  a  reporter  on 
the  Post-Intelligencer  under  his  brother, 
Edgar  B.  Piper,  then  city  editor.  In  1891 
the  two  Pipers  bought  the  Seattle  Press- 
Times,  but  sold  it  a  year  later  and  both 
went  to  work  within  a  short  time  for  the 
Oregonian. 

George  Piper  bought  the  Seattle  Post- 


Intelligencer  in  1897,  the  d^  that  the 
steamer  Portland  arrived  in  S^eattle  with 
the  first  news  of  the  Klondike  gold  dis¬ 
covery.  He  retained  the  property  for 
five  years,  and  Edgar  B.  Piper  was  the 
editor.  During  the  later  years  of  his 
life  he  was  prominent  in  politics,  first  in 
Washington  and  later  in  Oregon.  His 
death  came  after  a  brief  illness.  He  wa» 
unmarried.  _ 

Obituary 

John  Bell  Smallwood,  aged  41,  news 
manager  of  the  Washin^on  Star,  and 
an  employee  of  the  Star  since  1905, 
<lied  in  a  Washington  hospital  March 
19,  after  an  operation  for  intestinal 
trouble.  Mr.  Smallwood  began  his  news¬ 
paper  career  on  the  Buffalo  Enquirer, 
went  to  Washington  within  a  year  or 
two  and  joined  the  staff  of  the  Star,  on 
which  he  advanced  through  various 
grades,  including  city  editor,  to  his  pres¬ 
ent  position.  He  had  been  ailing  for 
several  months,  but  recently  returned  to 
his  desk  apparently  recovered. 

Frederick  O.  Dickensheets,  financial 
editor  of  the  Rocky  Mountain  News  and 
Denver  Times,  died  March  16,  of  com¬ 
plication  of  diseases  following  influenza. 
He  had  served  for  40  years  on  the  Den¬ 
ver  Republican  and  the  News  and  Times. 

Mrs.  Evaire  C.  Witker,  club  and 
church  editor  of  the  Toledo  (O.) 
Blade,  a  native  of  Cambridge,  Mass., 
died  in  St.  Vincent’s  hospital,  Toledo. 
March  12,  following  an  operation. 

Amos  C.  Hetherington,  for  over  35 
years  employed  by  the  Boston  Record 


Washington  Post 

Now  on  All-Slug  Basis 


This  great  daily  is  one  more  that 
has  now  changed  from  the  sorts  cas¬ 
ter  system  for  display  to  the  Ludlow 
System.  Two  Ludlow  Typographs  are 
being  used  to  handle,  on  slugs,  work  for 
which  sorts  casters  and  foundry  types 
were  formerly  used.  Now  the  composi¬ 
tors  do  the  whole  job,  no  other  experts 
being  required. 


Greater  Expansion  Now  Possible 


Mr.  A.  D.  Marks,  the 
manager,  decided  upon  the 
all-slug  system  in  Novem¬ 
ber,  and  the  Ludlow  instal¬ 
lation  was  completed  in 
time  to  be  of  service  for 
the  holiday  rush. 

•  This  installation  included 
four  series  of  Caslon, 
seven  of  Cheltenham,  one 
of  Century  Bold  and  three 
of  Gothic.  The  outfit  of 
auxiliary  characters  for 
advertising  effects  was 
particularly  complete,  and 
included  superior  figures, 
fractions,  percent  marks, 
leaders,  braces,  brackets, 
fists,  etc. 

Mr.  Marks  was  highly 
pleased  with  the  excellent 


results  obtained  during  the 
Christmas  rush.  It  was 
one  of  the  heaviest  they 
have  ever  experienced. 
Distribution  of  u.sed  forms 
has  been  eliminated. 

For  big  special  editions 
or  other  rush  periods,  ad¬ 
vertisements  can  be  set  far 
in  advance  and  held  with¬ 
out  embarrassing  the  cases. 
The  floor  space  required  is 
greatly  reduced.  The 
quantity  of  composition  in 
any  one  font  is  practically 
unlimited.  Make-up  is 
rapid  with  the  all-slug  sys¬ 
tem  and  work-ups  and 
pull-outs  are  things  of  the 
past. 


THE  LUDLOW 


Ludlow  Typograph  Company 
2032  Clybourn  Avenue,  Chicago 

Eastern  Office:  World  Building,  New  York  City 


LUDLOW  QUALITY  SLUG  COMPOSITION  ASOVt  tO  PT. 


Editor  &  Publisher  for  March 


and  Advertiser,  died  March  12  of  pneu¬ 
monia.  He  has  a  son  Roy,  who  is  night 
foreman  of  the  Boston  Telegram,  and 
another  son,  Arthur,  employed  in  the 
Telegram  composing  room. 

James  W.  Henderson,  aged  83,  for¬ 
merly  employed  on  the  old  Boston  Jour¬ 
nal  and  Dover  (N.  H.)  newspapers, 
ilieal  at  his  home  in  the  latter  city, 
March  •  15. 

Mrs.  Julia  M.  Merrill,  widow  of 
William  Henry  Merrill,  former  city  ed¬ 
itor  of  the  New  York  World  and  later 
of  the  Boston  Herald,  died  March  16  in 
Brookline,  Mass.  A  stepdaughter.  Miss 
Flora  J.  Merrill,  is  connected  with  the 
Brooklyn  Daily  Eagle. 

M.ltthew  P.  Callanan,  aged  70,  for 
many  years  a  newspaper  advertising 
man,  died  March  16  at  St.  Elizabeth’s 
hospital,  Boston.  He  was  formerly  con¬ 
nected  with  papers  in  Boston,  Fitch¬ 
burg  and  Waltham. 

Maurice  Barris,  for  13  years  print¬ 
ing  salesman  for  the  pioneer  firm  of 
Bradford-Robinson,  Denver,  died  March 
16  following  four  months’  illness.  For¬ 
merly  head  of  the  job  printing  depart¬ 
ment  of  Collier’s,  Mr.  Barris  went  to 
Colorado  in  1909.  He  was  a  member  of 
the  D.  A.  C.  Optimists  Club  and  the 
Advertising  Club. 

Thomas  F.  McQuade,  aged  78,  for 
many  years  with  the  American  Type 
Founders  Company,  Jersey  City,  died 
there  March  20. 

Louis  B.  Cook,  aged  72,  for  many 
years  a  circus  publicity  man,  and  early 
in  life  with  the  Kalamazoo  (Mich.) 
Telegraph,  died  in  Newark,  N,  J,, 
March  20. 

Rutledge  Gardner,  aged  33,  a  mem¬ 
ber  of  the  New  York  American’s  edi¬ 
torial  staff,  died  March  18  of  pneumonia. 
He  had  been  connected  with  Baltimore 
American,  Philadelphia  Public  Ledger, 
Philadelphia  North  American,  Los  An¬ 
geles  Examiner,  and  other  papers. 

Thomas  C.  Bradley,  aged  41,  editor 
of  the  Canandaigua  (N.  Y.)  Daily  Mes¬ 
senger  for  many  years,  and  since  last 
May  associate  editor  of  the  Ontario 
County  Times  of  Canandaigua,  died  in 
his  home  in  Canandaigua  on  March  12. 

Mrs.  Eola  S-mith  Thorn,  mother  of 
Ralph  Thorn,  news  editor  of  the  Buf¬ 
falo  Evening  News,  died  after  an  ill¬ 
ness  which  was  caused  by  a  fall. 

Mrs.  Annie  L.  Bailey,  aged  63,  well- 
known  Texas  newspaper  woman,  died  in 
Houston  (Tex.)  recently.  Mrs.  Bailey 
and  her  husband,  G.  H.  Bailey,  had  long 
been  prominently  identified  with  news¬ 
papers  in  Houston.  Mr.  Bailey  was  con¬ 
nected  with  the  old  Morning  Chronicle, 
which  after  being  merged  with  the  Eve¬ 
ning  Journal,  formed  the  basis  of  the 
present  Houston  Post.  He  later  founded 
the  Houston  Herald. 

Charles  F.  Chetham,  who  is  said  to 
have  been  St.  Louis’  first  photo-engraver, 
died  there  recently  at  the  age  of  65.  He 
founded  the  .  Mound  City  Engraving 
Company  in  1887,  and  later  established 
the  St.  Louis  Photo  Engraving  Com¬ 
pany.,  which  he  conducted  until  about 
ten  years  ago. 

Evaire  C.  Witker,  church  and  club 
editor  of  the  Toledo  Blade,  succumbed 
March  13,  following  an  operation.  She 
also  did  political  writing  for  the  Blade. 

Mrs.  Lydia  Kreamer,  mother  of  Cora 
Kreamer,  formerly  in  the  newspaper 
business  at  Lake  Charles,  La.,  and  now 
with  the  Eugene  (Ore.)  Morning  Regis¬ 
ter,  died  March  13  at  Eugene. 


ANN  ARBOR  STUDYING 
GOOD  MUSIC 

Newspaper  of  University  Town  Stages 

First  “Music  Memory’’  Contest, 
With  Free  Concerts  and 
$1,600  in  Prises 

.\nn  Arbor's  first  “music  memory’’ 
contest  closed  March  17,  the  date  of 
the  final  concert.  Commencing  January 
29  the  contest,  sponsored  by  the  Ann 
.■Xrbor  Times-News,  has  created  enthu¬ 
siasm  for  good  music  in  homes  where 
before  only  apathy  existed. 

Thirty  compositions  were  selected  and 
from  day  to  day  a  short  history  of  the 
composition,  together  with  a  condensed 
history  of  the  composer,  was  carried  by 
the  paper.  In  order  to  become  a  prize 
winner  it  was  necessary  for  every  con¬ 
testant  to  familiarize  himself  with  the 
composition  so  that  he  could  recognize 
it  upon  hearing  it  played.  He  had  also 
to  know  the  name  of  the  composer,  the 
date  of  his  birth  and  death,  and  his  na¬ 
tionality.  At  the  final  concert  examina¬ 
tion  papers  will  be  given  out  and  upon 
these  the  contestants  will  write  their  an¬ 
swers.  The  compositions  will  be  played 
without  any  information  concerning  their 
identity  being  given  out. 

Through  the  contest  editor,  free  con¬ 
certs  have  been  given  in  every  school 
in  the  city.  New  news  sources  have  been 
cultivated  and  influential  friends  gained. 

More  than  1,300  contestants  have  en¬ 
tered.  On  an  average  2,000  have  attended 
the  weekly  concerts,  without  taking  into 
account  visited  private  recitals  and  radio 
broadcasting.  The  Times-News  installed 
a  broadcasting  station  (WJAQ)  for  the 
duration  of  the  contest. 

Prizes  offered  amount  to  more  than 
$1,6(X).  In  less  than  three  weeks  de¬ 
voted  to  formation  of  the  prize  list,  over 
40  merchants  donated  prizes.  The  music 
dealers  being  the  most  interested,  sub¬ 
scribed,  with  the  exception  of  the  paper 
itself,  the  most.  There  are  five  music 
dealers  in  the  city;  three  of  these  con¬ 
tributed  $200,  one  $125  and  the  remaining 
one  $100.  The  prizes  ranged  between 
$200  and  $1.50  and  represented  eve>-y 
type  of  merchant.  One  $150  phonograph, 
one  ton  of  coke,  a  spring  hat,  book  of 
music,  theater  tickets,  wearing  apparel 
and  records  were  included. 

Concerts  were  given  in  churches,  the¬ 
aters,  halls,  schools,  before  the  Rotary, 
Kiwanis  and  Exchange  clubs ;  the  .Vmeri- 
can  Legion,  a  farmers’  gathering  and  a 
funeral  directors’  convention  was  also  en¬ 
tertained.  Visitors  made  their  appear¬ 
ance  at  the  office  of  the  paper  daily  and 
even  on  Sundays  to  have  the  records 
played  over  to  them.  The  rural  schools, 
in  spite  of  snow  drifts,  icy  roads  and 
grippe  epidemics,  all  had  concerts.  Box 
socials  were  suggested  in  the  rural 
schools  as  a  means  of  raising  enough 
funds  to  purchase  a  phonograph. 

The  committee  in  charge  was  drawn 
from  every  organization  in  the  city. 
Primarily  a  contest  promoted  to  popular¬ 
ize  good  music  and  to  gain  good  will 
for  the  paper,  it  has  succeeded  beyond 
the  hopes  of  even  the  most  optimistic. 
It  is  estimated  that  it  will  cost  the  paper 
less  than  $5(X). 

Children  in  the  schools  have  been  en¬ 
thusiastic  and  have  interested  their 
parents.  The  information  which  alone 
could  win  a  prize  was  given  solely  in 
the  Times-News  and  possibly  two  inside 
columns  daily  were  devoted  entirely  to 
details.  No  extra  help  was  engaged. 

The  music  memory  contest  will  become 
an  annual  event. 


RooMvelt  and  Taft  Join  N.  Y.  Times 

Nicholas  Roosevelt,  editorial  writer  on 
the  New  York  Tribune,  will  join  the 
editorial  staff  of  the  New  York  Times, 
April  2.  Mr.  Roosevelt  is  a  cousin  of 
the  late  Theodore  Roosevelt  William 
Howard  Taft,  son  of  Henry  Walbrudge 
Taft,  brother  of  Chief  Justice  Taft  of  the 
Supreme  Court  of  the  United  States,  be¬ 
came  an  assistant  to  the  advertising  man¬ 
ager,  B.  T.  Butterworth,  March  19. 


Little  Is  Kansans’  Secretary 

Topeka,  Kan.,  March  19. — O.  W.  Lit¬ 
tle,  editor  and  publisher  of  the  Alma 
(IGin.)  Enterprise,  was  elected  field  sec¬ 
retary  of  the  Kansas  Editorial  Associa¬ 
tion  at  a  meeting  of  the  Executive  Com¬ 
mittee  of  the  association.  He  assumes 
his  new  duties  April  1.  Widiha  will 
be  the  next  regular  meeting  place  in 
1924,  with  a  special  meeting  at  Manhat¬ 
tan  in  October,  1924. 
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Where  Japanese  culture  is  blended  with  the  customs 
and  habits  of  America. 

THE  JIJI  SHIMPO 


is  the  favorite  newspaper.  The  Jiji  commands  the  re¬ 
spect  and  holds  the  confidence  of  the  Nation’s  men  of 
affairs.  It  fills  an  important  place  in  their  lives  which 
onl/  a  great  newspaper  can  take. 

The  JIJl’S  Circulation 
248,877  copies:  June  1,  1922 

is  chiefly  among  the  leaders  of  Japan’s  social,  commercial 
and  political  life.  They  are  the  men,  and  their  wives 
are  the  women,  who  have  learned  what  the  West  has  to 
give  the  East. 

That  is  why  the  Jiji’s  readers  are  the  best  customers  of 
imported  goods  in  Japan, 
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Cable*: 

‘Jiji  Tokyo,”  Tokyo,  Japan 
Bea^y  Co^ 


Morning 
and  Evening 
Edition* 


AMERICAN  HEADQUARTERS 
Equitable  Building,  120  Broadway,  New  York 
Joaepb  P.  Barry,  Repre*entative 


7n  Japan,  the  Buyers  Read  THE  JIJV 


associated  with  his  father  on  the  paper.  Though  these  three  men  control  a  uni- 
Mr.  Blanton  has  a  brother  who  edits  an-  versity,  P.  E.  Burton  is  the  only  mem- 
other  Missouri  paper.  He  has  been  ac-  ber  of  the  board  who  is  a  college  grad- 
tive  in  newspaper  association  activities  uate.  He  received  his  degree  from  the 
for  many  years,  serving  as  president  of  College  of  Emporia  (Kansas),  in  1897. 
the  Missouri  Press  Association  and  also  His  first  position  on  a  newsi^per  was 
as  president  of  the  Democratic  Press  on  the  Emporia  Gazette,  William  Allen 
Association  of  Missouri.  Mr.  Blanton  White’s  paper.  Later  he  was  on  the 
was  at  one  time  a  member  of  the  state  staff  of  the  St.  Louis  Globe- Democrat 
board  of  pardons.  and  was  political  reporter  on  the  old 

Mr.  Blanton  is  active  in  educational  St.  Louis  Republic, 
work  in  his  county  and  each  year  brings  jt  has  been  said  that  every  city  news- 
high  schtwl  students  to  the  state  uni-  paperman  has  the  dream  that  he  will 
yersity  s  Journal-  some  day  own  a  paper  of  his  own.  Mr. 

ism  Week  excr-  Burton  is  one  who  made  the  dream  come 

cises,  and  to  the  true.  In  1905  he  boiieht  the  Tnniin 


P.  E.  Burton  of  Joplin,  E.  Lansing  Ray  of  St.  Louis  and  H.  J. 
Blanton  of  Paris  Comprise  Entire  Executive  Cob- 
mittee — Only  One  a  College  Graduate  • 


By  MABEL  CLARKE  SIMMONS 


spite  t  h  e  •  f  a  c  t 
that  he  wanted  a 
collt^e  education, 
hewas  more 
anxious  to  get 
started  in  news¬ 
paper  work.  Be¬ 
ginning  in  1903, 
he  served  as  ad¬ 
vertising  mana¬ 
ger,  secretary, 
director  and  vice- 
president  of  the 
Globe  -  Democrat 
and  in  1918  he 
was  elected  pres¬ 
ident,  editor  and 
general  manager, 
which  position  he  now  holds. 

.  .  .  .  ,  .  H.  J.  Blanton  is  known  throughout  his 

Lansing  Ray,  when  he  isn  t  managing  native  state  as  the  “Horse  Editor’’  be- 
onc  of  the  state’s  largest  schools,  is  man-  cause  of  a  column  of  wit  and  philosophy 
aging  one  of  the  state’s  largest  metro-  called  “Hints  from  the  Horse  Editor,’’ 
politan  dailies.  H.  J.  Blanton,  third  which  he  runs  in  his  weekly  paper,  the 
member  of  the  board,  owns  and  edits  Monroe  County  Appeal,  published  at 
a  county  weekly.  Paris,  Mo.  This  column  has  given  his 

When  Simeon  E.  Ray,  father  of  E.  paper  one  of  the  widest  circulations  of 
Lansing  Ray,  died  he  was  secretary  of  any  weekly  paper  in  the  state.  The 
the  St.  Louis  Globe-Democrat.  Al-  “Horse  Editor’’  comes  from  a  family 
though  the  son  was  only  six  years  old  of  journalists.  His  father,  with  whom 
at  that  time,  he  declared  that  some  day  he  was  associated  for  many  years  on  the 
he  wanted  to  fill  his  father’s  position.  Monroe  County  Appeal,  is  one  of  the 
As  a  boy,  he  frequented  the  offices  of  pioneer  newspaper  men  of  the  state.  Al- 
the  Globe-Democrat.  He  knew  practi-  though  his  father  has  retired,  the  paper 
cally  all  of  the  workers  on  the  staff  and  is  still  edited  by  father  and  son.  Edgar 
acquainted  himself  with  all  of  the  phases  P.  Blanton,  son  of  H.  J.  Blanton,  is 


P.  E.  Burton 


E.  Lansing  Kav 


H.  J.  BI.ANTON 


THE  BIG  SCHEME  OF  SIMPLE  OPERATION 


The  Arizona  Daily  Star 

TUCSON’S  BIGGEST  AND  BEST  BUY 


First  in  city,  suburban  and  total  net  paid  circu¬ 
lation,  first  in  lineage,  THE  ARIZONA  DAILY 
STAR,  Tucson,  Arizona,  a  member  of  tbe  A.  B.  C., 
published  Sundays  and  daily  mornings  except  Mon¬ 
day,  is  Tucson’s  biggest  and  best  buy. 

AS  TO  CIRCULATION 

A.B.C.  figures,  six  months  ending  Sept.  30,  1922: 

Daily  City  3,131  Sunday  City  3,310 

Suburban  921  Suburban  932 

Country  198  Country  217 

TOTAL  4,250  TOTAL  4,459 

AS  TO  LINEAGE 

For  the  year  1922,  the  agate  lineage  of  THE 
ARIZONA  DAILY  STAR  and  the  other  paper 
were : 

STAR . 3,622,682  Citizen . 3,107,426 

Lead  of  Star. .  . 511,256  lines 


THE  LINOTYPE 
ESCAPEMENT  MECHANISM 

It  Insures  Clean  Proofs 


It  would  have  been  easy  to  devise  a  comparatively 
crude  mechanism  which  would  have  served  after  a 
fashion  to  transmit  the  motion  of  the  key  to  the 
magazine  and  release  the  matrix.  But  while  a 
simple  escapement  would  have  been  cheaper  to 
build,  its  parts  would  soon  become  worn  and  it 
would  be  inaccurate.  An  inaccurate  escapement 
means  dirty  proofs.  This  is  another  place  where 
simple  construction  leads  to  difficult  operation. 

In  tbe  Linotype  Escapement  the  motion  is  trans¬ 
ferred  to  six  moving  parts  so  that  the  pawls  (A-A) 
will  move  parallel  to  each  other,  and  tbe  load  will 
all  come  on  the  supporting  shoulders  (C-C) . 

That  is  why  a  Linotype  even  many  years  old  in 
service  runs  as  fast,  operates  as  accurately,  and  sets 
as  clean  proofs  as  a  new  one. 


NATIONAL  REPRESENTATIVES 
W.  H.  Stockwell  Charles  E.  Miller 

Peoples  Gas  Building  225  Fifth  Avenue 

Chicago  New  York 


Composed  entirely  on  the  LINOTYPE  in  the  Benedictine  Series 
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BANK  PRESIDENT  WITH 
ADVERTISING  PUNCH 

John  Poole,  Head  of  the  Federal-Ameri* 
can  National,  Washington,  D.  C., 

Proves  that  Advertising  Pays  and 

■  Offers  Suggestions  to  Others 

By  Everett  C.  Watkins 

This  is  a  story  of  an  advertising  sales¬ 
man  who  dropped  in  on  John  Poole,  presi¬ 
dent  of  the  Federal- American  National 
Bank  of  Washington,  D.  C,  to  sell  his 
wares,  only  to  find  that  the  bank  presi¬ 
dent  is  no  mean  salesman  and  advertising 
man  himself. 

The  advertising  salesman  had  some¬ 
thing  to  sell  the  banker,  but  instead  of 
selling  he  became  a  buyer.  Mr.  Poole  is 
something  more  than  a  bank  president — 
he  is  a  combination  banker-advertising 
man  and  salesman. 

The  salesman  called  to  sell  Poole  ad¬ 
vertising  “copy” — ready  prepared  bank 
copy  for  insertion  in  the  advertising  col¬ 
umns  of  the  local  newspapers. 

But  Mr.  Poole  was  already  “sold”  on 
advertising.  He  long  ago  found  it  good 
business  for  a  bank  to  advertise  its  serv¬ 
ice  in  the  newspapers.  He  didn’t  need  to 
buy  an  advertising  service,  for  he  had 
been  writing  “pulling”’ copy  for  his  bank. 
Twenty-three  ads  written  by  Mr.  Poole 
and  run  in  local  newspapers  had  attracted 
much  attention  among  Washington  news¬ 
paper  readers.  He  showed  the  advertis¬ 
ing  man  copies  of  the  ads  of  his  own 
authorship. 

The  advertising  salesman  was  immedi¬ 
ately  “sold”  on  the  Poole  ads.  Instead  of 
pressing  a  sale  of  his  firm’s  advertising 
service,  he  negotiated  with  Poole  for  the 
purchase  of  the  twenty-three  ads  he  had 
written.  The  result  was  that  the  sales¬ 
man,  instead  of  selling  the  bank  presi¬ 


dent,  became  purchaser  and  left  Poole  a  I 
check  for  $1,500  for  the  use,  outside  of 
the  EHstrict  of  Columbia,  of  the  Poole 
copyright  ads.  It  was  the  first  time  the 
advertising  service  company  ever  bought 
“copy”  prepared  outside  of  its  own  of¬ 
fice.  “You’ll  be  glad  you  saved,”  is  an 
impressive  line  in  each  of  the  Poole  ads. 

While  banking  is  Mr.  Poole’s  business, 
he  believes  every  business  man  should 
study  advertising  and  learn  of  its  power 
to  promote  and  advance  business.  He 
reads  everything  he  can  find  on  the  sub¬ 
ject  of  advertising.  He  believes  a  knowl¬ 
edge  of  advertising  is  essential  to  a  busi¬ 
ness  man,  and,  of  course,  he  recognizes 
that  the  newspaper  is  the  strong  medium 
with  which  to  reach  the  public. 

Mr.  Poole  first  became  interested  in  ad¬ 
vertising  through  reading  the  ads  in  the 
newspapers.  As  a  reader  he  thought  some 
of  the  ads  could  be  improved  on.  He 
read  the  advertisement  of  a  nationally 
known  candy  company  of  New  York. 
Reading  it  from  the  point  of  view  of  a 
prospective  buyer,  he  thought  there  was 
something  lacking  in  the  “copy”  to  give 
it  pulling  power. 

He  dared  to  make  changes  in  the  ad 
and  send  his  suggestion  to  the  New  York 
candy  manufacturer.  The  candy  manu¬ 
facturer  was  impressed ;  he  not  only 
wrote  the  Washin^on  banker  “thanks  for 
his  interest,”  but  incorporated  the  Poole 
ideas  in  the  next  batch  of  copy  advertis¬ 
ing  the  candy. 

This  encouraged  Poole  to  try  his  hand 
again.  He  began  writing  the  ads  for  his 
own  bank,  but  he  never  dreamed  that  a 
representative  of  a  bank  advertising  serv¬ 
ice  would  come  along  and  write  him  a 
check  for  a  goodly  sum  for  the  privilege 
of  selling  the  “copy”  to  other  banks  of 
the  country.  Banker  Poole  is  well  known 
to  the  Rotarians  of  the  country,  by  reason 
of  having  served  as  the  international 
president  of  the  Rotary  Oubs’  organ¬ 
ization. 


SOUNDS  LONDON  CALL 
IN  WEST 

Wilton-Lawrenson  TelU  Chicago  Men 

Why  England  Want*  A.  A.  C.  W. 

Convention  in  1924  and  of 
Plan*  Now  Under  Way 

(By  Telegraph  to  Editor  &  Publish**) 

Chicago,  March  22. — F.  W.  Wilson- 
Lawrenson,  chairman  of  the  “On-to- 
London”  committee  of  the  Associated 
Advertising  Clubs  of  the  World,  spoke 
on  “Making  More  Profits  By  Reducing 
Sejling  Costs”  today  before  the  Adver¬ 
tising  Council,  Chicago  Association  of 
Commerce. 

“It  was  hot  on  my  own  behalf,  but  in 
the  pursuance  of  my  duty  as  chairman 
of  the  ‘On-to-London’  committee  that  I 
paid  my  recent  visit  to  Great  Britain,” 
he  said  in  part.  “At  the  Milwaukee  con¬ 
vention  last  year  an  invitation  was  pre¬ 
sented  by  Sir  Charles  Higham,  who  had 
come  over  as  a  special  envoy  backed  by 
Lord  Northcliffe,  and  by  the  Thirty  Club 
of  London,  to  hold  the  advertising  con¬ 
vention  of  1924  in  London. 

special  committee  was  appointed 
to  investigate  the  matter  and  of  this  com¬ 
mittee  I  was  made  chairman  with  instruc¬ 
tions  to  proceed  to  London,  investigate 
and  report  favorably  or  unfavorably  to 
the  Atlantic  City  convention  in  June,  1923. 
I  have  just  completed  my  official  report 
in  which  I  have  strongly  represented  to 
the  fellow  members  of  my  committee  that 
we  recommend  the  acceptance  of  this  in¬ 
vitation  and  that  a  body  of  representative 
advertising  men,  business  men  who  are 
advertisers,  publishers  and  so  forth,  at 
least  1,000  strong,  go  to  London  in  1924, 
for  this  friendly  visit. 

“Many  things  have  moved  to  this 
recommendation,  but  chief  of  all,  I  am 
sure,  is  the  need,  that  I  have  been  made 
aware  of  a  wider,  clearer,  more  sympa¬ 
thetic  understanding,  by  us  of  the  British 
and  by  the  British  of  ourselves,  that  is 
sure  to  result  from  such  a  visit.  We 
have  heard  a  good  deal  from  friendly 
visitors  from  England  about  the  superi- 
oritjr  of  our  American  advertising  and 
business  methods.  I  noted  the  difference 
in  method,  but  hardly  the  superiority. 


“If  England  has  something  to  learn 
from  us  in  the  wajr  of  expediting  busi¬ 
ness  and  in  advertising,  we,  on  the  other 
hand,  may  well  take  a  lesson  from  her 
in  stolid  conservatism,  in  dealing  with 
foreign  markets  and  in  the  matter  of  ad¬ 
justing  credits  to  the  needs  and  demands 
of  our  customers.  If  it  is  decided  that 
we  pay  Great  Britain  such  a  visit  in  1924, 
and  I  sincerely  hope  it  will  be  so  decided, 
it  will  not  be  anything  like  a  condescen¬ 
sion  on  our  part.  It  will  be  a  mutual 
help  and  mutual  advantage. 

“Great  Britain  is  earnestly  desirous  of 
such  a  visit. 

“Already  in  England  committees  have 
been  formed,  looking  to  our  arrival. 
Lord  Rothermere,  of  the  Daily  Mail,  has 
voluntarily  subscribed  $25,000  towards 
the  entertainment  of  the  American  vis¬ 
itors;  Sir  Edward  Hulton,  proprietor  of 
the  Daily  Sketch,  and  other  newspapers, 
has  subscribed  an  additional  $25,0()0,  and 
the  Newspaper  Proprietors’  .Association 
of  London  has  subscribed  $10,000.  All 
this  before  a  penny  has  been  asked  for. 
There  is  no  doubt  but  that  if,  or  when 
the  invitation  is  formally  accepted,  Lon¬ 
don  will  raise  at  least  $25O,0TO  for  en¬ 
tertainment  purposes  in  London. 

“At  the  time  it  is  proposed  to  hold  the 
advertising  convention  in  London,  Eng¬ 
land  will  be  holding  the  biggest  exposi¬ 
tion  ever  held  in  the  world.  It  will  be 
British  Empire  Exposition,  at  which  will 
be  displayed  products  and  manufactures 
from  every  part  of  the  Imperial  domain. 

“In  June  of  this  year  a  committee  of 
100  of  England’s  leading  business  men, 
advertising  men  and  publishers,  is  com¬ 
ing  to  the  United  States  to  repeat  the 
invitations  to  London  in  1924  and  to  tell 
in  detail  what  London  proposes  to  do.  I 
have  the  highest  hope  that  this  invita¬ 
tion  will  be  accepted  in  fine  spirit  in 
which  it  is  tendered,  and  that  this 
‘friendly  visit’  will  result  in  a  drawing 
together  in  closer  bonds  of  business  and 
brotherhood  the  two  great  nations  in 
whose  hands  lie  the  destinies  of  civiliza¬ 
tion.  I  believe  the  World  at  large  and 
especially  every  European  country  will  be 
benefited  bv  the  world  advertising  con¬ 
vention  in  London  in  1924,  and  I  believe 
we  Americans  will  learn  a  great  deal 
from  such  a  visit.” 


FIRST 

in 

Automobile  Lineage 

The  NEWARK  EVENING  NEWS,  dur¬ 
ing  the  year  1922,  outranked  every  other 
morning  or  evening  six-day  newspaper  in 
the  United  States  in  volume  of  paid  Auto¬ 
mobile  Advertising. 

1,208,915  Agate  Lines 

Is  the  Record 

The  Newark  Evening  News  published  a 
greater  volume  of  Automobile  lineage  dur¬ 
ing  the  same  period  than  was  published 
by  all  other  Newark  newspapers  com¬ 
bined. 


First  in  Automobile  Advertising 
Second  in  National  Advertising 
Fourth  in  Classified  Advertising 
Fourth  in  Total  Advertising 
— among  all  morning  or  evening  six-day 
newspapers  in  the  United  States  during  the 
year  1922. 


For  the  effective  and  economical  coverage 
of  Newark  and  Northern  New  Jersey,  con¬ 
centrate  in  New  Jersey’s  dominant  news¬ 
paper. 

Hundreds  of  unsolicited  testimonials  on 
file  attest  the  pulling  power  of  the  Newark 
Evening  News. 


Our  Rale  Card  MEANS 
EXACTLY  mat  II  Sa\}s 


Circulation  Records 
Open  to  All 


(Always  Reaches  Home) 

Newark,  New  Jersey 


EUCiENE  W.  FARRELL 

Business  and  Advertising  Manager 

O’MARA  «t  ORMSBEE,  Inc. 

General  Advertising  Representatives 
Chicago  New  York  San  Francisco 

FRANK  C.  TAYLOR 

New  York  Local  Representative,  320  Fifth  Ave. 

No  contests  or  artificial  means  are  em¬ 
ployed  in  stimulating  the  circulation  of  the 
Newark  Evening  News. 


Guaranteed  daily  average 
net  paid  circulation . 


108,040 
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-  WHO  SPENDS  THE  DAILY  NEWS¬ 
PAPER  DOLLAR? 

i  {Continued  from  page  5) 


figures  were  drawn  up  by  a  successful 
business  executive  of  a  highly  profitable 
property. 

Available  also  are  figures  for  two  of 
the  country’s  well-known  metropolitan 
dailies,  one  on  the  Atlantic  seaboard  and 
one  in  the  Middle  West.  Both  operate 
on  a  budget  system  and  both  are  profit¬ 
able  to  their  owners,  how  profitable  they 
do  not  care  to  have  stated  in  this  com¬ 
parison.  The  Eastern  newspaper  supplied 
the  following  data  as  to  its  expenditures, 
in  percentages : 


Editorial  .  26.0 

Publication  .  8.0 

Circulation  .  10.5 

Cieneral  .  10.5 

Mechanical  .  15.0 

Paper  and  Ink  .  30.0 

Total  .  100.00 


Paper  and  Ink  is,  of  course,  the  out¬ 
standing  expense  of  any  newspaper  which 
prints  daily  and  Sunday  issues  with  paid 
circulations  numbered  well  into  six 
figures. 

Editorial  expense  on  this  paper  includes 
just  about  what  it  includes  in  the  Inland 
budget,  plus,  of  course,  cables  from  its 
own  correspondents  in  all  parts  of  tiie 
world. 

Publication  expense  is  largely  made  up 
of  the  cost  of  securing  and  handling  ad¬ 
vertising,  this  item  averaging  about  6 
per  cent.  The  remaining  2  per  cent  cov¬ 
ers  office  maintenance  in  the  advertising, 
accounting  and  business  office  depart¬ 
ments. 

Circulation  includes  very  much  the 
same  items  as  the  Inland  publishers  note, 
and  it  is  curious  that  the  proportion  is 
almost  equal. 

General  expense  covers  approximately 
the  items  of  the  above  small-city  publica¬ 
tions,  with  the  additional  information  that 
salaries  of  administrative  officers  run 
about  2  per  cent.  Fields  considered,  the 
disparity  in  expense  is  not  marked  in  the 
departments  of  advertising  and  circula¬ 
tion.  Xeither  is  there  a  wide  gap  between 
this  Atlantic  Coast  paper  and  the  small 
daily  noted  above  in  their  editorial  ex¬ 
penditures.  Naturally,  the  overhead  rep¬ 
resented!  in  administrative  expense  di¬ 
minishes  with  increase  in  the  size  of  the 
property,  and,  just  as  naturally,  the 
amount  spent  for  print  paper  increases, 
the  greater  the  expansion  of  the  prop- 
ertv. 

The  Middle  Western  paper  has  a  larger 
advertising  patronage  and  considerably 
larger  circulation  than  its  Eastern  con¬ 
temporary,  which  will  be  found  sharply 
reflected  in  its  paper  and  ink  percentage 
in  the  following  table,  the  other  items 
being  reduced  as  this  one  grows ; 


Kditorial  .  12.16 

.\dvertisinK  . 

Paper  and  Ink .  43.38 

Mechanical  .  10.09 

(  irculatifjn  . .  15.25 


These  percentages  do  not  total  100,  as 
they  cover  only  operating  costs  ^d  do 
not  refer  to  administration.  Passing  the 
paper  and  ink  item  as  not  needing  further 
explanation,  the  striking  part  of  the  above 
budget  is  its  comparatively  low  editorial 
expense  and  its  comp^atively  high  circu¬ 
lation  cost.  Its  editorial  cost  is  one- 
eighth  of  its  total  expense,  and  is  slightly 
more  than  half  of  that  of  the  small-city 
paper  called  above  the  “Budgeted  Daily.” 
It  is  less  than  half  of  the  Atlantic  Coast 
paper’s  editorial  expense.  Analysis  is  dif¬ 
ficult  without  the  actual  figures,  which 
most  publishers  like  to  keep  close  to  their 
vests. 

Its  circulation  cost  is  between  40  and 
50  per  cent  above  that  of  the  other  papers 
we  have  examined.  It  is  divided  8.1  i^r 
cent  for  promotion,  7.15  per  cent  for  dis¬ 
tribution.  That  might  indicate  plenty  of 
healthy  competition.  The  “Budgeted 
Daily’’  plotted  5.4  per  cent  of  expense  for 
promotion  and  an  equal  amount  for  main¬ 
tenance  and  distribution. 

Our  “Budgeted  Daily”  and  the  Middle 


Western  paper  present  some  interesting 
comparisons  in  mechanical  expense  also; 

Middle  BudRcted 
»\'e.stern  Daily 

Comixisition  .  5.90  14.0 

Stereotype  .  1.39  1.1 

Pressroom  . .  2.80  2.8 

That,  again,  is  interesting,  but  hardly 
illuminative  without  the  actual  money 
figures. 

Also  of  interest  is  a  tabulation  which 
came  to  hand  this  week  of  statistics  of 
the  Tokyo  Hochi  Shimbun,  a  daily  of 
large  circulation,  but  of  small  advertising 
lineage  in  comparison  with  the  metro¬ 
politan  papers  noted  above.  The  figures, 
forwarded  by  Commercial  Attache  J.  h. 
.\bbott,  of  the  Department  of  Commerce, 
were  presented  by  the  Hochi  Shimbun 
when  it  opened  its  new  building  a  short 
time  ago.  They  follow  : 


Kditori.il  .  . .  . 

.Xclvertising  . 

.  7.22 

(  irculation  . . 

.  14.98 

Office  . 

.  5.41 

C  o  m  p  o  s  i  t  i 

i  o  n  and 

Pressroom  . 

.  8.92 

Paper  . 

Miscellaneous 

.  1.65 

100.00 

Figures  which  the  .American  publishers 
have  not  placed  at  the  analyst’s  disposal 
were  furnished  by  Mr.  Abbott  on  divi¬ 
sion  of  expenditures,  as  follows; 


Wages  .  65.6 

Stereotyping  .  4.4 

Casting  .  1.9 

^inc  .  4.2 

Printing  .  3.9 

Ink  .  17.5 

Power  .  1.1 

Misrellaneoiis  .  1.4 


100.00 

The  first  table  is  entirely  comprehen¬ 
sible,  but  the  second  evidently  needs  more 
explanation  than  is  at  hand  in  Mr.  Ab¬ 
bott’s  report.  “Stereotyiwng”  can  be 
translated  as  “steam-table  operation” ; 
“zinc”  is  evidently  “stereotype  metal,”  in 
which  there  is  no  zinc.  Machine  compo¬ 
sition  is  not  yet  a  major  factor  in  Japan. 
“Printing”  can  probably  be  put  into 
American  as  “press-work.”_  The  “ink” 
item  is  totally  out  of  line  with  American 
budgets  and  is  probably  an  error,  as  the 
second  tabulation  does  not  provide  for 
newsprint,  which  is  carried  in  the  first  at 
53.10  pt  r  cent  of  the  total  operating  ex¬ 
pense. 

But  leaving  the  second  table  aside,  note 
that  this  Japanese  daily,  one  of  the  lead¬ 
ers  in  its  country,  spends  six  times  as 
much  for  print  paper  as  it  does  for  the 
editorial  matter  with  which  to  cover  it. 
Editorial  expenses  of  the  Hochi  Shimbun 
are  about  one-twelfth  of  its  total  cost  of 
operation. 

The  Atlantic  Gjast  paper  sf^ds  one- 
quarter  of  its  outgo  on  the  editorial  de¬ 
partment;  almost  as  much  is  put  out  by 
the  “budgeted  daily”  referred  to  above. 
More  than  one-seventh  of  the  Inland  av¬ 
erage  budget  goes  into  purely  editorial 
department  expense;  one-eighth  of  the 


in  MILWAUKEE 


Let  your  advertia- 
ing  grow  with  Mil¬ 
waukee's  fastest 
growing  daily — 
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Middle  Western  paper's  outgo  is  in  edi¬ 
torial  maintenance  and  production. 

In  advertising  departmental  expense, 
practically  all  of  the  systems  compared 
are  in  agreement.  The  lowest  is  5.49  per 
cent.  The  highest  is  the  Japanese  7.22 
per  cent.  It  seems  to  be  settled  that  ad¬ 
vertising  departments  can  be  maintained 
efficiently  on  about  one-six  lec-nth  of  the 
total  budget. 

Circulation  departmental  expense  varies 
between  10  and  15  per  cent  roughly,  de¬ 
pending  upon  character  of  territory  and 
nature  of  competition. 

Paper  and  Ink,  usually  paired,  as  has 
been  shown,  varies  widely,  according  to 
the  volume  of  advertising  and  the  size  of 
circulation.  It  is  one-eighth  of  the  In 
land  dailies’  expense.  It  is  more  than 
half  of  that  for  the  Japanese  daily,  which 
brings  its  raw  materials  from  overseas  at 
tremendous  carrying  charges.  It  is  two- 
fifths  and  more  of  the  Middle  Western 
paper’s  outgo.  It  is  three-tenths  of  the 
.Atlantic  Coast  paper’s  budget.  That  is 
one  budget  item  that  cannot  be  held  down, 
except  slightly,  by  elimination  of  waste. 
The  healthy  newspaper,  like  the  lust} 
schoolboy,  must  have  a  new  suit  every 
year  to  replace  outgrown  everyday  gar¬ 
ments. 

But  while  an  increasing  newsprint 
budget  is  a  sign  of  growth,  or  should  be, 
that  isn’t  true  of  administrative  expenses. 
They  should  form  a  progressively  smaller 
proportion  of  the  total  as  the  newspaper 
grows.  A  great  newspaper  puts  its  wax¬ 
ing  force  into  the  departments  that  will 
keep  on  growing,  rewarding  the  execu¬ 
tives  whose  direction  has  insured  and  will 
insure  success,  but  not  overloading  its 
payroll  with  an  “army  of  generals.”  Sal¬ 
aries  to  directing  general,  not  departmen¬ 
tal,  executives,  it  was  pointed  out  above, 
form  only  two  per  cent  of  the  Atlantic 
Coast  daily’s  budget.  They  will  run  con¬ 
siderably  higher  on  publications  of  small¬ 
er  dimensions,  but  will  not  increase  pro¬ 
portionately  as  these  dimensions  are  en¬ 
larged,  but  will  rather  decrease,  granted 
that  the  compensation  was  equitable  at 
the  start. 

All  of  this  is  vital.  It  is  news  for 
Editor  &  Publisher  readers.  This  com¬ 
parison  could  not  have  been  made  ten 
years  ago,  probably  not  five  years  ago, 
but  it  will  appear  painfully  inadequate  ten 
years  hence  when  the  majority  of  publish¬ 
ers  learn  what  has  been  accomplished  by 
the  progressive  handful  whose  co-opera¬ 
tion  made  it  possible  for  Editor  &  Pub- 


i.iMiER  to  present  these  data.  Hard  eco¬ 
nomic  pressure  is  making  publishers  look 
on  their  newspapers  as  business  enter¬ 
prises  and  not  as  mechanical  playthings 
that  get  themselves  run  somehow,  with 
the  help  of  Providence. 

.  The  day  when  a  hatful  of  type  and  a 
mule-driven  press  enabled  a  man  to  sign 
himself  “Ye  Editor”  are  gone  forever,  as 
are  the  days  of  the  politician  or  pawn¬ 
broking  banker  as  publisher.  With  the 
facts  about  his  business  before  him,  and 
standard  cost-accounting  methods  estab 
lished  permitting  comparison  of  data 
among  publishers,  the  newspaper  owner 
won’t  have  to  hock  his  property  when  he 
needs  a  few  thousand  dollars  for  im¬ 
provements,  he  won’t  have  to  grovel  be¬ 
fore  100,00()-line-contract  advertisers,  he 
won’t  use  his  newspaper  as  a  key  to  po¬ 
litical  offices,  or  secure  political  advertis¬ 
ing,  and  he  won’t  be  afraid  to  share  busi¬ 
ness  facts  with  his  neighbors  in  the  next 
town.  He'll  be  able  to  face  sudden 
changes  in  the  business  weather  without 
disaster.  He  can  put  out  a  better  news¬ 
paper  than  his  city  ever  thought  possible 
by  hiring  qualified  editorial  men  and  pay¬ 
ing  enough  to  hold  them.  And  he  can 
make  money  for  himself,  so  that  Europe, 
Florida,  California,  and  South  America 
will  become  more  than  names  on  the  map 
for  him  and  his  family. 

Or,  he  can  go  on  as  many  of  his  kind 
are  now  going  and  Vatch  his  competitor 
knock  him  into  a  cocked  hat  before 
March  24.  19.30. 


Baltimore  Timet  Plant  Brings  $32,500 

The  final  chapter  in  the  Baltimore 
Times  was  written  when  the  entire  plant 
equipment  was  sold  at  auction  for  ^2,500 
to  J.  A.  Herman,  head  of  the  Danville 
(Va.)  Publishing  Company.  The  equip¬ 
ment  included  a  printing  press,  linotyiie 
machines,  desks,  typewriters  and  photog¬ 
raphers’  supplies.  It  is  said  that  the  plant 
originally  cost  SI  15.000. 


Bridgeport  Times  Building  Sold 

The  building  of  the  Times  Publishing 
Company,  issuing  daily  the  Bridgeport 
(Conn.)  Times,  formerly  the  Evening 
Farmer,  the  oldest  paper  in  Bridgeport, 
lias  Ix-en  scild  for  $125,000  to  a  realty 
firm.  The  pafK-r  must  move  in  six  months, 
after  which  the  plant  will  be  remodeled 
for  offices  and  stores. 


The  Providence  (R.  1.)  Journal  | 

JOHN  R.  RATHOM,  Editor  and  Manager  j 


has  used  this  type  of  press  for  many  years  and 
every  day  it  turns  out  its  full  quota  of  newspapers 
and  has  never  missed  an  edition. 

BUY  A  SCOTT  AND  HAVE  THE  BEST 

WALTER  SCOTT  &  CO. 

PLAINFIELD,  NEW  JERSEY,  U.  S.  A. 
CHICAGO  NEW  YORK 

Monadnock  Block  1457  Broadway,  at  42d  Street 


i 
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PENNSYLVANIA 


Pennsylvania  ranking  32d  in  area  is  second  in  population  with 
8,720,017  people. 

Pennsylvania  leads  all  states  in  mineral  and  industrial  production. 
Latest  reports  show  anthracite  coal  output  at  86,200,000  tons; 
bituminous  output  at  145,300,000  tons,  worth  together,  about 
$900,000,000. 

Pennsylvania  has  more  than  20,000  industrial  establishments,  em¬ 
ploying  1,523,000  workers,  paying  $1,864,000,000  in  wages,  $312,000,- 
000  in  salaries,  using  $5,075,000,000  of  capital  and  producing  over 
$8,500,000,000  of  manufactured  products. 

Added  to  these  enormous  figures  in  Pennsylvania’s  wealth,  is  an  in- 
\  estment  of  more  than  $2,250,000,000  represented  in  her  farms,  pro¬ 
ducing  more  than  $500,000,000  in  crops.  All  this  may  seem 
exaggerated,  but  nevertheless  it  is  true. 

Prosperity  is  permanently  planted  in  Pennsylvania. 

Consider  this  tremendous  purchasing  power.  Pennsylv  ania  is  a 
profitable  adv  ertising  center  for  National  Adv  ertisers. 


THESE  LISTED  DAILIES  WILL  GIVE  YOU  LEADERSHIP 


Circula* 

2,500 

10,000 

tion 

linea 

linaa 

** 'Allentown  Call  . 

. . .  (M) 

28,009 

.09 

.09 

"'Allentown  Call  . 

. . . . (S) 

15,118 

.09 

.09 

tBloomaburf  Preea  . 

. . .  (M) 

6,507 

.029 

.029 

" 'Cheater  Timea  &  Republican 

.(MAE) 

14,331 

.065 

.05 

tCoatearille  Record . 

. . . .  (E) 

5,369 

.0214 

.0214 

fConnellaTiUe  Courier . . 

....(E) 

6,103 

.0179 

.0179 

'"Eaaton  Expreaa . 

....(E) 

17,241 

.05 

.05 

'Eaaton  Free  Preaa . . 

. . . . (E) 

12,147 

.05 

.05 

"'Erie  Timea  . 

. . . .  (E) 

27,648 

.08 

.98 

'"Harriaburg  Telegraph . 

....(E) 

39,478 

.095 

.095 

f  Johnatown  Ledger . 

...(M) 

12,096 

.05 

.05 

•"Oil  City  Derrick  . 

. . .  .  (M) 

6,686 

.04 

.035 

Pottaville  Republican  and 

Morning 

Paper  . 

.  (EAM) 

14,500 

.07 

.06 

Scranton  Republicam . 

,  .  .  .  (M) 

32,180 

.12 

.10 

fScranton  Timea  . 

...(E) 

Circula¬ 

tion 

37.148 

2,500 

linaa 

.12 

10,000 

linaa 

.10 

*  *  'Sharon  Herald . 

...(E) 

5,002 

.021 

.021 

tSunbury  Daily  Item . 

. . .  (E) 

4,109 

.021 

.018 

"'Warren  Timea>Mirror . 

(EdkM) 

8,056 

.036 

.036 

"'Waahington  Obaerver  and 
Reporter  . 

(MAE) 

15,553 

.06 

.05 

fWeat  Cheater  Local  Nawa. . 

...(E) 

10,768 

.03 

.03 

"Wilkea-Barre  Timea^Leader 

...(E) 

22,061 

.08 

.05 

fYork  Diapatch  . 

. . .  (E) 

16,726 

.045 

.048 

tYork  Gazette  and  Daily . 

. . . .  (M) 

16,452 

.045 

.045 

*A.  B.  C.  PublUhara’  Statanent,  April  1,  1922. 
***A.  B.  C.  Publiahers’  Statement,  October  1,  1922. 
tCoTemment  Statement,  October  1,  1922. 

**A.  B.  C.  Statement,  3  mot.  to  Sept.  30,  1922. 
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Jane  Hill  Will  Help 
Y ou  Get  Corset  Copy 
This  Spring,  Now 


Fashion  says  “Corsets” — which 
means  more  corset  advertising^  this.  ^  , 
spring. 

To  encourage  correct  corsetry  is 
your  part  of  the  job — let  the  shops 
attend  to  selling  their  particular 
brands. 

In  this  creational  work  Jane  Hill’s 
series  of  eight  articles  on  correct 
corsetry  will  do  their  part.  These 
articles  mention  no  brand  or  kind 
of  corset,  but  devote  all  their  atten¬ 
tion  to  helping  women  to  a  better  . 
knowledge  of  corsetry  principles. 

Jane  Hill  writes  from  her  long  ex¬ 
perience  in  helping  women  dress 
more  attractively.  What  she  says 
will  interest  any  woman  who  wants 
to  look  well.  ; 

The  only  drawback  is  that  there 
is  only  one  series  of  articles — so  it 
is  “first  come,  first  served”. 

•  The  articles  will,  of  course,  be  sent 
on  approval.  The  only  cost  is  to 
agree  to  solicit  your  local  corset  j 
shops  energetically.  That’s  fair 
enough,  isn’t  it? 

Irvin  F.  Paschall,  Inc. 

McCORMICK  BUILDING 

Chicago 


BRILUANT  DANCE  GIVEN 
BY  AD  WOMEN 

Affair  at  Pennsylvania  Hotel  Atten(ie<i 
by  650  Guests — Two  Orchestras 
Play — Many  Souvenirs — Pro- 
'  gram  Is  Broadcasted 


The  New  York  League  of  Advertising 
Women  added  to  its  laurels  again  on 
March  20,  when  its  eleventh  annual  ball, 
the  most  brilliant  in  its  history,  was  given 
at  the  Pennsylvania  Hotel.  Termed  as 
“The  Awakening  of  Spring,”  the  decora¬ 
tions  carried  out  that  idea  with  a  profu¬ 
sion  of  spring  flowers.  An  elaborate  din¬ 
ner  was  served  and  at  each  place  was  an 
exquisite  booklet,  containing  a  brief  his¬ 
tory  of  the  League,  and  a  roster  of  the 
members,  also  the  program  for  the  eve¬ 
ning’s  entertainment.  Each  guest  re¬ 
ceived  a  bag  tilled  with  souvenirs,  includ¬ 
ing  face  powder,  sachet,  cigarettes  and 
many  other  things,  all  gifts  from  national 
advertisers.  In  addition,  a  silver  basket, 
a  beaded  bag,  a  ribbon  corsage,  a  string 
of  pearls,  a  gentleman’s  wallet,  a  sterling 
silver  razor  set  and  a  tourist  kit  were 
given  as  prizes,  and  drawn  W  by  the 
guests. 

Following  the  dinner,  a  program  was 
given,  which  was  greatly  enjoyed.  Ruth 
Blackman  Rodgers,  well-known  concert 
singer,  gave  a  group  of  songs,  followed 
by  Eugenia  Jones,  “The  California 
Nightingale,”  who  whistled  a  number  of 
selections.  Kenneth  Clark  led  the  guests 
iri  community  songs.  At  exactly  mid¬ 
night,  Miss  Adrienne  Lachamp  gave  an 
exquisite  dance,  “The  Spirit  of  Spring,” 
which  was  most  appropriate,  as  the  first 
day  of  spring  was  being  heralded  in. 

Two  orchestras  furnished  music  and 
dancing  was  enjoyed  until  two  o’clock. 
Vincent  Lopez,  conductor  of  the  Penn¬ 
sylvania  Hotel  Orchestra,  gave  some  spe¬ 
cial  numbers  which  were  broadcasted 
from  WJZ  station  at  Newark,  N.  J., 
with  the  statement  that  the  orchestra  was 
furnishing  the  music  for  the  annual  ball 
of  the  New  York  League  of  Advertising 
Women. 

Six  hundred  and  fifty  guests  were  pres¬ 
ent,  and  the  advertising  and  publishing 
profession  were  widely  represented. 
Among  those"  taking  tables  were  B.  T. 
Butterworth  and  Hugh  O’Donnell,  of  the 
New  York  Times;  William  H.  Rankin, 
W.  L.  Mullally,  Charles  Denhard,  John 
B.  Woodward,  James  Wright  Brown, 
Powers  Reproduction  Corporation, 
Morse  International  Agency,  Allied 
Newspapers,  and  the  Sun-Herald  Com¬ 
pany. 


PULP  WOOD  CONSUMPTION  UP 


Figure*  Indicate  1922  Increase  Over 
1921  Will  Reach  17  Per  Cent 

The  total  quantity  of  wood  pulp  con¬ 
sumed  by  172  mills  in  1922  was  3,726,963 
cords,  as  compared  with  3,196,846  cords 
for  the  same  mills  in  1921,  according  to 
preliminary  statistics  compiled  by  the 
Census  Bureau  and  the  E)epartment  of 
Agriculture.  The  plants  consumed  near¬ 
ly  70  per  cent  of  the  total  of  pulp  used  in 
1921  and  72  per  cent  of  the  total  used  in 
1922. 

The  mills,  situated  in  21  states,  include 
two-thirds  of  the  active  mills  in  the  coun¬ 
try.  The  returns  thus  far  compiled  indi¬ 
cate  that  the  total  figures  for  1922  con¬ 
sumption  of  pulp  wo^  will  exceed  that 
of  1921  by  1/  per  cent,  or  a  total  con¬ 
sumption  of  approximately  5,300,000 
cords. 


Lmncaiter  Job  Bucine**  Renamed 

The  book  and  job  department  of  the 
New  Era  Printing  Company,  Lancaster, 
Pa.,  became  known  as  the  Lancaster 
Press,  Inc.  The  change  in  name  was 
thought  advisable  to  prevent  confusion  in 
the  public  mind  following  the  separation 
of  the  Lancaster  New  Era  newspaper 
and  this  department  of  the  New  Era 
Printing  Company.  The  Lancaster 
Press,  Inc.,  is  owned  by  the  stockholders 
of  the  company  and  will  continue  to  be 
operated  under  the  direction  of  the  same 


executives :  J.  R.  Gilbert,  president ;  J.  J. 
Nungesser,  vice-president  and  general 
manager;  S.  C.  Slaymaker,  treasurer; 
R.  P.  Rohrer,  secretary.  J.  M.  Nun¬ 
gesser  and  Oliver  J.  Smith  have  direct 
supervision. 


NO  MICHIGAN  JOURNALISM  BLDG. 


Pre**  Divided,  Legislature  Unlikely  to 
Vote  Appropriation 

It  seems  certain  that  the  Michigan 
legislature  will  not  provide  an  appropria¬ 
tion  this  year  for  the  construction  of  a 
journalism  building  at  the  University  of 
Michigan.  The  newspapers  themselves 
are  divided  on  the  question,  and  most 
of  them  editorially  have  stated  that  they 
do  not  believe  the  appropriation  should 
be  requested  at  this  time,  when  so  many 
other  buildings  are  required  at  the  uni¬ 
versity. 

The  action  of  E.  J.  Ottaway,  president 
of  the  Michigan  Press  Club,’  and  John 
L.  Brumm,  director  of  the  department  of 
journalism  at  the  university,  in  appear¬ 
ing  before  the  legislative  committee  on 
behalf  of  the  club  and  urging  the  appro¬ 
priation,  has  elicited  statements  that  the 
club  was  not  on  record  in  favor  of  the 
building  program. 

Members  of  the  club  say  at  the  annual 
meeting  at  Ann  Arbor  of  the  Press  Club 
last  Fall  the  recommendation  of  the  com¬ 
mittee  urging  action  was  not  adopted. 
Ralph  H.  Booth,  of  Detroit,  opposed  the 
recommendation  which  was  made  by  a 
committee  of  which  his  brother,  Edmund 
W.  Booth,  of  Grand  Rapids,  was  chair¬ 
man.  Ralph  Booth  contended  that  the 
club  should  adopt  no  action  which  would 
not  leave  the  newspapers  free  to  take 
their  own  course  in  such  a  matter. 


Thomas  Plans  Stamford  (Tex.)  Daily 

R.  C.  Thomas  will  begin  publication  of 
a  daily  newspaper  in  Stamford,  Tex., 
within  six  weeks,  he  declares.  The  paper 
will  be  issued  six  week-day  afternoons 
with  a  Sunday  morning  issue.  Full  leased 
wire  service  of  the  Associated  Press  will 
be  carried,  he  says.  Prior  to  going  to 
Stamford  and  establishing  a  job  printing 
office  some  time  ago,  Mr.  Thomas  was 
connected  with  the  Sweetwater  (Tex.) 
Daily  Reporter,  and  before  that  had  been 
connected  with  various  weekly  and  daily 
newspapers  in  Oklahoma. 


Muriel  Cigars  to  Advertise 

Muriel  Cigars,  on  the  market  for  ten 
years  without  advertising,  have  devel¬ 
oped  steadily  increasing  sales,  due  to 
sheer  merit,  but  they  have  now  realized 
that  if  they  could  do  so  well  without  ad¬ 
vertising,  they  might  do  twice  as  well,  if 
they  did  advertise.  They  will  use  news¬ 
papers  extensively  throughout  the  coun¬ 
try.  The  Blackman  Company,  New 
York,  is  placing  the  account. 


Richardson  Leaves  Life 

George  B.  Richardson,  familiarly 
known  as  Gee.  Bee.  Are.,  advertising 
manager  of  Life,  has  resigned  after  a 
service  of  fifteen  years,  because  of  pro¬ 
longed  family  illness.  He  has  been  suc¬ 
ceeded  by  B.  F.  Provandie,  Western 
manager,  for  the  last  fourteen  years. 


Shown  N.  Y.  Sun-Herald  Plant 

The  New  York  Herald  and  Sun  of¬ 
fices  were  open  to  a  number  of  general 
and  district  passenger  agents  of  trunk 
line  railroads  March  20.  They  were 
shown  through  every-  department  of 
these  newspapers. 


Where  Freckles  Bring  Wealth 

The  St.  Paul  Daily  News  offers  to 
give  $100  in  prizes  to  the  girl  or  boy 
under  15  years  of  age  having  the  most 
freckles— ^50  to  the  freckledest  girl  and 
$50  to  the  freckledest  boy. 


London  Printers’  Union  Prosperous 

The  London  Society  of  Compositors, 
which  this  year  celebrates  its  75th  year 
of  continuous  existence,  reported  recently 
that  its  funds  totalled  approximately 
£100,0(10  on  January  1,  1923. 
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NEWS  OF  ASSOCIATIONS  AND  CLUBS 


TVEW  officers  of  the  Denver  Press  Club  The  Texas  Press  Association  has  se- 
are  Edward  C.  Day,  city  editor  of  lected  Galveston  for  its  annual  meeting 
the  Denver  Times,  president;  Raymond  in  June.  The  program  conmittee  in- 
Rkhards,  Post,  vice-president;  Warren  eludes  Sam  Fore,  Jr.,  Floresville;  C  W. 
E.  Boyer,  Denver  Tourist  Bureau,  sec-  Warwick,  Canyon;  Mrs.  Hugh  Nugent 
retary  and  house  manager ;  C.  MacAllis-  Fitzgerald,  Wichita  Falls ;  Carles  C.  Can¬ 
ter  Willcox,  treasurer.  trell,  Greenville,  and  W.  M.  Hamilton, 

_ a  Palestine. 


ter  Willcox,  treasurer.  trell,  Greenville,  and  W.  M.  Hamilton, 

The  Northeast  Missouri  Publishers’  and  P^^csl’ne.  _ 

Printers’  Association  are  meeting  at 

Macon,  Mo.,  March  24,  for  their  regular  ADVERTISING 

program.  The  association  is  expected  to  » 

adopt  the  Greater  Missouri  i^ovement  ?  x  ^  men  com^sing  the 

program  which  the  state  association  is  to  ~  ,  Town  Criers  dub  have 

start  at  a  meeting  in  Jefferson  City,  completed  their  second  municipal  adver- 


Anril  fk  and  7  Using  Campaign  on  behalf  of  “Child 

xV  u  Vi.  «  r  i.  wr  Health  Day”  President  Douglas  K. 

/XT  M  Watertown  Baldwin  directed  the  work.  The  first 

i..  project  executed  by  the  club  since  the 

Times  Social  Oub,  with  David  F.  Lane,  adoption  of  the  Criers’  St.  Paul  Adver- 


law  and  court  reporter  as  president,  and  tising  program  was  preparation  of  the 
Gwrge  C.  Lee,  secretary  and  treasurer,  publicity  for  the  school  bond  campaign. 

Jhe 

Paul  S.  Ellison,  who  left  the  Times  to  I  VZ 

join  the  staff  of  the  Paper  Trade  Journal. 

■’  ■'  campaign  to  secure  the  1924  convention 

Newspapermen  of  Ogd^nsburg,  N.  of  the  Associated  Advertising  Clubs. 


Y.,  have  organized  a  press  club  with 
th^e  officers :  President,  Colbert  R.  Ben¬ 
nett;  vice-president,  Frank  P.  Devinne; 
secretary,  Clarence  Houseman;  treasurer, 
Lawrence  McCarthy;  executive  commit¬ 
tee,  Charles  Cantwell,  Joseph  Richards, 
Joseph  Fontaine  and  Charles  H.  Clark. 


Plans  are  being  completed  for  the  first 
exhibit  of  business  paper  advertising  ever 
held  in  Chicago,  scheduled  for  March  28, 
29  and  30.  It  will  be  held  in  the  Camexo 
Room  of  the  Morrison  Hotel,  under  the 
joint  auspices  of  the  Advertising  Council 
of  the  Chicago  Association  of  Commerce 


Newspapers  of  Skamania,  Clarke  and  and  the  Chicago  Business  Papers. 


Klickitat  counties  in  Southern  Washing¬ 
ton,  which  recently  formed  a  separate 
unit  of  the  Washington  Editorial  Asso¬ 
ciation,  have  elected  these  officers: 


The  Girls’  Junior  Advertising  Club  of 
Tacoma,  Wash.,  has  elected  officers  as 
follows :  President,  Mrs.  Gladys  H. 
Dickey;  vice-president,  Mrs.  Avis  Dorr; 


George  W.  Hopp,  Camas  Post,  chair-  secretary.  Miss  Elinda  Olson;  treasurer, 
man,  and  Jerry  D.  Riordan,  Vancouver  \iiss  Cecilia  Roscoe. 

(Wash.)  Sun,  secretary.  _ ! _ 

In  the  contest  among  the  state  vice-  PLAYING  WITH  RATES  AGAIN 

presidents  of  the  National  Editorial  As-  _ 

sociation  in  the  work  of  drumming  up  o„e  Minnesota  Ugislator  Would  Quit 
new  members,  William  J,  Smith,  vice-  n  •  •  mi  i  >»  •  ki 


president  for  Illinois,  now  stands  first, 
with  7,700  points.  Erwin  Funk,  of  Ar- 


Printing  “Legals”  in  Newspapers 

Some  members  of  the  Minnesota  legis- 


kansas,  is  second,  and  O.  W.  Little,  of  lature  seem  bent  upon  putting  newspapers 
Kansas,  third,  with  3,400  and  3,000  points,  out  of  business.  One  bill  has  been  intro- 
respectively.  The  three  prizes  contended  duced  cutting  the  present  rate  of  legal 
for  ($25,  $15  and  $10)  were  offered  by  notices  from  90  cents  for  first  and  45 
President  J.  C.  Brimblecom.  This  is  the  cents  for  subsequent  publications  to  75 
scale  of  point  allowances :  For  every  $100  and  35  cents.  Another  bill  fixes  the  rates 
sustaining  membership,  10,000;  $50  sus-  at  50  and  25  cents.  It  is  proposed  also 
taining  membership,  _5,(^ ;  $25  sustain-  to  reduce  the  number  of  insertions  of 
ing,  2,5(X);  state  affiliation,  2,5(X);  every  financial  statements  from  three  to  two 
Porte  order,  400;  every  new  member,  and  one  bill  goes  so  far  as  to  authorize 


300.  The  contest  will  close  March  31. 
The  annual  meeting  of  the  British  Col- 


only  one  publication. 

Finally,  one  statesman  proposes  that 


umbia  Institute  of  Journalists  resulted  in  newspaper  publication  be  dispensed  with 
the  following  election  of  officers:  Presi-  entirely  and  the  statements  published  in 
dent,  C.  A.  Sutherland,  Vancouver  Prov-  pamphlet  form.  One  of  these  bills  would 
ince;  vice-president,  E.  B.  Mahon,  Van-  base  compensation  for  legal  publications 
couver  World;  secretary,  W.  A.  Munday,  entirely  upon  each  1,0(X)  of  circulation. 

Chamber  of  Commerce  Record;  treas-  - 

urer,  H.  E.  Kidd,  Vancouver  World;  CIRCULATION  DEMANDED 

executive  committee,  Alex  Shaw,  Van-  _ 

couver  Province;  Vic  E.  Andrew,  New 

Westminster  British  Columbian ;  Miss  Montana  Governor  Vetoet  Bill  to  Give 


Grace  McGaw,  Vancouver  World;  Lukin 
Johnson,  Vancouver  Province;  Miss 
Winnie  Davenport,  Vancouver  Sun ; 


Lowest  Bidder  State  Copy 

-Asserting  that  circulation  of  a  news- 


Ralph  Young,  Vancouver  World;  Noel  is  the  basis  upon  which  the  price 

Robinson.  Vancouver  World;  R.  M.  Es-  computed.  Gov. 

sie.  Pacific  Coast  Lumberman,  and  James  Joseph  M.  Dixon,  of  Montana,  has  vetoed 
Butterfield,  Vancouver  Province.  ^ecejit  State  Assembly. 

_  .  ,  ,  .  ,  ,  which  provided  that  publication  of  the 

Questions  of  newspaj^r  ethics  and  hem  quarterly  report  of  the  State  Treasurer 
to  improve  generally  the  standard  of  the  should  go  to  the  newspaper  making  the 
business  were  generally  discussed  at  a  lowest  bid. 


meeting  of  the  Michigan  Press  Associa¬ 
tion,  held  Friday  afternoon  and  evening, 
at  the  Park-American  Hotel.  The  ses- 


The  governor  expressed  himself  in 
favor  of  such  a  measure,  providing  cir¬ 
culation  were  considered.  He  pointed 


sion  was  called  by  Ja^s  B.  Haskins,  out,  however,  that  the  bill  before  him 


field  secretary.  The  officers  of  the  or¬ 
ganization  are:  President,  Lew  W.  Fei- 
gher,  Nashville  News;  vice-president,  D. 


did  not  take  circulation  into  consideration, 
and  was  contrary  to  good  business  and 
opposed  to  the  public  policy  involved,  that 


E.  Hubbell,  Crowell  ^ffersonian ;  secre-  giving  the  report  the  greatest  possible 
tary-treasurer,  Sim  R.  Wilson,  Saline  publicity.  Publication  of  the  treasurer’s 


Observer ;  ex^utive  committee,  the  offi-  report  is  required  by  the  constitution. 

cers  and  Fred  D.  Keister,  Ionia  County  _ 

News;  S.  L.  Marshall,  Ingham  County 
News;  Herbert  A.  Wood,  Bangor  Ad-  Deluge  in  Mayfield 

The  office  and  composing  room  of  the 


The  Panhandle  Press  Association  will  Mayfield  (Ky.)  Daily  Messenger  were 
hold  its  annual  convention  in  Amarillo  on  flooded  March  18  when  a  storm  struck 
April  20  and  21.  An  invitation  has  also  the  entire  county.  About  $250  damage 
been  extended  to  the  Texas  Press  Asso-  was  done  to  the  machinery  and  many 
ciation  to  hold  its  1924  convention  in  thousands  of  envelopes  were  drenched 


OWA 


Area  exceeds  New  Jersey,  Connect¬ 
icut,  Rhode  Island,  Vermont,  New 

Hampshire,  Delaware  and  Mary¬ 
land  combined. 

Iowa  has  219,439  farms,  valued  at 
over  $8,000,000,000. 

That  is  seven  times  the  value  of  the 
farms  in  the  six  new  England  States,  and 
twice  the  value  of  the  famous  orchards 
knd  farms  of  the  three  Pacific  States. 

The  average  value  of  lands  and  build¬ 
ings  exceeds  $227  per  acre. 

Iowa  has  the  largest  ratio  of  automo¬ 
biles  per  capita  of  all  States,  the  farmer 
owned  prevailing. 

Iowa  leads  all  States  in  literacy.  Only 
1.1  per  cent  are  illiterate.  The  State  has 
a  large  percentage  of  native-born  whites 
—89.8. 

A  State  offering  such  a  great  potential 
market  should  be  the  first  choice  of 
every  National  Advertiser. 

USE  THESE  DAILY  NEWSPAPERS 
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by  the  water. 
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**  Burlington  Hawk-Eye . 
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(E&S) 
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..(E) 

14,361 
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.06 
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..(E) 

23,896 
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..(E) 
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28,858 
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..(E) 

6,320 
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..(E) 
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.035 

**  Muscatine  Journal . 

..(E) 
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.035 

*  Ottumwa  Courier . 
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13,186 

.05 

**  Waterloo  Evening  Courier . 
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.05 

**A.  B.  C.  Statement,  October  1,  1922. 

tGovernment  Statement,  October  1, 

1922. 
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KNOWLEDGE  IS  PROFIT 

WHY  should  newspaper  publishers  and  fair 
profits  be  such  strangers  to  each  other  that 
the  ordinary  newspaper  owner  greets  with  a 
doubting  smile  a  true  story  that  one  of  his  brethren 
in  a  large  city  had  tripled  the  j)rofits  of  his  news- . 
paper  in  one  year  without  any  abnormal  increases  in 
circulation  or  advertising  revenue? 

Why  are  newspapers  the  country  over  engaged  in 
battles  with  department  store  advertisers  whenever 
they  decide  that  they  must  charge  the  advertiser  more 
for  the  space  that  he  uses  daily? 

Why  do  press  agents  who  di>n’t  dare  to  approach 
magazines  with  their  shoddy  stuff  consider  the  news¬ 
papers  fair  prey,  even  going  so  far  as  to  offer  as 
vendible  features  the  same  kind  of  copy  that  other 
publications  accept  only  as  advertising  at  regular 
rates  ? 

The  same  answer  goes  for  all  three  questions. 
Newspaper  publishers  are  only  beginning  to  learn 
that  they  are  conducting  commercial  enterprises,  not 
subsidized  charitable  institutions,  and  that  their  profits 
should  be  regulated  by  their  own  efforts  and  abilities 
and  not  by  the  funds  or  favor  of  individuals  or  groups 
in  their  communities,  or  elsewhere. 

Here  and  there  throughout  the  United  States 
newspaper  publishers,  who  are  business  men  as  well, 
are  looking  past  the  old  rules  and  actually  learning 
how  the  money  that  their  diligence  and  character 
brings  to  their  enterprises  is  spent  and  how  it  may 
be  spent  more  efficaciously.  That  they  arc  finding  it 
well  worth  while  is  indicated  by  the  numl)er  of  weak 
and  mismanaged  newspapers,  which  have  been  elimi¬ 
nated  since  the  United  States  went  into  the  W'orld 
War. 

These  newspapers  were  not  serious  competitors  in 
most  instances,  but  they  made  it  impossible  for  a 
tiewspaper  only  little  better  managed  than  themselves 
to  eke  out  more  than  a  living.  They  kept  the  news- 
l«aper  wage  low. 

They  couldn’t  stand  against  another  publisher  who 
knew  liow  much  he  was  spending  on  his  editorial 
staff,  for  wire  service  and  for  features,  how  much 
Ins  aelvertising  staff  was  drawing  in  salaries,  com¬ 
missions  and  office  maintenance,  whether  it  paid  him 
better  to  add  two  pages  to  take  care  of  a  late  adver¬ 
tisement,  or  to  refuse  the  copy.  This  man  knew  how 
much  it  cost  him  to  put  a  copy  of  his  paper  on  the 
subscriber’s  doorstep,  how  much  it  cost  to  set  a  ten 
by  two  advertisement,  and  gradually  he  strengthened 
the  weak  places  and  eliminated  the  unnecessary 
expenses. 

In  a  sentence,  he  had  learned  the  things  about  his 
business  that  the  merchant  has  long  known  who 
makes  every  square  inch  of  its  floor  space  pay  a 
certain  profit,  or  changes  the  goods  or  the  manager 
who  occupies  the  unprofitable  inches. 

That  lesson  has  been  driven  home  by  hard  pressure 
in  the  last  five  years,  but  it  seems  to  be  only  half 
the  real  lesson.  The  benefits  are  individual.  In  these 
days  of  new'spaper  organization  ideas  of  one  soon 
Ijecome  known  to  all,  which  is  easy  enough  in  de¬ 
partmental  affairs,  where  the  language  spoken  by 
executives  is  more  or  less  common.  In  general 
management  of  newspapers,  there  is  no  common 
language,  no  definitions  that  apply  to  all  branches 
of  this  publishers’  problems,  and  the  regional  asso¬ 
ciations  which  have  been  working  on  it  have  made 
relatively  little  prepress  toward  establishing  these 
common  cost  definitions  or  simple  standards  of  ac¬ 
counting. 

It  is  important,  because  it  is  all-inclusive.  There¬ 
fore,  it  is  highly  difficult  of  approach  or  solution.  The 
ideas  that  a  numljer  of  newspaper  executives  have 
evolved  are  set  forth  in  this  issue,  but  they  are 
admittedly  only  a  scratch  on  the  surface  of  the  bigger 
question  of  educating  newspaper  owners  to  the  need 
of  understanding  their  business  and  of  placing  it  on 
a  footing  where  it  can  turn  a  broad  shoulder  toward 
parasite  press  agents,  rate-cutting  agents,  note-shav¬ 
ing  bankers,  and  strong  well-managed  chain  news- 
pa  per.s. 

The  newspaper  business,  thank  Heaven,  is  still  one 
of  the  most  individualistic  in  the  country,  but  it  can 
act  nevertheless  co-oiK-ratively  in  many  ways  and  in 
none  of  much  greater  imixirtance  than  in  inculcating 
throughout  its  ranks  princiiiles  of  .good  business  man- 
ageimmt 


AN  AMERICAN’S  CREED 

CoMHI.ED  BV  CiiARI.es  W.  MiU.ER. 
Vicksburg  (Miss.)  Herald 

Behold,  I  am  against  the  prof<hcts,  saith 
the  Lord,  that  use  their  tongues,  ami  say 
He  saith.  Behold,  I  am  against  them  that 
phot’hesy  false  dreams,  saith  the  Lord,  and  do 
tell  them,  and  cause  My  people  to  err  by  their 
lies,  and  by  their  lightness;  yet  I  sent  them  not, 
nor  commanded  them:  therefore  they  shall  not 
profit  these  people  at  all,  saith  the  Lord. — (Jer. 
xxiii:  31,  32.  l  Do  ye  look’  on  things  after  the 
outimrd  appearance?  If  any  man  trust  to  him¬ 
self  that  he  is  Christ’s,  let  him  of  himself  think 
this  again,  that,  as  he  is  Christ’s,  ez’en  so  are  uv 
Christ's.  For  uv  stretch  not  ourselves  beyond 
our  mea.?urc,  as  though  we  reached  not  unto 
you:  for  we  are  come  as  far  as  to  you  also  in 
preaching  the  gospel  of  Christ.  But  he  that 
gloricth,  let  him  glory  in  the  Lord.  For  not  he 
that  commendeih  himself  is  approved,  but  whom 
the  Lord  commendeth. — (H.  Cor.  7,  14,  17,  18.) 


A  JOB  FOR  EDITORS 

TO  date  the  drive  against  the  press  agent  has 
not  made  great  progress  in  the  daily  newspaper, 
particularly  because  the  men  responsible  for 
the  editorial  content  have  not  taken  any  action  in  the 
matter. 

\\  ithin  the  la.st  few  weeks  the  Inland  Daily  Press 
.v.siifa^iatinii  and  the  Georgia  Press  Association, 
among  others,  have  followed  the  example  of  the 
.\nierican  Newspaper  Publishers’  Association  in  pass¬ 
ing  more  stringent  rules  for  curbing  the  evil.  It  is 
doubtful,  however,  if  much  go<.d  will  come  from  their 
action  They  are.  the  business  office  men;  the  edi¬ 
torial  people  are  the  only  ones  who  can  control  this 
growing  problem. 

Likewise,  it  is  the  editorial  department  that  is 
suffering  today  because  of  a  growth  of  this  evil.  The 
news  bunk  of  the  press  agent  has  sapped  the  editorial 
department  of  .^merican  journalism  as 'a  whole  of 
'ts  initiative  and  has  robbed  it  of  its  just  compensa¬ 
tion  by  giving  the  individual  two  masters— the  news- 
paper.s,  and  the  outside  agencies  they  have  chosen  to 
serve  in  the  field  of  publicity.  There  is  no  question 
that  the  press  agent  has  .seriously  injured  the  business 
interest  of  the  newspaper  by  getting  for  nothing  the 
advertising  that  should  have  been  paid  for  and  de¬ 
creased  the  revenue  and  newspaper’s  ability  to  pay 
for  the  thing  that  it  needs. 

Resolutions  by  business  office  organizations  will 
unquestionably  have  a  good  effect,  but  they  will  be 
worthless  unless  they  are  followed  by  determined 
editorial  action  to  kill  the  thing  that  is  fast  robbing 
journalism  of  every  right  it  ever  had  to  qualify  for 
honors  for  militant  public  services. 

It  is  true  that  until  the  present  the  editorial  depart¬ 
ment  has  had  no  organization  that  could  speak  out 
boldly  for  it.  That  obstacle  has  been  overcome  within 
the  last  two  years  by  the  organization  of  the  Ameri¬ 
can  Society  of  Newspaper  Editors.  The  first  big 
duty  of  that  organization  will  be  to  clean  the  ranks 
of  journalism,  so  far  as  it  is  in  their  power,  of  the 
parasites  who  hang  on  its  outer  edges  and  earn  their 
livelihood  by  rendering  publicity  service  to  individuals 
and  organizations  whose  motives  are  selfish  and 
greedy.  The  press  agent  should  have  a  place  of  first 
importance  on  the  agenda  of  the  first  convention  of 
this  new  society  to  be  held  in  Washington  in  April. 

The  cure  of  the  press  agent  evil  is  the  first  step 
towards  cleansing  newspaper  columns  of  propaganda 
and  is  entirely  in  the  hands  of  honest  editorial  men. 
Editor  &  Pubi.ishf.r  expects  the  American  Society 
of  Newspaper  Editors  to  assume  leadership  in  bring- 
mg  it  about. 


I  A  L 


DOES  RADIO  BUILD  GOODWILL? 

There  is  probably  no  topic  of  wider  interest  to 
newspaper  men  than  radio,  both  from  a  stand¬ 
point  of  good  will  as  a  business  investment,  and 
its  commercial  p<jssibilitics  for  news  transmission. 

This  week  at  a  radio  conference  held  in  Washing¬ 
ton  by  Secretary  Hoover,  wave  lengths  were  changed 
to  prevent  confusion  as  a  result  of  the  numerous 
broadcasting  stations  that  have  been  established 
within  the  last  year  principally  by  newspapers. 

To  some  persons,  probably  old-fashioned,  who 
look  upon  the  newspaper  as  an  agency  for  the  dis¬ 
semination  of  authentic  information,  it  would  seem 
that  in  the  present  movement,  journalism,  instead  of 
fulfilling  its  true  mission,  is  entering  into  the  amuse¬ 
ment  business  on  a  gigantic  scale. 

It  developed  at  the  Washington  conference  that 
one  newspaper  is  spending  $85,000  annually  on  radio 
broadcasting.  Another  is  giving  a  nightly  show  that 
includes  everything  known  to  modern  vaudeville. 

The  fact  that  radio  broadcasting  has  been  made 
largely  an  amusement  enterprise  is  clearly  indicated 
by  the  action  of  the  .\merican  Society  of  Composers 
and  Authors  in  serving  notice  at  Secretary  Hoover’s 
conference  that  it  would  put  newspaper  broadcasters 
upon  the  same  basis  as  motion  picture  theatres  and 
others  who  used  its  copyrighted  products.  It  was 
announced  that  $200  annually  had  been  the  price 
decided  upon  for  the  use  of  these  products  to  small 
radio  broadcasting  stations,  and  $5,000  annually  to 
the  larger. 

Editor  &  Pubi.isher  Ix-lieves  that  radio  is  going 
to  play  an  increasingly  important  part  in  the  making 
of  the  modern  newspaper.  Likewise,  it  believes  good 
will  to  be  the  greatest  asset  and  the  only  true  gauge 
of  a  newspaper’s  worth.  Newspaper  good  will, 
however,  is  not  built  on  side-shows  put  forth  in 
competition  with  legitimate  amusements,  but  by  tlie 
honestly  and  helpfulness  in  their  own  columns. 

It  is  almost  one  year  since  Editor  &  Publisher 
held  an  experimental  demonstration  for  newspaper 
publishers  at  the  Waldorf-.\storia  Hotel.  Not  a 
great  deal  of  progress  has  been  made  since  that  tiir.e; 
radio  has  not  built  any  tangible  reader  good  will; 
with  one  newspaper  exception,  it  has  brought  no 
adequate  advertising  revenue. 

The  radio  mania  has  now  reached  the  point  where 
newspaper  publishers  should  take  stock  and  decide 
whether  they  want  to  embark  in  the  amusement  busi¬ 
ness  on  a  scale  never  before  attempted,  or  whether 
they  wish  to  spend  their  money  in  putting  into  their 
columns  the  kind  of  material  that  will  create  reader 
interest  and  build  good  will. 


HENRY  E.  KREHBIEL 

Many  high  tributes  were  paid  one  of  America’s 
great  journalists  after  he  died  this  week  but 
of  them  all  we  rather  liked  that  of  E.  P.  A. 
in  the  New  York  World  the  best : 

“A  great  newspaper  man  was  Henry  E.  Krehbiel. 
To  the  last,  his  was  the  great  curiosity;  he  came  to 
a  new  job  every  day.  For  the  eight  years  we  were 
on  the  same  staff  with  him,  he  never,  so  far  as  we 
know,  had  a  desk  of  his  own.  So  he  used  to  come 
in  and  write  on  ours,  or  the  adjacent  one.  He  used 
to  come  in  from  a  recital  or  a  concert  and  write  his 
story  as  though  his  job  and  reputation  depended 
entirely  on  the  honesty  and  excellence  of  that  assign¬ 
ment.  He  had  a  fervid  anxiety  about  his  work,  rare 
in  a  beginner  and  rarer  in  a  veteran.  He  would 
come  in  with  T  just  heard  the  worst  singer  that  ever 
tried  to  get  a  New  York  notice,’  or  T  never  heard 
anybody  play  so  magically  as  he  did.’  He  was  the 
must  unbored  newspaper  man  we  ever  knew. 

“Yesterday  morning  a  woman  reporter  said, 
’Think  of  Krehbiel  doing  the  same  job  forty-three 
years!  I  get  tired  of  mine  in  forty-three  hours.’ 
Krehbiel  didn’t  do  the  same  job  forty-three  yean 
He  had  a  new  job  every  day.  And  that  way  He 
High  Success  and  Greatness.’’ 

Krehbiel  of  the  Tribune  did  not  need  death  to 
bring  him  honor.  He  had  honor  and  the  reward  of 
work  well  done  while  he  lived,  but  better  than  those 
he  kept  youth— the  master  of  enthusiasm  and 
idealism,  tempered  with  desire — through  the  long 
years  that  he  helped  lay  the  foundation  for  the 
musician’s  ^tter  tomorrow.  He  was  a  journalist 
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of  the  Stroudsburg  (Pa.)  Record.  Mr. 
DPDCi^MAI  6  Baker  first  went  to  Harrisburg  as  cor- 

a  respondent  for  the  Tri-State  News  Bu¬ 

reau  of  Pittsburgh  in  1913.  Since  1918 
he  has  represent^  the  North  American. 
T?  H.  BAKER,  president  of  the  Qeve-  ^*11  be  succeed^  by  Edward  J.  Hun- 
land  Plain  Dealer  Publishimr  Com-  ^orth  American  staff. 


FOLKS  WORTH  KNOWING 


Giicago  Evening  Post,  has  returned 
from  an  extended  trip  in  the  East. 

Miss  Georgiana  Ii^rsoll,  of  the  St 
Paul  Daily  News  editorial  staff,  who  is 


land  Plain  Dealer  Publishing  Com¬ 
pany,  made  a  hurried  trip  home  from 


A  cTiTADT-  u  _ '4  io  AustrU,  is  furnishing  her  paper 

AMES  A.  STUART,  wh«e  appoint-  an  illustrated  account  of  her  S- 

ment  as  managing  editor  of  the  Indian-  ventures  and  observations. 


.\1  Warden,  sports  editor  of  the  Ogden 


Miami,  Fla.,  where  he  and  Mrs.  Baker  (Utah)  Standard-Examiner,  has  been  March  10  has 

are  spending  the  winter,  last  week  to  at-  appointed  secretary  of  the  Utah  state  taken  over'  the 

tend  the  funeral  of  F.  H.  (joff,  former  baseball  league.  jgjlj  the  late 

president  of  the  Clev-tland  Trust  &m-  (j  Gregory,  former  newspaper  Ernest  Bross,  for 

^ny  and  founder  of  the  Geveland  Foun-  twenty  years 

^lion.  Mr.  Goff  was  a  director  m  the  Lowell,  Mass.  managing  editor 

l^lain  Uealcr.  Brown  nolitical  writer  for  the  paper. 

P.  Floyd  Bixler,  general  manager  of  (jhicaeo  Tribune  ^as  returned  to  work  Advancement 
the  Niles  (Ohio)  Evening  Register,  ar-  illnerfor  sev^rlnSk?  Har-  ‘o 

rived  in  New  York  March  16,  returning  editor  of  “1^  the  \v4e  Stuart  in  line 

from  a  trip  to  Bermuda.  o  Ahe^ws  Column  the  s^me  S-  -ith  the  policy 

Herbert  L.  Bridgman,  business  mana-  per^  is  recovering  from  an  attack  of  the  ?  h  a  tf  e  r 

ger  of  the  Brooklyn  Standard  Union,  is  flu  publications  t  o 

giving  that  paper  his  “Westward  Hoi  j  advance  into 

i’tray^LcaverTrom  a  Freight  Clerk’s  pr  i n c  i  pal  posi- 


apolis  Star  was  announced  in  Editor  & 
P  U  BLl  S  HER  of 


Note  Book,”  based  on  his  experiences  as  tAi^;  cuiietm,  nas  oeen  visiting  ^ons  men  who 
1.0  V  4/  ..ri  1  1  i» »  the  Pacific  Coast,  spending  several  days 

a  i^ssenger  on  the  steamer  Ifaleaka  a  Vancouver. 


James  A.  Stcaet 


a  passenger  on  the  steamer  "Haleakala,” 
making  its  maiden  voyage  from  Phila¬ 
delphia  to  Honolulu. 

Edwin  F.  Gay,  president  of  the  New 
York  Evening  Post,  and  formerly  dean 


Peter  Salloway  has  joined  the  editorial 
staff  of  the  Victoria  Times. 


have  proved  their 
ability  in  the  organization. 


.\lfred  A.  Ball,  who  went  to  work  on 
the  New  York  Tribime  in  1885  and  has 
been  there  practically  ever  since,  is  spend¬ 
ing  his  vacation  on  the  Pacific  Coast. 

C.  C.  Berg,  formerly  city  editor  of  the 
Livingston  (Mont.)  Enterprise,  has 
joined  the  news  staff  of  the  Great  Falls 
T  ribune. 

Donald  Stetson  has  left  the  service  of 
the  Minneapolis  Daily  News  for  the  re¬ 
write  desk  of  the  St.  Paul  Daily  News. 

Mrs.  Betty  Dishon,  society  editor  for 
the  Helena  (MonL)  Record- Herald,  has 
returned  from  South  Dakota  and  Minne¬ 
apolis  where  she  siient  several  weeks  on 
business. 

George  Milton,  Jr.,  managing  editor  of 
the  CThattanooga  News,  is  in  New  York. 

Miss  Myrtle  Patterson,  who  has  been 


Mr.  Stuart,  a  Hoosier  by  birth,  has  ‘  g  r 

been  continuously  with  the  Shaffer  papers  ‘  .®--  ---  .  ^  ^ 


York  Evening  Post,  and  formerly  dean  Enc  Lloyd  Young  is  a  new  re^rter  since  his  g^duation  from  Indiana  Uni-  ^a^  transferred  to  her  home 

of  the  Harvard  Business  School,  deliv-  the  staff  of  the  Victoria  Cloloniat.  versity  in  1901,  starting  with  the  Muncie 


reaii  in  New  Westminster  for  the  past 


ered  a  lecture  on  newspaper  work  as  a  Silas  B.  Ragsdale,  news  editor  of  the  (Ind.)  Star,  then  going  to  the  Ii^ian-  RnccpU  Walker  the 

profession  before  Harvard  undergradu-  (ralveston  Daily  News,  and  Miss  Sadie  npolis  Star,  where  he  filled  practically  r  ‘  ‘  ..  «  r  .u  Vanronver 

ates  March  19.  Jones,  will  be  married  in  Galveston  early  every  position  in  the  news  department.  !  u  r  a  °p 

Franklin  A.  publisher  ot, he  in  April,  Lnf  ^S5nT  Ji»f “he  l.LS^oSy^r 

Mount  Vernon  (N.  Y.)  Argus,  returned  Thomas  L.  Haskell,  known  as  Cap-  .l**^*^  fornia. 

a  few  days  ago  from  a  stay  at  Daytona  lain”  along  the  .Portland  (Me.)  water-  pHItnrlal  Will 

and  St.  Petersburg.  Fla.  front  beat,  will  celebrate  his  66th  year  °  ^  a  snee 

Dean  Palmer,  of  Palmer.  DeWitt  &  as  a  reporter  April  1.  He  was  80  years  ^  *  s  a  d  tn%er  Times. 


front  beat,  will  celebrate  his  66th  year  was  euuor.ai  o.re^or  oi  me  « 
as  a  reporter  April  1.  He  was  80  years  ^'o«"tain  News  and  Denver  Times 


was  editorial  director  of  the  Rocky  Will  .\iken,  who  has  been  secretary  to 
oiintain  News  and  Denver  Times.  a  succession  of  Montana  governors  for 

—  - -  . . ,  . .  -  p-.- •  4  ra_  j  4  _4  j  ■  17  vears,  has  returned  to  newspaper  work 

Palmer,  and  Robert  H.  Davis,  editor  of  ol‘l  Qiristmas  Etay  and  started  news-  ^  -  with  the  Billings  Gazette,  whesV  editor. 

Munsey’s  Magazine,  are  spending  a  short  Paper  on  the  old  Daily  ^stern  p  p  Snelson,  introduced  him  to  the  citv 

vacation  at  Hot  Springs.  Va.  William  T.  Shoemaker,  of  the  Chester  with  a  column  and  a  half  of  reminis- 

C.  Godwin  Turner,  newspaper  special-  _,,„4-„_j  4i,»  °p,„cc  (Pa.)  Times  and  Chester  correspondent  cences  of  the  newspaper  days  before 

ist,  is  now  in  charge  of  the  Reading  *u^  r,i.i^\'po^,«*i;npaAp^  Philadelphia  Evening  Ledger,  has  Aiken  entered  the  governor’s  mansioa 

(Pa.)  Herald-Telegram,  publi^ed  by  the  He  received  60  cents  a  week  whL  he  was  rel'nnuished  newspaper  work  on  account  Will  T.  Kirk,  former  Salem  corre- 
estateofthe  late  VV^lliam  Mc^rmic^^^  firrt Tr^p^rt^.^^Ser^^^  ,  spondent  for  the  Portland  (Ore.)  Jour- 

Mr.  and  Mrs.  John  C.  Shaffer,  of  the  payday  and  the  editor’s  E.  D.  Reville,  former  owner  of  the  'lal,  who  was  appointed  four  years  ago 


of  illness.  spondent  for  the  Portland  (C)re.)  Jour- 

F.  D.  Reville,  former  owner  of  the  'lal.  who  was  appointed  four  years  ago 


Oiicago  Evening  Post,  are  in  Los  An-  east-off  clothes  paid  his  debt  to  the  young  Brantford  (Ont.)  Courier,  is  now  city  to  a  place  on  the  state  industrial  accident 


geles  for  a  two  months’  stay.  They  reporter. 


were  joined  there  by  fheir  son,  Carroll, 
who  will  remain  two  weeks, 
lidmund  W.  Booth,  editor  and  manager 


editor  of  the  Brantford  Expositor,  with  commission,  has  resigned  to  assume  man- 


A  Jo-,  -r  4U  XT  w  hich  is  incorporated  the  Courier.  agement  of  the  Industrial  Hospital  .^s- 

Cieorge  Jeffreys  .Main,  of  the  _  New  „ _ _ of  PnrtlanH  anH  Acforl, 


York  Herald  foreign  staff,  was  seriously 
injured  March  19  in  an  automobile  acci- 


Ilse  Forster,  who  in  private  life  is  the  ^f’ciation  of  Portland  and  Astoria, 
wife  of  Paul  T.  Gilbert,  feature  writer  A.  M.  Dalrymple,  former  editor  of  the 


of  the  Grand  Rapids  Press,  who  is  re-  Cologne.  Germany.  He  suf-  Chicago  Evening  Post,  has  re-  Salem-Oregon  Messenger,  has  been  put 

covering  from  a  recent  illness,  will  leave  severe  scalp  wounds  and  several  •umed  from  an  extended  concert  tour  of  "i  charge  of  the  commissary  department 

for  Europe  with  Mrs.  Booth  and  their  hruises  and  was  removed  to  a  hosnital  Middle  Western  States.  Miss  Foster  at  the  Oregon  state  prison. 


daughter  April  25.  ^  .  Mr.  and  Mrs.  lean  Denton,  both  of  the 

George  D.  Buckley,  of  New  York  has  Vancouver  (B.  C.)  Sun  staff,  have  gone 
taken  up  his  duties  as  publisher  of  the  California 
Illinois  Publishing  &  Printing  Company 


Mr.  and  Mrs.  lean  Denton,  both  of  the  ^  children’s  songs, 

ancouver  (B.  C.")  Sun  staff,  have  gone  Harvey  Duell,  who  has  been  associ- 

Catifornia  Chicago  Tribune  for  a 

Rak.r  .Uv  number  of  years,_  has  recently  returned 


publishing  the  Chicago  Herald  and  Ex-  ..eal’  Herald':  wVllsLX  join  Ihelt^^^  .  John  Cow 

^iner.  He  succeeds  George  ''  heeler  Montreal  Star  as  assistant  ciri  E.  B.  Wines  is  a  ^w  member  of  the  and  Tribune. 

Hinman,  resigned,  who  announces  he  will  '  copy  desk  of  the  Chicago  Journal  of  William 


William  B.  Smith  has  resigned  as  city 
(Continued  on  page  30) 

VISITORS  TO  NEW  YORK 

John  Cowles — Des  Moines  Register 


devote  all  of  his  time  to  writing.  Until 
recently  Mr.  Buckley  was  president  of 


Bernard  McEvoy,  writer  for  the  Van-  Every  Evening 


Wilmington 


4,41.  4.^,--... J  ,^.4  ,..4..  Province  was  tendered  a  recen-  ‘'"*"^“1  writei*  in  Geveland  and  Toledo.  George  F.  Milton— Chattanooga  News. 

Ae  Crowell  Publishing  Company.  J  ^  Institute  of  Toiirnalists  'if*  added  to  the  financial  staff  of  Parker  R.  .\nderson  —  Alexandria 

Dickson  remains  with  the  company  as  Wrthda  journalists  Journal  and  W.  S.  Jenkins  has  been  (Va.)  Gazette. 


vice-president.  his  70th  birthday. 

E  A.  O’Hara,  general  manager  of  the  Vic  E.  Andrew,  legislative  reporter  for 
Syracuse  (N.  Y.)  Herald,  is  on  a  busi-  the  New  Westminster  (B.  C.)  British 
ness  trip  to  Chicago.  Columbian,  and  srcretary  of  the  Press 

Thomas  E.  Martin,  owner  of  the  Union  C.allery  of  the  B.  C.  Legislature  at  V.c- 
Hill  (N.  J.)  Hudson  Dispatch  and  Secre-  toria  ha*  resumed  his  'luties  on  the 
tarv  of  State  for  New  Jersey,  has  won  *1^^*  C.  D.  Taylor, 

his  campaign  for  consolidation  of  the  Victor  Harbord-Harbord.  formerly  on 
towns  of  West  New  York,  North  Ber-  the  Vancouver  (R.  C.)  World,  who 
gen,  Weehawken,  Guttenberg  and  Union  switched  over  to  free  l.aiice  work  some 
Hill,  under  a  bill  which,  became  law  this  months  ago.  is  again  with  the  New  West- 
ircek.  minster  Bureau  of  the  World. 

J.  P.  Herrick,  of  Olean,  N.  Y.,  writer  .^my  I^eslie.  dramatic  critic  of  the 
on  oil  topics  and  former  editor  of  the  (Chicago  Daily  News  for  the  la.st  thirty 

Bolivar  (N.  Y.)  Breeze,  is  on  a  trip  years,  has  recovered  from  her  recent  ill- 

South  accompanied  by  his  daughter  Vir-  ness  and  will  soon  go  to  California  for  an 
ginia.  Mr.  Herrick  was  recently  be-  indefinite  leave  of  absence.  A  group  of 

reaved  by  the  death  of  his  wife,  a  daugh-  her  friends,  including  some  of  the  play- 

ter  of  Lafayette  Young,  publisher  of  the  ers  now  in  Chicago,  gave  a  farewell  dtn- 
Des  Moines  Capital.  ner  Ttiesdav  evening.  Margaret  Mann 

John  Nelson,  at  one  time  manager  of  ^;."b‘ns.  "Mollie  Morris.”  who  has  l>een 
the  Victoria  Times  and  more  recently  MisM-eslie  s  assistant  for  ten  years,  will 
publisher  of  the  Vancouver  World,  vis-  "cr  place. 

ited  Victoria  recently,  gathering  material  William  M.  Schuffman.  formerly  of 
for  a  series  of  articles  which  he  is  writ-  the  New  York  Daily  News,  has  joined 
ing  for  MacLean’s  Magazine.  the  Chester  (Pa.)  Times. 

R.  J.  Cromie.  publisher  of  the  Van-  Claude  W.  Kewley.  formerly  ^of  the 
couver  Sun,  and  Mrs.  Cromie,  have  re-  Hamilton  (Ont.)  Spectator,  and  who 

turned  from  a  two  months’  tour  of  the  recently  was  with  the  Oshawa  (Ont.) 

Hawaiian  Islands  and  Southern  Cali-  Reformer,  is  now  sports  editor  of  the 

fornia.  Brantford  Expositor.  He  succeeds  J.  A. 

_  M.  Cook,  now  city  editor  of  the  Strat¬ 
ford  Herald. 

IN  THE  EDITORIAL  ROOMS  j  ^ 

p'OLLEY  S._  BAKER,  legislative  cor-  sor  (Ont.)  Telegram,  is  now  covering 

respondent  of  the  Philadelphia  North  the  municipal  beat  for  the  Brantford  Ex- 
American,  on  April  1  will  become  editor  positor. 


ajipointed  Chicago  stock  reporter.  •  c.  Oxlwin  Turner— Reading  (Pa.) 
Llewellyn  Jones,  literary  critic  for  the  Herald-Telegram. 


Frederic  J.  Haskin  answers 
more  questions  tKan  any  other 
person  in  the  ^;?orld.  Here 
is  one  he  \?Jould  like  to  answer 
for  you.  “Will  you  give  me 
full  information  about  the 
Haskin  Service?” 

Address  Frederic  J.  Haskin,  Washington,  D.  C. 


IN  THE  EDITORIAL  ROOMS 
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PERSONAL 


(Continued  from  page  29) 


editor  of  the  Richmond  (Va.)  Evening 


Brown  Motors  Company,  Newark,  N.  J.,  The  Chatham  Syndicate  has  been  or-  tion  for  the  Lanston  Monotype  Company 
as  secretary-treasurer.  ganized  in  New  York,  with  offices  in  is  convalescent  after  an  attack  of  indul 

-  the  Singer  Building,  to  supply  Sunday  enza. 

WITH  THE  AD  FOLKS  features  to  newspapers.  It  is  understood  The  Lanston  Monotype  Company  ij 

JOSEPH  EMERSON  SMITH,  for  the  other  features  adding  to  its  specimen  book  this  month 

J  last  three  years  advertising  manager  h«.™?n-}nterest  stones  of  crime  and  Monotype  Garamont  (No.  248)  in  sizes 

of  the  Lewis  &  Son  Dry  Goods  Com-  criminals.  John  C.  Klein,  well-known  for  both  machine  and  hand  composition. 

.  npwcnaiv*r  ann  cvnniratA  iifiv#*  ic  Ta  _  j _ : _ i  i _  r_ 


Dispatch  to  become  general  manager  of  pany,  Denver,  has  been  promoted  to  as-  “ 

Danville’s  new  afternoon  paper,  soon  to  sistant  to  the  president.  Mr.  Smith  was 
be  launched.  He  is  now  in  the  North  buy-  formerly  a  feature  writer  on  the  Denver 
ine  eauinment  for  the  paper.  Zach.  E.  Post  and  the  old  Denver  Republican.  He 


newspaper  and  syndicate  executive,  is 


be  launched.  He  is  now  in  the  North  buy-  formerly  a  feature  writer  on  the  Denver  MADoicrk 

ing  equipment  for  the  paper.  Zach.  E.  Post  and  the  old  Denver  Republican.  He  MARRIED  Post, 

Woodall,  news  editor  of  the  Evening  is  succeeded  as  advertising  manager  by  A  RTHUR  J.  JONES,  city  editor  of  City, 

Dispatch,  succeeds  him  on  the  city  desk.  Robert  A.  Turner,  former  member  of  the  Little  Rock  (Ark.)  Daily  News, 

Joe  Baker,  formerly  of  the  Washington  advertising  firm  of  Condon,  Mont-  and  Miss  Nell  Marie  Ingram,  daughter 
staff  of  the  New  York  Daily  News  last  two  yrars  of  Mr.  and  Mrs.  W.  E.  Inpam,  of  Uw- 

Record,  has  left  active  newspaper  work  advertising  writer  handling  jsville  Ark.  were  recently  married  m  W1 

oniratrA  Jn  nnhliritv  railroad  and  resort  publicity.  Texarkana,  Tex.,  and  spent  their  honey-  ^ 


tor  Doth  machine  and  hand  composition. 
It  was  designed  by  Frederic  W.  Goudy. 
Walter  Masters,  former  mechanical 


superintendent  of  the  Chicap  Evening 
Post,  has  gone  to  the  Journal  in  Kansas 


NOTES  OF  THE  AD  AGENCIES 


Record,  has  left  active  newspaper  work 
to  engage  in  publicity. 

W.  C.  Jarnagin  has  resigned  as  man¬ 
aging  editor  of  the  Des  Moines  Capital, 
effective  April  14.  Mr.  Jarnagin  has 


^^ILLIAM  WATHALL,  art  director 
railroad  and  resort  publicity.  Texarkana,  Tex.,  and  spent  their  honey-  ”  of  the  retail  advertising  department 

Edward  J.  Rose,  display  advertising  moon  in  Shreveport,  La.  of  Marshall  Field  &  Co.,  Chicago,  has 

manager  of  Foley  Brothers  Dry  (ioods  Miss  Beatrice  Johnson,  of  Evanston,  resigned  to  join  the  eastern  staff  of  Dor- 

Company,  Houston,  Tex.,  is  instructor  m.,  and  Emmett  Swisshelm,  a  news-  ranee,  Sullivan  &  Co.,  New  York,  Chi- 


hApn  with  the  Canital  for  18  vears  His  show  card  writing  course  offered  paperman  of  Lima,  Ohio,  students  of  the  and  South  Bend, 

been  with  the  t^apital  tor  years,  nis  ,  -r  * _ _  n - x: _ 


successor  has  not  yet  been  chosen. 
William  Porter,  court  house  reporter 


in  the  Houston  School  of  Technology.  Medill  School,  of  Northwestern  Univer- 
Oliver  A.  Life  has  resigned  as  sales  sity,  were  married  March  21. 
and  advertising  manager  of  the  Multi-  King  Cady,  of  the  Wichita  (Kan.) 


The  Campbell-Ewald  Company  has 
added  three  new  men  to  the  Detroit  staff. 
Robert  A.  Wallace  and  Douglas  Ewen 


...r.  fViA  RAl1in<TViatn  rVVaeh  t  HpralH  ha<!  duvci  using  iiidiiagcr  oi  me  iviuiu-  is^mg  Lady,  Ot  the  WlChlta  (Kan.)  -ix.  yaii<ix.c  miu  x-^nugias  E,wcr 

rcsiSied^  and®  ret^rnS  to  plex  Display  Figure  Company,  to  take  Beacon  staff,  and  Miss  Bert^  Paula 


T  ■  ■  »-i  1  ,  1  tt,  ,u  charge  of  advertising  and  sales  promotion  Poe,  of  Wichita,  are  to  be  married  in  the 

Bob  Jenkins,  until  lately  with  the  Van-  work  of  the  Moon  Motor  Car  Company,  spring. 


couyer  (B.  C.)  Sun,  has  join^  the  st.  Louis,  succeeding  N.  E.  Darby,  pro- 
Bellingham  (Wash.)  Herald.  His  father,  moted  to  be  assistant  sales  manager. 


D.  C.  Jenkins,  is  Sunday  editor  of  the 
Sun. 

Carl  E.  Sours,  for  nine  years  on  the 
editorial  staff  of  the  Syracuse  (N.  Y.) 
Post-Standard,  is  now  on  the  Syracuse 
(N.  Y.)  Herald. 

Egbert  S.  Turner,  until  recently  of 


R  T  PICHARD  BUSCH,  pressman  at  the 

Federal  Advertising  Agenev,  Ltd.,  Lon-  tj 

don,  Ont.,  will  join  Abrahiim  &  Straus,  News-Review,  is 

Brciiklyn  department  store,  as  advertis^  ^ 

ing  manager  and  assistant  to  W.  R.  _  ’  _  ,  ,  , 

Hotchkin,  publicity  director,  April  1.  T.  Burr  Catlm_,  of  the  day  side  proof 


THE  MECHANICAL  SIDE 


the  Albany  Knickerbocker  Press,  has  ham  &  Straus,  has  been  appointed  as 
been  made  news  editor  of  the  Syracuse  sistant  advertising  manager. 

(N.  Y.)  Herald,  succeeding  Allen  Eddy,  Bert  Clause,  formerly  connected  witl 
resigned.  the  advertising  department  of  the  Wichiti 


Ralph  Jones,  who  has  been  with  Abra-  of  the  Oiicago  Tribune,  recently 

ham  &  Straus,  has  been  appointed  as-  celebrated  his  73d  birthday.  He  has  been 
sistant  advertising  manager.  Tribune  for  48  years. 


Bert  Clause,  formerly  connected  with  Narry  N.  Robbins  has  been  appointed 
the  advertising  department  of  the  Wichita  assistant  typographic  manager  of  tm* 


Harry  Lannigan,  formerly  head  of  the  (Kan.)  Beacon  and  more  recently  with  I-anston  Monotype  Machine  Company, 


copy  desk  on  the  Syracuse  (N.  Y.)  Tele-  the  .Atlanta  Georgian,  is  the  new  adver- 
gram,  has  joined  the  New  York  .Ameri-  tising  manager  for  Spines  Clothing  Com- 


in  the  Frank  Brodbeck  to  the  retail  de¬ 

partment. 

A.  E.  Archibald,  formerly  connected 
with  the  production  departments  of  the 
.  ..  J.  Walter  Thompson  (Company  and  the 
ar  t  c  George  Batten  Company,  has  joined  the 
“'Y’  •  '*  Charles  C.  Green  Advertising  Agency, 
o*  Inc.,  New  York,  as  production  manager. 

Col.  E.  L.  LeRoy  Bourne,  recently 
proot  appointed  a  member  of  the  Utah  Soldiers’ 
jcently  Memorial  Commission,  is  manager  of  the 
s  been  l^ke  office  of  the  (jillham  Adver¬ 

tising  Company. 

ointed  Norman  M.  Markwell  has  resigned  as 
advertising  manager  of  the  American 
•’y-  Mojasses  Company,  New  York,  and  as- 

iromo-  sociated  companies,  to  establish  an  ad- 


George  O’Hara,  Sunday  editor  of  the 


pany,  Wichita. 

G.  0.  MacConachie  has  been  appointed 


Syracuse  (N.  Y.)  Herald,  has  returned  advertising  manager  of  the  Dunlop  Tire 
from  a  trip  to  New  York,  .Atlantic  City  &  Rubber  Corporation  of  America,  Buf- 


and  W’ashington,  D.  C.  falo,  N.  Y.  He  was  formerly  assistant 

_  to  the  president  of  the  U.  S.  Shipping 

Board  at  Washington. 

THE  BUSINESS  OFFICE  Joseph  V.  Freitag  has  resigned  as  ad- 

TM.  D.ARLINGTON,  manager  of  vertising  manager  of  Norris,  Inc.,  At- 
*  national  advertising  for  the  San  lanta  candy  manufacturer,  and  will  en- 
Antonio  Express  and  San  Antonio  Eve-  gage  m  an  adverUMUg  and  merchandising 
ning  News,  left  March  18,  on  a  business  business  of  his  own  m  Atlanta, 
tour  of  the  North  and  East.  ■ 

J.  Browining  has  resigned  from  the  WITH  THE  SPECIALS 

Wichita  Eagle’s  advertising  department.  'T'HE  Minneapolis  Tribune  has  ap- 
A.  Lenow,  formerly  with  the  Memphis  pointed  C.  George  Krogness,  Phelan 
Commericial  Appeal,  is  now  on  the  ad-  Bldg.,  San  Francisco,  its  Pacific  Cioast 


WITH  THE  SPECIALS 


vertising  staff  of  the  San  Antonio  Ex¬ 
press  and  the  Evening  News. 

Miss  Alice  Long,  in  the  advertising 


representative.  He  was  for  many  years 
its  representative  in  Chicago. 

The  West  Chester  (Pa.)  Daily  Local 


department  of  the  Wichita  (Kan.)  Eagle,  News  has  appointed  Howland  &  How- 
has  announced  her  engagement  to  Walter  land.  New  York  and  Chicago,  its  adver- 
Gordan,  of  the  Derby  Oil  Company,  tising  representatives. 


Wichita,  Kan. 


(Zone,  Hunton  &  Woodman,  Inc.,  have 


Merle  Richardson,  of  Harper,  Kan.,  become  national  advertising  representa- 
has  joined  the  advertising  department  of  tives  for  the  Reading  (Pa.)  Times.  On 


the  Wichita  (Kan.)  Beacon. 


April  1,  they  will  take  over  the  repre- 


C.  H.  Penn,  general  auditor  of  the  sentation  of  the  Charleston  (S.  C.) 
Syracuse  (N.  Y.)  Telegram,  is  now  .American. 


with  the  New  York  .American. 


Franklin  P.  Alcorn,  president  of  the 


E.  J.  Atherton,  of  New  York,  and  .Alcorn-Seymour  Company,  newspaper 
Paul  Baejus,  of  Cleveland,  have  joined  representatives,  Chicago  and  St.  Louis, 
the  auditing  department  of  the  Syracuse  is  the  proud  father  of  a  seven -pound  son. 


(N.  Y.)  Telegram. 

A.  J.  Horn,  of  the  Detroit  News,  is 


Franklin  Strickland  Alcorn. 

Frank  A.  Haskins,  formerly  with  the 


now  advertising  director  of  the  Syracuse  Chicago  Daily  News,  has  joined  the  staff 
fN  Y  'i  Telegram  of  John  B.  .Woodward,  New  York. 


(N.  Y.)  Telegram.  ot  jonn  li.  .Woodward,  Mew  York. 

Claude  C.  Smith,  recently  with  Henry  wi-n-pc  of  thf  nfu/q  qfpviofq 
Decker,  Ltd.,  New  York  advertising  NOTES  OF  THE  NEWS  SERVICES 

agency,  has  joined  the  New  York  sales  AND  SYNDICATES 

organization  of  the  Capper  Farm  Press.  pQRNELIUS  VANDERBILT,  JR., 
T.  G.  Devaney  has  joined  the  advertis-  president  of  the  C-V  Newspaper 


T.  G.  Devaney  has  joined  the  advertis¬ 
ing  staff  of  the  Omaha  Bee. 


Service,  Inc.,  accompanied  by  C.  Chilton 


Miss  Sylvia  Turman,  for  the  past  three  Bingham,  general  manager,  have  gone  on 
years  executive  head  of  the  office  of  a  three  months’  tour  of  the  Southern  and 
Thomas  Seltzer,  Inc.,  has  joined  the  Western  states. 


publishers’  office  of  The  Day,  New  York 
Jewish  daily. 


Mrs.  John  P.  Boiighan,  wife  of  the 
financial  editor  of  the  Central  Division 


H.  M.  Wheeler,  formerly  circulation  of  the  Associated  Press,  was  struck  by  a 
manager  of  the  Hartford  ((3onn.)  Times  .speeding  automobile  and  seriously  in- 
and  later  director  of  circulation  of  the  jured.  She  sustained  internal  injuries. 
Worcester  (Mass.)  Telegram-(jazette,  F.  J.  Markey.  of  the  Chicago  Tribune 
recently  resigned  from  the  Butterick  or-  Syndicate,  was  in  Galveston  a  few  days 
ganization,  and,  after  a  complete  rest  in  ago  on  his  way  to  New  Orleans  and 
Westerly,  R.  I.,  his  home,  expects  to  North  for  the  publishers’  conventions 
again  engage  in  the  newspaper  circulation  j^irke  L.  Simpson,  of  the  Washington 

Bureau  of  the  Associated  Press,  has  been 
Charles  F.  Dodd,  recently  general  man-  given  a  leave  of  absence  for  two  months 
ager  of  the  Brooklyn  Standard  Union,  during  time  he  will  be  connecte(I  with 
has  become  associated  with  the  Childs-  the  United  States  Chamber  of  Commerce. 


Daniel  Baker,  in  charge  of  sales  promo- 


The  Man 
on  the  Outside 

There  are  more  men  outside  the  church 
than  inside,  although  the  latter  exercise  the 
most  influence. 

How  can  the  churches  of  your  city  use 
your  columns  to  help  get  inside  the  churches 
the  men  now  outside? 

Many  papers  canvass  local  dealers  to  find 
the  demand  for  a  new  washing  powder, 
boxed  bacon  or  toilet  water. 

Much  more  important  is  it  for  the  good 
of  the  town  that  someone  in  your  city  find 
how  to  take  the  message  of  the  church  to 
the  man  outside.  Why  not  help? 

Many  publishers  and  pastors  believe  the 
copy  known  as  Series  3  issued  by  the  Church 
Advertising  Department  will  appeal  to  the 
man  outside.  Can’t  you  find  some  way  to 
sell  the  space  for  its  use  in  your  town? 

A  request  will  bring  proofs.  Price  for 
use  of  the  52  ads  is  very  small.  Address 
Herbert  H.  Smith,  518  Witherspoon  Bldg., 
Philadelphia,  Pa. 

CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 

Editor  and  Publisher  is  on  the  side  lines  cheering  this  department  and  offers 

this  space  free  to  help  you  sell  your  space. 


I, 

A- 
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vertising  service  specializing  in  the  con¬ 
fectionery  and  allied  fields.  Temporary 
headquarters  are  at  498  West  End  ave¬ 
nue,  New  York. 

\Valz-Weinstock,  Inc.,  Buffalo  adver¬ 
tising  agency,  is  moving  from  the 
Lafayette  Square  building  to  the  Par¬ 
sons  building,  360  Delaware  avenue, 
Buffalo. 

Roger  Jewell  has  joined  the  Chicago 
staff  of  the  Albert  Frank  &  Co.  Mr. 
Jewell  was  formerly  with  Lord  & 
Thomas,  Erwin,  W'asey  &  Co.,  Libby, 
McNeil  &  Libby,  Morris  &  Co.,  and  the 
Addressograph  Company. 

The  Donald  E.  Forker  Advertising 
Agency  of  Los  Angeles,  Cal.,  has  joined 
forces  with  Hammell,  Sutphen  &  Co.,  the 
business  being  continued  under  the  latter 
name  with  enlarged  offices  in  the  Det- 
wiler  building. 

Lynn  B.  Dudley,  for  seven  years  ad¬ 
vertising  manager  of  the  Federal  Motor 
Truck  Company,  is  now  secretary  of 
the  Campliell,  Trump  &  Co.,  Detroit. 

William  P.  Tuttle  has  been  appointed 
vice-president  and  general  manager  of  the 
Ronalds  Press  &  .\dvertising  .\gency. 
Ltd.,  Montreal.  Mr.  Tuttle  has  been  a 
partner  in  Morgan.  Tuttle  &  Jennings, 
which  recently  was  changed  to  Wylie  & 
Sutton,  Inc. 

Goldman,  Darrigan  &  Co..  Inc.,  New 
York,  has  opened  a  branch  office  at  Bing- 
hampton,  N.  Y.,  under  the  direction  of 
James  G.  Brownlow. 

Maurice  L.  Hirsch,  formerly  with  the 
Sebring-Oseasohn  Company,  Inc.,  New 
York,  has  joined  Irwin  Jordan  Rose,  also 
of  New  York. 

R.  M.  Beach,  formerly  advertising 
manager  of  St.  Nicholas  Magazine,  has 
joined  Carr  &  Columbia,  Inc.,  New  York. 

John  McDonald,  Jr.,  and  Norton  Mat¬ 
tocks  have  incorporated  the  Mattocks- 
McDonald  Company  at  Duluth,  Minn., 
to  conduct  an  advertising  business.  Mr. 
Mattocks  has  been  advertising  manager 
of  the  Klearflax  Linen  Looms.  Inc.,  for 
the  last  three  years  and  previously  had 
operated  his  own  advertising  business  at 
Duluth.  Mr.  MacDonald  has  been  as¬ 
sistant  sales  manager  of  F.  A.  Patrick 
&  Co.,  Duluth. 

Thomas  A.  Baggs  has  resigned  as  vice- 
president  of  Arthur  M.  Crumrine  Com¬ 
pany,  Columbus.  Ohio.  He  had  charge 
of  its  New  York  office. 

Arthur  T.  Smith  has  joined  Groesbeck, 
Hearn  &  Hindle,  Inc.,  as  an  associate. 
He  was  at  one  time  with  the  Harry 
Porter  Company.  Frank  A.  Saunders, 
recently  with  the  Class  Journal  Company, 
also  has  joined  this  agency. 

The  name  of  Morgan.  Tuttle  &  Jen¬ 
nings,  New  York,  has  been  changed  to 
Wylie  &  Sutton,  Inc.  Thomas  Wylie 
is  president  of  the  new  organization,  Rus¬ 
sell  Benedict  is  vice-president,  and  F.  M. 
Sutton,  Jr.,  secretary-treasurer. 

The  agency  conducted  under  his  own 
name  by  Leonard  S.  Friedman,  of  New 
York,  will  hereafter  be  known  as  the 
Seymour  Company. 

Charles  X.  Mercer,  formerly  with  the 
plan  department  of  N.  W.  Ayer  &  Son, 
has  joined  the  Philadelphia  office  of  the 
Hancock  Payne  Advertising  Organization 
as  head  of  the  plan  department. 

Chester  Haring,  now  connected  with 
Fuller  &  Smith,  Cleveland,  will  join 
Barton,  Durstine  &  Osborn,  New  York, 
in  an  executive  capacity. 

Alan  T.  McKay  has  joined  the  copy 
staff  of  the  Dave  Bloch  Company.  He 
has  recently  been  with  the  Blackman 
Company,  New  York. 

The  Green-L'ucas  Company,  Baltimore, 
has  changed  its  name  to  H.  B.  Green 
&  Co.,  Inc.,  and  is  now  located  at  South 
and  Lombard  istreet^.  Officers  of  the 
new  company  are  Harry  B.  Green,  presi¬ 
dent  ;  E.  Lyell  Gunts,  vice-president ;  H. 
Kirkus  Dugdale.  treasurer;  W.  Curtis 
Stith,  Jr.,  secretary;  Miss  A.  M.  Engers, 
assistant  treasurer;  M.  Paul  Roche,  art 
director;  Julian  Watkins,  chief  of  copy. 

Charles  A.  Smith,  formerly  in  charge 
of  the  department  of  stove  and  ftjmace 
advertising  with  Montgomery-Ward, 


Chicago,  has  joined  the  Lamport-McDon- 
ald  Company,  South  Bend,  Ind.  Miss  £. 
B.  Gemberling,  for  the  past  four  years 
office  manager,  is  now  space  buyer  and 
supervisor  of  the  department  of  infortna.-. 
tion  for  this  agency. 

The  A.  H.  Domedion  Advertising 
.\gency  has  moved  from  164  Harvard 
place  to  the  Naylon  Building,  Buffalo, 
N.  Y. 

S.  L.  Meulendyke,  who  has  been  gen¬ 
eral  manager  of  the  James  Advertising 
Agency,  has  joined  Marshal  &  Pratt,  49 
West  45th  street.  New  York. 

Lynn  B.  Dudley,  recently  advertising 
manager  of  the  Federal  Motor  Truck 
Company,  Detroit,  has  been  appointed 
secretary  of  Campbell,  Trump  &  Co..  De¬ 
troit.  Before  joining  the  Federal  Com¬ 
pany  seven  years  ago  as  advertising 
manager,  he  was  with  the  Campbell- 
Ewald  Company  in  Detroit. 

R.  L.  Cary,  former  merchandising 
manager  of  the  Buffalo  Times,  has 
joined  the  copy  and  service  staff  of  the 
E.  P.  Remington  Advertising  Agency, 
Buffalo. 

A.  K.  Higgins  has  become  general  man¬ 
ager  of  the  United  States  Advertising 
Corporation,  Toledo,  Ohio,  succeeding 
Willard  G.  Myers.  Mr.  Higgins  was  for¬ 
merly  with  N.  W.  Ayer  &  Son. 

J.  O.  Pingry,  advertising  manager  of 
the  Conklin  Pen  Company,  Toledo,  has 
resigned  to  join  Mac  Manus,  Inc.,  De¬ 
troit  advertising  agency. 

G.  P.  Hebard,  at  one  time  with  the 
New  York  Tribune,  has  joined  Wortman, 
Corey  &  Potter,  Utica  advertising  agency. 
Hugh  MeVey,  of  the  Hugh  MeVey  Ad¬ 
vertising  Company,  Wichita,  Kan.,  has 
been  elected  president  of  the  Interna¬ 
tional  Wheat  and  Farm  Products  Expo¬ 
sition  to  be  held  in  that  city  next  Sep¬ 
tember. 

Jones  B.  Frankel  has  joined  Zura,  Inc., 
Chicago  manufacturer  of  cosmetics,  as 
sales  manager.  Mr.  Frankel  was  until  re¬ 
cently  manager  of  the  New  York  office 
of  W.  B.  Ziff  Company,  publishers’  rep¬ 
resentatives. 

Louis  H.  Frohman  has  reopened  his 
agency  in  New  York,  which  he  closed 
in  May,  1917,  when  he  entered  the  army. 
At  the  close  of  the  war,  he  returned  to 
advertising  work,  assuming  management 
of  the  advertising  and  printing  of  the 
Inter-.Mlied  Games  at  Paris  in  June  and 
July,  1919.  After  two  years  in  Paris,  he 
returned  to  New  York  as  advertising 
manager  of  the  Durant  Motors,  Inc. 
More  recently  he  has  been  in  charge  of 
production  of  the  Lyddon  &  Hanford 
Company,  Rochester  advertising  agency. 

D.  Frank  Marcus,  recently  advertising 
manager  of  the  Fr^erick  Pearce  Com¬ 
pany,  industrial  engineers.  New  York, 
has  joined  the  advertising  agency  of 
Joseph  E.  Baer,  Inc.,  of  New  York. 

R.  Fullerton  Place  has  been  appointed 
associate  manager  of  the  St.  Louis  of¬ 
fice  of  the  H.  W.  Kastor  &  Sons  Com¬ 
pany.  Inc.  Mr.  Place  was  formerly  edi¬ 
tor  and  manager  of  the  Mid-Continent 
Banker,  St.  Louis,  financial  monthly. 

Roger  Jewell  has  joined  the  Chicago 
office  of  .Albert  Frank  &  Co.  He  was 
formerly  with  Lord  &  Tgomas,  and  with 
Erwin,  Wasey  &  Co. 

S.  A.  de  Baer,  who  has  been  with  the 
Frederick  N'.  Somner  Advertising 
Agency,  Newark,  N.  J.,  for  the  last  eight 
years  as  copy  chief,  is  now  engaged  in 
a  free  lance  advertising  service  at  New 
York. 

Harry  J.  Wendland,  who  conducted  an 
advertising  agency  under  his  own  name 
at  I^  Angeles,  has  consolidated  his 
interests  with  the  Morse-MacLean  Serv¬ 
ice  Agency  of  that  city.  Mr.  Wendland 
becomes  chief  of  the  copy  department 
under  the  new  arrangement. 

Dr.  V.  A.  P.  McMahon,  recently  with 
Van  Patten.  Inc.,  has  joined  the  Capital 
.Advertising  Company,  of  New  York, 
Inc.,  as  copy  chief. 

Ralph  Foote,  recently  with  Lever 
Brothers,  Boston,  and  previously  with 
the  Frank  .Seaman  Company,  New  York, 
has  returned  to  the  service  department 
of  the  Seaman  Company. 


NINTH  IN  INDUSTRIAL  VALUES 


must  be  considered  an  important  factor 
in  any  advertising  campaign,  worthy  of 
your  attention  and  pretty  certain  to  re¬ 
turn  results. 

Still  another  reason  Indiana  is  a  state 
worth  while  for  you  to  market  your  mer¬ 
chandise  is  that  many  natural  resources, 
especially  sands  and  clay,  furnish  bases 
of  profitable  industries  for  her  people. 
Other  natural  resources  such  as  timber, 
oil,  gas  and  coal  have  greatly  contributed 
to  the  buying  power  of  the  people  of 
the  state. 

Advertisers  owe  it  to  themselves  to  care¬ 
fully  scan  the  Indiana  field  and  its  great 
possibilities.  This  field  can  be  j’udi- 
ciously  covered  by  use  of  Indiana  news¬ 
papers. 

TRY  THEM  OUT  ON  YOUR  NEXT 
CAMPAIGN 


Rata  for 


Circulatioa 

S,MS  lii 

J-Decatur  Democrat . 

. (E) 

3,165 

.025 

*  *EvansTille  Courier  . 

.  . .  .  (M) 

24,668 

.06 

**  Evansville  Courier . 

. (S) 

22,571 

.06 

fFort  Wayne  Journal-Gazette . 

....(M) 

23,490 

.07 

fFort  Wayne  Journal -Gazette .... 

. (S) 

26,080 

.07 

fFort  Wayne  News-Sentinel  .... 

. (E) 

32,492 

.09 

Iff  Gary  Evening  Post  and  Tribune.  . 

. (E) 

10,013 

.05 

*Indianapolis  News . 

. (E) 

115,634 

.20 

fLa  Porte  Herald  . 

. (E) 

4,019 

.025 

•  •  *South  Bend  News-Time* .... 

9,702  \ 
10,669  j 

20,371 

.06 

*  *  *South  Bend  News-Time* . 

. (S) 

18,464 

.06 

ffSouth  Bend  Tribune  (S)  19,472.. 

. (E) 

20,200 

.055 

**Terre  Haute  Tribune . 

.  .  (E&S) 

22,818 

.06 

**  Vincennes  Commercial . 

. .  (M&S) 

5,453 

.03 

fGoTeminent  Statement*,  October  1,  1922. 

*A.  B.  C.  Publisher*’  Statement,  April  1,  1922. 

**A.  B.  C.  Publisher*’  Statements,  October  1,  1922. 
***A.  B.  C.  Publishers’  Statements,  3  mos.  ending  Sept. 
fJ-Publishers’  Statement. 

ttfA.  B.  C.  Publishers’  Statements,  3  mos.  ending  Dec. 


.  30. 

31, 1922. 


Announcing  the 

CHATHAM  SYNDICATE 

Singer  Bldg. 

149  Broadway 
New  York 

Features  for  Newspapers 
and  Class  Publications. 


Pittsburgh  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH 
MEMBER  A.  B.  C. 

IWcn  A<KrtlJliic  BfprwtlMwi: 

I.  A.  KLEIN 

5C  Eart  42*4  tt.,  Hat  Yat 
7(  Wot  Mwira*  St,  Ulan* 

A.  J.  HMIIS  HILL,  Hant  NKa.  la*  FriMla* 


W«  eaa  tncraB**  yaor  lniilai** 
yon  want  it  ineraBaad. 

Van  kara  tboucht  af  yraaa  Hlyilaga 
yaaraalt.  But  lat  ua  tall  yaa  Wa  paaaa 
cBypiaca  eaa  ba  mad*  a  baaiaaaa-kaB^ 


BURRELLE 

MS  Ufirctte  Sl.  N.  Y.  Citr 

■ataMiahad  a  Qaartar  al  a  Caatiai 


“The  African  World” 

AND 

“Cape^o^ire  Express” 


Poblialiad  arary  Satwday  in 
London. 


The  Atlanta  Journal 

ATLANTA,  GA. 

A  New  York  News  Bureau 
lor  The  Atlanta  Journal  has 
been  opened  in 

Room  107 
HOTEL  ASTOR 

Phone  Bryant  2100 

Ward  Morehouse,  one  time 
star  reporter  on  'f  tie  Journal, 
who  has  since  won  his  spurs 
in  New  York,  is  in  charge. 
Friends  are  invifed  to  call 
'iny  time  during  the  day. 

The  Journal  Covers 
Dixie  Like  the  Dew 


Editor  &  Publisher  for  March  24,  1923 


WHAT  OUR  READERS  SAY 


L.  V.  Aahbaugh 


St.  Paul,  Minn., 
March  15,  1923. 


test  a  number  of  times  before  news^per 
gatherings,  classes  in  journalism,  individual 
readers,  and  clubs  of  readers,  and  none  of  them 
has  noticed  the  absence  of  the  date  line  until 


To  Eoito*  &  PuBLiSHE*:  The  more  we  the  omission  was  called  to  their  attention, 
study  the  character  and  business  career  of  The  elimination  of  date  lines  saves  the  time 
Mr.  Ashbaugh,  the  more  forcibly  is  driven  °»  ‘h*  original  writer,  telegraph  sender,  tele¬ 
home  to  us  the  simple,  literal  truth  that  Love  reader,  telegraph  editor,  linotype  ^erator 

is  a  far  wiser  and  more  powerful  ruler  than  PT,®"/."®'*"’’.  '"“’‘^up,  and  most  important  of 
Fear.  Not  only  did  he  generate  in  those  in  »  reader.  There  i*  an  enormous  saving 

his  pay  the  utmost  zeal  and  loyalty,  but  he  won  along  the  line,  of  labor,  time,  material  and 


the  strong  personal  affection  of  every  man  of  _  _  ^  . 

them.  The  new,  delicious  atmosphere  thus  -This  may  s^m  a  small  Mtter,  Out  m  view 
brought  about  permanently  captivated  and  in-  fact,  that  it  cosU  absolutely  nothing  to 

spired  every  grade  of  employee,  from  managing  effects  enormous  economies, 

editor  to  galley  boy.  “  should  certainly  warrant  consideration  for  the 

Mr.  Ashbaugh  introduced  paying  innovations.  desirous  of  rendering  en- 

For  example,  being  the  first  to  inaugurate  daUy  I'Sh  ened  pub  ic  service.  In  the  interest  of  the 
editorial  councils  nere,  when  editor  or  reporter  Public  as  well  as  the  craft,  may  1  not  ask  you 
advanced  an  idea  worthy  of  the  chief’s  adop-  bring  this  before  the  publishers  of  America 
tion  he  was  promptly  paid  for  it  in  cash  or  its  through  the  Editor  &  I  ublisher. 


This  may  seem  a  small  matter,  but  in  view 


equivalent.  CROMBIE  ALLEN, 

When  Mr.  Ashbaugh  died,  every  eye  in  the  President, 

Daily  News  office  moistened  if  it  did  not  over-  President,  Southern  California 

flow.  Associated  Dailies. 

The  late  Torris  Z.  (“Tod”)  Cowles,  after-  _ 

ward  editor  of  the  .\merican  Economist  of 

New  York,  came  here  long  ago  from  the  (^i-  lu 

cago  Tribune  to  be  managing  editor  of  the  * 

paper  of  which  I  was  night  editor  by  title  and  El  Reno,  Okla., 

assistant  managing  editor  in  fact.  We  were  March  6,  1923. 

brothers  from  the  stort.  By  giving  me  a  free  Jo  Editor  &  Publisher:  Your  Year  Book 

hand  on  the  editorial  page  as  paragrapher  and  for  the  year  1923  credits  the  Democrat  with 

writer  of  signed  jingles,  Mr.  Cowles  provided  using  mats,  which  is  not  the  case. 


El  Reno,  Okla., 

March  6,  1923. 

To  Editor  &  Publisher:  Your  Year  Book 


the  best  chance  I  had  ever  had  to  prove 
capable  of  something  better  than  drudgery. 


We  trust  you  will  make  the  necessary  cor¬ 
rections  on  your  records  and  advise  anyone 


I  could  have_  died  for  that  man  without  a  who  may  inquire  that  so  far  we  are  unal 


murmur  and  with  a  smile  upon  my  lips.  use  mats.  We  trust  it  will  not  lie  long  until 

JOHN  TALM.W,  we  are  able  to  be  cquippeel  to  handle  mats 

Newspaper  Librarian,  Minnesota  and  will  advise  ypu  when  this  is  done. 

Historical  Society.  Thanking  you  to  make  the  above  corrections 

_____  and  assuring  you  we  are  pleased  with  the 

Editor  &  Publisher,  we  are. 

Well  Done,  Mr.  Kline  THE  EL  RENO  DAILY  DEMOCR.\T. 

Homestead,  Pa.,  _  F 

March  IS,  1923. 

To  Editor  &  Publisher:  I  have  before  me  Simmons  Ad  Office  Stay*  in  Chicago 
“copy”  from  the  Jason  News  Feature  Service,  «  ... 

244  Madison  avenue.  New  York.  The  “copy’'  iV  toot 

is  nothing  more  nor  less  than  a  half  page  free  maren  i/,  lyzj. 

advertisement  for  Colgate  &  Co.  To  Editor  &  Publisher:  Reports  of  the 

It  begins  to  appear  to  me  that  only  con-  approaching  transfer  of  the  executive  offices  of 
certed  action  on  the  part  of  publishers  is  going  the  Simmons  Company  from  Kenosha  to  New 
to  put  an  end  to  this  pernicious  habit  of  getting  Vork  have  given  rise  to  some  misundersUnding 
sc.mething  for  nothing  under  one  guise  or  as  to  the  location  of  the  company’s  advertising 
another.  department.  Permit  me  to  state  that,  while  the 

Colgate  &  Co.  are  big  enough  to  pay  for  executive  offices  will  be  at  110  East  42d  street, 
advertising  if  they  want  it.  They  advertise  New  York,  the  advertising  organization  of  the 
very  regularly  in  the  magazines  and  we  believe  company  will  continue,  as  in  the  past,  in  Chi- 
they  pay  when  their  bills  are  due.  Why,  in  cago,  at  1347  South  Michigan  avenue, 
the  name  of  fairness,  should  they  hire  an  agent  Very  truly  yours^ 

to  try  to  filch  from  the  newspapers  what  they  A.  G.  SIMMONS, 

pay  for  in  the  magazines?  ______ 

The  rank  and  file  of  newspaper  men  are  slow 
in  coming  to  the  realization  that,  by  accepting  Congratulations 

such  stuff  and  nonsense  as  is  t^ing  sent  out  HuFFsin  N  V 

“gratis”  in  the  shape  of  half-page  ads  that  F^hniarv  9  ’  io?t 

don’t  bring  in  a  cent  they  are  doing  their  own  _  _  .  „  r.  • 

profession  the  greatest  harm  they  could  possiblv  To  Editor  &  Publisher:  Permit  me  to  con- 

,1,,,  gratulate  you  on  your  International  Y'ear  Book 

Sincerely  yours.  Number  for  1923.  Never  has  so  much  solid 

BERT  F.  KLINE,  information  been  packed  in  246  pages.  It  is 

Managing  Editor,  Daily  Messenger,  invaluable  to  every  newspaperman  in  United 

Homestead,  Pa.  .'states. 

,  ’  ,  .  BURROWS  MATTHEWS, 

Editorial  Note — The  “feature”  offered  to  Managing  Editor,  Buffalo  Express. 

the  Messenger  by  the  Jason  News  Feature  Ser-  _ 

vice,  as  “exclusive  in  its  territory,”  tells  the  e-  /-  i  i 

story  of  the  manufacture  of  perfumes  and  their  Sixty  Cents  an  Inch 

fitness  as  Easter  gifts.  It  is  attractively  put  New  York, 

together,  with  the  Colgate  trade-mark  “Flori-  ‘  February  1st,  1923. 

ent”  cunningly  woven  into  the  middle  of  the  To  Editor  &  Publisher:  We  note  in  your 


Very  truly  yours, 

A.  (J.  SIMMONS. 


Congratulations 

Buffalo,  N.  Y. 

February  2,  1923. 

To  Editor  &  Publisher:  Permit  me  to  con¬ 
gratulate  you  on  your  International  Y'ear  Book 
Number  for  1923.  Never  has  so  much  solid 
information  been  packed  in  246  pages.  It  is 
invaluable  to  every  newspaperman  in  United 
-States. 

BURROWS  MATTHEWS, 
Managing  Editor,  Buffalo  Express. 

Sixty  Cents  an  Inch 

New  York, 

February  1st,  1923. 

To  Editor  &  Publisher:  We  note  in  your 


story,  followed  closely  by  an  account  of  Colgate  International  Year  Book  Number  for  1923  that 
experiments  to  determine  whether  American  you  are  quoting  the  rate  of  “El  Automovil 

women  prefer  domestic  or  imported  perfumery,  V  *r?-u°  “J* 

.  J  u  J  AA  wc  J  •  •  1  instead  of  Sixty  Dollars  ($60.00)  per  page,  as 

with  the  domestic  brand  getting  the  decision,  of  vnn  imH^r  Tanna^ 


...  ......  •,  've  advised  you  under  date  of  January  4th. 

course.  The  illustration  which  consumes  consid-  unnoim  tmt  r  t 

erably  more  than  half  the  space  is  a  line-cut  of  ^  New  York  Re^’^e^s^n^alive. 

a  hoop-skirted  belle  of  Dixie,  emerging  from  the 

well  known  magnolias,  the  “reproduction  by  ■  -  ■  - 

coTy ‘tn^^0(^Jfne 'nfws^ plr  tVpatgn  ‘  i“  thi  WANTS  QUICK  AMENDS  FOR  ERROR 

dailies  which  the  Jason  Service  thinks  like  to  _ 

give  their  space  away,  it  would  probably  sell  all  „  a  j  c  .  c  o  • 

the  perfumery  that  Colgate  &  Co.  cared  to  put  Ad  ^ecreUry  hay*  Business 


on  the  Eastern  market.  It  would  decorate  the  Would  Improve  by  That  Plan 

advertising  columns  of  any  newspaper,  but  it  „t.,  ,  ,  •  ... 

marks  the  editor  who  prints  it  as  a  feature  a'  _  The  character^  and  Stability  of  all 
one  who  likes  sucker  bait.  kinds  of  business  in  Dallas  would  be  en- 

-  hane'ed  through  the  employment  of  a  sys- 

.  _  _  tern  of  advertising  suggested  to  the  Better 

A  hpace  haver  Business  Bureau  in  a  meeting  of  the  mcr- 

Ontario,  Calif..  chandising  group,”  according  to  Hugo 

March  14,  1923.  Swan,  manager-counsel  of  the  bureau. 
To  Editor  &  ^tblisher:  Sometime  ago,  jy,  substance  the  plan,  as  outlined  by  Mr. 
in  one  of  your  editorials,  it  was  stated  in  r-  i  i  ’  j  , 

effect,  that  every  time  that  a  large  newspaper  Swan,  WOUld  rcQUire  an  advertiser  whO 


A  Space  Saver 


Ontario,  Calif., 

March  14,  1923. 


To  Editor  &  Publisher: 


used  a  superfluous  line,  a  spruce  tree  was  need-  carries  an  incorrect  or  false  Statement  in 

lessiy  sacrifice.  .t,  rv  i  d  -  i.  ^n  advertisement  in  one  of  the  Dallas 

ror  a  number  of  years,  the  Daily  Report  has  *  •*  .  *  a  a.  a  • 

I'ecn  practicing  an  economy,  which  I  believe  daily  newspapers,  to  make  a  Statement  in 
could  be  practiced  by  every  newspaper  without  the  Same  paper  in  which  his  advertising 
any  cost  whatever,  but  making  a  tremendous  appeared  explaining  the  error  and  offer- 
'aving  in,  not  only  paper,  but  also  time  and  •  ‘  i  r  j-  .■  t  .• 

labor.  ^  f  V  <  ,ng  tQ  make  up  for  any  dissatisfaction  oc- 

rhe  writer  has  long  held  tliat  the  publication  curring  directly  from  the  advertisement, 
of  date  lines  preceding  every  telegraphic  news 

dispatch  is  superfluous.  That  the  reader  of  - 

every  afternoon  paper  takes  it  for  granted  _  r.,  ,  r.  .r. 

that  the  dispatch  date  is  of  that  Hate  and  every  Commerce  Chamber  Give*  Town  Paper 


reader  of  a  morning  newspa'zr  assumes  that 
the  dispatch  date  is  of  the  day  before.  Dur- 


In 

January 

The  Washington 
Times  Gained 
More  Advertising 
Than  All  the  Other 
Washington 
Newspapers 
Put  Together 

That’s  Significant 


I 


The  Chamber  of  Commerce  of  Wallis, 


ing  the  war  as  a  matter  of  conservation  the  Tcx..  has  launched  a  weekly  newspaper 

"■*  tofilllhcwa„tot»p„blic;ti<,ninWa)li,. 
That  my  contention  has  been  correct  is  evi-  The  paper  will  be  printed  by  the  Rich- 
denced  by  the  fact  that  it  has  been  put  to  the  mond  Printing  Company,  Richmond. 


G.  Logan  Payne 

Publisher  and  General  Manager 

National  Advertising  Representativaa: 

G.  LOGAN  PAYNE  COMPANY 
Chicago,  Detroit,  St.  Louis,  Los  Angeles 

PAYNE,  BURNS  AND  SMITH 
New  York  and  Boaton 


KANSAS  IS  A  RICH.  RESPONSIVE 
nELD— TOPEKA,  ITS  CAPITAL 
A  GOOD  “TRY  OUT*  CITY 
Th*7  are  bast  covsrsd  by  th* 

Coptba 
Sail;  Capital 

TOPEKA.  KANSAS 

ObIv  Kansm  Dnilv  wttb  m  Gsaasnl 
Kanaa*  Orsnlatlsn 

Domiiiate*  ita  fiald  in  drcolatioa,  all 
claaaaa  ol  advartuing,  news,  preslice 
and  reader  confidcnca. 

Snppliaa  market  data-rdoaa  aarvay 
work— civa*  teal  oo-aparattoo. 

PUBLISHER 

MEMBER  A.  B.  C.—A.  N.  P.  A. 


In  the  compact,  rich 
territory  of  the  In¬ 
dianapolis  Radius 
you  can  merchandise 
effectively  with  only 
ONE  advertising  cost 
— space  in  The  In¬ 
dianapolis  News. 

Thelndianapolb 

NEWS 


The  Daily  News 

LmAp  aM«M  p*p«r  !■  PmmIc 
la  A4T«ttl«lnr  LIimm*  tm  tka  r«av 
urn,  m  MlDwa: 

LmiI  A4T«ctUln<  . UMJM 

Naltwal  AdfartUlaf  .  MjM 

ClaaiAtM  AArwtUlat  «OU 

Tif  1  Adracttalac 

Ftfmrm  % 

O*  LUmt  Bttihtn. 

DAILY  NEWS 

Passaic,  New  Jersey 


An  Accounting 
and 

Federal  T ax  Service 
for  Publishere 

Reference*  on 
Application 

CLIFFORD  YEWDALL 

33  Weat  42n<l  Straal 
New  York  City 


Announcing 

THE  AFTILIATION  OF 

The  Incomparable 
Publicist 

Dr. 

Alexander  Irvine 

WITH 

C-V  Newspaper  Service,  Inc. 

Borden  Bldg.  N.  Y.  C. 


MILWAUKEE 


is  the  ideal  try-out  market. 
Representative  in  size — not 
too  large  nor  too  small.  First 
city  in  diversified  industries. 
Located  in  world’s  richest 
dairying  section.  Covered  at 
one  cost  by  the  sole  use  of — 


*  The  Milwaukee 

lOURKAL 

FIRST' by  Meslk 


A  Word  to  the  Youngsters  the  honest  word  that  carries  its  meaning 

rriijT7i>T7  •  .  •  ,-i  direct  to  the  reader’s  mind. 

JHERE  IS  a  sort  ot  something  ike  j  gives  out 

wisdom  which  comes  to  a  fellow  ,^.3,  ^e- 

with  his  gray  hairs.  .>|K;ctable  than  the  lie,  being  garbed  in 

\ou  young  chaps  will  e.xperience  11  deceit 
some  day  It  may  let  us  hope,  that  d^.^l^r  in  half  truths  once  met  a 

you  will  be  of  the  few  who  realize  the  v„ung  writer  of  news  ami  simke  unto 
flreams  ot  their  youth.  .saying  that  an  announcement  of  the 

Rut  you  will  probably  find,  as  most  of  engagement  of  a  prominent  citizen  and  a 

us  have  found,  that  youthful  dreams,  or  certain  woman  had  been  announced  at  a 

many  of  them  at  least,  are  better  un-  social  meeting.  Wherefore,  the  young 

realized.  ^  ^  writer  of  news  made  copy  therefrom — 

The  price  of  dreams  realized  is  high  yea,  much  copy  with  screaming  headlines 
and  often  bitter.  _  Rut  good,  driving  — and  the  siime  went  through.  And  the 
dreams — dreams  which  before  they  come  town  was  rocked  to  its  foundations,  for 
to  pass  fade  into  other  dreams  of  deeds  the  citizen  was  high  and  of  great  wealth, 
yet  to  be  done  in  days  yet  to  come — are  while  the  certain  woman  was  low  and  of 


a  blessed  thing. 


tarnished  repute.  And  it  came  about  in 


When  the  dreams  no  longer  fade  into  the  morning  of  the  first  day,  which  was 


other  dreams — good  night. 


the  day  the  story  was  published,  that 


The  veteran  thinks  back.  This  fact  hell  was  to  pay,  for  much  advertising 
will  indicate  to  you,  perhaps,  that  he  is  ^^Pace  was  involved,  and  the  young  writer 
down  and  out.  Such  is  not  neces.<;arily  of  news  sought  his  informant,  who 
the  case.  He  may  be  down,  if  failure  to  grinned,  saying  verily  the  announcement 
acquire  a  fortune  in  money  or  a  place  "as  made  as  he  had  said,  but  not  by  the 
in  the  journalistic  sun  may  be  termed  certain  woman  nor  by  the  prominent  citi- 
down,  but  he  is  not  out.  It  may  be,  in-  zen  nor  by  any  who  knew.  So  the 
deed,  that  he  is  further  from  being  out  young  writer  of  news  went  in  meekness 
than  when  he  pursued  with  two  sturdy  to  the  boss  and  spake  of  a  departure  he 
legs  and  an  undentable  belief  in  a  large  contemplated  making  from  out  that  lo- 
gilt  destiny  the  elusive  news  story  or  im-  cality. 

parted  editorial  pabulum  to  the  largest  And  the  boss  was  grufT,  saying  that  he 
circulation  of  hicks  (he  called  ’em  so  in  should  make  the  departure  exceedingly 
those  days)  in  the  county— sixteen  hun-  snappy,  for  murder  was  in  his  heart  and 
dred  forty-one  bona  fide  subscribers—  fhe  limit  of  his  endurance  was  3 :40  P.  M. 
count  ’em — yes,  sir!  And  the  young  writer  of  news  went  forth 

He  has  come  to  know  now  that  a  ma-  ^^'.Jhe  3 .20  train.  , ,  .  ,  r 
jority  of  those  hicks  were  his  superiors.  ‘  ‘ 

and  that  they  endured  him  because  of  the  sprmgeth  that  which  is 

goiKlness  of  their  hearts.  Solid  folks  "'s'l-m.-DAVin  H.  T.xi.madgf.. 

they  were,  with  solid  families,  who  read  .  .  *  *  * 


the  Rible  and  the  New  York  Tribune 
and  reasoned  things  out. 


Militant  Journalism 

W.  G.  Naylor,  who  travels  for  the 


The  veteran  was  not  especially  keen  NEA  Service.  Inc.,  tells  this  one  on 
for  the  Rible.  He  had  a  feeling  that  to  Texas  journalisrn: 

read  it  would  cramp  his  style,  ai^  he  felt  'AN  hen  I  was  in  the  San  Renito  Light 
IK-rfectly  well  qualified  to  frame  up  his  office  March  16,  word  came  in  of  Mexi- 
own  heavy  stuff  without  assistance  from  can  thieves  coming  across  the  Rio 
Solomon  or  David  or  Isaiah  or  any  of  the  Grande,  stealing  harness  from  several 
other  stars  of  that  publication.  farmers  west  of  town  and  shooting  a 

A  mistake  that  was  a  prettv  serious  If-year-old  hoy  through  the  leg  when  he 
one.  for  he  wasted  a  lot  of  golden  mo-  attempted  to  stop  them.  Paul  Cottrell 
ments  trving  to  do  that  which  had  al-  ‘^e  Light,  immediately  left 

ready  been  done  and  was  his  to  take.  typeAnter  threw  three  repeating 
Of  course,  he  made  a  fizzle  of  it.  The  ^ord  ca  ed  in  two  others 

fruit,  ripe  and  ready  for  the  picking,  he  gun  fight  that 

passed  bv,  growing  his  own  little  apples  fol  O'v^d  they  captured  one  of  the  thieves 
and  marketing  them  green.  the  others  getting  aerws 

T-  ,  r  f  the  Rio  (jrande  and  away  to  their  well- 

hverv  fizzle  in  the  days  of  a  man  must  j^po^vn  roads 

be  unfizzled  if  he  is  to  be  saved.  Such  ..jhen  Cottrell  returned  to  his  desk  (6 
IS  the  law.  .\nd  the  unfizzling  process  is  miles)  and  proceeded  to  write  the  story 
long  and  arduous,  mighty  near  as  long  through  the  other  copy.  It  was 

the  span  of  earthly  life.  covering  a  fire  to  these  feliows.” 

Uive  need,  young  man,  you  with  the 
newspaper  motor  in  your  bosom  popping,  ♦  *  ♦ 

to  these  words:  Tactics 

Sit  at  the  feet  of  your  paper’s  friends  ^ 

and  supporters  and  listen  to  their  talk, 

and  of  their  talk  make  flavor  for  the  “  everybod> 


writing  you  do  for  them. 


Listen  on^-  to  the  counsel  of  m^  who  ^dltor^Sw^aUf  at  theTrig^t  yoS^ 
have  earned  by  proven  sincerity  the  ^  ^  submitted  a  big  bundle 

places  they  (^cupy.  for  the  ™outh mgs  o  J  description  of  some  trivial 

talse  prophets  are  not  sage  but  rue  and 


consume  much  time  and  cause  divers 
troubles,  whereas  the  words  of  the  truly 


knowing  are  few  and  precious  and  divert  {j^jerstand. 


“Deploy  that!”  he  snapt. 

“Deploy  it?”  repeated  the  new  man.  “I 


you  not  from  the  course  of  your  own 
development. 

Devote  your  time  and  strength  to  a 
live  field.  The  laborer  is  worthy  of  his 
hire,  and  there  is  more  weariness  of  the 
flesh  in  pursuit  of  emolument  in  places 
where  it  is  not  than  in  places  where  it  is. 
Money  is  not  an  end,  but  an  essential 


"Turn  that  column  into  a  line.” — Dry 
Goods  Economist. 


hire,  and  there  is  more  weariness  of  the  Shade*  of  Benjamin  Franklin  and 
flesh  in  pursuit  of  emolument  in  places  ^ 

where  it  is  not  than  in  places  where  it  is. 

Money  is  not  an  end,  but  an  essential  Harry  S.  New,  who  has  just  gone  from 
means  to  an  end,  not  the  flame  of  the  the  United  States  Senate  and  become  head 
lamp,  but  the  oil  in  the  bowl.  of  the  postoffice  department,  is  the  first 

Re  faithful  to  your  own  ideals  and  fear  thoroughly  trained  newspaper  man  to  oc- 
not.  cupy  the  latter  office.  For  25  years  he 

Re  simple  in  your  writing  and  plain  was  connected  with  the  Indianapolis  Jour- 
and  straightforward,  for  your  average  nal  as  reporter,  editor,  part  owner  and 
reader  is  no  lover  of  the  ornate.  Know  publisher. — The  Ohio  Newspaper  and 
that  the  greatest  of  beauty  in  diction  is  Our  Own  Editor  8e  Publisher. 


OVER 

64,000 


LARGEST  EVENING 
CIRCULATION  IN  IOWA 

The 

DesMoines 

Capital 

PAID 

Circulation 

Spells 

Supremacy 

Let  our  organizatioa  put  you  la 
fiiat  place  in  your  field.  A  perma¬ 
nent  organization— sixteen  year*  old — 
conservative  service — positive  results. 
No  wild  claims  or  questionable  meth¬ 
ods,  but  real  service— service  you 
will  like.  60%  of  our  present  business 
is  return  contract*.  Ask  anyone. 

THE  PULTZ  COMPANY 

LIMITED 

SI  Znd  Nat.  Banit  Bldg.,  Reading,  Pa. 
Long  Diataaoa  I41AR 


From  nothing — to 


200,000 


in  seven  months 


DETROIT 

SUNDAY 

TIMES 


DON’T  YOU  REALIZE 

THAT  AN  ABSORBING  FICTION 
PAGE  IS  THE  SUREST  AND  CHEAP¬ 
EST  CIRCULATION  BUILDER? 

Try  ONE  book — and  watch  the 
results — for  instance, 

ABOVE  SUSPICION 

by 

Robert  Orr  Chipperfield 

.\  thrilling  mystery-love  story, 
full  of  melodramatic  suspense — 
just  published. 

We  can  supply  you  regularly 
with  short  stories,  novelettes  or 
novels — any  type,  any  length — 
by  prominent  authors — at  most 
reasonable  rates. 

SERVICE  FOR  AUrHORS,Inc. 

Aeolian  Bldg.,  New  York 
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Features  by 

Irvin  S.  Cobb 
Fontaine  Fox 
Rube  Goldberg 
Ed  Hughes 
T.  L.  Masson 
O.  O.  McIntyre 
Frederick  Palmer 
Will  Rogers 
Chas.  HansonTowne 
H.  J.  TuthiU 

and  others 

TIm  McNin{ht  STidicale,lic. 

Timet  Building,  New  York 


THE 

NEW  ORLEANS  STATES 


In  two  years  hat  increased 
Daily  over  17,000 
Sunday  oTer  41,000 
Present  averages  are 

Daily  over  54,000 
Sunday  over  77,000 
Rate  12c  flat  Daily 

15c  flat  Sunday 
Advertising  gain  for  1922 
1,025,432 — Greatest  in  the  South 

Represented  by 

THE  S.  C.  BECKWITH 
SPECIAL  AGENCY 

NEW  YORK 


JOHN  M.  BRANHAM  CO. 

CHICAGO 


NEW  YORK 
EVENING 

JOURNAL 

has  the  largest 
circulation  of 


any  daily  new»- 
paper  in  Amer¬ 
ica. 


|Q(  ptSsbuigli  fast 

A  newspaper  of  eharac- 
ter,  integrity  and  enter¬ 
prise  which  has  earned 
the  confidence  of  the  peo¬ 
ple  of  the  world*s  greatest 
industrial  district. 

DAILY  aid  SUNDAY 


/n-r 

f  Qrleans 

it  s 


THE 

ITEM 


TIPS  FOR  THE 


Advertisins  Industries,  Ellicott  Square,  Buf¬ 
falo,  N.  Y.  Making  2,000  1ine  contiacts  for 
the  Great  Lakes  Transit  Corporation,  Buffalo 
(Great  Lakes  Cruise). 

N.  W.  Ayer  &  Son,  300  Chestnut  street, 
Philadelphia.  Placing  orders  with  some  Penn¬ 
sylvania  newspapers  for  Atlantic  Refining 
(i».,  “Pan.wax,”  Philadelphia;  now  placing 
accfmnt  of  Cheramy,  Inc.,  “Cappi”  p^ume. 
New  Yoik;  placing  orders  with  some  New 
York  newspapers  for  E.  F.  Hodgson  Ownpany, 
portable  houses.  New  York. 

George  Batten  Company,  381  4th  avenue. 
New  York.  Renewing  some  newspaper  con¬ 
tracts  for  Good.all  Worsted  Cximpany,  “Palm 
Beach  (Jloth,”  Sanford,  Me.;  making  3.00)- 
line  contracts  for  (Hicquot  Qub  Company 
(Ginger  Ale). 

Blackman  Company,  119  West  42d  stieet. 
New  York.  Now  placing  account  cf  North 
American  I>ye  Corp.,  “Sun  Set  Dye,”  Mount 
Vernon,  N.  Y. 

Calkins  &  Holden,  2S0  5th  avenue,  New 
York.  RetKirted  will  shortly  place  orders  with 
newsiiapers  in  New  York  and  vicinity  for 
New  Jersey  Zinc  Omipany,  “Mapaz,”  New 
York;  placing  contiacts  witJi  some  &>uthem 
newspapers  for  Southern  Cotton  Oil  (Com¬ 
pany,  “Wesson  Salad  Oil”  and  “Snowdrift” 
shortening.  New  York;  placing  orders  ^with 
some  New  England  newspapers  for  Wash¬ 
burn  Crosby  Company,  “Gold  Medal  Flour,” 
Minneapolis. 

Capehart-Carey  Corporatfoo,  Times  Building, 
New  York.  Placing  account  for  Slendaform 
Corp.,  reducing  liquid.  New  York. 

Chambers  Agency,  Maison  Blanche  Bldg., 
New  Clrleans.  Using  local  newspapers  and 
national  magazines  for  Watson,  Williams  & 
(jo.,  investment  brokers,  New  Orleans;  will 
conduct  campaign  for  Ewing,  Inc.,  oommei- 
cial  photographers.  Baton  Rouge,  La. 

Nelson,  Chesman  A  Co.,  130  West  42d 
Street,  New  York.  Placing  orders  with  some 
New  York  newspapers  for  Whiteland  Mfg. 
(jorp.,  radio.  Long  Island  City,  N.  Y. 

Corman  Company,  19  West  44th  street.  New 
York.  Now  placing  account  of  Lever  Bros., 
“Lifebuoy  Soap,”  Cambridge,  Mass. 

IVArcy  Advertising  Company,  International 
Life  Bldg.,  St.  I.ouis.  Placing  orders  with 
some  New  York  newspapers  for  Fulton  Iron 
Works  Company,  St.  Louis  and  New  York. 

Dorland  Agency,  244  Madison  avenue.  New 
York.  Using  42i)-linc  4  times  in  rotogravure 
newspapers  for  Vivaudou,  Inc. 

Dunlap- Ward  Advertising  Company,  Union 
National  Bank  Bldg.,  Cleveland.  Renewing 
some  newspaper  contracts  for  Climax  Cleaner 
Manufacturing  Company,  Cleveland. 

George  L.  Dyer  Company.  42  Broadway,  New 
York.  Renewing  some  newspaper  contiacts 
for  U.  S,  Rubber  Company,  New  York. 

Erickson  Company,  381  4th  avenue,  New- 
York.  Placing  orders  with  newspapers  in 
cities  where  they  have  branch  offices  for 
Bonded  Floors  Company,  New  York;  placing 
contiacts  with  some  New  York  Newspapers 
for  E.  P.  Reed  &  Co.,  “Matrix  Shoe," 
Rochester,  N.  Y.;  renewing  some  newspaper 
contracts  for  Valentine  &  Co.,  “Valspar” 
varnish,  New  York. 

Freeman  Advertisi^  Agency,  Mutual  Bldg., 
Richmond,  Va.  Using  Southern  newspapers 
for  the  Aiagon  Ckiffec  Company,  Richmond, 
Va.;  using  28  lines  display  advertising  for 
the  (Tiesapeake  &  Ohio  Railway;  making 
5.(O0-line  contracts  with  C^lifornU  newspapers 
for  the  Peanut  Growers’  Association. 

Charles  C.  Green  Advertising  Agency,  15 
West  37th  street.  New  York.  This  agency 
has  secured  the  following  accounts:  Tyotn 
Stores,  Inc,,  Hosiery  Knitter.  Lowell,  Mass.; 
Gelfand  Mfg.  Co.,  Food  Products,  Baltimore, 
Md.,  and  Utasal  Co.,  Toilet  Articles. 

Guenther- Bradford  Company,  Tribune  Bldg., 
Chicago.  Has  sent  out  copy  on  the  George 
H.  Mayer  Company. 

Hicks  Advertising  Agency,  52  Vanderbilt 
avenue.  New  Yoik.  Placing  account  for 
London  and  North  Eastern  Railway  of  Eng¬ 
land  and  Scotland. 

W.  S.  Hill  Company,  8  West  40th  street, 
New  York.  Now  handling  account  for  Over¬ 
man  Cushion  Tire  (Company,  New  York,  and 
Belleville,  N.  J. 

E.  T.  Howard  Company,  33  West  42d  street. 
New  York.  Placing  orders  arith  some  Penn¬ 
sylvania  newspapers  for  (Jeorge  Kem,  Inc., 
cooked  meats.  New  York. 

Hoyts  Service,  Inc.,  116  West  32d  street. 
New  York.  Placing  orders  with  some  New 
York  newspapers  for  Fairfacts  Gjmpany 
(bathnxim  fixtures)  New  York. 

Johnson-Reed  Company,  202  South  State 
stieet,  Chicago.  Has  sent  orders  on  the 
Tourists’  Protective  Guide  to  metropolitan 
cities. 

H.  W.  Kastor  A  Sons  Advertising  Com¬ 
pany,  Lytton  Bldg.,  Chicago.  Report^  plac¬ 
ing  account  for  Joseph  &  Feiss  Company, 
“Ciothcraft”  clothes,  Cleveland;  has'  issu^ 
contracts  on  Premier  Malt  Extract  Chmpany; 
asking  newspapers  for  information  regarding 
Bioford  Corporation . 

Philip  Kobbe  Cbtnptmy,  206  5th  avenue. 
New  York.  Using  14  lines,  27  times  for  Tal¬ 
cum  Puff  Company  (Air  Float  Talcum). 

Walter  B.  Snow  A  Staff,  60  High  street, 
Boston.  Placing  account  for  India  Alkali 
Works,  Bbston,  manufacturers  oi  cleaning 
compounds. 

Lambert  A  Feasley,  Inc.,  17  East  49th 


AD  MANAGER 


street.  New  York.  Now  placing  account  for 
Vanity  Laboratories.  “Winning  jfaiid  fjotion” 
and  “Lemon  Flush,”  New  York. 

Lord  A  Thomas,  Wrigley  Building,  Chicago, 
ficnding  out  copy  on  Holeproof  Hosiery  to  a 
large  numlier  cf  papers;  making  S.iOO  line 
contracts  for  Qtiakei  Oats. 

Martchalk  A  Pratt,  Inc.,  49  West  45th 
street.  New  York.  Pl.-icing  t«-ders  for  Globe 
.Xutomatic  Sprinkler  Co.,  Philadelphia. 

Miller  Advertising  Service,  26  East  42nd 
street.  New  York.  Placing  orders  with  some 
iiewsiiaiiers  in  a  few  selected  sections  for 
A.  V.  W.  Setley  Prairie  Window  Ventilator, 
New  York. 

Mitchell-Fautt  Advertising  Company,  7 

South  Deal  born  street,  (  liicago.  Placing 
orders  with  some  New  York  newspapers  for 
Berkey  &  Gay  Furniture  Comiiany,  Grand 
Kupids,  Mich.,  and  New  York. 

Harry  Porter  Company,  15  West  44th  street. 
New  Yoik.  Now  placing  account  for  Richard 
Heilman.  “Blue  Ribbon  Mayonnaise.”  Long 
Island  City,  N.  Y.,  and  Brooklyn,  N.  Y. 

Frank  Presbrey  Company,  456  4th  avenue. 
New  York.  Preparing  quarter  page  display 
advertisements  for  the  Cuiiard  and  Anchor 
Lines;  placing  ICW-line  12time  orders  with 
iicws{>apeis  in  selected  sections  for  Copper 
(fe  Brass  Research  Association,  New  York; 
rcjiorted  to  be  now  placing  orders  with  some 
newspajiers  for  Omega  Match  Co.,  New  York. 

William  H.  Rankin  Company,  1  West  37th 
street.  New  York.  Making  l.OOO-liiie  con¬ 
tracts  for  the  National  Carixm  Ompany. 

Charles  Ravett  Advertising  Agency,  2010 
Broadway,  New  York.  Now  placing  account 
for  Arral  Tika  Tea  Company,  New  York. 

E.  P.  Remington  Agency,  1280  Main  street, 
Buffalo,  N.  Y.  Renewing  some  newspaper 
contracts  for  Foster  Milburn  Co.,  “Doan’s 
Kidney  Pills,”  Buffalo,  N.  Y. 

Joseph  ^  Richards  Company,  9  East  40th 
street,  New  York.  Now  placing  otders  with 
some  New  York  newspapers  for  Nairn  Lino¬ 
leum  Company,  Kearney,  N.  J. 

Irwin  L.  Rosenberg  Conapany,  Wrigley 
Bldg.,  Chicago.  Preparing  copy  for  a  cam- 
Iiaign  to  be  used  on  papeis  in  the  Middle 
West  on  Larvex,  a  moth  ptoofing  process  for 
clothing. 

Ruthruff  A  Ryui,  410  4th  avenue.  New  York. 
Placing  orders  for  Dr.  R.  H.  Kline,  Medical, 
Red  Bank,  N.  J.,  with  newspapers  in  vari¬ 
ous  sections. 

Snitxler-Wamer  Company,  225  North  Michi¬ 
gan  avenue,  Chicago.  Ifas  sent  out  copy 
to  papers  in  Omaha  only  on  the  Linn  Prod¬ 
ucts  Company. 

Suedhoff-Ross  Company,  Schoaff  Bldg., 
Fott  Wayne.  Ind.  Making  l.OOOline  con¬ 
tracts  for  Rub-No-More  (Company. 

Sweeney  A  James  Company,  Reliance  Sav¬ 
ings  &  Loan  Bldg.,  Geveland.  Renewing 
newspaper  contracts  for  Jordan  Motor  Car 
Company,  Cleveland,  Ohio. 

J.  Walter  Thompson  Company,  14  E^st 
Jackson  Blvd.,  Chicago.  Adding  a  new  list 
of  towns  on  advertising  for  Scholl  Manufac¬ 
turing  Company. 

V-C  Advertisers  Service  Corporatian,  220 
West  42d  street.  New  York.  Now  placing 
account  for  American  Ammone  Ojmpany, 
Buffalo,  and  New  York  CTity. 

S.  Wald  Adverti^ng  Agency,  World  Bldg., 
New  York.  Making  up  list  for  Jewelers  Arts 
School,  Inc.;  Engler’s  Orthopedic  Institute  and 
Eksip. 

Wood,  Putnam  A  Wood,  Lexington  Bldg., 
Baltimote.  Making  4,025-line  contracts  for 
McCormack  &  Co.,  “Bee  Brand”  insect  pow¬ 
der. 


Can’t  Call  Shoddy  Wool  in  Utah 

Salt  Lake  City,  Martji  18. — The 
Pembroke  advertising  bill,  an  extension  of 
the  Salt  Lake  City  ordinance  on  the  sub¬ 
ject,  has  passed  the  State  Legislature  and 
received  the  Governor’s  approval.  It 
was  originally  copied  from  the  ordinance 
in  force  in  Richmond,  Va.  An  amend¬ 
ment,  however,  incorporated  at  the  last 
moment,  makes  it  unlawful  to  offer  goods 
as  all  wool  unless  this  is  literally  true. 


Conference*  On  Church  Advertising 

Special  conferences  devoted  to  a  spe¬ 
cific  phase  of  practical  church  advertising 
will  be  held  at  the  Advertising  Qub  of 
New  York,  every  Monday  at  noon,  be¬ 
ginning  March  25  and  extending  through 
May  27. 


Rebuilds  in  Byron 

The  Byron  (Cal.)  Times,  recently 
burned  out,  announces  that  it  will  be  in  a 
new  home  by  June  1. 


Issues  Afternoon  Edition 

The  Pensacola  Journal,  a  morning  and 
Sunday  paper,  this  week  put  out  an 
afternoon  edition. 


PRESSES 


Deliver  the  “Goods” 

Do  beautiful  Work 
Stand  up  under  Service 
[Have  many  exclusive  features.} 
Send  for  catalog 

THE  GOSS 

PRINTING  PRESS  CO. 

1535  South  Paulina  Street 
Chicago,  Illinois 


m 


iiiiuMiuityiiiiiiitl 


KNICKERBOCKER  PRESS 

(Mernksg  and  Snndaiy) 
and 

ALBANY  EVENING  NEWS 

COVERS 

ONE  BIG  MARKET 
Albanyi  Troy*  Schenectady 

AND 

The  Capitol  District 

NA'nONAL  REPRESENTATIVE 

John  M.  Branham  Co. 


Hrut  Haunt 
Hcgfater 

is  New  Haven's 
Dominant  Paper 

Circulation  over  35,000  Average 
Bought  every  night  by  Mors  Nee 
people  tbsn  buy  sot  ether 
ITS  COMBINED. 


Haven  people 
TWO  New  Ha 


.v*a  papers 


Hauptt  Upgiatpr 

Tkt  JutbiM  Motfcmt  5p*cW  dgmty 
BoMob  —  IV«w  York  —  Ddratt  —  Chbogo 


th* 


’■miEs 


Few  P^ara— (if 

TRENTON 
NEW  JERSEY 


A  Food  Medium 

A  rsceat  reader  sarvey  Indicates  that 
smoeg  the  hoese wives  of  the  city  ear 
Thursday  Food  Fsatnrs  DspsrtnasnS— 
upirard  of  foar  pages  devot^  to  food 
recipes  and  new*  sad  food  edvertlsiag 
—4s  the  best  featars  carried  hy  the 
Tiiaes 

dicolatioa  toon  Member  A  B.  C 
KEULY-SMrm  OOi 
MarMdgs  BMg.  Lgttsa  BUg. 

Now  YosA  ~ 


Leads  All  daily  newspapers  in  Western 
America  in  Circulation. 

Led  All  Newspapers  in  The  World  in 
Advertising  Goina  lt22  over  Ita. 

January,  1923  over  1922  gained  199,206  lines 
of  advertising. 

February,  1923  over  1922  gained  478,644 
lines  of  advertising. 

REP8ESCIITATIVES 

H.  W.  NsISMy,  604  TIm  IMg..  Nsw  Vsrt;  A 
Lsgas  Paras  Ce.,  401  Teew  llig.,  6  H*.  MMIm 
Ass..  Chlcats;  A.  J.  Harris  Hill,  710  Hswst  lldr, 
Sas  Frasthse,  Calif. 
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CIRCULATION 

5bBU1LD1NG= 

SUPREMACY 

Employed  by  Best 
Ask  Any  of  These 

THE  LOS  ANGELES  TIMES  (3) 
THE  PHILADELPHIA  INQUIRER 
<2) 

THE  CLEVELAND  PLAIN 
DEALER 

THE  WASHINGTON  POST  (2) 
THE  INDIANAPOLIS  NEWS 
THE  ATLANTA  JOURNAL 
THE  MEMPHIS  COMMEROAL 
APPEAL 

Writs  or  Wire  Cere  Adsnta  Joumsl 


MOLUSTERS  QROJIATIOH 
ORGANlZAnCN 

im  ik«  UmHd  Stetem 
300  Memrrr  Los  Am«cw£S.Cal. 


FINANCIAL 

ADVERTISING 

LEAD 

The  New  York  Times 
in  January  and  Febru-' 
ary  published  491,248 
agate  lines  of  financial 
advertising,  an  excess 
over  the  second  New 
York  newspaper  o  f 
255,096  lines. 


SITUATION  WANTW 

— «•  Assistant  to  LiTe-Wire 
Circulation  Manager 

Wsnt  to  work  for  Circulation  Manaiter  with 
daily  mail  list  of  l.OiiO  to  5.000  subseribera. 
Years  of  experience.  Worked  for  Circulation 
Managers  of  papers  like  the  Chicago  Tribune, 
New  York  Times,  Superior  Telegram,  etc. 
Put  me  on  the  Job  and  I'll  make  your  work 
easier.  Will  make  it  easy  for  you  to  hare 
your  mall  list  correcte<l  dally.  Will  make 
possible  directly  imprinted  addresses.  With 
me  on  the  Job.  subscriber  complaints  will 
practically  be  eliminated.  Y'our  mall  list  will 
be  under  your  sole  control.  I  can  do  all 
those  things — many  more — for  less  than  65c 
a  day.  Chances  are  I  can  save  you  more 
than  my  salary.  I.et  me  tell  you  my  whole 
story.  Write  The  Multi-llailer  System,  in 
care  of 

Speedwjnafic 

^  Camparn/ 

THE  MULTWAAll^  SYSTEM 

ai7-S2S  WASHINGTON  SLVD. 

CHICAGO 

SI7>t30  Washington  Blvd.  CHICAGO 


THE  BOSTON 
AMERICAN 

It  showing  two  gratifying  re¬ 
sults  of  its  three-cent  price: 

It  has  the  Largest  Circulation  in 
New  England  at  that  price. 

It  is  taking  on  a  Higher  Grade 
of  Adrertising  erery  month. 

QUALITY  and  QUANTITY 
Go  Hand  in  Hand. 


pOLLAR  pullers 

Advtrtising  and  eireulation  managiri  art  always  on  ths  lookout  for  new 
idtas  that  will  incrtaso  advirtising  rectifts  and  win  now  circulation.  Your 
idea  for  increasing  advertising  or  circtUatton  may  not  appeal  to  your  manager, 
but  it  ma^  be  just  the  thing  that  some  other  manager  wants.  Editos  &  Pus- 
LiSHES  will  pay  $1  for  each  idea  pitted  under  this  head.  The  fact  that 
the  idea  is  now  bring  used  in  your  city  does  not  bar  it  from  the  department. 
Address  your  rotnmuntcofton  to  the  Dollas  PvLLsa  EoiToa.  lYhen  they 
appear  dtp  them  and  mail  them  in  and  receive  payment.  Unavailable  ideas 
will  not  be  returned. 


PDITOR  &  PUBLISHER 
receives  a  great  many 
requests  for  the  names  and 
addresses  of  eontributors  to 
the  Huneh  and  Dollar  Puller 
departments  from  newspa¬ 
pers  anxious  to  get  in  imme¬ 
diate  touch  with  them.  Under 
the  system  of  using  only 
initials  of  contributors  it  has 
in  some  cases  taken  us  six 
weeks  or  more  to  connect  the 
wires.  For  this  reason  better 
service  will  be  rendered  in 
the  future  if  the  following 
form  is  followed  in  the  case 
of  each  contribution  to  the 
departments: — Name  of  con¬ 
tributor,  name  of  newspaper, 
employer  or  home  address, 
name  of  city,  abbreviation  of 
State  name. 


from  a  recent  issue  of  The  Editor  & 
Publisher.— A.  R.  D. 


“One  of  the  leading  florists  of  Topeka, 
Kan.,  boosted  the  sale  of  cut  flowers  by 
adding  a  little  line  to  the  famous  nation¬ 
wide  slogan  of  florists.  He  advertised.  ‘If 
you  say  it  with  flowers,  say  it  with  ours.’ 
This,  together  with  his  signature  cut  was 
all  the  ad  contained.  It  was  snappy  and 
attractive  and  got  results.  This  could  be 
used  by  any  florist  in  any  town.” — J. 
W.  H. 


Spring  time  is  tonic  time,  so  when 
spring  is  just  around  the  corner,  it  would 
be  good  Inisiness  for  the  paper  to  get  up  a 
page  of  ads  of  drug  stores  handling  vari¬ 
ous  spring  tonics  in  each  of  which  ads  the 
stores  would  tell  about  the  tonics  they 
were  handling  and  would  urge  the  folks 
to  tone  themselves  up  by  taking  the  tonics. 
The  heading  over  the  page  might  be  some¬ 
thing  like  this :  “These  Tonics  Will 
Banish  Your  Spring  Fever.” — F.  H.  W. 


In  each  advertisement  appearing  on  a 
double  page  in  the  Columbus  (Ohio) 
Citizen,  a  familiar  quotation  was  given 
incorrectly.  To  the  persons  sending  in 
.  the  most  complete  and  correct  set  of  the 

jj^N  the  spring  the  peoples’  fancy  light-  quotations,  prizes  aggregating  $50  were 
ly  turns  to  thoughts  of  strawberries,  awarded.  The  follo'.ving  week,  the  adver- 
garden  truck  and  so  on.  Consequently  it  tisements  were  repeated  with  the  quota- 
would  be  a  good  stunt  for  the  newspaper  tions  given  correctly. — B.  A.  T. 

in  the  Spring  time  to  run  a  page  of  ads  of  - 

folks  handling  Spring  foods.  An  appro-  With  every  subscription  brought  into 
priate  heading  over  such  a  page  should  the  office  until  a  certain  date,  each  new 
make  it  easy  to  sell  space  on  the  page. —  subscriber  received  a  reduced  rate  ticket 
F.  H.  W.  to  some  point  of  interest.  Arrangements 

-  are  made  with  an  excusion  boat  line  to 

Suggest  to  your  leading  dealers  in  wall  honor  these  tickets,  as  full  excursion  rate 
paper  the  publication  of  an  advertisement  fares.  The  cost  to  the  periodical  or  news- 
at  the  proper  season  on  wall  paper  to  be  paper  is  the  added  advertising  to  put  the 
issued  as  a  supplement.  One  or  more  of  idea  across.  There  is  no  comeback,  as  in 
them  will  fall  for  it  hard  and  pay  the  bill  most  other  circulation  schemes,  and  all 
cheerfully.  If  the  rea^ng  matter  to  fill  parties  profit  all  around. — S.  N.  R. 

out  the  sheet  is  of  the  clean-up,  paper-up  - 

sort,  so  much  the  better  and  so  much  the  A  general  advance  in  tire  prices  is  be- 
easier. — D.  H.  T.  ing  announced  by  some  mmufacturers. 

-  Encourage  your  local  tire  dealers  to  give 

From  March  to  mid-Summer  is  a  com-  Public  a  chance  to  lay  in  a  supply  of 
paratively  short  time,  and  it  is  none  too  existing  Iw  prices  by  an- 

early  now  to  arrange  for  the  advertiser  nouncing  the  date  the  advanced  prices  will 
of  Summer  commodities.  The  Buffalo  8°  into  effect  ten  days  or  aweek  previous 
News  had  five  items  one  day  last  week  uay.  R.  B.  M. 

under  its  clasifications  Summer  Homes. —  ,  ,  ,  i  • 

R.  E.  Downer,  Buffalo  Express,  Buffalo,  Dne  of  Cleveland  s  largest  department 
N.  Y.  stores — the  William  Taylor  Son  &  Co. — 

_  carries  almost  daily  in  its  display  news- 

Get  behind  some  worthy  charity  or 

money  raising  proposition.  Announce  ]  This  column  is  one  of 

that  every  su^cript^  brought  in  until  he  most  widely  read  by  w<^en  in  Oeve- 
a  certain  date  wUl  be  credited  to  that  ^  .popular  t^n  any 

cause.  Give  the  cause  a  ratio  of  the  conducted  in  the  citys  paj^rs 

money  brought  in.-S.  M.  R.  professmnal  jokesm.ths  or  poet-hu- 

•'  ®  _  morists.  because  Ann  always  has 

.  _  ,  .  ,  ,  j  .  something  to  tell  women  about  what’s 

A  Texas  dni^st  recently  had  m  ad-  jn  fashion’s  circles  and  where  they 

thermometers  headed  I^y  novelties  in  the  Taylor  store, 

a  Thermometer  Now;  They  will  ^Higher  often  “Ann”  quotes  poets,  dramatists 
Next  Summer.  This  is  a  good  sugges-  refers  to  world  events,  if  their  ap- 
tion  that  any  advertisiment  salesman  pUcation  is  proper.  The  “sayings”  are 
might  use  to  advantage.  W.  H.  M.  crisp,  well  said  and  even  interest  men. 

The  “Ann  Sawyer”  column  is  really  con- 
An  Austin,  Tex.,  department  store  drew  tributed  by  the  advertising  and  publicity 
an  unusually  large  crowd  to  its  Monday  department  of  the  Taylor  store,  but  the 
sale  of  toilet  articles  by  announcing  that  m^ical  personality  of  “Ann”  appeals 
1,000  bags  of  samples  would  be  given  to  readers,  because  she’s  chatty  and  gets 
away  with  each  purchase  amounting  to  close  to  people  she  wants  to  tell  some¬ 
one  dollar.  The  samples  had  been  fum-  thing  in  a  confidential  way.  “I  shop 

ished  free  to  the  store,  of  course,  by  the  with  you  and  for  you”  she  reminds  her 
manufacturers.  Ooth  bags  made  of  a  readers.  For  instance,  she  starts  off  her 
cheap  colored  goods  were  used  for  the  “sayings”  one  day  by  saying,  “I  raved 
paclages. — J.  T.  over  a  swagger  young  sweater  on  the 

-  fourth  floor.”  Then  she  drops  into  a 

The  Omaha  (Nebr.)  World-Herald,  on  chatty  line  of  conversation,  telling  all 
January  21,  came  out  with  a  five  column,  about  the  sweater,  what  it  “looks  well 
full  page  deep  ad  on  advertising,  using  a  with”  and  its  cost.  This  column  feature 
port  of  the  speech  of  D.  Bradlee  Rich,  is  an  outgrowth  of  the  store  personal 
wfio  address^  the  Boston  Advertising  service  bureau. — J.  H.  Webb,  CHeveland 
CItib.  The  speech  in  part  was  reprinted  Plain  Dealer,  Oeveland,  Ohio. 


rtssr  IS  rustic  sssrics 


TTi*  World  and  tha  Et*- 
nine  World  have  a  ooBa- 
bin^  drcniation,  daily,  of 
650,000  for  $1.20  per  axata  line 
rroce,  subject  to  contract 
discounts.  They  carry  more 
high  clast  dry  goods  adver¬ 
tising;  are  read  by  mora 
jobbers.  department  and 
chain  store  buyers,  and  by 
more  retailers;  offer  more 
circulation  per  dollar  and  a 
more  concentrated  drcnla- 
tion;  a  reader  and  a  dealer 
influence  more  localised  than 
any  other  morning  and 
evening  combination. 

Advertise  in  Newepapere 
by  the  Year 

PalMnr  Building,  Nav  Yarii 


BaMlat. 

CMsege 


retd  BaMI^. 
Deiiell 


**ln  Boston  IPs  the  PosP* 


Circulation  Averages 
for  1922 


BOSTON  DAILY  POST 

396,902 


Copies  Per  Day 


BOSTON  SUNDAY  POST 

401,643 

Copies  Per  Sunday 


First  iti  Local,  General  and 
Total  Display  Advertising 


Westchester  County'* 
Greatest  Advertising 
Medium 

THE 

DAILY  ARGUS 

Mount  Vernon,  N.  Y. 
Carried 

Over  7,000,000 

Lines  in  1922 


This  is  the  Greatest  Amount  of 
Advertising  Carried  by  Any 
Paper  in  This  Important  County. 


Another  NEA  Full 
Service  Client  Writes: 

“NEA  has  struck  a  high 
note  in  its  release  of  the  Op- 
penheim  series,  the  Talmadge 
articles  and  ‘The  Tangle’ 
story  within  a  brief  period. 

NEA  is  hitting  on  all  cylin¬ 
ders  in  all  departments  these 
days.” 

Send  for  Samples  and  Rates. 

NEA  Service,  InCa, 

1200  W.  Third  St.,  Cleveland,  0. 


ti 
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POWER  AND  LIGHTS  CANT  GO  DOWN  IN 
MERIDIAN  STAR  PLANT 


'l''0  guard  against  shutdowns  due  to 
electric  power  failure,  the  Meridian 
(Miss.)  Star  has  installed  a  50-horsc 
power  automobile  engine  directly  con¬ 
nected  to  a  30-horsepowcr  alternating 
current  generator,  as  illustrated  above. 
The  generator  produces  alternating  cur¬ 
rent  of  three  phase  220  volts  fiO  cycles 
for  the  linotypes,  stereotype  machinery, 
and- 28-page  combination  Hoe-Scott  press. 
For  the  lights  there  is  an  oil  transformer 
which  reduces  the  voltage  from  220  to 
110.  The  illustration  shows  an  old  Stod- 
dard-Dayton  four  -  cylinder  automobile 
motor  purchased  from  a  concern  that 
specializes  in  dismantling  old  automo¬ 
biles. 

The  engine  is  mounted  on  four  posts 
of  2'/S-inch  iron  pipe  which  are  bolted 
to  the  concrete  floor.  The  regular  auto¬ 
mobile  clutch  slides  about  one-fourth  of 
an  inch  on  the  connecting  sleeve  which 
is  attached  to  the  generator.  To  save 
snace.  the  direct  current  generator,  which 
is  used  to  excite  the  fields  of  the  alter¬ 


nating  aencrator,  i^  mi  the  platform  above 
the  alternating  gnicrator.  .-Ml  of  the 
instruments  are  on  the  same  platform. 

Cooling  is  accomplished  by  pump¬ 
ing  water  through  a  large  tank,  like  that 
on  a  kitchen  range.  speedometer 

(not  shown  in  the  picture)  indicates  a 
speed  of  18  miles  an  hour  when  the  gen¬ 
erator  is  turning  1,200  revolutions  per 
minute.  The  governor,  which  was  taken 
from  a  Fairbanks- Morse  stationary  en¬ 
gine,  is  attached  to  the  throttle  of  a 
new  style  Stromberg  carburetor  so  that 
the  speed  of  the  engine  remains  constant 
regardless  of  how  much  load  there  is 
on  it  Whenever  the  emergency  outfit 
is  needed,  a  double  throw  switch  is  turned 
from  the  central  power  station  wires  over 
’o  contact  with  the  emergency  wires. 
This  outfit  was  installed  in  the  extreme 
rear  of  the  first  floor,  which  houses  all 
the  mechanical  plant.  It  occupies  a  space 
of  about  six  feet  by  ten.  The  total  cost, 
including  the  rebuilt  generator,  was 
about  $900. 


NEW  INCORPORATIONS 


New  York.  Nuidea  Fashion  Publishing  Com¬ 
pany,  Inc.;  capital,  $20,000;  directors,  Salvatore 
Fragale,  4604  Eleventh  avenue,  Brooklyn: 
Angelo  Fragale,  3717  Dellevale  avenue.  New 
York;  Joseph  Fragale,  287  Empire  Boulevard, 
Brooklyn. 

Wall  Street  Facts,  Inc.;  capital,  $500;  direc¬ 
tors,  William  Eindberg,  30  V'esey  street.  New 
York;  William  A.  Oeverall,  396  Westminster 
road,  Brooklyn;  Henry  Thrush,  60  Wall  street. 
New  York. 

Crown  Printing  Company,  Inc.;  capital, 
$3,000;  directors,  Edward  Braunhut,  64  East 
3rd  street.  New  York;  Hyman  Wigodsky,  1509 
Mermaid  avenue.  Coney  Island;  Joseph  Tobia, 
350  West  47th  street.  New  York. 

Garage  Protective  Review,  Inc.;  capital, 
$25,000;  directors,  James  J.  Cotter,  M.  A. 
Cotter  and  M.  A.  Scagne,  51  Greenwich  street. 
New  York. 

Travel  Guide  Company,  Inc.;  eapital,  $5,000; 
directors,  M.  A.  Goldhiil,  261  Broadway,  New 
York;  J.  I.  Sugarman  and  1.  Sugarman, 
1529  47th  street,  Brooklyn. 

Trade  Mark  As.sociation  of  .America,  Inc.; 
capital,  $5,000;  directors,  Bella  Finkelstein, 
1547  Commonwealth  avenue.  New  York;  J.  A. 
Sheridan,  129  Macon  street,  Brooklyn;  S.  Joseph 
Oxenberg,  1239  Boston  road.  New  York. 

Studios  of  Worden,  Inc.;  capital,  $5,000; 
directors,  Charles  Worden,  190  Claremont  ave¬ 
nue,  Jersey  City,  N.  J.;  H.  A.  Rabin,  796 
Washington  avenue.  New  York;  Dorothy 
Knable,  210  South  9th  street,  Brooklyn. 

British  &  Colonial  Press,  Inc.;  capital, 
$10,000;  directors,  E.  C.  Digby,  340  West  57th 
street.  New  York;  Richard  Tomkinson  and 


Marjorie  Tomkinson,  737  Warburton  avenue. 
Yonkers,  N.  Y. 

Garden  City  Publishing  Company,  Garden 
City:  capital,  $10,000;  directors,  S.  A.  Everett, 
N.  Doubleday,  A.  Page. 

Aetna  Paper  Mill  Supplies  Company,  Brook¬ 
lyn;  capital,  $10,000;  directors,  F.  Lepre,  P. 
Brancalo. 

American  Officer  Publishing  Co..  Inc.;  capi¬ 
tal,  $50,000;  directors.  William  J.  Dtinn.  24 
Tacksi  n  place;  D.  R'  thkruv,  S40  Bay  Park¬ 
way;  P.  Simon,  53  Bay  25tli  street,  Brooklyn. 

School  .*ids  Company,  Inc.,  Brooklyn;  capi¬ 
tal,  $10,000;  directors,  A.  A.  Feller,  179  South 
2d  street,  Brooklyn;  Joseph  A.  Callano,  1725 
Knit' n  avenue,  Brrnx;  P.  Haas,  300  Haven 
avtn’.ie.  New  York.  . 

Pandick  Press,  Inc.;  capit.al,  $500;  directors, 
C.  H.  .'\dains.  S.  D.  Stockton.  Jr.,  George  A. 
Wilson,  32  T.iberty  street.  New  York. 

Athletic  News  lublishing  Company,  Inc.; 
capit.al,  $500:  directors.  T.  T.  Barriskill,  Tames 
Cunninth.-iin,  M.  Ri.drieuez,  504  1st  avenue. 
New  York. 

Social  Guide  Publicatii  ns.  Inc.;  capital, 
$20,000:  direct!  rs,  Herm.an  Cowan.  196  Pros¬ 
pect  avenue,  Bronx;  Freda  Spivack,  66  East 
lllth  s'reet.  New  York;  N.  N.  Dorfman,  1299 
Grand  Concourse,  Bronx. 

C.  V.  Newspaper  Service  Corporation;  capi 
t;  1.  $500;  directors,  1..  11.  Coleman,  H.  M 
Robertson.  George  A.  Pronncll,  15  Bread  street 
New  York. 

Feder.ated  Labor  Press,  Inc.;  capital,  $100, 
000;  directors.  George  R.  Fuller  and  E.  M 
Stearne,  104  West  49th  street;  H.  E.  Fresh 
man,  4i)0  Riverside  Drive,  New  York. 

The  News  Pictures  Corporation;  capital 
$500;  directors,  J.  G.  Pembleton,  L.  C.  Wells 
R.  C.  Richter,  130  West  42d  street.  New  York 

Roosevelt  Press,  Inc.,  capital,  $5,000;  direc 


tors.  J.  Greenberg,  139  West  119th  street;  L. 

M.  Schachter,  1454  Grand  Concourse;  L.  Green - 
l)erg,  132  Sherman  avenue. 

The  Foto  Press,  Inc.,  capital,  $25,000;  di¬ 
rectors,  A.  L-  Davis,  405  West  4Sth  street; 
George  Coleman,  615  West  162d  street;  H.  G. 
Coleman,  580  West  172d  street. 

New  Metropolitan  Fiction,  Inc.,  capital, 
$10,000;  directors,  E.  E.  Zoty,  500  West  122d 
street;  F.  Oursler,  148  Wallace  avenue.  Mt. 
Vernon;  J.  R.  Coryell,  1453  avenue  G,  Brook¬ 
lyn. 

M.  B.  Sleeper,  Inc.,  capital,  $5,000;  direc¬ 
tors,  T.  E.  Whiting,  George  O.  Castell  and 
E.  Webster,  5  Nassau  street. 

W.  W.  Griffith,  Inc.,  capital,  $5,000;  direc¬ 
tors,  Moses  Altmann,  839  West  End  avenue; 

I.  K.  Vogel,  1180  jacksem  avenue;  J.  A.  Tar- 
lowsky,  Jersey  City,  N.  J. 

Bosart  Display.  Inc.,  capital,  $10,000;  direc¬ 
tors,  H.  Schonhaus,  B.  Cooper  and  F.  S. 
Booduer  152  West  42d  street. 

Greater  Ridgewood  News  Inc.,  capital 
$1(X),000:  diiectors,  H.  Abramson.  909  Wil¬ 
loughby  avenue;  William  Weiler,  177  Stan¬ 
hope  street;  Howard  Bryan,  1394  Greene 
avenue,  Brooklyn. 

Buffalo,  N.  Y.  Riverside  Herald  Printing 
Company,  Inc.;  capital,  $500;  directors,  Edward 

J.  Carson,  F.  J.  Snell  and  H.  W.  Hutt,  Buffalo, 

N.  Y. 

DeForest  Porter  Advertising  Service,  Inc., 
capital  $25,000;  directors,  DeForest  Porter,  12 
Root  Bldg.;  L.  D.  Porter,  395  Elmwood  avenue; 
II.  E.  Btedemier,  12  Root  Bldg. 

I-ocal  News  Publishing  Company,  Inc.:  cap¬ 
ital,  $500;  directors,  F.  H.  Butchom,  R.  A. 
M;icLean  and  H.  B.  Holland,  37  Wall  street. 
New  York. 

Boston.  New  England  Hotels  Publishing 
Company:  capital.  $100,000;  directors,  James  E. 
Farley,  Peabody;  and  Albert  B.  Carey  and 
Frederick  F.  Powers,  Dorchester. 


Gartlaa  City — Garden  Oty  Publishing  Com- 
|)any,  Inc.,  capital,  $10,000;  directors,  S.  A. 
Everitt,  Nelson  Doubleday  and  Arthur  Page. 

Rochester,  N.  Y.  II  Popolo  Publishing  Com¬ 
pany,  Inc.;  capital,  $10,000;  directors,  John 
Cardone,  Cbsimo  Cilano,  Peter  Roncone,  Roeh- 
estei,  N.  Y. 


“SETS”  PLATES  ON  LINOTYPE 


Hagerstown  Printer  Invents  Detachable 
Shallow  Mold 

Howard  M.  Dudley,  a  Hagerstown 
(Md.)  printer,  has  patented  a  shallow 
mold  to  be  attached  to  any  slug-casting 
machine  to  set  slugs  plate  high,  instead 
of  type  high.  The  plate-high  slugs  are 
put  on  a  metal  tray,  with  flanged  edges 
which  lock,  making  a  plate  ready  for  the 
press. 

Type  is  set  in  the  usual  way,  and  the 
device  is  removable  so  that  type-high 
slugs  can  be  set  again,  Mr.  Dudley  de¬ 
clares.  He  estimates  that  the  device  will 
save  80  per  cent  of  printing  costs. 


Printing  Plant*  Combine 

Edward  S.  Paret  and  the  Biddle  Press, 
both  of  Philadelphia,  have  been  consoli¬ 
dated  under  the  name  of  the  Biddle-Paret 
Press.  Edward  S.  Paret  is  president  of 
the  new  company;  (Jeorge  B.  Hynson, 
vice-president;  S.  Clayton  Wicks,  secre¬ 
tary-treasurer,  and  Weston  C.  Boyd,  as¬ 
sistant  secretary-treasurer. 


SUPPLIES  &  EQUIPMENT 

For  Nowspapor  Makinc 


Priatara*  Outflttar* 

Printing  Plant*  and  bu*inc**  bought  and 
sold,  American  Typefounder*'  product*,  print¬ 
ers’  and  bookbinder*’  machinery  of  every  de¬ 
scription.  Coaner,  Fendler  k  Co.,  96  Bedcman 
St.,  New  York  City. 


N.Y.  DAILY  NEWS 

HALF-TONES 

Best  in  the  World 


Made  by 

POWERS 

NEW  PROCESS 


NEWSPAPER 

BROKERS 

If  you  want  to  buy  a  newspaper — 
daily,  weekly  or  semi- weekly— send  for 

"USTINGS" 

Our  official  publication.  Last  issue 
contains  information  concerning  over 
50  newspapers  requiring  from  $300  to 
$50,000  cash  to  handle.  Some  are  for 
lease.  We  have  papers  from  coast  to 
coast  and  from  Canada  to  the  Gulf. 
No  matter  where  you  want  to  locate, 
secure  “LISTINGS” — it’s  free. 

100  MORE  PAPERS  NEIEDED 

Demand  for  papers  is  great,  just  now. 
Now  is  the  time  to  sell.  Our  aggres¬ 
sive,  persistent  efforts  will  bring  re¬ 
sults.  Perhaps  you  are  listed  with 
others;  it  makes  no  difference— list 
with  us.  Wc  will  give  quick  action. 
Act  promptly  and  your  paper  will  ap¬ 
pear  in  next  issue  of  “LISTINGS” 
under  a  key  number  and  thus  no  pub¬ 
licity  is  given  that  you  want  to  sell. 

SEND  FOR  BLANKS  TODAY 
and  you  will  he  surprised  at  how 
quickly  we  will  dispose  of  your  paper. 

PUBLISHERS’  SERVICE  BUREAU 

(E'stablished  1916) 

no  N.  Bowman  St.,  Mansfield.  Ohio 
Owned  and  Managed  by  Experienced 
NEWSPAPER  MEN 


R.  HOE  &  CO. 

For  One  Hundred  Years  the  Leadfaig 
Designers  and  Manufacturers  of  News¬ 
paper  Presses  auid  Printing  Machinery 
of  All  Kinds 

Quality  First — 
Progress  Always 

We  always  carry  a  full  line  of  Press 
and  Stereo- room  supplies,  including 
blankets  of  all  kinds,  knives,  rubbers, 
cheek  woods,  matrix  paper,  imported 
and  domestic  tissue,  brushes,  chem¬ 
icals,  counters,  paper  roll  trucks,  etc., 
all  at  the  lowest  prices  consistent  with 
Hoe  high  quality. 

504-520  GRAND  STREET 
NEW  YORK  CITY 

No.  7  Water  Street  Tribune  Building 
Boston,  Mass.  Chicago,  lUinois 


STEREOTYPE  MACHINERY 

FOR  SALE 


Metal  Pot,  Pump  &  Pyrometer  (3 

ton)  . $200.00 

1  double  Steam  Table-Gas  Heat...  300.00 

1  plate  finisher  . 1,000.00 

1  Drose  Refining  Pot  .  50.00 

1  Cast  box  . 250.00 

1  Goss  rocker  casting  box  .  250.00 

1  Goss  15-in.  single  cutter  tail  saw 
with  3  H.P.  2  phase  60  eye.  Gen¬ 
eral  BUectric  Motor  220  volt  .  250.00 

1  Goss  Shaver  with  3  H.P.  2  phase 

60  eye.  motor  .  250.00 

1  Goss  Chipping  Block  . . .  75.00 

1  Hoe  Equipoise  Casting  Box  .  300.0) 

1  Hoe  lAyi  in.  Double  cutter  tail 

saw  belt  drive  .  200.00 

1  Hoe  Shaver-Belt  drive  .  200.00 

1  Hoe  Chipping  Block  . 75.00 


4  curved  pieces  of  plate  making  machinery 
lor  14^*  cylinders.  Casting  box,  tail  saw, 
shaves  and  chipping  block. 

4  curved  jdeces  of  plate  making  machtnery 
for  15”  cylinders,  casting  box,  tsil  saw, 
shaver  and  chipping  block. 

OBSERVER-DISPATCH,  Inc. 

Utlcn,  N.  Y. 


Editor  &  Publisher  for  March  24,  1923 


Introduction  to  Employer  and  Employee 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


HELP  WANTED 


A  WORD  for  odTortiMaients  undor  (hi* 

OV  classifioation.  Cash  with  ordar.  For  Editor  A  Publisher 

thosa  unaaplojred  ona  insartioa  (adv.  not  to  since  18  years  old,  now  35  and  married,  would 


A  WORD  tar  airirsrtWnanta  »iar 
daaaificatiaa.  Cash  with  ardar. 


exceed  St  words)  FREE. 

Advertiainc  Solicitor 

loiiK  experience,  wide  connection,  national  ad 


enteitain  suitable  connection  with  Iowa  or  Editor  Wanted 

Missouri  daily  in  city  of  12,000  to  15,WI0  where  ..  u  .  r  .  r  u-  _  rc.i _ ... 

an  interest  in  business  might  be  obtaine.!,  if  ^jccellent  future  for  highly  qualified  man  to 
relations  proved  mutually  desirable.  Weekly  “Uonal  month  y  devoted  to  citizeMhip 

«ii.or  and  m.bl.she;  “"d  dtscussion  of  political,  economic  and  socia 


vertiserl  magazine,  trade  , vipers,  special  a.ul  daily  experience  as  editor  and  publisher, 

editions,  desires  a  recognized  high  grade  con-  but  desire  eventually  part  interest  in  larger  “aimcationV  in deTaif  ^  anoh^^s  will 
nection.  Unquestionable  credentials.  Not  a  daily  field.  A-983.  Editor  &  Publisher.  .irfetlv  A.ldrei, 


novice,  floater  or  boozer.  Native  American. 
Christian.  Box  A-997,  Editor  &  Publisher. 

An  Opportunity  to  Strengthen  Your  Business 
Organization. 

Newspaper  Business  Executive,  seeks  con¬ 
nection  on  daily  in  Metiopolitan  city.  .\  man 
who  knows  every  (diase  of  newspaper  oper¬ 
ating;  how  to  build  up  the  revenues;  increase 
advertising  lineage;  experienced  in  handling 
large  and  complexed  circulation  problems;  to¬ 
gether  with  a  knowledge  of  accounting 
methods,  machinery  and  equipment.  Primar¬ 
ily  an  adveitising  man,— not  a  scheme  01 


Experienced  Reporter  D  C  ’ 

who  is  alw  ays  on  the  spot  when  news  breaks,  _ _ _ 

and  writes  quickly  and  effectively,  seeks  Editorial  Writer 
IKisition  with  newspaper  in  city  over  2U0,01X). 

(Iraduate  of  School  of  JournaJism.  Can  fur-  i>-, 

nish  references.  Addris  Box  A-982.  care  ^ 

Editor  &  Publisher.  .' 


lie  considered  strictly  confidential.  Address 
Samuel  Adams,  621  .\lbee  Bldg.,  Washington, 
D.  C 


on  evening  daily,  inland  city,  10(>,ltri  (Kipula- 
tion,  Pennsylvania,  who  can  furnish  two  to 
three  columns  per  day,  current  events,  politi¬ 
cal,  liHial,  follow  policy,  and  special  work. 

aiiiig;  now  10  uuiiu  up  me  revenues,  iiicicase  -  .  n~,w.  references,  habits.  Address  A-992, 

advertising  lineage;  experienced  in  handling  Foreman  of  Newspaper  Comptwmg  Room,  E<litor  &  Publisher. 

large  and  complexed  circulation  problems;  to-  lecovered  frem  illness,  seeks  to  locate.  Ex- - 

gether  with  a  knowledge  ot  accounting  penenced  with  eveiung  (6  edition)  daily,  Wanted. 

methods,  machinery  and  equipment.  Primar-  Sunday  and  bulldog.  Thoroughly  ^im-  .\,i..-rfi.iinir  solicitor  and  service  man  for 

ilv  an  adveitisino  man —not  a  scheme  01  I>etent,  sober  and  industrious;  union.  Han-  .vJ'ertising  ^licitor  ana  service  man  tor 

iiy  an  aavettising  man,  not  a  seneme  01  ,.  ,  c  i  2S  linos  2  monos  and  Thomo-  newsp.aper.  \outh,  energy  and  vision  and 

aut'h  .11^“’  re  p^Tbiht;'‘'°and  %xercUe  .o;*!  run^g“  d?y.'‘rKh?  knowlc-ilge  of  the  game  require^ 

a  daily  (newspaper  and  produce  results.  a\n  ences.  A-971,  Editor  &  l*ublisher. _ _ 

interview  in  New  York  at  any  time  or  during  -  ,  .  ^  ^  . 

Jr  .Sr''Add™;"A‘'5s.'‘“7;  i."oSi..  Wi...  BUSINESS  OPPORTUNITIES 

Edi,...  A  ivbu.h.,. _ So.’“aVSL^»  6c  j  *?“ 

M _ .~i  M _ Pubiuii,,.  raa,  ,hii>  .nu.. 


interview  in  New  York  at  any  time  or  during 
A.  N.  P.  A.  cimvention.  Corresjiondence, 
confidential  of  coiiise.  Address  A-975,  care 
Editor  &  I’ublisher. 

Assistant  Manager  and  Advertising  Manager. 
Sixteen  years  in  ^lewspaper  business,  going 


BUSINESS  OPPORTUNITIES 

A  WORD  lor  advertiswnents  under  this 
classification.  Cash  with  order. 


Newspaper  Foreman, 


Four  cloth  volumes,  $20.  V.  H.  Wiseman, 
l.awrenceville.  III. 


irom  devil  to  assistant  nyinager,  capable  assistant  foreman  and  head  make-up,  would  like  Complete  I.  C.  S.  advertising  Writing  Course, 
director  of  display  and  classified  depai^ents.  to  correspond  with  publisher  needing  composing  Four  cloth  volumes,  $20.  V.  II.  Wiseman, 
Now  on  paper  where  I  ve  been  for  12  ymrs,  room  foreman.  Address  A-835,  Etfitor  &  Puh-  I.awrenceville,  III 

in  city  over  100, IXX).  Reasons  foi  changing —  Itsber,  _ 

desire  broader  field.  35  years  of  age,  steady - - - 

and  dependable.  Will  earn  every  dollar  paid  Newspnpsr  Man  Wanta  Position  .  •  .  .  .  ,  <  .  ui-  c  i  c-  . 

for  services  and  make  money  for  employer,  on  editorial  staff.  Can  fill  any  position  and 

Addiess  A-968.  Editor  &  Publisher.  .6.  fully_equipped  job  depaitment  i 


make  friends  for  the  paper.  Forty  years  ex¬ 
perience  on  large  and  small  papers.  Feel  fully 
capable  of  conductii^  an  interesting  religious 
depaitment.  Can  give  good  references.  Ad- 


Cartoonist  ^  capable  of  conductii^  an  interes 

A  young  man  with  natural  ability  and  art  depaitment.  Can  give  good  rel 
training,  well  educated,  is  right  where  “a  dress  A-962,  Editor  &  Publisher. 

feller  needs  a  friend.”  Desiies  comiection  on  - - 

newspaper  or  syndicate  with  opportunity  to  Position  Wanted 

work  hard  on  the  “letter  and  tetter”  prin-  as  assistant  to  adveitising  manager.  Capa¬ 


city  of  2S,ili»l.  Twenty  thousand  dollars  will 
handle,  .\ddress  A-W.  Editor  &  Publisher. 

For  Sale 

Half  control  in  old  establisheil  New  York 
State  daily  with  finely -equipped  job  dejort- 
ment.  Will  sacrifice  on  account  of  ill-he.'ilth. 


ci^k.  Absolute  confi^e^ce  blV  amSs  and^te^  Sitor  “/puar*”' 

good.  Win  go  anywhere.  Send  for  samples,  ability  on  paper  where  hard  work  wins  recog-  -^-981.  Editor  &  Publisher. _ 


good.  Will  go  anywhere.  Send  for  samples. 
A -988,  Editor  &  Publisher. 

Circulation  Manager, 

record  of  4,000  increase  in  the  past  9  months. 


Opening  lor  Daily  Newspaper 

Box  A-994,  Euitcr  &  Publisher.  ./Tj  ...  ,  , 


Reporter  and  Feature  Writer, 


Sixteen  years  experience.  Available  at  once.  20  years'  experience,  wants  position  in  Man* 
The  man  you  are  looking  for.  References,  hattan  on  daily,  tiade  journal  or  publicity; 
Address  Box  A-y86,  care  Editor  &  Fublisber.  $40  to  start.  A-589.  Editor  &  Publisher. 


Address  Box  A-y86,  care  Editor  &  Fublisber.  $40  to  start.  A-589,  Editor  &  Publisher. 

Circulation  Manager  ^  Wanted  Partner  Wanted 

b.'"“S,,cb!.  S,  I' 'pSSh,,.®'"'  ...Oy  ly  .  biKirdr  job.  j.An  ..  ...,1,11.0.1 


Middle  West  town  of  15,000.  Merchants  and 
citizens  in  general  will  support  right  man. 
Only  $25,000  investment  lequired.  $10,000  cash. 
Terms  for  balance  if  desired.  A  931.  Editor 
&  ihiblisher. 


Box  A-996,  care  Editor  &  Publisher. 


ready  for  a  bigger  job,  to  join  an  establisheil 
advertising  agency  as  a  partner.  An  invest¬ 
ment  of  $8,500  will  secure  third  interest  in 
agency  doing  over  $1R,(XX)  gross  business  in 


<'irvi,Utinn  Pmnm.inn  WboTl  PajT  $35  agcncy  doing  over  $1R,(XX)  gross  business  in 

mouon  for  a  man,  27,  married,  ProtesUnt,  who  is  1921,  more  than  $26,000  in  1922  and  $8,100  the 

Have  crew,  get  the  business  by  house  to  house  particularly  adapted  for  country  newspaper  first  two  months  of  1923.  Give  your  qualifica- 

canvass  with  or  without  premiums.  Can  work?  Can  handle  advertising  copy,  layouts,  tiuns  in  full  in  first  letter.  Address  Box 

deliver  the  goods.  Write  A-987,  Editor  &  soliciting,  editing  county,  covering  locals,  etc.  A-984,  Editor  &  Publisher. 

Publisher.  I.  C.  S.  ad  student.  Want  to  understudy  - - - 

-  retiring  publisher  in  progressive  community  Wtuit  to  Buy  or  Lease 

City  Editor.  Reporter  of  6-lO.OTO.  City  editor  here.  Available  on  Small  .lady  or  weekly  paper  in  Middle  West 

seeks  position  on  daily  in  town  50,000  popti-  notice.  Harry  Aldncn,  bllswortn,  Maine.  otferinfir  onoortunitv  for  dcveloDcnent.  Send 


City  Editor,  Reporter  of  6-10,000.  City  ^itor  here.  Available  on 

seeks  position  on  daily  in  town  50,000  gopu-  notice.  Harry  Aldrich,  Ellsworth,  Maine. 

lation  up,  preferably  in  Middle  West.  Capa-  - - - - 

ble,  energetic  newspaperman.  Thoroughly  Young  Man 

familiar  with  editorial  end.  Conscientious,  with  three  years’  experience  in  newspaper 

dependable^  Now  employ^,  but  available  work  would  like  to  connect  with  a  daily 

within  ten  days  after  receipt  of  right  offer,  paper  in  Michigan,  Ohio  or  Indiana.  Adver- 


All  correspondence  will  be  answered.  Ad 
dress  Box  A-965,  care  Editor  &  Publisher. 


Classified  Manager. 

With  5  years’  experience  as  Classified  Mana- 


tising  or  reportorial  staff.  Employed  at  pres¬ 
ent.  Address  A-972,  Editor  &  Publisher. 


$25  Reward 

to  anyone  putting  me  next  to  desk  job  pay- 


ger,  26  years  of  age,  married,  now  employed  ing  ^  up  that  I  obtain.  Address  “Big 


offering  ojiportunity  for  development.  Send 
details  to  Box  A-993,  care  Editor  &  Ihiblisher. 


class.  In  addition  a  $500  bond  must  be 
procured  and  a  stamp  tax  placed  on  the 
sale  of  cigarettes,  to-be  collected  at  time 
of  sale.  This  tax  is  as  high  as  two  mills 
on  large  cigarettes. 

The  new  law  is  the  result  of  a  bitter 


FEATURE  ARTICLES 


Composing  Room  Foremaix  A  WO 

Capable  and  qualified  to  produce  results.  A  clnssifi 

thorough  piinter  with  varied  experience  and  - 

organizing  ability.  Address  A-97S,  Editor  &  Mr.  Editor: 

A  column 

r~  I  D  I-  world  happ< 

Composing  Room  Foreman  papi-V. 

wishes  to  locate  in  Middle  West;  fully  ex-  for  one  mor 


A  WORD  for  ndvartisements  under  this 
cinaeification.  Caah  with  order. 


by  daily  of  14,000  circulation,  desires  change  teaguer,”  2727  No.  10th  St.,  Kansas  Qty,  fight  for  the  repeal  of  the  now  famous 

Cai^fSraish^tes^T  o^'ceteriScraTlo^reS  _  Southwick  law,  which  prohibited  the  sale 

and  character.  What  have  you  to  offer.  ’  . .  and  advertising  of  Cigarettes  and  smoking 

Address  A-974,  care  ^itor  &  Publisher.  FEATURE  ARTICLES  in  certain  enclosed  public  places.  The  lat- 

Compoeing  Room  Foreman.  A  WORD  for  «fv.rti.«meot.  under  tbi.  section  of  the  law  was  also  slightly 

Capable  and  qualified  to  produce  results.  A  ^  cl—ification.  Caah  with  order.  changi^.  Friends  of  tobaCCO  had  a  hard 

thorough  piinter  with  varied  experience  and  . .  -  Struggle  to  get  an  amendment  permitting 

organizing  ability.  Address  A-978,  Editor  &  Mr.  Editor:  the  advertising  of  tobacco  Other  than 

Publisher. _  column  of  brisk,  pointeil  comment  upon  cigarettes  in  newspapers.  It  waS  COn- 

Composlng  Room  Foreman  "inV.^ild'^’News*^^ 

wishes  to  locate  in  Middle  West;  fully  ex-  for  one  month.  If  it  is  not  worth  the  money.  ^Tah  tobacco  m^ufacturing  companies 
periencedg  efficient  and  capable;  for  a  num*  it  will  cofit  you  nothing.  Special  provisions  would  gO  OUt  of  business.  This  l^W 
ber  of  years  in  charge  of  composing  room  in  made  for  the  small  daily  or  weekly.  Address  aroused  more  interest  on  the  part  of  the 
a'ws  "^i^r"  &  ^btishrr!  a.973.  Editor  &  Publisher,  pu^Hc  than  all  the  rest  of  the  legislation 

- 1 -  ■  put  together! 


A -995  Editor  &  Publisher. 


Editor  ’BACCY  ADS  NOT  WHOLLY  BANNED 

Young  man,  now  employed,  wants  opportunity  _ 

to  build  im  newspaper  in  field  needing  ex- 

A:960^'Ed^tor  ^uh  Permit.  Them  in  Press,  But  Not 


CUTS  OUT  BANNER  LINES 


circulation  open  to  contract.  A-998 
Publisher. 


SOUTHERN  DAILY 

{Morning  and  Ez’ening  Combined) 

Only  paper  in  city  of  13,000  populatioa. 
Wealthy  trading  territory;  1922  profits 
over  $28,000.  Equipment  ample;  no  re¬ 
placement  needed.  Price  $105,000.  Rea¬ 
sonable  terms. 

PALMER,  DE  WITT  &  PALMER 

Newspaper  Piopertiea, 

225  Fifth  Avenue  New  York 
Paelle  Csut  RtsrtMntatlm: 

M,  C.  Miiore.  513  Canon  Drlfe, 

Bmrly  Hills,  Calif. 


Unusual  Opportunities 

Daily  St  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Nmotpapv  and  HmgaKima 
Fropartia* 

Times  Building,  New  York 

Established  1910 


I  WE  OONNECr  THE  WIRES  e 


4-  fully  manned  for  ths 
coming  aeaaoni  We  can 
tell  you  about  aome  good 
men  who  are  aeeking  new 
connectiona.  From  boxing 
to  baaeball,  minor  to  ma¬ 
jor  league,  oub  writer  to 
department  head  —  your 
need  ia  not  likely  to  be 
outaide  of  our  ability  to 
supply.  No  charge  ia  made 
to  employera  for  our  aer- 
vice. 


Fernald’s  Exchange.inc 

Third  NatY  BYoXi,.  Sprinoficlo,  Mass. 


★★★★★★★★★★★★★★★★★★★ 

IsTARR  SERVICE  CORPS} 

-a  If 

^  Pierre  C.  Starr 

^  Fumithes  successful  practicea  and  co-  ^ 
J  operative  aystema  pertaining  to  any  J 
^  phase  of  ^ 

■k  NEWSPAPER  MANAGEMENT  AND  j 
■k  DEVELOPMENT  ^ 

*  ..  t 

'k  Increasing  Advertising  If 
^  Elamings,  Circulation,  Etc. 

"k  Service  limited  to  daily  newspapers  J 
'k  with  not  less  than  IS.MS  circulation.  ]f 

*k 

-a  STARR  SERVICE  CORPS  if 

^  IJ pbuilders  of  Netvspapers  ^ 

.a  I2<1  St.  &  B'way  New  York  City 

-k  ♦ 

★★★★★★★★★★★★★★★★★★★ 


Change  Made  to  Be  Honest,  Says  Port¬ 
land  Newa 

The  Portland  (Ore.)  News  a  few 
weeks  ago  discarded  the  big  headlines 


-  for  Cigarettes — Latter  May  Be  Sold  Change  Made  to  Be  Honest,  Says  Port- 

Editor- Business  Mauiager  land  News 

few  thousand,  organize  and  head  corporation  The  new  Utah  tobacco  law  makes  it 

establish  daily,  weekly,  job  and  publishing  unlawful  to  advertise  tobacco  in  any  form  The  Portland  (Ore.)  News  a  few 

pjant.  Midwest  university  town  18,00).  De-  billboards  and  in  any  other  way,  ex-  weeks  ago  discarded  the  big  headline* 
sire  vigorous  city  man,  vision  and  broad  ,  -i-c  l  •_  r  i,  e  •  j  -i  j-.-  _ 

sympathies,  harmony  with  good  citizenship  cept  in  periodicals.  The  ban  on  Cigarette  from  all  of  Its  SIX  daily  editions  except 
and  organized  labor.  Lodge  monthly  100,000  advertising  is  as  absolute  as  before;  this  the  last.  The  experiment  seemed  a  some- 
ci^lation  open  to  contract.  A-99e,  Editor  &  form  of  tobacco  must  not  even  be  dis-  what  hazardous  one.  The  street  boys 
”  played  in  store  windows.  Under  the  new  howled— said  they  couldn’t  sell  a  first  edi- 

^POTtenced  Man  law,  however,  cigarettes  may  be  sold  un-  tion  without  a  screaming  headline.  But 

in  newspaper  lines,  now  employed,  desires  a  high  license  tax.  The  license  is  gain  instead  of  loss  in  circulation,  both 

|j|.bh"ti^‘^off?ri^‘"o,S^!??nity.*"‘R^^^^  $100  in  cities  of  the  first  class  and  $25  m  strert  and  otherwise,  have  resulted.  Edi- 

good.  Write  A-9SS,  oare  Editor  &  Publisher.  communities  ranking  lower  than  third  tor  Fred  Boalt  says:  We  have  put  on 


Experienced  Man 


Wanted. 

Will  pav  25  cents  for  a  copy  of  EDITOR  & 
PUBLISHER  of  January  7,  1922.  Box  A-970. 
Editor  &  Publisher. 


an  additional  1.5(X)  since  we  made  the 
change.  Perhaps  we  would  have  made 
this  growth,  anyway;  I  don’t  know.  We 
didn’t  make  the  change,  primarily,  to 
gain  circulation.  We  made  it  to  be  hon¬ 
est  in  our  measuring  of  news  values — ^to 
work  up  to  a  real  climax  instead  of  down 
from  a  fake  one.” 


New  Linotype  in  Tonopnh 

The  Tonopah  (Nev.)  Times  has  in¬ 
stalled  a  Model  14  linotype. 
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‘‘League  or  War” 

by 

IRVING  FISHER 

Professor  of  Economics  at  Yale 

10  Articles  of  2500  Words 

They  are  able,  authentic  and 
readable. 

Released  weekly  beginning 
April  1st. 

Your  Serious  Readers  Will 
Enjoy  Them. 

The  McClure 
Newspaper  Syndicate 


373  Fourth  Avenue,  New  York  City 


?Do^I^? 

SciENCi  Service 

Interesting  shorts,  making  a  daily  feat¬ 
ure,  appear  under  the  above  heading  in  our 
general  news  report. 

The  I>aily  Science  News  Bulletin  also 
contains ; 

NEWS  stories  telling  what  is  happening 
on  the  frontiers  of  science. 

Authoritative,  vital  and  striking  signed 
articles. 

News  of  the  Stais. 

“Qiats  on  Science”  by  Dr.  Edwin  E. 
Slosson. 

Photographs  and  Drawings  in  mat  form. 

Some  territory  is  still  open. 

Wire  .'Mlied  Newspapers,  Inc.,  52  Vander¬ 
bilt  Avc.,  New  York  City,  selling  agents. 

science:  service 

Ills  Conn.  Ave.,  Washington,  D.  C. 


Company^ 

Headpuarters 
Memphis,  —  Term. 

^  ^  — 

^  We  ser*ve  Publlshei*s 
in  U.  S.  and  Canada 

- ^ 

Wrile  for  particulars 
of  our 

Perm  an  ent^ 
-Weeklij  Business 
^  Review  Page 


Million 
Dollar 
Hear  st 
Features 

TIm  World’s  Greatest  CireolatloB 
Builders 

International 
Feature  Service,  Inc. 
New  York 


HUNCHES 

Managing  editors  and  city  editors  are  altoays  on  Ike  lookout  for  news  and 
feature  ideas  that  can  be  used  locally.  Editor  &  Publisher  will  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  now  being 
worked  successfully  in  your  city  does  not  bar  it  from  this  department.  Address 
your  contributions  to  the  Hunch  Editor.  When  they  appear,  clip  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  net  be  returned. 


PDITOR  &  PUBLISHER 
receives  a  great  many 
requests  for  the  names  and 
addresses  of  contributors  to 
the  Hunch  and  Dollar  Puller 
departments  from  newspa¬ 
pers  anxious  to  get  in  imme¬ 
diate  touch  with  them.  Under 
the  system  of  using  only 
initials  of  contributors  it  has 
in  some  cases  taken  us  six 
weeks  or  more  to  connect  the 
wires.  For  this  reason  better 
service  will  be  rendered  in 
the  future  if  the  following 
form  is  followed  in  the  case 
of  each  contribution  to  the 
departments: — Name  of  con¬ 
tributor,  name  of  newspaper, 
employer  or  home  address, 
name  of  city,  abbreviation  of 
State  name. 


TJOW''  many  people  are  tJiere  in  your 
city  of  over  30  years  of  age  who  have 
never  had  anything  done  to  their  teeth  in 
the  way  of  repairs  and  whose  teeth  are 
perfectly  good  ?  There  probably  are  very 
few  such  people  and  those  folks  who 
have  such  teeth  are,  unquestionably, 
mighty  proud  of  them.  So  it  would  be  a 
good  stunt  for  you  to  offer  a  prize  of  a 
couple  of  tickets  to  some  movie  theater 
to  every  local  person  over  30  years  who 
has  perfect  teeth  and  who  is  willing  to 
prove  the  fact  by  having  teeth  examined 
by  a  dentist,  who  would  volunteer  his 
services  for  the  examinations  for  the  pub¬ 
licity  he’d  get  out  of  the  stunt.  The 
movie  theater  would,  of  course,  donate 
the  tickets  in  view  of  the  advertising  it 
would  get  for  its  current  play — a  picture 
which  might  be  designated  as  being  full 
of  meat  and  the  kind  the  folks  can  sink 
their  teeth  into  and  know  they’ve  got  a 
bite  of  something  good.  All  the  names 
of  the  winners  should  he  published,  of 
course.  All  this  would  be  different  and 
decidedly  interesting  and  so  would  make 
a  big  hit  with  the  paper’s  readers — 
F.  H.  W. 


An  interesting  feature  of  a  local  news¬ 
paper  is  a  column  usually  found  on  the 
second  or  third  page,  headed  “The  Re¬ 
porter’s  Notebook.”  In  this  column  we 
find  short  paragraphs  commenting  on  un¬ 
usual  occurrences  and  surprising  facts 
discovered  within  the  past  week.  These 
articles  deal  wholly  with  local  subjects 
and  are  always  of  interest  to  practically 
every  public  spirited  citizen. — R.  W.  S. 


Dorothy  Deane,  the  Williamsport 
Sun’s  woman  editor,  has  opened  the  col¬ 
umns  of  her  page  to  youthful  readers, 
children  6,  7,  8,  up  to  12  years  of  age.  to 
tell  what  they  want  to  be  when  they  be¬ 
come  men  and  women. — P.  T.  B. 


license  to  marry.  The  author  of  the  bill 
says,  “Most  unsuccessful  marriages  re¬ 
sult  from  financial  difficulties.”  Here’s 
a  good  chance  to  get  some  interesting 
opinions  from  various  people,  particularly 
women,  as  to  whether  this  man  has  the 
right  idea.  What  constitutes  “ability  to 
support  a  wife  and  family”  anyway? 
You  will  probably  get  just  as  many  dif¬ 
ferent  opinions  as  the  number  of  per¬ 
sons  you  interview.  It  might  make  an 
interesting  feature  to  run  some  sort  of 
contest,  with  small  prizes  for  the  most 
interesting  letters  submitted. — C.  E.  L. 


Interview  some  of  the  more  prominent 
business  men  in  your  city  and  find  out 
what  some  of  the  big  opportunities  were 
which  presented  themselves  but  which 
this  particular  man  failed  to  grasp.  Get 
him  to  tell  why  he  did  not  take  it  and 
what  probably  would  have  been  the  ulti¬ 
mate  outcome  had  he  taken  hold  of  the 
opportunity.  Perhaps  someone  has  had 
the  chance  to  buy  stock  at  a  small  figure 
but  was  a  little  too  hesitant  and  lost  out 
altogether  and  today  the  stock  is  worth 
many  times  what  it  sold  for.  Many 
other  similar  instances  will  probably  be 
found. — James  W.  Hesse,  Topeka  State 
Journal,  Topeka,  Kans. 


An  interesting  feature  can  be  secured 
by  giving  an  assignment  each  week  to 
the  more  advanced  students  of  a  local  art 
school,  to  sketch  some  scene  about  town 
such  as  scene  in  library  reading  room, 
police  court,  theater  lobby,  depot,  out¬ 
door  scenes,  etc.  Offer  prizes  of,  say,  5, 
10  and  15  dollars  for  three  best  pictures 
and  a  few  at  $1  each.  This  is  good  ex¬ 
perience  for  the  students  and  is  often 
productive  of  goo<l  illustrations  for  fea¬ 
ture  articles. — T.  R.,  Minneapolis,  Minn. 


The  old  ordinances  of  any  city  will 
furnish  material  for  a  good  feature  story. 
The  San  Antonio  (Tex.)  Light  recently 
published  such  a  story.  If  the  city  ordi¬ 
nances  have  not,  been  recodified  for  some 
time,  it  is  likely  that  the  enforcement  of 
many  of  those  on  the  books  would  create 
considerable  amusement  as  well  as  indig¬ 
nation.  If  the  ordinances  have  been  re¬ 
vised,  then  the  old  book  of  ordinances 
will  furnish  a  wealth  of  historical  data 
concerning  the  early-day  life  in  the  city. 

-J.  T. 


What  is  the  present  general  physical 
condition  of  the  young  men  of  your  com¬ 
munity?  Try  getting  a  line  on  this  from 
the  army  and  navy  recruiting  stations  in 
your  district.  We  found  that  the  navy 
rejections  were  mainly  due  to  defective 
teeth  and  the  army  ruled  them  out  be¬ 
cause  of  underweight,  mostly.  Get  figures 
on  applications  and  rejections  and  work 
them  up  into  a  readable  little  story.  If 
there’s  a  marine  corps  recruiting  station 
in  your  vicinity,  don’t  neglect  it. — 
W.  A.  M. 


Offer  a  small  prize  for  the  simplest 
and  shortest  poem  containing  all  the  let¬ 
ters  in  the  alphabet.  The  experience  ob¬ 
tained  in  writing  such  verses  as  these 
should  be  of  benefit  to  school  children  in 
all  grades. — B.  F.  C. 


A  bill  has  recently  been  introduced  into 
the  Ohio  legislature  requiring  men  to 
prove  their  ability  to  support  a  wife  and 
family  before  they  will  be  granted  a 


Is  the  drama  coming  to  be  used  more 
and  more  in  the  churches  of  your  local¬ 
ity?  One  of  the  Detroit  churches  has 
just  announced  the  appointment  of  a  paid 
dramatic  director  as  a  member  of  the 
regular  staff  of  the  church.  We  seem  to 
be  getting  back  to  dramatizing  the  teach¬ 
ings  of  the  church  as  was  dona  in  the 
early  days  of  Christianity.  A  good  story 
can  be  worked  up  here,  bringing  in  the 
opinions  of  various  ministers  as  to  the 
wisdom  or  unwisdom  of  this  tendency. — 
C.  E.  L. 


Grant  Overton's 

Weekly  Diversified 

Copy  on  the 

Reading  and 

Writing  of  Books 

Is  Used  by  Some 

as  a  Complete  Department 

— By  others  to  Supplement 

or  Round  Out  Staff 

Material. 

Know  his  stuff? 


METROPOLITAN 
NEWSPAPER  SERVICE 
Maximilian  Elser,  Jr.,  Gen'l  Mgr. 

160  NASSAU  ST.  NEW  YORK 


How  to  Read  People* 

by 

KATHERINE  M.  H. 

BLACKFORD,  M.  D. 

An  entartaininf  and  in¬ 
structive  daily  feature 
with  Questions  and  Ans¬ 
wers  ^rvice. 

Dr.  Blackford  is  the 
originator  of  _  Character 
Analysis  and  its  applica¬ 
tion  to  business. 

If  you  want  a  novel 
daily  article  of  400  words 
for  editorial,  woman’s  or 
feature  pages,  write  for 
samples  to 

NORRIS  A.  HUSE,  Gem  Mgr. 
World  Building  New  York 


America’s  Best 
Magazine  Pages 

Daily  and  Sunday 

Newspaper  Feature  Service 

241  WEST  58TH  STREET 
New  York  City 
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The  Providence 
Sunday  Journal 

has  taken  on  our 

RADIO 
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tGovemment  Statement, 
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1,  1922. 

Absorb  to  yourself  a  fair  share 
of  New  England’s  orders  by  famil¬ 
iarizing  its  two  million  readers 
that  buy  daiK  newspapers  with 
your  name  and  your  merits. 

The  New  England  market  has 
a  stupendous  a^^re^ate  buying 
power.  The  families  are  spend¬ 
ing  millions  of  dollars  today. 
They  will  spend  millions  more 
tomorrow. 

Think  of  the  power  in  the 
thought  and  repetition  of  thought 
of  these  two  millions. 

Think  of  the  weight  even  a 
small  percentage  of  their 
inquiries  will  have  on  the  trade. 

Concentrate  your  efforts  in 
the  most  effective  and  yet  eco¬ 
nomical  way  by  advertising  in 
this  list  of  daily  New  England 
newspapers. 

The  result-getting  power  of 
these  dailies  has  been  prov  en  time 
and  time  again.  These  papers  are 
at  your  serv  ice,  to  assist  you  to 
open  up  the  local  market  for  your 
merchandise.  Use  the  dailies  in¬ 
tensively  and  you  will  get  your 
goods  called  for  by  name  all  over 
New  England. 
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Greater  Service  Is  Demanded 
In  Advertising  To-Day 

There  was  a  time  when  an  advertising  agency  did  little 
more  than  prepare  copy  and  select  mediums  on  a  quantity 
basis. 

There  are  some  agencies  who  do  this  to-day.  But  the 
real  agencies  that  are  building  for  the  future  have  abandoned 
such  careless  methods. 

Advertising  is  no  longer  merely  a  matter  of  cost  per  line 
per  thousand.  The  vital  consideration  is  “Will  it  sell  the 
goods?”  There  was  a  time  when  the  general  mediums  were 
preferred  because  of  their  ease  of  use  and  largest  profits  to 
the  agencies.  To-day  these  same  buyers  of  space  have  been 
brought  to  realize  that  to  hold  customers  they  must  produce 
results.  They  are  therefore  turning  more  and  more  to  the 
daily  newspapers. 

There  a-e  still  some  who  believe  that  a  national  cam¬ 
paign  means  throwing  money  blindly  at  the  map  through 
use  of  heavily  duplicated  magazine  space. 

There  are  still  some  who  think  that  intelligent  service  to 
their  clients  means  the  purchase  of  space  in  the  largest  cir¬ 
culation  medium  in  a  territory. 

But  there  is  a  growing  number  of  those  who  painstak¬ 
ingly  study  the  use  of  all  mediums  for  the i  most  advantageous 
appeal  to  people  most  likely  to  buy  the  goods  advertised 
and,  except  in  the  case  of  cheaper  goods,  shun  the  gutter 
sheets  consistently. 

Effective  space  buying  can  often  save  the  client  much 
money  that  is  ordinarily  wasted  by  the  careless  dispenser  of 
advertiser’s  dollars  in  mediums  maintained  on  forced  draught 
basis  to  pander  to  the  unthinking. 

JASON  ROGERS, 

Publisher  The  New  York  Globe. 
New  York,  March  22,  1923. 
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